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Chapter One 

Getting Started with Classified Ads 

I started in mail order with less than $100 and made millions with classified ads. This 
book will teach you how you can do it, too. No matter who you are, or what your age or 
background. No matter where you are or what your reasons for wanting to make money in 
this fascinating business . . . you can do it! I’ll hold your hand and guide you through the 
process, step-by-exciting step. 

Over the past 40 years. I’ve published hundreds of self-improvement books and have 
sold millions of copies through the mail and in bookstores. Among my million bestsellers 
are such titles as Psycho-Cybernetics by Maxwell Maltz, M.D., Think & Grow Rich by 
Napoleon Hill, The Magic of Thinking Big by David Schwartz, Ph D., A New Guide to 
Rational Living by Albert Ellis, Ph.D. and Robert H. Harper, Ph.D., and Three Magic Words 
by U.S. Andersen. 

I have also sold a variety of mail order items, including everything from gadgets and 
health-related products to electronic equipment and automotive supplies. For decades, I have 
been a well-known mail order consultant to businesses, and for years taught mail order 
seminars in colleges and universities throughout the Los Angeles area. I’ve been called in 
to advise producers of television infomercials and produced and aired my own half-hour 
shows and two-minute spots. But my first love, selling books—especially through the 
mail—is still my favorite business interest. 

This 16 -Year Old with No Marketing Experience 
Ran Successful Ads Right Away 
So Can You! 

Who is this teen whose mind was filled with curiosity and creative challenges when 
most of his peers were preoccupied with baseball? It was me. It all began with my enjoyment 
of reading magazines such as Popular Science. One day I saw a classified ad tor a book 
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called How to Win at Chess. That’s exactly what I wanted to do, so 1 sent away for it. About 
a week later, the book arrived. Enclosed were circulars of other books for sale. I ordered 
several, including the hardcover edition of Think & Grow Rich by Napoleon Hill. The book 
had a profound effect on my thinking. After reading it, I believed that I could accomplish 
whatever 1 w’anted to in life. Intrigued by the thought of someone on the other end of my 
book orders shaking my cash out of an envelope, I made what turned out to be a major life 
decision. I decided I would like to sell books through the mail. 

1 contacted the publishers of the books I had purchased and explained what I wanted 
to do. They agreed to sell me books at a 50% discount. Then I found the title, author, price, 
and publisher’s name and address of other how-to books at the library in a reference book 
called Subject Guide to Books in Print. I chose the ones I was interested in selling and 
contacted each of the publishers and arranged for the same 50% discount. 

Next, I wrote an ad similar to the one I had responded to when I ordered How to Win 
at Chess and I ran it in Popular Science. When I received my first order, I was so excited, 
you'd think I had won a lottery. As orders continued to come in, I was shaking checks, cash, 
and money orders from stacks of mail sent to me. It seemed like magic! And it was fun 
knowing my customers never suspected how young 1 was. 

I ran ads in Popular Mechanics, Field & Stream, and numerous other magazines, 
selling books such as Astrology Made Easy, How to Win at Bridge, Calligraphy Made Easy, 
How to Win at Chess, How to Win at Poker, How to Win at 21, How to Stop Smoking, 
Juggling Made Easy, Magic for All Ages, Stamp Collecting for Beginners, How to Win at the 
Races, Jokes for All Occasions, Handwriting Analysis Made Easy, Your Subconscious Power, 
How to Win at Pocket Billiards, Dog Training Made Easy, and Tennis Made Easy. 

At the beginning, some of the publishers drop shipped the books to my customers, so 
I didn’t need to carry inventory. As my business grew, I ordered books to stock at home and 
did all the shipping myself. Knowing that the more ads I ran, the more money would come 
rolling in was like being able to go to the bank and take as much cash as I wanted from a 
never-ending supply! It wasn’t long before I had a steady income of $1,000 a month. 

Over the years, I wrote a series of books with the following titles and published them 
myself. They sold extremely well. Hypnotism Revealed, Advanced Techniques of Hvpnosis, 
Self-Hypnosis: Its Theory, Technique, and Application, A Practical Guide to Self-Hypnosis, 
A Practical Guide to Better Concentration, Dynamic Thinking, Mental Power Through Sleep 
Suggestion, How to Get Rich in Mail Order, and How to Self-Publish Your Book & Have the 
bun & Excitement oj Being a Bestselling Author. I was also the ghostwriter of other very 
successful books that I published. Soon I began publishing other people’s books, as well, and 
negotiating vuth publishers lor the trade paperback rights to some of their hardcover books. 
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One such book was Think A Grow Rich. What a thrill it was to publish a book that had 
helped to shape my own personal and business philosophy! See pages 12 and 13 for my 
current list of books. As a publisher, I am still looking for unique books to publish. I’m 
especially interested in those that can be promoted effectively through mail order marketing. 

I am basically still selling titles similar to those I started with, using many of the same 
techniques. Techniques that have stood the test of time. Techniques that have provided me 
with a lifetime of financial prosperity. Techniques that can do for you what they have done 
for me if you are motivated for success and do what it takes to achieve it. My practical, 
realistic, nuts-and-bolts approach to making money with classified ads will enable you to 
achieve whatever goals you set for yourself, selling whatever products you want. 

Never Underestimate the Power of Classified Ads! 

There are plenty of mail order businesses running mainly from classified ads. You’ll 
see their ads in almost every magazine. Behind those few classified lines inviting you to send 
for a catalog or further information could easily stand a business doing millions of dollars 
a year in sales. What does that mean? That the ads are working. They are paying their way. 
Study those ads, send away for their literature and products, and become knowledgeable 
about their operations. And I’ll help you make use of this information to get your own 
classified ad running. 


Your Winning Mind Set 

Success in any endeavor begins with having the right mind set. Your attitude must be 
that if others have become successful in mail order by starting with classified ads, you can 
too. Why not? There aren’t any secrets and there are logical steps to take. But you must take 
them. That’s something I can’t do for you. It’s your responsibility to do the research and 
assignments that I suggest. Simply reading this book as if it were a novel isn’t going to do 
it. It’s a must that you read and study the successful ad copy in this book. I want you to get 
the feel of ads that were, or are, pulling in inquiries and orders by the hundreds and 
thousands. And I’ll be asking you to analyze the ads. Do it! And analyze other successful 
ads, too. Try to determine what makes them winners. Doing so will make you a winner. 

I know from whence I speak. I once spent a year as a songwriter of country western 
songs. My partner was Tommy Boyce of Tommy Boyce & Bobby Hart, the famous team that 
wrote many of the songs recorded by the Monkees. Before we started our daily songwriting 
routine, Tommy and I listened to the top country songs of the week, analyzing why they 
were hits and we tried to duplicate in our own songs the elements we discovered. We also 
sang hit country songs for about 15 minutes before we started our writing. We wanted to 
immerse ourselves in the style, melody, and lyrics of winning songs. 
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It all helped make me an award-winning songwriter with hits on the charts and a 
producer of a successful album of music called Willie Burgundy on the Midnight Train from 
Boston, which I sold to MGM Records, Inc. for an advance of $15,(XX) plus royalties. I 
borrowed the song title idea from Gladys Knight who had a hit song at the time called "On 
the Midnight Train to Georgia." I share these accomplishments to demonstrate the importance 
of doing your homework. Analyzing and pondering elements that work and those that don’t 
will help you develop the creativity necessary to become a successful mail order 
entrepreneur. 

As a mail order lecturer, I observed that students who did their assignments eventually 
developed a profitable mail order business. Those who didn’t do them, fell by the wayside. 
Giving up is easy. Staying with any endeavor takes fortitude. It takes time, energy, and 
thought to get started and running successfully. But success begets success. To get the ball 
rolling and keep it rolling, you’ll need a game plan. Here’s the one I recommend. I know it 
works. I’ll elaborate on various points in subsequent chapters. 

Steps to Success 


STEP 1 

Read and analyze all the classified ads in as many magazines and tabloids as you can. 
STEP 2 

Choose a category or categories of products that you would like to sell. 

STEP 3 

Look for ads selling similar products in consumer magazines and tabloids. 

STEP 4 

Buy some of the products and get your name on the companies’ mailing lists. Code your 
name for each company. 

STEP 5 

Find the source of the products in trade publications. For a list of trade journals in your area 
of interest, see the Standard Rate & Data Trade Publications , a reference book which can 
be found at most large public or college libraries. 

STEP 6 

Print stationery and business cards. 

STEP 7 

Attend trade shows. You’ll find locations and dates in the trade publications. 


STEP 8 

Ask manufacturers for black-and-white glossy photos or art work for specific products. 
Request their catalog. Discuss discounts. Establish credit if possible. If not, offer to pay cash 
with orders until credit is established. 

STEP 9 

Prepare all literature to be mailed out to inquiries in response to your first classified ad. 
STEP 10 

Write your first classified ad. Compare it to the competition. Run it under the same subhead 
as the competition in the same publication or in another appropriate one. 

STEP 11 

If selling directly off the ad, analyze your results after publication. If the ad is successful, 
run it again and place it in other appropriate publications. Be sure to key each ad. If it is not 
successful, consider running a two-step ad, asking readers to send for free information. 

STEP 12 

If you’re running a two-step ad, send out literature promptly and save inquiries. 

STEP 13 

If the ad is successful, run it again and place it in other appropriate publications. 

STEP 14 

If you don’t get enough inquiries to make the ad profitable, analyze the ad. If you get a 
lot of inquiries but not enough orders, analyze your literature. There’s always a reason 
why things aren’t working. 

STEP 15 

If the two-step technique is successful, rent mailing lists and start a direct mail campaign. 
STEP 16 

If the direct mail campaign is successful, consider running display ads incorporating key 
elements of your direct mail advertising copy. 

STEP 17 

If the display ads are successful, think about doing two-minute television spots and/or 
half-hour infomercials. Start watching and recording television direct-response 
commercials. Ask yourself if your product would sell on television. If so, start locally. 
Spend as little money as possible before expanding the television market. Keep careful 
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records of all expenditures and sales. 


STEP 18 

Set new goals for yourself. 

STEP 19 

^ ou might want to consider selling on the Internet. You will be able to get orders from all 
over the world. See my Web site at www.mpowers.com. 

STEP 20 

Become intellectually curious about all forms of mail order. Study successful campaigns. 
Try to predict winning and losing ads in print, direct mail, and television. Visit your local 
public and college libraries and read all the books on mail order and direct mail 
advertising. 


Questions and Answers to Help You Get Started 

Question: Can I make money with classified ads? 

Answer: Absolutely. It’s one of the starting points for all types of mail order operations. 
And it’s the least expensive way to begin your mail order business. 

Question: How do 1 know my product is saleable? 

Answer: If someone else is selling a similar product using classified ads, it means you 
can do it as well. They have done the research for you. Buy their product. Get 
on their mailing list. 

Question: Why not start with display ads? 

Answer: Display ads are more expensive than classified ads. Running classifieds should 
be the first step in your overall mail order plan. It is an outstanding learning 
experience that stimulates creativity, and it provides a solid foundation of tested 
advertising copy upon which to build a more aggressive, more expensive 
advertising campaign. 

Question: What if my first ad doesn’t make money. What’s the answer? 

Answer: There’s always a reason for it. Either your ad needs improvement or the product 
can't be sold directly from a classified ad. If the ad is a two-step, either your 
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literature isn’t strong enough, the product is priced wrong, there isn’t enough 
interest in it, or the public’s interest in it has already peaked. 

Question: What’s the best advice you can give me to help me get started making money 
in mail order? 

Answer: First, make your daydreams your goals and take a long range perspective in 
achieving them. Second, pay attention to your intuition, for it provides valuable 
information and will help you make the right decisions. And third, think of 
yourself as a mail order detective who has been assigned to find out how 
successful mail order campaigns work. Then use the information to reach your 
own mail order goals. 

Question: Can I run classified ads on the Internet and make money? 

Answer: Absolutely. Using the search engine Alta Vista, type: Free Classified Ads. 
You’ll find plenty of places to advertise free of charge. 

r Bargain -■ 
Books 

• Save up to 80% on recent publish¬ 
ers’ overstocks. Save 30% or more 
on current books and best sellers! 

Hundreds of new arrivals monthly. 

• Biography, History, the Arts, Science, 

Travel—over 60 subject areas. 

• America’s biggest bargain book selection! 

Free Catalog 
1 - 800 - 677-3483 

HAMILTON FaHs Village, CT 06031-5005 I 
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—COSMOPOLITANS LOVE BOOK—A GUIDE TO ECSTASY IN BED 7 ® 

—COSMOPOLITAN’S NEW ETIQUETTE GUIDE Foreword by Helen Gurley Brown 4 00 

—I AM A COMPLEAT WOMAN Dona Hagopian 4 Karan O'Connor Swaaney 3.00 

-IUST FOR WOMEN-A GUIOE TO THE FEMALE BODY Rchard E SandMD .5.00 

—NEW APPROACHES TO SEX IN MARRIAGE John E. Eichenlaub. MD 3 X 

—SEXUALLY ADEQUATE FEMALE Frank S Cap®, M D . 3 00 

—SEXUALLY FULFILLED WOMAN Dr Rachel Copetan 5 00 
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MARRIAGE, SEX A PARENTHOOO 

aaiutv TO LOVE Dr Aim Fromm* 

_GUIDE TO SUCCESSFUL MARRIAGE Ol Albert Eln A Robert Harper 

—HOW TO RAISE AN EMOTIONALLY HEALTHY. HAPPY CHILD Albert Elks, Ph D 
—PARENT SURVIVAL TRAINING M ar*n Silverman. Ed D A David Lusbg. Ph D 

_ SEX WITHOUT GUILT Albert Eis. Ph 0. 

—SEXUALLY ADEOUATE MALE Frink $ Capno. M D 
—STAYING IN LOVE Dr Norton F Knsty 


7.00 
10.00 
10.00 
.. 15,00 
7.00 
3.00 
700 


MELVIN POWERS'S MAS. ORDER LIBRARY 

—HOW TO GET RICH IN MAIL ORDER MeMn Powers 
—HOW TO SELF-PUBUSH YOUR BOOK Mchm Powers 
—HOW TO WRITE A GOOO ADVERTISEMENT Viclor O Schwab 

—MAIL ORDER MADE EASY J Frank Brunrbaugh . 

—MAKING MONEY WITH CLASSIFIED ADS Mekn Powers. 


20.00 
20 00 
20.00 
20.00 
20 00 


METAPHYSICS A NEW AGE 

—CONCENTRATION—A GUIDE TO MENTAL MASTERY MoumSadhu.10.00 

—EXTRA-TERRESTRIAL INTELUGENCE-THE FIRST ENCOUNTER. 6 00 

—FORTUNE TELLING WITH CARDS P.Fofc . 10 00 

—HOW TO INTERPRET DREAMS. OMENS A FORTUNE TELLING SIGNS Gettings 5 00 

—HOW TO UNDERSTAND YOUR DREAMS Geoffrey A. Dudley .7 00 

—MAGICIAN—HIS TRAINING AND WORK W.E Butter.7 00 

—MEDITATION Mom Sadhu . 10 00 

—MODERN NUMEROLOGY Moms C Goodman. 10 00 

—NUMEROLOGY—ITS FACTS AND SECRETS Anal Yvoo Taylor .5 00 

—NUMEROLOGY MADE EASY W. Mykian.10 00 

—PALMISTRY MADE EASY Fred Gettings.7 00 

—PALMISTRY MADE PRACTICAL Elizabeth Dan,els Squire . 7 00 

—PROPHECY IN OUR TIME Martin Ebon. 2.50 

—SUPERSTmON-ARE YOU SUPERSTITIOUS? Ere Maple .2.00 

—JAROT OF THE BOHEMIANS Papus.10 00 

—WAYS TO SELF-REALIZATION Mourn Sadhu.7 00 

_WITCHCRAFT. MAGIC & OCCULTISM-A FASCINATING HISTORY W B Crow.10.00 

—WITCHCRAFT—THE SIXTH SENSE Justin* Glass.7.00 


RECOVERY 

_KMGHT IN RUSTY ARMOR Robert Faber .5 00 

_KNIGHT IN RUSTY ARMOR (Hardcover edition) Robert Faber .15 00 

—KNIGHTS WITHOUT ARMOR (Hardcover edition) Aaron R K*m, Ph D . 10 00 

_PRINCESS WHO BELIEVED IN FAIRY TALES Marca Grad . 10.00 

_SECRET OF OVERCOMING VERBAL ABUSE Dr. Albert EHis & Marcia Grad Powers 12 00 


SELF-HELP A INSPIRATIONAL 

_CHANGE YOUR VOICE, CHANGE YOUR LIFE Morton Cooper, Ph D. 

_CHARISMA-HOW TO GET THAT SPECIAL MAGIC* Marcia Grad ... . 

_DAILY POWER FOR JOYFUL LIVING Dr Donald Curta. 

—DYNAMIC THINKING Melvin Powers. 

_GREATEST POWER IN THE UNIVERSE U.S Andersen 

_GROW RICH WHILE YOU SLEEP Ben Sweettand . 

—GROW RICH WITH YOUR MILLION DOLLAR MIND Bnan Adams 

_GROWTH THROUGH REASON Albert Efts, Ph.D . 

_ GUIDE TO PERSONAL HAPPINESS Albert Etta. Ph 0 & Irving Becker. Ed.D 

_ GUIDE TO RATIONAL LIVING Albert Ela. Ph.D A R Harper. Ph D . 

—HANDWRITING ANALYSIS MADE EASY John Marley 
_HANDWRITING TELLS Nadya Otyanova 

—HOW TO ATTRACT GOOO LUCK A.HZ Carr . 

—HOW TO DEVELOP A WINNING PERSONALITY Martin Panzer 
—HOW TO DEVELOP AN EXCEPTIONAL MEMORY Young A Gibson 

_ HOW TO LIVE WITH A NEUROTIC Albert Elis. Ph D . 

_HOW TO MAKE J 100,000 A YEAR IN SALES Albert Winmkoff 

_ HOW TO SUCCEED Brian Adama 

— J CAN Ben Sweettand 

—I WILL Bar Sweettand ...... 

—KNIGHT IN RUSTY ARMOR Robert Faber 
—LAW OF SUCCESS Napoleon Hi (Two-Volume Set) 

—MAGIC IN YOUR MINO U.S. Andersen 
— MAGIC OF THINKING SUCCESS Dr Dtwd J Scbwartz 
—MAGIC POWER OF YOUR MIND Walter M Germain 

_ NEVER UNDERESTIMATE THE SELLING POWER OF A WOMAN Dottte Watters 

_ PRINCESS WHO BEUEVEO IN FAIRY TALES Marca Grad 

_PSYCHO-CYBERNETICS Maxwett Mallz. M.D . 

— PSYCHOLOGY OF HANDWRITING Nadya Otymova 
—SALES CYBERNETICS Bnan Adana 

_SECRET OF OVERCOMING VERBAL ABUSE Or Alban Efts A Marca Grad Powers 

—SECRET OF SECRETS U S Andersen 
—SECRET POWER OF THE PYRAMIDS U.S Andersen 
—SELF-THERAPY FOR THE STUTTERER Malcolm Frazer 
—STOP COMMITTING VOCE SUICIDE Morton Cooper. PhD 
—SUCCESS CYBERNETICS U.S Andersen 


10 00 
10.00 
. 7.00 
. 700 
. 7 00 
10.00 
1000 
1000 
1000 
1500 
1000 
10.00 
1000 
10.00 
10.00 
10.00 
1500 
10 00 
1000 
10.00 
. 500 
30 00 
1500 
1000 
10.00 
. 700 
10.00 
10.00 
700 
1000 
1200 
10 00 
700 
. 3.00 
10.00 
10.00 


—10 DAYS TO A GREAT NEW LIFE William E Edward* 3 00 

—THINK AND GROW RICH Napoteon Hi . 12 00 

—JHINK LIKE A WINNER Witter Doyle Staples. Ph D 15.00 

—THREE MAGIC WORDS U S Andersen 1500 

—TREASURY OF COMFORT Edited by Rabbi Sidney Greenberg . 15 00 

—TREASURY OF THE ART OF LIVING Edited by Rabbi Sidney Greenberg 10 00 

—WHAT YOUR HANDWRITING REVEALS Afcert E. Hughes ........... < 00 

—WINNING WITH YOUR VOICE Morton Cooper, Ph D. . 10 00 

—YOUR SUBCONSCIOUS POWER Charles M Simmorn . . 7 00 

SPORTS 

—BILLIARDS-POCKET e CAROM e THREE CUSHION Ckva Ccttmtfimv Jr 10 00 

—COMPLETE GUIDE TO FISHING Vlad Evanoff 200 

_HOW TO IMPROVE YOUR RACOUETBALL Lubarsky. Kaufman A Scagneft • 5 00 

—HOW TO WIN AT POCKET BILLIARDS Edward D Knuchel ... 10 00 

-IOY OF WALKING Jack Scagnett) 3 00 

_RACOUETBALL FOR WOMEN Tom Hudson, Jack Scagnett A Vince Rondone 3 00 

_SECRET OF BOWLING STRIKES Dawson Taylor . 5 00 

_SOCCER-THE GAME A HOW TO PLAY IT Gary Rosenthal 7 00 

_STARTING SOCCER Edward F Dolan. Jr. 5 00 

TENNIS LOVERS' LIBRARY 

_HOW TO BEAT BETTER TENNIS PLAYERS lonng Fiske. <00 

_PSYCH YOURSELF TO BETTER TENNIS Dr. Wattar A. Luszki 2 00 

_WEEKEND TENNIS-HOW TO HAVE FUN A WIN AT THE SAME TIME Bid Tabert 3 00 

WILSHIRE PET LIBRARY 

_HOW TO BRING UP YOUR PET DOG Kurt Unkebach .. . 2 00 

WILSHIRE HORSE LOVERS' LIBRARY 

—AMERICAN QUARTER HORSE IN PICTURES Margaret Cabel Self 5 00 

—ART OF WESTERN RIDING Suzanne Norton Jones . 10 00 

_BASIC DRESSAGE Jean Froiaaard 5 00 

_BEGINNER’S GUIDE TO HORSEBACK RIDING Sheia Wal . . 5 00 

_BITS-THEIR HISTORY. USE AND MISUSE Louis Taylor 10 00 

_BREAKING A TRAINING THE DRIVING HORSE Dons Ganton . 1 0 00 

_BREAKING YOUR HORSE'S BAD HABITS W Dayton Sumner. 10.00 

—COMPLETE TRAINING OF HORSE AND RIDER Colonel Aloe Podhaisky. 15.00 

_DISORDERS OF THE HORSE A WHAT TO DO ABOUT THEM E Hanauer 5 00 

_DRESSAGE-A STUDY OF THE FINER POINTS IN RIDING Henry Wynmelen 15 00 

—DRIVE ON Dons Ganton . 15 00 

_DRIVING HORSES Sale Walrond . 7.00 

_EQUITATION Jean Froosard 7 00 

_FIRST AID FOR HORSES Dr Charles H. Denning. Jr . 7 CO 

_FUN ON HORSEBACK Margaret Cabell Sett 4 00 

_HORSE OWNER'S CONCISE GUIDE Elsie V Hanauer. 5 00 

_HORSE SELECTION A CARE FOR BEGINNERS George H. Conn. 10 00 

_HORSEBACK RIDING FOR BEGINNERS Louis Taylor . 10 X 

_HORSEBACK RIDING MADE EASY A FUN Sue Henderson Coen. 10 00 

_HORSES-THEIR SELECTION. CARE A HANDLING Margaret Cabell Sett 5.00 

_HOW TO CURE BEHAVIOR PROBLEMS IN HORSES Susan McBane 15 00 

_HUNTER IN PICTURES Margaret Cabell Sett. 2 00 

_ILLUSTRATED BOOK OF THE HORSE S. Sidney (B** x 11 *) 10 00 

_ILLUSTRATED HORSEBACK RIDING FOR BEGINNERS Jeanne MeJbn. 5.00 

_KNOW ALL ABOUT HORSES Harry Dtsston 5 00 

_LAME HORSE—CAUSES.SYMPTOMS A TREATMENT Dr. James R Rooney 15 00 

_POLICE HORSES Judith Campbel . 2 00 

—PRACTICAL GUIDE TO HORSESHOEING S00 

_PRACTICAL HORSE PSYCHOLOGY Moyra Wrfloms 

_PROBLEM HORSES-CURING SERIOUS BEHAVIOR HABITS Surmorhays 5 00 

_REINSMAN OF THE WEST-BRIDLES A BITS Ed Connel 1 2 00 

_RIDE WESTERN Loua Taylor . 7 00 

_SCHOOLING YOUR YOUNG HORSE Georg* Wheatley 7 00 

_STABLE MANAGEMENT FOR THE OWNER-GROOM George Wheatley 7 00 

_UNDERSTANDING HORSES Garde Langley 15 00 

_YOU AND YOUR PONY Pepper Manwanng Healey ( 8 h* x 11*) 6.00 

_YOUR PONY BOOK Hermann WiederbokJ 2 00 


Please add $2 00 shipping and handling toe each book ordered. 
Enclosed rs my check ( ) money order ( ) for $_ 

Name_ _ 

(Please print) 

Street___ 

City,_Stale_ Zip_ 

For our complete catalog, visit our Web site at www.mpowers.com 
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Help Yourself to Millions 



Setting and meeting goals are the key lessons in 
Think and Grow Rich by Napoleon Hill. 


Many people are skeptical about the value 
of self-help business books. They may not 
work for everyone, but they certainly work 
for some people. A self-made real estate 
developer who worried about paying a $200 
debt 10 years ago is worth about $6 million 
today because of a self-help book. 

Greg B. Randle, owner and president of 
home-based Monex Land Development in 
Los Angeles, California, lives in a million- 
dollar house he paid for in one year and 
drives a Mercedes Benz 560 that he owns 
free and clear. 

But it wasn’t always this way. Twelve 
years ago his wife, Debbie, worked full¬ 
time as a nurse while Greg sold life insur¬ 
ance. When they had their first child, their 
bills quickly mounted, and buying a washer 
and dryer became their biggest goal _ 


Then Greg’s boss and mentor, life insur¬ 
ance salesman Bob Larsen, introduced him 
to the book Think and Grow Rich by Napo¬ 
leon Hill. “The book teaches you to set 
goals,” says Randle. 

Following the book’s advice, Randle fo¬ 
cused on a few goals at a time, writing them 
down and telling people about them. He 
pulls out a poignant memento, the index 
card on which he listed his first goals— 
paying off the $200 debt and buying that 
washer and dryer. Randle had the card lami¬ 
nated long ago, and he keeps it as a remind¬ 
er of how far he’s come. 

After reading Think and Grow Rich , he 
continued selling life insurance and began 
buying fixer-uppers in downtown Long 
Beach, which was then in the early stages of 
redevelopment. An ex-marine exhilarated 
by physical labor, he razed or refurbished 
and rented those early junkers, all the time 
focusing on the big goal he had set. Randle 
was going to become a real estate developer 
and a millionaire. 

Today he is both. “I owe it all to the 
book,” he says, “and Bob Larsen.” And to 
his own determination, one might add. 

Randle is building a $10 million condo¬ 
minium complex this year and is working 
diligently toward attaining his next goal, 
”50 at 50.” The 40-year-old intends to be 
worth $50 million by the time he’s 50. 

Think and Grow Rich sells for $12.00 
postpaid and is published by Wilshire Book 
Company, 12015 Sherman Road. North 
Hollywood, CA 91605. 
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Chapter Two 

Everyone Loves to Read Classified Ads 


There’s a unique fascination with classified ads. People read them even when they 
aren’t looking for anything in particular. I often read the Los Angeles Times business 
classified section hoping to find an interesting new challenge. I also read every ad in 
numerous magazines and tabloids, trying to catch a new trend or some interesting ad copy 
that might lend itself to my own ads. It’s part of my never-ending research. I’m constantly 
answering ads, buying products, getting on mailing lists, coding my name and address—in 
fact doing exactly what I suggest you do. 

View the assignments I give you as an exciting adventure with a gold mine at the end. 
All it takes to be able to scoop up as much gold as you want is the willingness to learn and 
try, and the motivation to keep on learning and trying until your goal is achieved. Remember, 
giving up and quitting is easy. Having the strength of character to continue on is what 
separates those who are successful from those who are not. 

To make it in mail order, you need two things. One is knowledge of practical 
techniques that get results. The other is an entrepreneurial attitude. That means maintaining 
the belief that you’ll be able to learn the mail order business and reach your goals. One of 
my favorite sayings is, "You are not only what you are today, but also what you choose to 
become tomorrow." Write it down and put it where you’ll see it every day. 

You may start out with a profitable ad right away, or you may not. But it doesn’t 
much matter to your long range success, as ads that don’t make it are a normal and necessary 
part of the mail order business. Not every one will be a winner. Building your business 
requires that you experiment with new items, ad copy, and publications. Setbacks are 
inevitable even for those of us already running profitable mail order businesses. But if you 
persevere, you will make money. And if you continue to persevere, you will make more and 
more money. When success comes—and it will—pat yourself on the back, stand tall, feel 
proud, and keep on learning, experimenting, and having fun. Now let’s get started. 
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MAKING MONEY WITH CLASSIFIED ADS 


Your First Assignment 

Go to your library, supermarket, convenience store, newsstand, and/or bookstore and 
read every classified ad in all the magazines and tabloids. I want you to get the feel of what 
is being advertised, of the various categories, of how many and what types of ads sell 
products directly off the ads and what percentage ask the reader to send for free information 
or further details. Notice how many have 800 numbers compared to the number that have 
regular phone numbers. To help you begin, I’ve reproduced classified sections from various 
popular magazines and tabloids. See pages 19 through 35. 

It's also important in your research to note which magazines and tabloids contain few 
classified ads and which have many. What does that information tell you about the best 
places to run your ads? I would be cautious about running in publications with few ads and 
enthusiastic about running where there are many. An abundance of ads means that numerous 
advertisers are finding those particular publications profitable. 

The following magazines and tabloids can be readily found: National Enquirer, Star, 
Globe, Popular Science, Popular Mechanics, Entrepreneur, Success, Field & Stream, 
Writer’s Market, Prevention, Working Woman, True Story, True Experience, Modem 
Romances, and True Confessions. 

Below are some interesting circulation figures for various publications. A high 
circulation means that you have a good chance of your ad being seen by more prospects. 
Here's a good tip. One of my best-pulling publications is Writer’s Digest. It has a circulation 
of 250,000. I’ve been running in it every month for years. In fact, I now have two classified 
ads running. Your public library should have a copy. If not, call Joan Bambeck at (800) 234- 
0963. Ask her to send you a review copy and the advertising rate card. She has a wealth of 
experience. You’ll find her extremely knowledgeable and helpful. 


Quality' Women’s Group 

5,758,000 

National Enquirer 

3,750,000 

Star 

3,200,000 

Globe, Examiner, Sun 

3,000,000 

Popular Science 

2,000,000 

Popular Mechanics 

1,600,000 

Country Music 

700,000 

Firehouse Magazine 

517,000 

Entrepreneur 

340,000 

Spare Time 

300,000 

Writer's Digest 

250,000 


EVERYONE LOVES TO READ CLASSIFIED ADS 


Publications such as Popular Science allow display ads in the classified section. They 
must be effective because the same ones keep running month after month. You might want 
to consider doing one sometime in the future. In the meantime, if you need help in running 
your classified ad, call Randi at (800) 445-2714. She’ll give you excellent advice. Ask for 
a sample copy of Popular Science and an advertising rate card. 

You II need stationery. Start with 1,000 letterheads and business envelopes (size #10). 
Also order 1.000 business cards. Your local printer can show you various layouts. (Or if you 
have a computer with desktop publishing capabilities, you may want to create your own.) 
Ask for proofs of everything before giving your final OK to run. Things often look different 
in print than you expect them to. You might want to modify the layout and/or change the 
size of the text. 

If you don’t have a printer, you are welcome to try mine. I highly recommend him. 
He is Juan Luis Morales, Professional Print Shop, 10750 Burbank Blvd., North Hollywood, 
California 91601. Telephone (818) 506-8185. He does beautiful work. His service is 
excellent, his prices reasonable, he completes jobs when promised, and he takes a personal 
interest in all his customers. 

Juan is running a very successful mail order stationery and printing business. As a 
matter of fact, I became acquainted with him through his direct mail advertising literature. 
In large type, his circular read: Need quality printing at reasonable rates? Excellent service. 
Call (818) 506-8185. His message was direct and to the point. He’s been my printer ever 
since I first met him. The great part of his business is that his customers continually run out 
of stationery and advertising literature. Consumable products like Juan’s are perfect mail 
order items. 


Classified Advertising Rates 

Many magazines and tabloids list the cost of weekly and/or monthly classified 
advertising rates at the beginning of the classified section. They usually give the cost per 
word and minimum number of words. For example, the cost per word might be $5.00 with 
a 10-word minimum. The least expensive ad would cost $50.00. A 15-word ad would cost 
$75.00. 

If they don’t offer this information, write or call. Request a sample copy of the 
publication, their advertising rate card, and media kit. The media kit contains their circulation 
number, a profile of their readers, and other pertinent information. 

On pages 36 through 48 are copies of classified advertising rate cards from a variety 
of magazines and tabloids. If you think you might be interested in advertising in any 


17 


MAKING MONEY WITH CLASSIFIED ADS 

particular publication, send away for a complimentary copy and the latest classified 
advertising rates. 

To get classified advertising rates on over 200 publications, write or call National Mail 
Order Classified, Dept A-l, 2628 17th Street, Sarasota, Florida 34230. Telephone (941) 366- 
3003. If you need some help in determining where to run your ad, speak to Marilyn, a 
classified ad specialist. Ask what publications would be best for your offer. Report back to 
her with your results. She'll be able to make further suggestions based on your response. 

I give my Internet address at the end of my classified ads. Readers go to my Web site, 
read my material, and send their order by mail, telephone, fax, or most often by e-mail. I am 
able to make sales without sending out literature. That means I save money on printing, 
postage, and labor. The system works like a charm. I get orders from all over the world, 
which have substantially increased my overall sales volume. Visit my Web site at 
http: //www. mpowers .com. 

You, too, can profit from the Internet. It's like a gold mine, waiting for you to pan for 
the gold. I urge you to become familiar with this exciting advertising tool. There are many 
places where you can run classified ads free or with a small expenditure, and returns can be 
big. 


classified 


businesses for sale 


LASER TAG BUSINESS FOR SALE, includes 
everything you need end is transportable i hour 
set up. make $50C $3,000 per day Financing 

available Call Phil! (510) 443 0442 PS Sales 
Agents needed 


advisory services 


COMPLETE LEGAL SERVICES Franchise and 
Business Opp State. National. International. 
FTC and other Disclosure Statements; State and 
Foreign registrations related litigation, document 
review Complete corporate, partnership and busi 
ness services Arnold Cohen. Attorney-at-Law. 
2424 North Federal Highway. Boca Raton. FL 33431 
1 *(407) 750 6706 


INVESTIGATE BEFORE YOU INVEST Complete 
company background • history, sales. BBB $49 95 
1 (914) 724-3086 


PARALYZED BY POOR CREDIT? Take control! 
Know your legal rights Complete hassle-free 
solution to perfect credit $9 97, SASE Avant, P O 
Bon 2951. Winter Park. FL 32790 


TAX HAVENS Bank secretly, invest privately and 
keep ownership anonymous Protect assets Avoid 
capital gains, estate and other taxes Establish 
international business corporations, simple trusts, 
overlying trusts Bank accounts. Legal Ethical. 
Free information International Asset Strategies. 
Inc . 10 Paradise Drive. Laconia, NH 03246 (603) 
528-1313 (800) 528-1313. Fax (603) 528-4333 


agents wanted 


SELL MANUAL ACCOUNTING SYSTEMS to small 
businesses Earn $50 for every new system sold. 
Call Ed 1 (800) 445-1700 for information We have 
over 40 years experience selling this product to 
small businesses 


DISPLACED EMPLOYEE? Earn your former salary 
now 1 F'T P/T Serious inquiries only! Free infor 
mation packet 1 (800) 365-7550, Extension 70226 


HOW ABOUT YOUR OWN RADIO STATION that 
airs nothing but your own commercial 24 hours a 
day. 7 days a week' Box 28307, Kenneth City. FL 
33709 


NEW PRODUCT FOR DISTRIBUTION in U S 
market Earn $1,000/day selling to retailers Act 
now' This can t miss! $350 minimum investment 
For details 1 (708) 672-3046 or write J Kulik 
Imports, 3423 Huntley Terrace, Crete. IL 60417 


NATIONAL BANK seeks agents to market no-fee 
secured MasterCard (402) 597-6898 


books/publications 


FREE 36 PAGE ’Books For Your Business* cata 
log 1(800)635-7654 _ 


GET FREE PUBLICITY; Conduct a seminar Start 
a newsletter Stage an event a demonstration, a 
party whatever suits your business These are 
just some of the guerrilla tactics that marketing 
guru Jay Conrad Levinson explains in his revolu 
tionary book. ‘Guerrilla Marketing * It's packed 
with practical ideas on every aspect of marketing, 
all designed to deliver maximum impact on a mod¬ 
est budget The completely revised new edition 
reveals exciting ways to exploit technological ad 
vances the fastest-growing markets of the 90 s 
and much more Available at bookstores or call 1- 
(800) 225 3362 to order Monday - Friday 9 - 5 
EST $11 95 paperback 


999 LITTLE KNOWN SUCCESSFUL home busi¬ 
nesses $12 99 Heartland Box 985 Windsor CA 
95492 


BUSINESS SUCCESS GUARANTEED I ve depos 
ited $i 117.000 m 1993 Little start up capital 
Send $12 95 SBRV.650SE Paradise Point Road 
Crystal River. FL 34429 


books/publications 


DESIGN AND PLANT LANDSCAPING BUSINESS 
Simplified, fully illustrated guidebook by retired 
professional gets you started $29 95 postpaid 
Thom. PO Box 1778. Janesville W! 53547 


400 HOW-TO and self-improvement books cover¬ 
ing almost every conceivable interest! Send for 
free illustrated circular Serenity Sales, 10734 E 
Clancey, Downey. CA 90241 


FREE REPORT - Get rich - not ripped off! Discover 
today's hottest, most profitable small business and 
home business opportunities! Call 1-(800) 889 
5950, Extension 20 


RECYCLING BUSINESS Start your own Huge 
weekly profits 1-(800) 377-7490 recording 


HOW TO RESEARCH BUSINESSES before ven¬ 
turing Comprehensive booklet $5 00. Guaran¬ 
teed O Sullivan Publishing, 6050 Peachtree 
Parkway. Suite 340-212, Dept 594E. Norcross, 
GA 30092 


1994 SMALL BUSINESS SUCCESS TIPS. Specify 
Canadian and/or U S trends and regulations Send 
$7 95 At A Sales Pace, PO Box 484, Calgary, 
Alta T2P 2J1 


TURN SPARE TIME INTO THOUSANDS with your 
home computer SASE $1.00 Money Mill. Box 626, 
White House. TN 37188 


WHAT IS A TRADEMARK? $10 Professional Legal 
Assistors, 17216 Saticoy, #185. Van Nuys. CA 
91406 


WRITING YOUR BUSINESS PLAN, small busi¬ 
ness guide $6 50 Financial Edge, P O Box 92574. 
Southlake. TX 76092 


business equipment 


COMPUTER PORTRAIT MUG SYSTEM, equip¬ 
ment and supplies Wholesale prices. 1-(800) 832- 
7410. 


CARTS. KIOSKS. RMU's - stock or custom BAW 
Woodcrafters, The Mall Street Cartmakers. 1 -(215) 
638-9672 Fax. 1-(215) 638-9679 


CONDOM/TAMPON VENDING 10 machines and 
stock only $1,495 Secured territories available 
1-(800) 788-3456 Visa/MC 


INFLATABLE AMUSEMENT RIDES: Dinosaurs. 
Castles. Bungee Runs. Bouncy Boxing and more! 
1(800) JUMPING 


14 FAST PHARMACEUTICAL VENDING machines 
with product Best offer (817) 370-0206 


ALCOHOL BREATH ANALYZERS coin operated 
Includes calibration unit Used. (207) 873-6317. 


business financing 


LET THE GOVERNMENT FINANCE your small 
business Grants/loans to $500,000 Free recorded 
message 1-(707) 448-0270. (JB6) 


WEALTHY INVESTORS seek business finance 
proposals No front fee 1-(615) 573-4655 


NEED MONEY FOR BUSINESS start-up expan¬ 
sion, leveraged buyouts? Call: 1(206) 932-7856 


BUSINESS FINANCING OR PURCHASERS avail¬ 
able Minimum transaction $500K Information: 1- 
(703) 992 0505 


A BUSINESS PLAN AND EVALUATION Simple as 
12-3 guidebook! Mazxo $19 95. bookstores 1- 
(904) 794-4977 


MONEYFIND** BOOKWARE" - The fastest and 
easiest way to find money for your business 
(Dealerships available ) 1(800) 277-8484 

UNLIMITED CAPITAL AVAILABLE quickly, easily 
for all business/commercial needs (800) 883-1535 


business financing 


AMERICAN VENTURE CAPITAL EXCHANGE 
Present your venture to investors nationwide $150 
1 -(800) 292-1993 Fax (503) 221 9987 Modem: 
(503) 695-5701 


business opportunities 


FREE! 'JANITORIAL BUSINESS Moneymaking 
Secrets * Box 1087E. Valley Center. CA 92082 


MAILORDER MILLIONAIRE REVEALS money¬ 
making secrets! Free, exciting cassette Melvin 
Powers. 12015 Sherman Road. North Hollywood. 
CA 91605E. 


MAILORDER BOOKS. MANUALS, directories 
1.000% profit report. Select. Box 1140, Clearwater, 
FL 34617. 


MAKE HOMEMADE BOOKLETS. Mine have earned 
$436,097. Money never stops Free proof Book 
lets. 507X Oak Drive. Friendswood. TX 77546 


NEW! GROW EXPENSIVE PLANTS Sell for 
2,000% profit. Free information. Growbiz, Box 
306-J5. Seminary, MS 39479 


FREE MONEYMAKING MANUAL brings cash 
Progress. Box 93248-EN. Los Angeles. CA 90093 


VENDING MACHINES/ROUTES Free machine 
offer! All types available MC/VIsa. 1-(609) 384- 

0440 


$2,000 DAILY from your telephone answering 
machine! I've made over $1,000,000 using mine! 
1-(303) 674-2219 Recorded details. 


FREE DEALERSHIP Sell mailing lists! Complete 
program free! 1-(305) 344-4113 PCW, Box 26418- 
EN54. Tamarac, FL 33320 


BIG MONEY REPAIRING auto windshields Sup¬ 
plies and Information Rubbs Glass Patch, PO 
Box 243. Monticello. AR 71655 1(800) 243-2213 


MILLION DOLLAR HOME BUSINESS! Ideal for 
mail order We supply everything We drop-ship 
3,500 best-selling products, priced far below whole¬ 
sale Immediate delivery Free book, tape SMC. 
9401 DeSoto Avenue. Dept 723-65, Chatsworth, 
CA 91311 


SELL GAMBLING BOOKS by maill High profits - no 
investment! Sunnyside. Box 29-EN, Lynn. MA01903 


IMPORT/EXPORT, business of the 90 s Start your 
own business $8,500. 1(800) 227-8417. 


HOME IMPORT MAIL ORDER BUSINESS Start 
without capital Free report Mellinger. Dept Cl 396. 
Woodland Hills. CA 91367 


GET FREE CASH! Private money grants Founda 
tion giveaways Loans Millions available Sources 
Box 5529-T, Diamond Bar. CA 91765 


CABLE TV DESCRAMBLERS. CONVERTERS, 
accessories. Save money Don t rent! Free cata¬ 
log Quantity discounts' 1 -(800) 334-8475 


OWN YOUR OWN MAIL ORDER business selling 
books TPCC. Box 4113, Torrance. CA 90510 


DRUG RAID SEIZURES Buy dirt cheap' Cars, 
houses, boats, computers Seizures, Box 51488 -T, 
Ontario. CA 91701. 


WE BUY newspaper clippings $781 23 weekly 
Send stamped envelope Edwards Box 467159EM 
Atlanta. GA 30346 


CONSULTANTS. WRITERS ACCOUNTANTS 
needed! Advise small businesses Free mforma 
tion 1(800) 779-6093 


MAILORDER PROFITS Sell books, tapes 1 Huge 
selection Distributorship information Mascor Ent. 
Box 8308, Silver Spring MD 20907. 


VENDING MACHINE SECRETS REVEALED Get 
all the facts Newsletter tells aU 1 (800) 221 8086 
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STUN GUNS WHOLESALE from manufacturer 
Mali* big bucks sellmg pappar sprays parsona! 
alarms, counterfeit dafacior pans ale 1-(800) 
477-1739 


FRUSTRATED MLMars • If you could design the 
perfect financial opportunity it would sound like 
this 1 -(512) 338-5587 Two mmuta racordad 

massage 


EXPORTS ARE BOOMING' Start your own export 
mg company Free information Spyglass Box 13141 
Pensacola FL 32591 1 (904) 438-0622 


LIGHTED HOUSE NUMBERS • Patented new 
product 911 emergency flashing Free ground- 
floor distributor information 1-(800) 260-5483 


DEALERSHIPS NATIONWIDE Dome ceilings, 
cove lighting for kitchen and baths. $ 10,000 plus 
materials 1-(800) 771-3663 


$1,500 WEEKLY MAILING our circulars! Begin 
now 1 Free packet Mesa-Mi. Box 4000, Cordova, 
TN 38018-4000 


GLASS REPAIR KITS Complete kit with simple 
instructions $259 Why pay more? 1(800) 249 
G LASS ____ _ 

DISTRIBUTORS WANTED Stainless steel food 




(203) 649-6272 __ 

FREE MAIL ORDER BUSINESS! Product, ads. 
instructions Success. Box 71158-EA. Ocala, FL 
34471. 


DR PAT ROBERTSON introduces Kalovita Re 
warding income Free tape Honest home busi¬ 
ness Be first 1(800) 800-1143. 24 hours 


BE A MANAGEMENT CONSULTANT Acquire the 
expert system software used by thousands of plan¬ 
ning professionals Proven business models help 
you evaluate strategies for any business Designed 
for an IBM PC. this $695 software asks the ques¬ 
tions and provides the analyses you use to coun¬ 
sel your clients. Ask how Business Insight 9 for 
Consultants can launch your new career. 1(800) 
428-1223. Fax 1 (512) 251-4401 


#1 MONEY MAKER spare timel No sellmgl No 
inventory Publicly documented seven-week $19.919 
income Free audio cassette and report reveal 
everything Real Money. 333-ER6 S W 5th Street. 
Grants Pass OR 97526 


EARN $2,000 WEEKLY taking photos for us. Film 
supplied Information' Photocorp*. 4500 Summer. 
Suite 134-K. Memphis. TN 38122 


MAKE $850 WEEKLY mailing letters No stuffing 
Capital Box 30167-E. Memphis, TN 38130 


$1.000'S WEEKLYI Processing mail! Free sup¬ 
plies/postage Rush SASE MLC. Box 3559-EN. 
Danbury. CT 06813 


PRESTIGIOUS 5TH AVENUE New York City ad¬ 
dress. Call 1(212) 529-3131. 1 (212) 315-3544 

NO RIPOFFSI MLM. High Tech Security Products 
Quality company expanding into communications 
No inventory, excellent profits $55 fee only. For 
video call. 1(402) 435-6658 


GOURMET COOKIE DISTRIBUTORSHIP Leading 
company seeks individuals to service local routes 
Earn $25,000 PT • $75,000 FT Training and equip¬ 
ment Minimum investment $6,900 1 -(800) 492- 
9121. 1 -(305) 492-9121 


HOME INSPECTION - Start your own business 
Five-day classes. Cincinnati. May thru October. 
$1,149 includes class, lodging Brochure: 1 -(800) 


NEW BANK TECHNOLOGY cashless ATM machines 
Hug* profits plus lifetime annuity Call (800) 355 
3501 _ 

ACHIEVE FINANCIAL SUCCESS giving books away 
for free Everything supplied' Eline. 959 E5 Blair 
Bethlehem. PA 18017. 


WOMEN S REFERRAL SERVICE and Womens 
Yellow Pages Start a professional networking or 
gamzation in your city for profit Send $24 95 for 
packet 13351 -D Riverside Drive #145, Sherman 
Oaks, CA 91423. 


EARN $ 10 , 000 /MONTH possible from anywhere m 
world with your own mail-order business Informa¬ 
tion: 2902 Suncrest, San Diego. CA 92116 


START YOUR OWN BUSINESS for $310 Striker 
Heat Transfer Machines 1-(800) 669-4356 

OXYGEN COCKTAIL seen on TV. other products 
New 8 level payout. Seeking distributors 1 -(212) 
544 1569 


GOLF DISTRIBUTORSHIPS AVAILABLE Exclu¬ 
sive territories Earn $1,000 * per course Low 
investment 1-(800) 536 4449 


HUGE PROFITS! Financial freedom Free details 
Rush SASE Worldwide Mailers, 5225 Hwy 95. 
Suite 8-171C. Bullhead City. AZ 86430 


ONE MILLION DOLLARS MONTHLY by mail' Free 
report. Stamp appreciated JEM(NI). Box 3124 
San Jose. CA 95156 


T-SHIRT PRINTING MACHINES We manufacture 
professional single- and multi-color T-shirt screen 
printing equipment Inexpensive Brochures, prices, 
information $1.00. Catco Manufacturing 12201 
N W 35 Street. #102-E, Coral Springs, FL 33065 


TEMPORARY TATTOOS' 90 s craze! High profits 
Information, free sample 1-(600) 225-4269. 


$25,000 A YEAR PART-TIME servicing computers 
Free information 1-(813) 528-2747 24-hour re¬ 
corded message 


DEALERSHIPS AVAILABLE NATIONWIDE $ 10 M. 
training, full support Terms available 1 -(800) 771 • 

3663 


STRESSED OUT? No boss, no employees, no 
business headaches' Earn more in one month than 
most earn in one year Mexico opening soon If you 
have the courage to call, it can make you rich! 1 - 
(800) 497 8999. 24-hour message 


783-0092 


SELL BOOKS BY MAIL Profits to 1,000%! 500 
titles Free details NBR-42. Box 33923, San 
Antonio. TX 78265, 


$100,000+/YEAR Business Funding Consultants 
needed Established network Business/medical 
accounts receivable, commercial real estate, equip¬ 
ment leasing Huge finder s fees Mr Clark, Dept 
ENT, Two University Plaza, Suite 402, Hackensack. 
NJ 07601. 1 (201) 342-8500 


OPEN YOUR OWN COMIC SHOP! For free infor¬ 
mation, call Diamond Comic Distributors 1(800) 
783-2981 or 1 (410) 560-7100 


CONDOM/TAMPON/ASPIRIN VENDING Buy ma¬ 
chines direct from manufacturer with brand name 
products. Why pay more? 1 -(800) 748-2111 


NEW' AUTOFRESH~ DEALERSHIPS $1,939 
Autofresh’" Interior Freshening - hottest new busi¬ 
ness in the automobile industry today! Proven, 
cost effective system that deodorizes and freshens 
vehicle interiors, specializing in cigarette odor elimi¬ 
nation. Part-time $40K No hype! Full-time $ 100 K 
realistic. Easy to operate mobile business Dealer¬ 
ships include equipment, supplies, training Learn 
from professionals who are in the business 
Contact Autofresh’" International, P O Box 54855. 
Oklahoma City. OK 73154 1-(405) 752-0770 


MAKE $10,000 PER MONTH collecting Judicial 
Judgments locally 1(206) 946-4237 Free infor¬ 
mation 


ACCOUNTS RECEIVABLE FINANCING Make 
$15,000 plus per month with no risk Free informa- 
tion testimonials 1 -(206) 863-2146 


NO BALONEY Earn $200 to $500 per week part- 
time repairing vacuum cleaners m your home Free 
information PVS. 6277E Pearl Road. Cleveland. 
OH 44130 1-(216) 886-0902 


FREE INFORMATIVE BOOKLET Sensible dupli- 
eatable network marketing-mail program (800) 
749-3929 


ACT ON THIS! Financial turnaround! 1(800) 350- 
6778 


COMMISSION MAILERS WANTED. $550 per 100 
envelopes Free information Send SASE SPD 
Distributors. Box 3747-E. Plymouth. MA 02361 


OWN A MONEY MAKING 900 LINE for $199 per 
year Call ASC for free information 1 (800) 747- 

0044 


$2,000 MONTHLY MAILING LETTERS You run no 
ads' Free postage and supplies! United E-5. Box 
1809 Spring TX 77383 


HOME BUSINESS CATALOG! LSASE LaPacifica 
Drawei 80151 E Bakersfield. CA 93380 


ASIAN IMPORT EXPERT reveals secrets! Free 
details Box 2654, Costa Mesa. CA 92626 


900 NUMBERS - Your lines, low start-up We sup¬ 
ply high profits programs. 1(800) 246-7755 


$500 $1,000 POSSIBLE MONTHLY - weekly - 

daily You decide. Call 1 -(513) 357 8888 . Exten¬ 
sion 3332994, 24 hours 


DISTRIBUTORS for automobile coolant recycling 
unit, very high profits 1-(818) 992-7628 


$4,000 WEEKLY with your telephone answering 
machine' Just pop in our free tapes' Never talk to 
anyone Free packet Mesa-DFMI. Box 4000 
Cordova. TN 38018-4000 


UP TO $81,000 YEAR - Process registrations for 
International Pet I D firm at home Call 1(508) 
823-4009 ' 


WANTED Distributors' Top quality mini-satellite 
systems for RV, home, office and more Complete 
demonstration system included Unlimited profit 
potential StrataVision 1 -(600) 960 9656 


10.000% PROFIT' Sell information by mail 8 free 
^Ports Publishing Box 71158-IA. Ocala. FL 34471 


UNTAPPED MARKET' Earn big money with yoi 
camera Depositions real estate, insurance vie 
eos Free information JKG, Box 333 Montrea 
Quebec H 8 P 3J2 Fax 1-(514) 368 3791 


ULTRASONIC BLIND CLEANING TRUCK completely 
equipped for on-site cleaning Save $ 20,000 on 
this like-new equipment Write W. Youd. 404 Roxbury 
Lane. Modesto. CA 95350 


STEADY INCOME from home-based mail order 
business. Call for free details. 1(800) 572-3142 


FREE INFORMATION! Eight home business op 
portunlties. unlimited income! JPC, 1668 Sandy 
Circle. Dept E. Erie. CO 80516 


BUNKBEDS Make at home, spare-time, full-time 
Clear $200/day easy. 1(800) 382-3180 


REVOLUTIONARY FINANCIAL CONCEPT sweep 
mg through Americal Powerful, reliable, perma 
nent Secure your lifetime income CCC, Dept E4. 
P O Box 237. Berne. NY 12023 


FREE' SUCCESSFUL MAIL ORDER'money mak 
ing books, manuals, directories Order now' A M 
Enterprises. PO Box 10905 While Bear Lake. 
MN 55110-0905 


MINIATURE GOLF COURSES outdoor or indoor 
Delivered in 5 days Price $5,900 up Financing 
available Lomma Enterprises. Dept 75 , Scranton 
PA 18505 Telephone 1 (717) 346-5559 


START YOUR OWN PERFUME BUSINESS U S 
leading manufacturer of replica fragrances looking 
for entrepreneurs No minimum* exports welcome 
private label packaging, ioo m-stock scents Free 
info, starter kits available 1(600) 635-8007 
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bu*ln««« opportunities 


CONSUMER ELECTRONICS' Unlimited potentlill 
Th* moil exciting opportunity In networking his- 
lory Call now 1 -(•17) 499 7921 


$100,000 GUARANTEED thru mail order network 
marketing I Unbelievable »y item M -(212) 560-7319, 
24 hour* 


•WE CREATE MILLIONAIRES’- Success Mags 
line ‘Oxyfresh top ranked MLM" • Downline News 
Call 1 -($00) 999 9551, Extension 389 


EARN $1,000 FEES EVERY DAY I New field of 
Business Arbitration Free information peck 1- 
($00' 866 8865 (24 hours) 


GAVE IT ONE YEAR and It didn’t work? Call: 1- 
(900) $67-7884 


CONSUMER ELECTRONICS - We send catalog to 
your network • you cash inl Free packet 1(503) 
482 6486 


SECRET BANKING SYSTEMI Open bank accounts 
make thousands! Amazing recorded message re¬ 
veals details. (815) 496-2664. Extension 37E 

SECRETS OF DOING ADVERTISING publications 
from home Easy to follow start-up kit. Samples, 
agreements, layouts, sales presentations & 200- 
page manual for direct mail, dine-out books, com¬ 
munity coupon programs. No franchise fees or 
royalties. Only $295. Money back guarantee. Free 
brochure. VF Associates: 1-(800) 925-4258 


PERFORM POWER LINE/VDT SURVEYS Cus¬ 
tomers: homebuyers, health individuals Meter, 
materials included Call: 1 (800) 638-9121 . Unique, 
profitable 


DISTRIBUTORS NEEDED • BIG PROFITS minia¬ 
ture satellite antennas for homes. R V.’s. busi¬ 
ness $1,800 refundable deposit required. 1 (800) 

866-5006 


BIG MONEY fixing ugly houses Small investment. 
Large profits Part time or new career Work at 
home No layoffs. Free brochure Fixer Jay. Box 
491779EG3, Redding. CA 96049 


PROVEN MAILORDER PROFITS Information re¬ 
veals exciting plan. (919) 787-6644 Pencress-1. 
Box 6341. Raleigh. NC 27628-6341 


CONSULTANTS NEEDED - Outstanding profes¬ 
sional growth seminars/resources Free information. 
IEXCEL Associates (817) 754-3209 


MAJOR BREAKTHROUGH PRODUCT • Eat nor¬ 
mally. lose weight Distributors needed nationally 
PT/fT Unsurpassed business opportunity. 1-(800) 
525-7965, Extension 22AJM. 


FREE 900# Earn $10,000 per month For details 
call: (210) 366-6715 


MAKE MONEY FROM HOME with your PC! Call 
Firefly Software Corp for free details 1 -(800) 224 
2779. Extension 25 


DISTRIBUTORS for personal emergency response 
system, dramatic lifeline to loved ones Ground- 
floor MLM Great compensation 1-(800) 628-6602 
Independent Distributor 


TURNKEY. COMPUTER PORTRAITS on cups. T- 
shirt, banners Excellent opportunity High profit 
(613) 475-6791 


HOME BASED BUSINESSES Over 150 pages 
Free information Howe. 3319 Onyx, Rockford. IL 
61102 


PRINT BROKING Profits in the printing business 
Little to no start-up costs Booklet $4 00 21st 
Century. Box 9625 Pittsburgh PA 15226 


WAIT! DON T GET RIPPED OFF by another 
moneymaking scami Free information Box 33E, 
Northampton. PA 16067 


LEARN SECRETS ot salon shear sharpening 
Sharpen in the salons No overhead, low start up 
(717) 764 $069 


business opportunities 


BUNGEE BOUNCER! Jump Into your own busi¬ 
ness! Become a distributor for th* most exciting 
new exercise and recreation device on the market 
Easy to sell, for family fun. exercise and entertain¬ 
ing Make money from demonstrating product, as 
well as from equipment sales Don’t miss out on 
this opportunity Prices start at $2,995. Phone: 
(800) 230-1939 Fax (801) 752-1948 


EASY MONEYI 1,000’s weekly Start Immediately. 
Send SASE and $5 00 for complete program Aaron 
Cano, 1900 W University. Suite #23, Edinburg. TX 
78539. 


MAKE BIG MONEYI Improve your lifestyle. Free 
details PTP, Box 598. Smithville. TX 78957 

EARN MONEY in th* marble polishing and refln- 
ishing business. Call: (407) 657-7878 


BE A HERO! Distributorships available with pro¬ 
tected territory opportunity. Help millions of dia¬ 
betics eliminate the need for a needle and syringe 
with "Freedom Jet The Needle-Free Injection 
System ’ Will train the right individuals $16K in¬ 
vestment to market this space-aged equipment 
Call now: (800) 662-2471 


START A TEMPORARY HELP AGENCY Complete 
training guidance in light industrial and food ser¬ 
vice divisions of the fast growing temporary help 
industry For free brochure, write Temporary Help 
Consulting Services. Inc . Eight Park Plaza, Suit* 
316, Boston. MA 02116 Or call. (617) 859-7489 


BE YOUR OWN BOSSI Start prestigious, lucrative 
Kansas City barbeque business 6 years experi¬ 
ence Affordable options No franchise $2 00 SASE 
Ozark/KC BBO. Box 208, Independence. MO 64051 


CELLULAR PHONE RENTALS $10,000+ per month. 
Low start-up Free information 24 hours: 1-(800) 
400-5630 


MILLIONAIRE S WIDOW REVEALS husband’s 
moneymaking secrets Free manuscripts. Box 2355- 
E5. Redwood City, CA 94064 


DEALERS WANTED Thousands of products 
Dealerships. Box 218650-E. Houston. TX 77218 


WANT MONEY in the palm of your hand? Invalu¬ 
able information. Free details Shaw. 551 Innsbrook. 
Columbia, SC 29210 


ELECTRONIC MEDICAL CLAIMS SOFTWARE 
Complete medical management software training 
and support by experienced claims processors 
Marketing assistance provided (800) 580-3669 
5915 N.W 23, #220. Oklahoma City. OK 73127 


$3,600 MONTHLY using your cassette recorder! 
Free amazing report) Global, #280416ME. Dallas. 
TX 75228 


$720 DAILY sending fax ads with your home com¬ 
puter (503) 440-6902 


YOURS $900* WEEKLY! Unique home business. 
Free, guaranteed offer I LSASE today. American 
Resources. 30 Cornelia Street, #14. New York, NY 
10014 


•INFORMATION IS THE NEW CURRENCY" - Bill 
Gates CEO. Microsoft Huge profits brokering in¬ 
formation Take advantage of the information high¬ 
way Potential to rival CompuServe! Information 
$9 95 LSASE Otis Online. 507-3080 King Street. 
East Toronto. Ontario M5A 1M3 


HONEST EVALUATIONS of most nationally adver 
used business opportunities Join the non-profit 
National Business Research Foundation and re¬ 
ceive the Annual Index of Home Business Offers 
$35 dues 2020 Pennsylvania Avenue Suite 400, 
Washington DC 20006 (800) 264-1828 

START YOUR OWN BOOKKEEPING SERVICE with 
little or no money Instructive guide $19 95 Book¬ 
keeping Concepts PO Box 609005-225, Dallas 
TX 75360 


FREE NETWORK MARKETING Success Catalog 
plus Free MLM magazine 1(600) 7$$-5493 


business opportunities 


EXTRA INCOME. WORK FROM HOME! Whole¬ 
sale gift products Mors information send SASE to: 
L Mattioli. Dept GWA. PO Box 1814. Lutz. FL 
33549 


EXPLOSIVE HIGH PROFIT homebased business 
Start-up under $300 Easy Instructions Send $19 95 
to: Handlers. Box 1258. Smlthtown. NY 11787 


CANADIAN EXPORTS ARE SOARING to record 
highsl Our Importing From Canada portfolio will 
provide all tha details you need to start earning 
hug* profits right away Home-based importing 
business No capital required Free information 
Curran International Group. 40 Endsleigh. Toronto, 
Canada M2J 3N6 


DISTRIBUTORS WANTED • Patented Instant 
CarKooler cools hot car interiors quickly, safely 
Huge market. No competition. General Innova¬ 
tions. Dept. Ent, 6184A Old Franconia. Alexandria. 
VA 22310 (703) 719-0202 


$2,000/WEEK distributors/agents Self-installed in¬ 
expensive Loudmouth home security systems (702) 
438 9487 


THIGH CREAM business opportunity is dream come 
true. Distributors needed Call 1-(800) 975-0515 
for instant success 


WORK AT HOME for 1004 companies nationwide 
Send SASE for information. UHAE. 9582 Hamilton. 
#368. Huntington Beach, CA 92646 


I MAKE $1,000 s MONTHLY desktop publishing 
part-time at home So can you! I’ll show you how! 
Free information. (610) 359-9558 


MYSTERY SHOPPING - Hundreds of businesses 
need you to evaluate their employees' performance 
Funl Profitable! Information $5 00 Herring Insti¬ 
tute. 7380 Sandlak* Road. Suit* 519, Orlando. FL 
32819 


IF YOU WANT TO EARN substantial dollars, like to 
sell, enjoy running your own business, this is a 
great opportunity. We require distributors to call on 
businesses for personalized greeting cards. You 
earn 50% commission and you control your time. 
This can work for you as it has for many others 
Contact G Posner. Canadian Greetings 965 Powell 
Avenue. Winnipeg. Canada R3H 0H4. 1 -(800) 665 
7441 


REPLICA SWISS WATCHES Gift boxed Guaran¬ 
tee Variety Quality Wholesale Full title 18 com¬ 
pliance Brochure marketing RST. 7831 Woodmont 
Avenue. Bethesda. MD 20814-3007 (301) 654- 
HOI; (301) 907-7884 Fax 


COLLECT JUDICIAL JUDGMENTS Earn $8,000/ 
month. First time offered Call: (602) 280-9930 


BIG INCOME In window cleaning Free informa¬ 
tion AWC, 27 Oakcreek. El Sobrant*. CA 94803 
(510) 222-7080 


HUGE PROFITS - "Intruder ID* home/busmess 
professional alarm system Complete protection 
Also takes a picture of intruder Your cost $148 
complete Nothing els* to buy You sell $399 Very 
easy installation Rostech. PO Box 2789 
Plattsburgh. NY 12901 1 -(514) 522 2157 


MERCHANT ATM/BANKCARD SALES $10.000plus 
residuals monthly representing national bank Huge 
untapped niche! (916) 721-6680 


YOU CAN MAKE MONEY with foreign investors 
They have money to buy and invest in products, 
equipment, business veniures. real estate One 
transaction can make you independent for the rest 
of your Hf* Top finders fees paid Free report 
Global Exchange. 594i*i Box 3574 Newport Beach. 
CA 92663 (714)722 9260 


SELF-PUBLISHING OVER i 000% profit' Free details 
on reproduction rights Sunflower. 1810-EN1 West. 
Wichita. KS 67203 


PAYPHONES? DEBIT CAROS’ Residual income 
from telecommunications? Check with th* higher 
institute of earnings. 1(600) 552 $742 
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business opportunities 


MANUFACTURE PHOTO CUT OUTS 2.000% profit! 
Fast Easy Inexpensive (913) 593 0766 


MLM DISCOVER THE INCOME to match your 
draam* Fraa information t (600) 456-9163 


MLM Fat-burning coffaa Drink coffaa. losa weight 
Enhancad compensation plan (800) 200-0866 


START YOUR OWN janitorial business SMS. Inc,, 
PO Bo* 70246 Ocala. FL 34470 


WOMEN MEN RETIREES - SINGLE PARENTS 
Earn $200 par day doing touch-up painting for 
•utodaalart Paint matchat and covart damage 
lika magic, eaves no brushmarks. No prior expert- 
anca. flaxibla hour*. Inva*tmant $450 Magic-Touch 
1-(0OO) 235 7313 


BODY WISE. Intarnational • MLM promotas haalth 
care sports nutrition, waight loss products. Opti¬ 
mize physical and financial fitness Call now! ( 202 ) 

331 4448 


CHURCH MARKETING $5,000 - $7,000 monthly 
working warm loads $460 start-up 1 ( 800 ) 659 - 
3256 for fraa information 


DISTRIBUTORSHIP AVAILABLE ravolutionary 
battary condilionar revives weak, dead batteries 
Huge market, high profits, low start-up MPI 
(214) 634-6224 


business services 

INCORPORATE IN ANY STATE I •'’pVn 

Instant Delaware incorporations Call Inc P 
(U SA) 1(600) 462 4633 __ 

HEALTH CARE BILLING SOFTWARE for doctors, 
de ntists, ate $395 1 (800) 547-7611 _. 

INCORPORATE IN DELAWARE IN S. T ANTLY. by 
phone or Fa*, only $41 plus state Ming Ro 
attorney s fees required Locate company a 
quarters In any state (or country). Free Delaware 
Incorporations Handbook’ (5th Edition) Includes 
Subchaptar S and Limited Liability Company (LLC) 
Information Registered Agent, telephone answer¬ 
ing. mail services Delaware Business •"CO'pora- 
tors. Inc . Box 5722, Dept E. Wilmington, DE 
Call toll free 1(800) 423 2993 or 1(302) 996- 
5819 anytime Fax 1(800) 423-0423 or 1 -(302) 
996-5816 Visa/MC/Amex_ 

INCORPORATE starting at $45 plus Ming fees 
Corporate Creations* 1-(800) 780-8107. 


BUSINESS PLANS PREPARED Results-oriented 
publicity/advertising campaigns, product roll outs. 
Trademark searches More Helping start-ups since 
1978 Reasonable rates. John McCoy, 1442A Walnut 
Street. #306, Berkeley, CA94709 1(510)528-1110 


TRADEMARK SEARCHES $100 Application prepa¬ 
ration $250 Attorney Jay Horowitz 1 -(301) 840- 
0509 


buy it wholesale 



WHOLESALE DIRECTORIES Buy factory direct 
USA. Asia. Taiwan Stamp Wholesale. Box 087. 
Highspire, PA 17034 


27 149 PRODUCTS. DIRECT - Taiwan, Philippines. 
Hong Kong! Small lots Samples Echo-E4. Shalimar, 
FL 32579-0739 _ 


CLOSEOUT JEWELRY 55« DOZEN Catalog. 50c 
Rnuasels 107-405 Dow. Arlington. MA 02174-7199 


PRICELESS INFORMATION! Product sources at 
lowest wholesale prices Domestic, international 
suppliers. Free literature JH. Inc., 94 Rivarview. 
Neptune City, NJ 07753_ 

LOWEST FACTORY DIRECT wholesale p/ices 
15.293 products Fra* report GHE, 1508 Jamas. 
Syracuse, NY 13203 

CLOSEOUTS. IRREGULARS. OVERRUNS branded 
footwear and apparel. Sold by the case For resale 
only Price list $1.00. Fontana ♦ Fontana. Inc., P O 
Box 99. Indian Trail. NC 28079 (704) 882-1112 


TELEPHONE CALL SCREENERS and automatic 
fax/phona lina-sharers $59 Sample $99 each to: 
DIMASY. PO Box 63110. 3002JC. Rotterdam. 
Holland. Europe Fax ♦31-10-476 2806 


MAIL ORDER BUSINESS • Start from home under 
$400 No Inventory No selling. Unlimited income 
(909) 424-5046 Amazing recorded messagel 


$3,000,000,000 WILL BE GENERATED this year 
by 900 numbers Get your share nowl Call Omni- 
Tel Corp (800) 285-2224. 


BULLETPROOF MLM! Stop getting shot down! 
45% override protection. (404) 255-0014 


START YOUR OWN RESIDENTIAL commercial 
mortgage company Comprehensive home study 
courses Professional workshops available. Brokers 
welcome Call or write: IFC. Inc . P.0 Box 1251E. 
Piedmont. SC 29673. (603) 295-3235. Brokers teach¬ 
ing brokers 


business services 


PRESTIGIOUS PENNSYLVANIA AVENUE, Wash 
Ington. DC address' Mail/package receiving and 
forwarding. Fax, voice mail. 1-(202) 543-0650. 


WE DESIGN AND PRINT gorgeous low-cost color 
brochures. 1 -(708) 754-4858 


BUSINESS PLANS PREPARED by professional. 
Best prices available Call: 1 -(610) 353-9147 


CREDIT CARD PROCESSING All types of busi¬ 
nesses accepted Call Pat at: 1-(305) 492-0315 


YOUR OWN CARD SERVICE VISA/MC merchant 
account. Large company wants to help even the 
smallest business (916)546-1274, Extension 150 
Registered agent Humboldt Bank. Eureka. CA 


NATIONWIDE 800 ANSWERING SERVICE takes 
your company's orders, messages, seminar regis¬ 
trations, subscriptions, etc. (800) 235-6646 


computers 


1004 FREE CATALOGS - Don’t pay top dollar, the 
newest list of computar/multimadia/alactronics 
mail order catalogs with 800#s A descriptions Send 
$4.00 to: Nuwave. 58 Fradkin Street, Wellington. 
NJ 07057 


computer/software 


GREAT PROGRAM! Wa do documentation right! 
PAT Document Services 1-(601) 477-3875 


MEDICAL BILLING/ELECTRONIC CLAIMS Com¬ 
plete software under $500. Full training/support 
available. 1 -(513) 772-5102; 1-(800) 825-2524. 24 
hours. 


DELAWARE INCORPORATIONS. Specialists in set¬ 
ting up Delaware corporations. General incorpor¬ 
ations. airplane incorporations, boat incorporations 
(and documentations). Call or write for free kit. 
Delaware Registry. Ltd . P O Box 484-ENT. 
Wilmington. DE 19899 1 -(302) 652-6532; 1 (800) 
321 -CORP 


1-800 VOICEMAIL 16c minute Low-cost long dis¬ 
tance only 14.5c peak; 12.9c off-peak. Call: 1- 
(800) 743-5339 


OUR 800 SERVICE sets the standard Efficient 
professional - massage canter, order taking, madia 
response Call today: 1-(800) CLUB-NOW (258- 
2669) 


INCORPORATE IN NEVADA: Tax savings, asset 
security Fra* facts 1-(800) 398-1077. 


MLM SOFTWARE/COMPUTER SERVICES avail¬ 
able for new or mature MLM companies. Call for 
free information package Over 25-years' experi¬ 
ence. Haven Systems, Inc (703) 471-6150. 


NEED A MAILING ADDRESS, voice mail, branch 
office services? Call Addresses 6 Answers (Den¬ 
ver): (800) 536-4050. Fax: (303) 988-8609 

ACCEPT MAJOR CREDIT CARDS for your busi¬ 
ness Home, mail and phone order business ac- 
cepted Call 1-(412) 375-9443 for Information 


computor/supplies 


BUSINESS COMPUTERS, FAX/MODEMS Buy 
direct and save. Information (404) 473-4701 


education/instruction 


INDEPENDENT STUDY MBA program emphasiz¬ 
ing entrepreneurship and small business manage¬ 
ment. Or become a California attorney through our 
?enm # ?i >n<, * nC0 P ro 0 r «"i Taft University 1* 


BUSINESS PLANS 6 FUNDING Ventura profes¬ 
sionals help you writ* your own powerhouse, or we 
do it ail Acclaimed packages from $675 1-(800) 
346-2408 

NATIONWIDE DISCOUNTED LONG DISTANCE 
13 9e minute day. 11 9f/minut* - evening Na¬ 
tionwide 800 service. 14c/mmut* 1 -(800) 735- 

6542 

INCORPORATE IN TAX-FREE NEVADA Brainstorm 
it with the pros' Call now. fraa, (600) 646 0966 to 
find out how a Nevada corporation can give you 
benefit! like asset protection, maximum privacy, 
no state income tax Evan if already incorporated 
Laughlm Associates. Inc Carson City. NV 69706. 
Beats Delaware' 

INCORPORATE YOUR BUSINESS ANY STATEI 
Delaware incorporations instantly Professional 
service, w* invite comparison CorpAmerica. Inc 
1(800) 622-6414; 1 (302) 736-5510 Fax 1(302) 
736-5620 MC/Visa/Amax 


DEEPLY DISCOUNTED LONG DISTANCE. 12 9 C 
7534™* 800 nurnb#r * 13 ® c m,nut « 1(800) 637- 


buy it wholesale 


CABLE TV DESCRAMBLERS. CONVERTERS ac- 
cassorlas^ Save money. Don't rant) Fra* cataloo 
Quantity discountsl l-(800) 334-8475 9 

WHOLESALE SOURCES. USA, A.,. Lo»..i p„^7 

WA M0n Un,lml,M 8,27 E T F.,,c“S: 


WHOLESALE DIRECTORIES • Ov.r 20 000^ 
uc. U S «nd GHB p!b. Bo, «2 

Hampstead MO 21074 0652 Bo 652 

srs: 


-univcnai i y - tarn BS> Mb MBA 0* 

gra* via guided horn* study Programs in Business 
Administration. Environmental Studies. Computer 
Science Military/work tuition reductions available! 
Free catalogue 1 -( 6 00 ) 767-2423 

2r A n ESTATEAPPRA,SERCARE ^RS Horn* study 
m5 TMA A l ,n,a ' Georgia Free literature 1 -(600) 
362-7Q7Q. Dept RF107 

FULLY APPROVED UNIVERSITY DEGREES! 
economical horn* study for Bachelor's. Master s. 
Doctorate, f u u y approved by California State 
iJl P ?. rin!tr ' <3#n * °* R vblic Instruction Prestigious 
acuity counsels for independent study and M* 
ur? crad<,# Fr** information Richard Craws. 
Ttw P f **'d*nt, Columbia Pacific Univer¬ 

sal*,?! 3D45 - H15 Third Street. San Rafati. 
CA 94901 1(600) 552-5522 o r 1(415) 459 1650 

FREE VIDEO External BA.BS MS MBA PhO 
I ,ln « ft ciai aid t-(8001 677 2369 

2000 # Un,Vtf#i, y D# P1 6604. Slrdali. LA 70459 
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classified 


•ducation/instruction financial inventions 


BECOME A PARALEGAL Home study PC 01. 
Atlanta. Georgia Free catalogue 1 (800) 362 
7070, Dept LF107 


UNIVERSITY DEGREES WITHOUT CLASSES 
Bachelor s Master's. Doctorates Accredited, eco 
nomical accelerated programs Credit for prior 
accomplishments and work experience Free bro 
chure Dr John Bear. P O Box 826EP. Benicia CA 
94510 1(800) 835 8535 


LEARN PERSONAL COMPUTERS Home study. 
PC D I . Atlanta. Georgia Free literature 1(800) 
362 7070. Dept KF107 


PARALEGAL GRADED CURRICULUM Approved 
home study Affordable Since 1890 Free catalog 
1 -{800 826-9228 or Blackstone School of Law 
PO Box 871449. Dept EN. Dallas. TX 75287 


BECOME A HOME INSPECTOR Home study. Free 
literature PC D I . Atlanta, Georgia 1 (800) 362 
7070, Dept PF107 


HOME STUDY Associate. Bachelor’s, Master's, 
Doctoral degrees Business Administration. Health 
Care, Human Resources. International Business. 
Paralegal. Law. Psychology. Technology Manage 
ment SCUPS Admissions. 202 Fashion-ET. Tustin, 
CA 92680 1 (800) 477-2254 


STARTING YOUR OWN BUSINESS' This start-up 
guide reveals how Step-by-step' Acquiring capi¬ 
tal. planning, permits, taxes, regulations & so much 
more Free details Empire, P O. Box 44306-ENT3. 
Cleveland, OH 44144 


BECOME A PROPERTY MANAGER Home study - 
Rental/commercial property PC.DI, Atlanta. 
Georgia Free literature 1 (800) 362-7070, Dept 
MF107 


LEARN TO TYPE 50+ words a minute Home study. 
Call (713) 780 9389 


BE AN AUCTIONEER - Learn the lucrative career 
of auctioneering Anything can be sold by the auc¬ 
tion method of marketing World Wide College of 
Auctioneering. Inc Free catalog (515) 423-5242 
day or night The finest auction educator since 
1933 


BECOME A MEDICAL TRANSCRIPTlONIST Home 
study Free career literature P C D I , Atlanta, 
Georgia 1(800) 362-7070. Dept YF107. 


RETIRE. UPGRADE. TRAIN IN NEW CAREER 
Life Skills Coach, Alcohol/Drug Counselor, Hypno¬ 
therapist. Cancer Outreach Consultant Free 
career package Above average income 1(800) 
661 2099 


financial 


FEDERAL LOANS for small businesses now avail¬ 
able 1(800) 777-6342 for free details 


OVERDUE BILLS’ Bad credit s no problem! 
Licensed bonded Applications to $50,000 Not loan 
company TCAC. Dept E Box 26397, Birmingham. 
AL 35226. or 1(800) 869 0607 


BORROW $500 • $40,000' On signature No collat¬ 
eral Action. Box 5499 T Diamond Bar. CA 91 765 


BORROW $100 $100,000' FAST' No collateral. 

Personal, debt consolidation, business, auto, resi¬ 
dential 1(800) 444-6599. 24 hours 


FREE MONEY POSSIBLY • Free contact definitely 
Learn ail about self-liquidating loans, arbitrage, 
roll-programs and other financial deals, etc 2 
hour video tape shows top government official and 
business leaders discussing various financial 
transactions A must see for lay-people, investors, 
bankers, attorneys, accountants and brokers As 
an additional bonus I will divulge name of person 
to contact, which took me six long years to re¬ 
search and finally track down, with each paid order 
Best investment you will ever make Send $39 95 
plus $4 00 shipping $ handling to R Sherman.PO 
Box 1045 Clarkdate. AZ 86324 Phone inquiries 
welcome 1 (602) 634 6797 


UNLIMITED CAPITAL AVAILABLE any purpose 
business, commercial expansion, mortgage, con¬ 
struction, development, receivables, start up 
venture Pisam. Box 605E, Pelham, NY 10803 
Fax 1 (914) 738-8653 


BORROW $100 - $100,000 Quickly, on signature/ 
secured immediately Act now! 1(404) 879-5514 


employment opportunities 


EASY WORKI EXCELLENT PAY! Assemble prod¬ 
ucts at home Toll free 1-(800) 467-5566. Exten¬ 
sion 2440 


GET PAID FOR READING BOOKS! $100 per book 
Send name, address to: Calco Publishing, Dept. C- 
607. 500 South Broad. Meriden. CT 06450 


EASY WORK' EXCELLENT INCOME! Assemble 
products at home 1 -(800) 377-6000, Extension 
7270 


FIRMS NEED HOMEWORKERS! Send SASE to 
RB International. Box 476, Brea. CA 92622. 


STAY HOME MAKE $125 A DAY processing mail 
for local company Work dropped off! Paid weekly 
Send SASE to Amerinet. 6929 JFK Blvd . Suite 20- 
3360P12, N Little Rock. AR 72116 


HOME TYPISTS. PC users needed $35,000 po¬ 
tential Details Call 1 (805) 962-8000. Extension 
B 2311 


franchises 


PUBLISH THE BINGO BUGLE. Nation s largest 
franchised monthly newspaper High profit poten¬ 
tial Complete training $1,500 $4,000 invest¬ 

ment. In Entrepreneur's Top 500 Franchises Call 
1 (800) 447-1958 


FRANCHISE YOUR BUSINESS with the leading 
consulting firm in the country. McGrow Consulting: 
1 -(800) 358-8011 


NEW EXCITING FRANCHISE opportunities! Free 
information kit Robert Ames Business Develop¬ 
ment: 1(800) 796-3434 


PHILLY'S FAMOUS ITALIAN ICES Mfg & retail 
48 outrageous flavors Starting at $49,995. Fran¬ 
chises nationwide 1 -(215) 634-8563 Be your own 
boss 


FRANCHISE YOUR BUSINESS $1,950: in two weeks! 
25 years experience America s best franchise 
sales/marketing group 1-(215) 236-5175. 


EXCLUSIVE FRANCHISES available with National 
Property Registry. The national video inventory 
system Write NPR, Box 72376-E. Marietta, GA 
30007-2376. Telephone (404) 565-0565 


inventions 


INVENTORS! Can you patent and profit from your 
idea? Call American Inventors Corp for free infor¬ 
mation. Serving inventors since 1975. 1 (800) 338- 
5656 


INVENTORS Don t be tooled Call our Inventors 
Club 1(800) 466-1793 


INVENTORS: Utilize The Logical Process' to pro¬ 
tection and potential profits Free advice. Your first 
step is important APSi. Washington, DC 1-(800) 
458 0352 


INVENTIONS IDEAS, NEW PRODUCTS' Presen 
tation to industry National exposition 1 -(600) 288 
IDEA 


FREE INVENTION PACKAGE • Davison A Associ 
ates offers customized development, patenting and 
licensing Proven results i (800) 677-6382 


FREE protection forms and information kit Affili¬ 
ated Inventors Foundation 1(800) 525 5885 


INVENTORS DIGEST America's only Inventors 
Magazine $22/year Satisfaction guaranteed 1- 
(800)838 6808 


ENTREPRENEURS We represent people who want 
to patent and market their new product ideas For 
your free information kit. call The Concept Net¬ 
work 1-(800) 835-2246. Extension 197 


INVENT SOMETHING? ESI Inc. links unconnected 
individuals with decision makers Free brochure 
supplies help 1 -(800) 547-7865 


WORK DIRECTLY WITH REGISTERED PATENT 
Attorney/Graduate Engineer Michael Kroll Pat¬ 
ents. trademarks, copyrights Thirty-three years 
engineering experience. Complimentary 148-page 
brochure. 1-(800) 367-7774 


FREE PATENT, DEVELOPMENT and marketing 
information. Richard Miller, Registered Patent Agent. 
12 Parkside Drive. Suite E. Dix Hills. NY 11746- 
4879 1(516) 499-4343. 


INVENTIONS AND IDEAS WANTED - MBA student 
seeks inventions/ideas for start-up company. I pro¬ 
vide market analysis, business plan and financing 
If interested in joint-venture or licensing of inven¬ 
tion write to Michael Lerner. 701 S W 62nd Blvd., 
1-53. Gainesville. FL 32607 


ELECTRONIC DESIGN SERVICE will turn your 
ideas into working reality. Analog, digital, electro- 
optical, data acquisition and packaging Quick 
turn-around and competitive pricing Opti-Sciences: 
(508) 851-5561. 


INVENTORS Best free self-help on developing 
ideas, patents, marketing. Call: 1(800) 955-8868, 
Extension 660 


mailing lists 


10-DAY HOTLINE. Freshest opportunity seekers 
Immediate delivery. Mixed states 250/$24; 500/ 
$29; 1,000/$45 Free dealership information. Mascor 
Lists. Box 8308. Silver Spring. MD 20907. Visa/ 
MC 1 -(800) 568-6127 


BUSINESS/CONSUMER LISTSI FRESH, respon¬ 
sive names Select from 14,000.000 businesses, 
professionals, 100,000.000 consumers Choose 
locally, nationally Specialty lists, phones, com¬ 
puter disks available Visa/MC/Amex. AccuData 
1(800) 732-0463 


AMERICA'S BEST MLM/opportunity seekers' names 
On label or disk Free sample! Call/write 1-(800) 
628-7060 Venture-LE, Box 20336, Bullhead City. 
AZ 86439 


75,000 NEW NAMES MONTHLY Opportunity seek 
ers/multi-level enthusiasts/mail order buyers 200/ 
$24, 500/$35. 1,000/$50; 2.000 $70 immediate 
shipment MJG Lists. Box 3009-EM. Maple Glen. 
PA 19002-8009 Visa/MC 1 (800) 880-8143 


NEW HOT OPPORTUNITY SEEKERS NAMES! 
First order tripled free. Adhesive labels 100 $8 00. 
200/S 12; 500/$19. 1.000/S29. 2,000'$45. 5.000/ 
$89. 10,000/$159 Success Lists. PO Box 4106- 
E, Rocky Point. NY 11778 Visa/MC/COD 1-(800) 
382 6815 


FREE MAILING LISTS' Save thousands' Opportu¬ 
nity seekers and others 10 sources for $25 E6S 
Enterprises. Box 1202. Mt Pleasant. Ml 46804 


HOTLINE OPPORTUNITY SEEKER names! Mail 
order responsive! Adhesive labels Send $1 00 
plus SASE for details Gilley's. PO Box 1471. 
Taylor. Ml 46180 


FREE MAILING-LIST DEALERSHIP' Earn hundreds 
weekly Free start-up kit. 1 -(718) 645-4111 


marketing 


PUT YOUR PROOUCT or 900* on nationwide TV 
Millions of buyers Turn key package 1 (714) 752- 
0503 
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marketing 


PROMOTE YOUR BUSINESS with Th« Business 
Card Alternative For samplea/ordering informs 
tion. sand $5 00 to lags' Mark Graphics. 1403 
Mosley. Dept E. Irving. TX 75060 


WE PRINT AND MAIL your circulars or postcards 
Free brochure 1(617) 683-0199, 24 hours 


VIDEO POWER INCREASES SALESI Producer, 
IS years' Madison Avenue experience, will cus¬ 
tomise professional video for your company (212) 
228-4783 


AUDIO AND VIDEO DUPLICATION for education 
and seminar leaders Baker Productions 1 (800) 
739 0388 


FREE LOCAL TELEVISION TIME - How to get It to 
promote your business Free information 312 Buena 
Vista. Santa Cruz. CA 95062 


FREE NATIONWIDE RADIO ADS Par-inquiry bro¬ 
ker seeks products (209) 226 8559 9AM - 2PM 
Pacific 


NATIONAL TELEVISION MARKETING - Sell your 
product or service on TV. Affordable, reputable, 
turn-key company. We offer several options (800) 
569 7326 


merchandise 


CONTACT LENSES - All brands Disposables $17 
Huge savings Information: (800) 521-3511 


moneymaking opportunities 


PROVEN ROULETTE METHOD 99 5% win factor 
PO Box 26861, Austin, TX 78755 Call: 1(512) 
266 3112 


$1,500 WEEKLY MAILING OUR CIRCULARSI 
Begin now Free packet! Mesa-M2, Box 4000. Cor¬ 
dova. TN 38018 4000 


FREE 900f s - We re giving them away! Call for 
information (914) 573-2067 


ACHIEVE FINANCIAL SUCCESSI Easy profitable 
business $9 95 to: JG Associates. PO Box 86, 
Colts Neck. NJ 07722. 


COIN TELEPHONES for business and vendors. 
Wholesale prices For free information: 1(800) 
231-7539 


$4,000 WEEKLY with your telephone answering 
machine! Just pop in our free tapes! Never talk to 
anyone Free packet Mesa-DFM2. Box 4000. 
Cordova. TN 36018-4000 


HOME COMPUTER MONEY 50+ ways to kiss the 
grind good bye Only $1 001 Digatek. Suite 110. 
2723 West Butler Drive. Phoenix, AZ 85051 


SERVICE COPIERS, fax. printers! Complete pro¬ 
fessional manual troubleshoots problems and il¬ 
lustrates repairs Earn over $50/hour in growing 
market Send $12 50 to Manec. PO Box 654. 

Shasta Lake. CA 96019 


$2,500+ WEEKENDS scheduling flea markets from 
home' Rush $3 00 Ruffolo, East Coast Flea 
Markets. Box 147-E. Little Falls. NJ 07424 


AMAZING CASSETTE - How To Become a Million¬ 
aire in the 1990 s. Send $9 95 ♦ $2.00 S$H to 
KMSABO PO Box 2662. Orlando. FL 32802 


PROMOTE YOURSELF TO BOSS' Discover fman 
cial freedom! Proven quick, easy secrets for sue 
cessfui self-employment $8 99 SASE A Garde 
P O Box 181946. Casselberry. FL 32718 1848 


SLOT MACHINES Win $80 hourly! Free details 
Seiex Box 1578E Rohnert Park. CA 94927 


TRUTH IN MONEY-MAKING! Amazingly candid 
manual. $3 00 Bonus Three free commission 
deaterampe Mathews Box 270750 ME i Fort Collins 
CO 80527-0750 


moneymaking opportunities 


GOVERNMENT SEIZED cars, trucks, boats, com 
puters. televisions Surplus bargains galorel Your 
area i (800) 601-2212, Extension SP7270 


$2K 5K/MONTH for 2 hours work per week Are we 
nuts? You decide Call (602) 998 6008 


35-MONEYMAKING OPPORTUNITIES with reprint 
rights $15 + $3 00S/H Heartland. Box 985, Windsor. 
CA 95492 


MLMers Exciting new concept now forming We 
help build your downline Free pamphlet. 1(800) 
707-1579 


$500 WEEKLY AT HOME! Be a signwriterl Easy, 
inexpensive Free details Signs, Highlands PO 
Box 51025, Edmonton, Alberta. Canada T5W 5G3. 


CASH IN BIG with the work at home explosion 
Learn 250 realistic ways Free details. M. Ebel 
Distributor. Box 1581E. Miller Place. NY 11764- 
8360 


BEGINNING MAILORDER? Over 1,000% profit, 
sell starting reports, series, reproduction rights 
Free details W L M Marketing. 12104 Hillcrest 
Drive. Yelm. WA 98597 (206) 458-5799 


AMAZING PROFITS With *Sand Art * Truly a gold 
mine $1,500 one day sale, nets $1,250 profit. 
R.M Sand Art Supply Center has the latest, from 
neon color sand to stretched bottles, teddy bears, 
and Sand Art Ice Cream Sundaes Not a franchise. 
For catalog and expert guidance send $5 00. re¬ 
fundable with first order to Rainbow Magic Co.. 
3265 *S* Street N W . Washington. DC 20007 


CREME AWAY INCHES with TNT and eat cake and 
make dough 1(800) 394-0799. Preferred cus¬ 
tomer reference MC110089 


INCREASE YOUR INCOME . wipe out debt! Expert 
reveals secrets Free details Delta. 4195 Chino 
Parkway. i520A, Chino, CA 91709 


HOW TO MAKE $500 A DAY in your spare timel 
Free details and gift! (616) 821-4192 


CRAPS SYSTEM 1.000-hour trail reveals $95 
average hourly profit Distributors needed $20 
H.D I . Box 2367, Liverpool. NY 13089 


USED GRITTY CRITTER CART plus inventory 
Bargain! Excellent opportunity! (609) 232-4569 


A MONEY MACHINE - Exciting new way to market 
the hottest products of the year. This will revolu¬ 
tionize the music and entertainment industry and 
create the rich and powerful of the 90's It is easy 
and fun if you work hard. No up-front fees, our 
dealers take home huge sums of money You won’t 
believe it! We need distributors with a direct-to- 
the-home sales background who have guts, drive 
and determination. Territories are going fast Call 
the President of Entertainment Industries, Inc 
(203) 878-9496 


FREE INSTRUCTION BOOKLET on how to make 
money 90-97% of the time in casinos playing black 
jack and roulette Send $3 00 for S&H to: Larj, Inc 
171 Rink Street. Unit 34. Peterborough Ontario 
Canada K9J 2J6 


professional services 


TERMPAPER ASSISTANCE 19.270 papers avail¬ 
able) 272-page catalog, rush $2 00 Research. 
11322 Idaho. #206ET. Los Angales CA 90025 
Toll-free hotline 1 (800) 351-0222 or 1(310) 477- 


PROFESSIONAL ASSISTANCE locating vanture 
capxal sources, preparation of executive summa¬ 
ries and business plans Additional services avail¬ 
able 1-(203) 261-2690 


telemarketing 


TELECOMPUTERS WHOLESALE! $395+ New. 
used Free NTN membership' 1-(916) 878-8800 


telemarketing 


EARN MONEY running your autodialer! We buy i 
sell, leads 8 telecomputers 1(916) 395-7336 


tapes/videos 


START-UP BUSINESS VIDEOS Start off right with 
business plan, preparation tips and other how-to 
information Many to choose from Stepping Stone 
Productions: (703) 680 1663 


of interest to all 


HOW TO GET FREE one hour of long distance 
calling a month and still save 10 -30 percent on 
long distance charges For details send $5.00 for 
shipping/handling B N C , P O. Box 8881, Green 
Bay. Wl 54308 8861. 


unusual items 


VIDEO CLOSEOUTS! Exciting sampler $19 95. 
photolog $2 00 E H I , Box 2011-V, Chicago. IL 
60690-2011. 


venture capital 


VENTURE CAPITAL COMPANY is seeking new 
projects. Call: 1 -(619) 451-1001 


SELF-LIQUIDATING LOANS, offshore financing, 
grants, venture capital, factoring 1 -(602) 979-9177. 


VENTURE CAPITAL SOURCES! PO Box 1361. 
Rancho Mirage. CA 92270 1 (619) 324-0410 


classified order form 

rates: $8.65 per word for one issue. 
$7.95 per word, per issue, for three or 
more issues. Minimum ad 10 words. All 
classified ads must be prepaid with order. 
Make checks payable to Entrepreneur 
Magazine. 

circulation: Entrepreneur Magazine's 
average paid circulation is 305.000. Total 
readership exceeds 2.3 million per issue. 

issuance & closing data: Entrepre¬ 
neur is published monthly. The next 
available issue is August which closes. 
Wednesday, May 25th. 

To place your classified ad. just complete 
the coupon below and mail it with your 
copy and payment to the Florida address 
shown below. 

Please insert my ad_times, beginning 

with the August issue. Place my ad under 

the heading__ 

Enclosed is my check for $ __. 

Nams_ 

Addrs8s____ 

City. ___ 

Stats —--- zip_ 

Telephone No _ 

Mail to: 

entrepreneur 

Classified Department 
P O Box 570, Clearwater. FL 34617 
800-762 3555 • Fax: 813-442-2567 
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CLASSIFIED/READING NOTICES 


READING NOTICES: Ad prices are calculated on ■ per 
won! per issue baas All contract* mas be prepaid at the 
tine of insertion $4.60 pet word foe 1 issue (13 word 
(minimum), $3 60 pet word for 3, $2 90 pet word for 6 or 
$2.50 pet word for 12 consecutive issues. Street and 
number, city, state and zip code count as 4 words Area 
code and phone number count as 2 words 


PAYMENT BY VisVMmstercard , 
accepted with advertising orders of 
three or more conaecutives issues 


find out where the jobs and opporlunitea fear writers are 
with a newly revised booklet from Writer's Digest Job a 
and Opportunities for Writer* lists the best markets for 
freelancers and part-time writers. You'll also learn how to 
break into these markets and what you can expeci to be 
paid Send check or money order for $3.95 to Writer's 
Digest, Dept JOW 1507 Dana Avenue, Cincinnati, OH 
45207. Ohio residents add 5.5% sales tax; outride U.S. 
send $4.95. 

It's a damn good story. If you have any comments, 
write them on the back of a check. 

-Erie Stanley Gardner, writing to an editor 


A sample of any product and/or literature you plan to 
send must accompany your o.drr. Literary Services and 
Editing/Revising advertisers must send a resume and a 
sample critique Send ad with check or money order to: 
Joan Dambeck, WRITERS DIGEST, 1507 Dana A ve¬ 
nae, Cincinnati, Ohio 45207. For additional infor-matian 
call $00(234-0963 or 513/531-2222 Fax. 513/531-1143. 
Clorirtg dale for the September 1994 Issue is June 21 , 
1994 . 


BOOKS/PAMPHLCTS 


Book Sale! Write To Sell, $13.00 postpaid Checks 
payable Ruth Wucherer, 3370A S. 12th St., Milwaukee, 
W] 53215. 


STUDIOS, PRODUCERS, DISTRIBUTORS, A- 
GENTS. Current addresses, phones, staff. Free bro¬ 
chure Hollywood Creative Directory, 3000 Olympic, 
Santa Monica, CA 90404. 3KV315-4I15 


SECRETS OF MAKING BIG MONEY as freelance 
corporate writer Free Information. W Poole, PO Box 
521694, Locgwood, FL 32752. 


WRITE CHILDREN'S BOOKS in spare time Award 
winncT SusanBeth Pfeffer shows bow $15.95 psrpd 
Minc Brook Press, Dept. W, PO Box 517, New Hampton, 
NY 1095$ 


NEW WRITER S MAGAZINE. Guidelines SASE. 
Sample $3.00. Subscriptions $14 year, $25 two. PO Box 
5976, Sarasota, FL 34277. 


END WRITER'S BLOCK! Use Source Cards to spark 
settings, characters, even plot ideas. Send $5 for 50 card 
sampler to Creative Spark, 3527 Oaklawo, Suite 667, 
Dallas, TX 75219 


THE WRJTER'S EDGE, I pg monthly newsletter, 
umpires creative excellence. $24.00, 12 issues (365 
exercises, plus). Seasons Publications, PO Box 41, 
Roand Rock, TX 71680-0041 


ABUNDANCE A PROSPERITY can be yours! 
Positive Penury News, bimonthly newsletter Sample $2 
or $!$ 95 (12 issues) Valene Kennan, 115 Wes* 
California #17$, Pasadena, CA 91105. 


TAP INTO YOUR CHILDHOOD! Ten sorpnsing 
techniques to improve your writing $6 (Check/M O ) to 
SES, 173 Speedwell Ave. #127, Momstowu. NJ 07960 


SHORT STORY WRITERS: Find out how to 
complete all your abort stories with the SHORT STORY 
BLUEPRINT - an exclusive, ax-step 'workshop on 
paper reprinted from WRITER S DIGEST. Just $3 
Send check or money order to Short Story Blueprint, 
1507 Dana Ave., Ciaaanaci, OH 45207 


EXPERT WRITING INSTRUCTION from tome of 
the world5 leading writers, erfiton, and publishers 
Writer's Digest Books will help you hone your writing 
skiib as well aa atlaa valuable marketing savvy - ao 
matte* wkar yarn writing ml crests For a FREE books 
catalog wntc to Writer's Digest Books, Customer Ser¬ 
vice Dept , 1507 Dana Avenue, Cincinnati, OH 45207. 


Interested in farming a writer s dub m the U.S. or 
Canada’ Learn how to Qnd other am lets, how to plan 
productive and stimulating meetings and how to get 
ipeesaj discounts on books, etc for the members To re¬ 
ceive youi booklet How To Stnit/Ruu A W riter's Onh,* 
tend i 1.00 ro Lina Turner. Writer's Digest Books. 1507 
Dana Ave , Cincinnati. OH 45207 
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BUSINESS OPPORTUNITIES 


MILLIONAIRE MAILORDER EXPERT reveals 
mone)--making secrets! FREE exciting hour cassette. 
Melvin Powers, 12015 Sherman Rd, Suite #7, No. 
Hollywood, CA 91605-37$! 


GET PAID FOR READING BOOKS! $100 per book. 
Send name, address to Calco Publishing (Dept. C-552), 
500 Sooth Broad, Meriden, CT 06450 


Home Import Mall Order Business. Start without 
capital. Free Report MeLlingcr, Dept. C2299, Wood¬ 
land Hi Us, CA 91367. 


AUTOGRAPHS, banners, political pins, leathers, base¬ 
ball cards, sports memorabilia wauled. Highest prices 
paid Stan Block, 128 Cynthia Rd, Newton MA 02159. 


NO REJECTION SLIPS! Make homemade booklets. 
Mine have earned $645,057 Money never stops FREE 
information Booklets, 507F Oak Drive, Friendswood, 
TX 77546 


MAKE S85,000 A YEAR writing ads, brochures, pro¬ 
motional materials for local/nstiooai clients. Free details: 
Bob Bly, 174 Holland Ave., Dept. WDC, New Milford, 
NJ 07646. 


StOyOOO a year! Make big bocks now. Freelance for 
business A industries Easy Pun Professional business 
writer shows how. $6.95: Brigade, 11365 Avant Lane, 
Dept SE, Cincinnati, OH 45249. 


MAKE MONEY WRITING GREETING CARDS. 

Send three $.29 stamps: GREETINGS, Box 521-W, 
Cleveland, OH 44107. 


BECOME A PUBLISHED AUTHOR! SeU your book 
to major NY publishers. Free information: CTC, 22 E. 
Quackenbuah, Dumont, NJ 07628. 


FREELANCE READERS NEEDED! $30,00Q(Year 
Income Potential. Details: 619-491-1541 Ext. 77 24 Hrs. 


CASH WITH YOUR CAMERA. Sell pfaotognq>hs 
fifteen or more times. Guaranteed details: SASE. 
Picture Profits . Box 102, WD794, Middle Island, NY 
11933-0102. 


FREE LITERATURE! Hundreds of money-making 
ideas for the nineties: JSA Publications, Box 919, North 
Arlington, NJ 07031. 


FREELANCERS! Can your writing move people to 
action? There's big money in mail order! We supply 
catalogs, over 3500 products, full support You supply 
talent A ambition--the profits are yours! FREE info. 
SMC, 9401 DeSoto Ave., Dept 501-66, Chatsworth, CA 
91311 


TURN WORDS INTO PROFIT. Easy Honest 
Effective FREE information New Leaf, 21 Union 
Street, Natick, Massachusetts 01760. 


OPPORTUNITY KNOCKS! Enjoyable Highly 
Profitable No Investment FREE inform an on booklet 
KMG, PO. Box 254, Framingham, Massachusetts 

01701 


RESIDUAL INCOME. Spare lime profits add up 
quickly Help save friends money, work from home 
SASE Lamar Self, P O Box 1257, Ft Pierce, FL 
34954-1257 


FORGET COMMUTING AND BOSSES! Profitable 
Home-Based Employment FREE Details LSASE 
Pacific Rim. Dept H, 30115 Overfall Dr . Westlake, CA 
91342-4117. 


CARTOONING 


Write and Sell Cartoona via CARTOON MARKETS 
$5.00 to Loyal Pal lady, 90 W Winnipeg Ave 1, St Paul, 
MN 53117 5460 


COMEDY WRITING 


A Monthly Newrietter. Interviews, exercises, A 
opportunities Connect with other comedy writers. 
$49 95/year-Sample issue $2 00 Gene Ferret's Round 
Table, 2135 Huntington Dr #205, San Manna, CA 
9110$. 


COMPUTERS 


CREATE QUALITY FICTION. Sophisticated 
StoryCraft software. IBM/compatible 286 (XMS) or 
higher $3.00 demo StoryCraft, $24 Weal 21st Street, 
Suite 2-1, Norfolk, Virginia 23517-1514. 


CONFERENCES 


WASATCH WRITERS RETREAT, Aha, Utah, 
August 7-12. Workshops, readings, time for writing, 
relaxing in scenic alpine setting. Information Retreat 
Coordinator, 5 Spring Street, Potsdam, NY 13676. 313- 
265-9406 


CONTESTS 


BEST ESSAY WINS LOG HOME plus acreage 
SASE for details: West Virginia Log Home Esaay 
Contest, PO. Box 47$, MoundsviUe, WV 26041. 
$50.00 entry fee Deadline: September 30, 1994. 


NORTHWOOPS JOURNAL sponsors worlds best 
poetry contest. Cash prizes! Publication! #10 SASE 
Fail Contest, PO Box 298-WD, Thomaston, Maine 
04861. 


SHORT STORY CONTEST. Cash sward^pubUcatioa. 
$10 entry fee. SASE/rules. Susan Carroll Publishing, 
Dept. CR, PO Box 3529, Williamsburg, VA 23117. 
Deadline December 31, 1994. 


CRITIQUING 


CRITIQUING AND EDITING. Former agent/editor 
will give your work personal and professional attention. 
Affordable and fast! SASE for information to Karen 
Start Klingenbergcr. 34 Red Rock Circle, Rochester, NY 
14626 


CRITIQUES. Detailed comments and suggestions for 
your fiction manuscript SASE: Campbell A Campbell, 
P.O Box 941393, Atlanta, GA 30341 


BETTER BOOK PROPOSALS. Author 6 books, 
will read, critique, edit your book proposals) Personal 
attention Call R. Mintzer (212) $61-3498. 


CHILDREN’S BOOK WRITERS! Profesmonal 
manuscript critiques. For informaticerates, send SASE 
WordWise, P.O. Box 2344, Sebastopol, CA 95475 


PUBLISHED NOVELIST will give pro ferae oaal 
advice, critique, proofread $ 50/page D Johnson, PO 
Box 672, Water Mill, NY 11976-0672 


EDITING REVISING 


Prompt, Detailed. Inexpensive Editing and Revisions 
Frank Renter, Ph D. Rt 5 Box 243, Benyvilk, AR 
72616. 


Not selling? fWaarional editing, rewriting, etc. 
Reasonable Prompt References SASE. V Conte, 631 
Parkwood A venae, Altamonte Springs, FL 32714 


EDIT, REWRITE, CRITIQUE, CONSULT, GHOST¬ 
WRITE. Rctioa, Non Fiction Ce* cruized service, con¬ 
fidential BLUE PENCIL, PO Box 1412. Stillwater, 
OK 74076 


Friitie*, any type writing; $150/per page Over 20 ym. 
experience Prompt service, papers* 2605 E. Flamingo 
Rd. Las Vegan, NV 19121 702/733-6669 
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CLASSIFIED/READING NOTICES 


NICE SINGLES will Christian values with to ram 
oAfn. FREE Magazine Sad age, interests Singles, 
Box JIO-WD, Allan*. TN 31304 


BRITISH PENPALS ! Selections board on year 
infrmtv age, etc Satisfaction Guaranteed! Prer 
Detaib Trwsatlantic Pmfnrudv Box 2176-WD, San 
Pedro, CA 90731 


BEAUTIFUL BRITISH LADIES A ELIGIBLE BRIT¬ 
ISH GENTLEMEN seek fnemtehip/romance with Ararr 
ioaa ladies A fmtlcmea' Ail ages' Fire details English 
Roar latmdsctioo Agency, (Dept W/D), Suite 2, 24 Cedi 
Square, S4arf.fr, Kent, England Tel/Fax 01144-843- 
290735 


PRINTING/TYPESETTING 


POETRY CHAPBOOKS PI BUSHED. We specialize 
in printing highest quality Chapbooks. Surprisingly low 
paces Details: Poetry Center Press, 3 Mantevista Rd., 
Orinda, CA 94363 


PROFESSIONAL BOOK DESIGN A 
TYPESETTING Camera ready copy and free proof 
copy Sonlight Press, P.O Box 30i, Presque Iale, ME 
04769 207/764-3470. 


RESEARCH 


Full Sarriw Book Production. 

SASE to: CAL POB 29« WD. Thoena^oa, ME 04161 
207/132-6663 __ 

COSTS ARE LOW IN IDAHO! Editorial, drain, 

(***»*»**•£>& 

9503. 3773 Sooth Montana. Caldwell, Idaho 13603 

SUNSHINE PRESS PUBLICATIONS help writes 

publish quality books that sell 6 Ganger Coart, 
Longmont. CO 10501. (303)772-3356 

A SIMPLE GUIDE TO SELF-PUBLISHING. SASE 

or STi^Wise Owl Books. Bo* 621. Klrkkmd, WA 


THE WISHING WELL 20TH ANNIVERSARY! - 
beautiful wn> fee women loving women to meet 
Confidential Sample U.S. $3.00 (mailed discreetly). 
FREE information PO Box 713090, Santee, CA 92072- 
3090 (619)443-4111 


RUSSIA, SCANDINAVIA, FRANCE, USA, etc.: 
Profession ab worldwide trek fhrndship, lasting 
relationships Scanna, POB 4, W. Piftaford, NY 14534. 

I-tOO-677-3170. 


THE LETTER WRITER'S CLUB. Intriguing! Your 
protected correspondence creates/selects (rewarding) 
fncsdahipa! SASE: LWC, PO Box 770162, Wootbide, 
NY 11377-0162 


RUSSIAN WOMEN DESIRE ROMANCE! Oversea*, 
eager, sincere, and faithful! FREE 500 photo catalogue. 
Club Prime, 13164 Memorial Drive 4240EL. Houston, 
TX 77079-7225 (713)973-1515 anytime 


RUSSIAN LADIES. Charming. Faithful, Educated 
Sincerely seeking love and commitment with American 
men of all ages. Free Catalog. Anastasia, P.O. Box 906, 
Winchester, KY 40392-0906. 606-745-0776. 


RUSSIAN LADIES, truly beautiful educated, seek 
relationship* Free color photobrochuie! Russia 179; 
P OB 111151, Atlanta, GA 30356. (404) 451-0909. 


ARTISTIC CONNECTIONS linking single lovers of 
the sets across the nation Write: WP, Box 116, 
Chatham. NJ 07921. 


RUSSIA - ROMANIA - SCANDINAVIA - BRITAIN 
S. America, Etc. Single, professional men, women 
w oddwide seek correspondence for friendship or 
romance Scanna InfL POB 4-WD, Pins ford, NY 
14534 (1-100-677-3170). 


Writing b like walking In n deserted street. Out of 
the dust in the street yon make a mud pie. 

John Le Carre 


POETRY 


* An asterisk denotes poetry competitions that may 
require the purchase of an anthology to ensure contest 
eligibility aad'ce publication of a an-winning entries. 


FEELINGS POETRY MAGAZINE PUBLISHES 
POEMS! Payment posable Copy $5.50 SAStyGuidc 
ham P O Box 15, Easton. PA 11044-0015 


500 POEMS WANTED. International anthology Un- 
publuted wnien welcome No charges Sead poems 
Eefitm. Box 3491, Knoxville, TN 3792T 


STERLING HOUSE PUBLISHER (formerly 
Gu yuan la) seeks poetry manuscripts Send SASE for free 
brochure 440 Pndav Road, Pittsburgh, PA 13209 
412/821-6211 


YOUR ORIGINAL POETRY: Chapbooks, Pram cable 
Fonts Monthly contest SASE Min Hum. 4120-2 
Frank. Tumun. AZ 15746 


HAIKU WRITERS CLUB by mn^ucwx letter Info 
12/SASE HFB, PO Box 1026. Pendleton. OR 97101 


FRUSTRATED? Let Research Etc. help Historical/ 
Political research; critique service fiction/nonfiction. 
SASE for references; rates. P.O. Box 133, Princeton, 
LA 71067-0133. 


ALL SUBJECTS A PA by experienced PhD 
Comprehensive, Prompt, Confidential Reasonable 1- 
100-472-9994 Davie, FL 24 hrs 


SCRIPTWRITING 


Join FORUM • Screen write NOW! Send $29 stamp 
for membership information or $4.00 for 60 page sample 
magazine to FORUM, PO Box 7WD, Baldwin, MD 
21013. 


SCREENWRITERS! Inside tips, MARKETS, advice 
from top agents, TV/raovie writers, producers. Monthly. 
HOLLYWOOD SCRIPTWRITER, 1626 N. WUcox, 
#385W, Hollywood, CA 90021 Sample $1 


Nationally known movie critic Susan Granger eval¬ 
uates your screenplay's commercial potential coaches 
your screen-writing. SASE Free information 124 Croat 
Highway. Westport, CT 06180 


HOLLYWOOD SCRIPT DOCTOR 20 yis. 
TV/Feature Film experience. Detailed analyses, speciGc 
development notes Consultations on format, editing, 
inner workings of Entertainment Industry. 503/481-0491. 


Introducing CREATIVE SCREENWRJTING, the 
screenwriter's professional journal Feature articles an 
Creative Approaches by Top TV/Movie screenwriters. 
LA/NY Markets Software/Book Reviews. Send 
SASE/Frrc Details: 518 Ninth Street, NE, Suite 308D, 
Washington, DC 20002 


SCRIPTS - Thousands, Movie and Television. Learn 
what sells and WHY. Book City, 308 N. San Fernando 
Blvd.. Dept. WD. Burbank, CA 91502. Catalog $2.50. 


SELL YOUR SCREENPLAY WITHOUT AN 
AGENT! Insider Secrets - Contacts! Newsletter 
HOLLYWOOD FILM MARKETPLACE, 20929-47 
Ventura Boulevard, Suite 123N, Woodland Hilb CA 
91364 Sample $1 


SCRIPT JUDGE offering critiques Structure, dialogue 
and character analysts. SASE: Scripts, Suite I34wd, 662 
Franklin Ave., Garden City, NY 11530 


SCREENPLAY CRITIQUES: Detailed analysts, 

constructive guidance by a ward-winning writer. Tracy 
Marks 95 Bow St., Arlington, Mass. 02174. (617) 
641-3371 


'THE SCREENWRITER S RESOURCE GUIDE*, a 
complete, informative directory of people, products, 
services involved in every area of screen writing and 
related Ghn endeavor $8 95 ♦ $2.75 SAH Sun West 
Media, 4S Sn Francisco St P221-WD, Flagstaff, AZ 
86001 


SELL YOUR SCREENPLAYS. Over 300 Motion 
Picture Companies 1994 addresses, phone r*, A 
contacts. $7 50 to K Foley, Box 32, Port Costa, CA 
94369 


I type In on* place, but I write all over the bourn. 


SONGWRITING 


Note from WRITER'S DIGEST: Song writing can be a 
rewarding experience, even (hough moat soagwntexa 
don't sell enough songs to recoup their tavesment In 
subsidy song services The fun and creative s atis bed on 
of a professional song recordtog can easily be worth the 
coat 


FREE SONG WRITING SUCCESS BOOK! Complete 
professional song writing help. Top Records, Box 23505- 
W, Nashvj lie, TN 37202. 


Award Winning Songwriter Co-Writing On Accepted 
Material Send Best Lyrics Ramsey Kearney 602 
Inverness Ave., Nashville, TN 37204 


FREE SONG WRITING Infopak! Write to Platinum 
Studios, 6689 Orchard Lake Road, Suite 282, Went 
Bloomfield. MI 48322. 


ESTABLISHED NASHVILLE PUB USHER looking 
for hit sang material to present to recording artists. 
Guaranteed protection on maferiaL Publisher, 400 
Montigo Cove, Hermitage, TN 37076. 


YOUR OWN SONG! Write just the worth or 
wordq/muaic, we do the rest Professional sradio 
musicians CD quality recording Any style. $95-$ 150. 
Sample Available Nashville Digital Demos: 1-800-464- 
8581 code *3631 


STATIONIRY/SUPPLIES 


WRITER'S HOME OFFICE SUPPLY CATALOG. 
Free Info/SASE Transatlantic Arts, P.O Bo* 6086-WD, 
Albuquerque, NM 87197. 505/898-2289 


SUBSIDY PUBLISHING 


DO YOU HAVE A BOOK to publish? Contact 
established co-operative publisher with offices in USA, 
England and Scotland Call 1800-948-2786 


FAIRWAY PRESS - we care about your book (md hs 
author) For fire details and sample contracts, contact 
Niki C Dunham, Fairway Presn, 628 S Main, Limn. OH 
45804 (419)229-BOOK. 


WRITERS WANTED 


S25 PER SLOGAN- ORIGINAL, PROVOCATIVE, 
IRREVERENT, OUTRAGEOUSLY PUNNY BUT¬ 
TONS (SASE) Ephemera, P O Bo* 490, PVoenix, Ore¬ 
gon 97535 


TRAVEL WRITERS WANTED by travel 
photographer with travel industry connection* ftue 
travel/cruises Jeff: 201-773^966 


COMIC WANTS JOKES. I ll send premise SASE for 
guide! Steve DeLucn, 143 E 15th S»„ 6M, New York. 


THE 23rd ANNUAL non-profit Miaauwpp* Valley 
Poetry Contest Is now open to poets of all ages 
everywhere, and with big cash prizes to winners Par 
rules, send self-addressed stamped envelope to 
M*sa«atepp< Valley Poetry Contest, PO Bo* 3188, Rock 
Isfond, fl 61204 Deadline September 7. 1994 


SE If-PUBLISHING 


PUBLISH ANY BOOK! Reasonable, professionally 
attractive prtxhid Newsletter, brochure, author! 
accolades PPC Books, Dept WC794, 25 Sylvan Road 
Sonth, Wetepoit. CT 06810 


SHORT STORY HORROR. Mu I max. SASE, Bditec. 
Bo* 107, Ncwalla, OK 74857-8107 Pays Publication 
(405) 386-4097 


7i WRITER'S DIGEST 
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SINGLE PARENTING ARTICLES. New pub SASE 

guidelines Hague Clinton Inc. P.O Bon 174, Cranford. 

NJ 07016 











































































CLASSIFIED 

ALVERTISEMFNTS 

Dorothy Nolan, Classified Manager 

Rates: $11.65 per word. 10 word minimum. 

Bold Face Type $1.00 extra per word. (First word automatically set in Bold Face Type). Gray Background—Additional $54.00 per 
advertisement Centered Headlines (5 words or less)—$60.00 per line. Our NOVEMBER issue closes on SEPTEMBER 5TH. (On sale date 
is OCTOBER 15TH) All advertising is payable in advance by check, money order or credit card. Advertisers wishing to charge their 
MasterCard, American Express or Visa accounts, please be sure to include number and expiration date. Send order and remittance 
payable to: Popular Mechanics, Classified Advertising, 224 West 57th Street, New York, NY 10019. Be sure to indicate classification under 
which advertisement is to appear. For additional advertising information call 1-212-649-3167 or FAX: 1-212-977-5415/1-212-586-5562. 

Advertisers using a P.O. Box number must furnish complete name and street address for our records. To avoid delay in the publication 
of your advertisement, please send samples and descriptive materials with your request if your advertisement does not state clearly what 
is being offered. 

VT7CI11 We Can take y0Ur order over Ph° ne - For speedy placement of your advertisement 

^ ^ * * * contact Dorothy at 1-212-649-3167. Please have credit card information handy. Thank you. 


PUBLISHER S MART 
BOOKS A PUBLICATIONS 


GAMBLINGS greatest moneymaking secret' Scientifically 
proved Write Trailblazer, Box 7521. Dellee. TX 75209 


HOME SECURITY The homeowner * security book! Com¬ 
prehensive. how-to format Learn to protect yourself Only 
$19.97. Write: Ounn Loring Publisher*. Box 143, Dunn 
Lortng, VA 22027 


OUTLAWS Sourcebook of forbidden devicee'knowledge 
Write #3650(9. Pen field, NY 145264365 


' ANARCH BT COOKBOOK” Available egam! $25. deliv¬ 
ered Barricade Books. Box 1401-X. Secaucus. NJ 07096 


"SHARPENERS REPORT’ Monthly Newsletter Valuable 
Tipe—Source*—Buy/Seil Used Equipment Free Brochure 
Skog Company. Dept PM9. PO Box 221 $7, Minneapolis. 
MN 55422 


FREE BOOKLETS: Ufa. Death. Soul. Raeurrection. Pollu¬ 
tion Crisis Hell. Judgment Day. Restitution Bible 
Standard(PM). P 0. Box 67. Cheater Springs. PA 19425 


MAKE More Money Stan Your Own Business Achieve 
Sucoeas Smartcon. 6036 Weal Lawrenoe. Chicago. Illinois 
60630 


■IPROVE Your Writing Skills' Free Information J Blair. 
146 Pension Drive. Don Mills, Ontario M3A 3K9 Canada 

OttCOVER THE WTERNET1 Make International Contacts. 
Communicate By E-Mail, Download Public Software. Learn 
Popular Commands. Lots More Sand $6 95 For Guide 
Roimer Enterprises. Box 3546. Everett. WA 96203 

“MOW TO PURCHASE YOUR FIRST PC' Informative 
Ripon $5 96 Compu-Learn. Dept 169. 7365 Main Straet. 
Stratford. CT 06497_ 

YOU CAN RX Your MICROWAVE OVENI Plus VCR Know- 
How Instructional Videotapes FREE Brochure CaJI/FAX 1- 

•00-700-UFIX 


FRANCHISES 


OIL BUTLER INTERNATIONAL Mobile on-site oil change 
franchise, total package under $6500 00, repeat customers, 
operate from home 1599 Route 22W. Union. NJ 07063 (906) 
687-3263 


CATALOGS 


"SMALL ENGINE PARTS" catalog $1 Smiths. 513W 
Spring. Weatharford. TX 76086 


73,560 Catalogs Listed. Described. Unlimited Sources! 
$7 95 Catalogs. Box 92452 N Atlanta. Georgia 30314 


“B' -WESTERNS & Serials On VHS' Rare! Not Available In 
Stores Send SAS.E. For List. The Serial Fanatic. P.O Box 
173-PM. Boyertown PA 19512 


INTERESTED 

M CLASSIFIED ADVERTISING? 

READ POPULAR MECHANICS Latest Edition of "TVS ON 
HOW TO MAKE MONEY THROUGH CLASS«ED ADVER- 
TMMQ". This Informative 24-Page Booklet Will Show You 
The Do's And Don’t* of Classified Advertising And How You 
Can Make It Work For You So Order Today Only $100 Plus 
You’ll Receive A $2 00 Coupon Refundable With Your First 
Order Send To POPULAR MECHANICS CLAS8R0, Dept 
SG. 250 W 55th Street New York. NY 10019 



$225 DAILY "CHROME PLATING Auto Pad*. Motorcy¬ 
cles. inexpensive, easy. (Free) information Chroma Finish. 
Box 2285. Waldorf. Maryland 20604 


GOVERNMENT SEIZED Vehicles from $100 Fords Mer¬ 
cedes Corvettes Chevy* Surplus Buyers Guide (1) 605- 
962-8000 Ext S-20024 


VAPOR CARBURETOR TRIPLES MPG. Free information 
H4A R2E35P Bowling Graan. MO 63334-9350 


AUTO SUPPLES A EOUPMENT 


ALTERNATOR Generator Rebuilding Book. Details HV 
Technologies. 7506 Barkentmt. Las Vagaa. NV 69126 

MAKE Super Tire Cleaner For Pennies - $2 00 Recipe. 
Box 561. Social Circle. GA 30279 


Tmxxs, jjjn 4 suppues 


DUMP KITS ANO COMPONENTS. Convert Your Pick-up/ 
Flatbed Into A Dump Truck No Welding Required Reds 
Equipment. P.O Box 555. Henrietta. Texas 76365. (817) 536- 
5601 


GO-KARTS. MOTORCYCLES, A 
MOTORSCOOTERS 


GO KARTS, Mini bikes A ATV'a. Assembled. Kits. Parts. 
Engines Discount Prices. Large Selection 86 Pege Catalog 
$3 00 216-357-5569 Kart World. Dapt C . 1488 Mentor Ave.. 
Pameevttle. Ohio 44077 


GO-KARTS All you'll need to know 200 pages. $10 KMt, 
Box 101, Wheaton. IL 60189 


KARTS, Mmibika Plans $5 00 Each Karts. 1020 Delpredo 
Bfvd.. Suite 33. Cape Coral. Florida 33990 


CONVERTOG BUSES TO 
MOTOR HOMES 


FREE INFORMATION - Bill Lowman. 306M Riverttty. 
Tampa, FL 33619. 813-621-5296 


AVIATION, HANG QLPBSfG 

BUILD FLY Your own BACKPACK POWERED PARA¬ 
CHUTE for furVprofll Takas off from level ground unaasst- 
ed Safe. Simple. Inexpensive Detailed book with sources 
Now only $19 95 EASYUP. 617-M Anderson Talent. OR 
97540 


HOMEBUi-T AIRCRAFT - ILLUSTRATED SOURCEBOOK 

New Second Edition 300 pages. Photo* Drawings. Specs 
for Every type aircraft plus hardware, accessorise. etc 
$20 00 plus $4 50 S/H (US) to Aerocrafter. 940 Adams 
#G(9) Benicia. CA 94510 


AJRBOATS, Hovercraft Airdrivea. Propeller*. Hulls. En¬ 
gines. Plana. Accessories Catalog $5 00 Arrowprop. Box 
610M, Meeker OK 74656 


BOOMERANGS. HQH-TECH DESIGNS'I Incredible to- 
turns Amazing Fun FREE CATALOG. BoomerangMen. 
1606-1 N 3rd. Monroe LA 71201-4222 


HOVERCRAFT 


HOVERCRAFT Five Nee 0ee»gna. 6 to 120 Hp Ptenseta 
Kit* Videos Information $6 (Refundable) SEVTEC PO 
Box 846. Monroe. WA 96272 


FASTEST, CHEAPEST. QUIET HOVERCRAFT* Catalog 

$2 00 Box 261M. Cordova. IL $1242 


Oil. RADIO 4 HAM lOUTMINT 


SECRET SCANNER FREQUENCIES' FEDERAL AQEM- 
CIES. SURVEILLANCE. POUCE. MORE! FREE CATALOG I 
CRB. BOX 56. COMMACK. NY 1172$ 

(Cs MBuiai en mm I peps) ' 


TAKE THE PAIN OUT OF MATH. Best Self-Taught Math 
Taxi On The Market $25 00 Includes PAH Wyn-Jac 
Enter poses 60 Cmadice St. Shortaville. NY 14546 


ATION Letter - A guideline for those hard to find 
answers $10 00 Dew Enterpnzes P O Box 4066. Fort Polk. 
LA 71459-1066_ 

HOW-TO. Craft. Money Making Books Ust $2 00 
Publishing 7174 Hoffman Rd San Angelo. Texas 76906 

PREVENT Cure Colds Naturally $10 ”EZ" Publishing, 
Box 2132, imperial Beach. CA 91S32_ 

PLANTS Poisonous To Pets Usting Authoritative Updat 
ad $4 00 To PETS. Rotim* Publications 2615 Waugh, Suita 
244. Houston. TX 77006 

Cft-LUCiW CX* <*•»)* o. won, mfc or ™ pTO <K*n’ 
wng ESMNAM on popular phones * theory rooming. 


S3 


L $1S ( 

2060 Energy Ave #202 LaHabra. CA 


PROTECT YOUR FAMILY with Living WHI and Will Pl«v 
rung Kits $12 50 eectvboth $20 00 Gateway Marketing P.O 
Boa 924 Traveler* Real. SC 29690 
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DRUG RAIO SEIZURES: Buy Din Cheap! Car*. Truck*. 
Boats. Computer* Seizure*. Box 51466-AT. Ontario. CA 
91761 

VEHKXES Under $200! Car* Auctioned By IRS. DEA. FBI 
Nationwide Trucks. Boats. Motorhoma*. Computer*. And 
More* Call Toll Free* 1 (600) 436-6667 Ext. A-1922 

TIRED of peeling bumper stickers’’ Express yourself 
without diminishing your car* appearance STICKER 
STRUTTERS BUMPER STICKER HOLDER. Durable, trans¬ 
parent. 12” long, clips to straight edge up to 36' thick Can 
be easily moved or sticker changed $9 95 CoonVentions 
P 0 Box 2126. Alachua Florida 32615-2126 

“HOW TO BUY YOUR NEXT CAR" - Learn what the Pro s 
Know Free Information 12700 Hi lie reel LB43. Dallas Tex* 
75230 (214) 490-3356 

ULTRA SHMLD CAR POLISH with Teflon and S*cone 
Polymer* Free Information Ficnter Enterprise 310 Brice. 
Hudson iA 50643-2020 

SECRETS TO AN IMMACULATE CARD Professional Da¬ 
taller TeMe AM!" Learn How To Get That Ultimate Slop And 
Sure Shine" Just Send $6 00 To Deryi K/wder 697 Krepe 
PA 17603 
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COPftACTLXNgS 


BALADB QALOfV! 25 Recipe* for ail oocaatom SASE 
ta 00 Ortfft Gourmet. 528 Keepetew Or. Lament It 80498 


FR0E MONEY Gan Be town Calculating RBIh Your Lotto 
Card Data* Fma. J C McNee* Co . 4711 Hope VeBe* R8 

Sum 915. Ou^ NC 27707 


WANTED MfSCELLARAOUS 


BUYING Tungtfec C*rb*de MoJv Tantalum. Gold. Silver. 
Platinum 1-808321-8814 


FW 4 ANQAL 


NEW Valid Oadrt File Guar Fraa Info Call 213*9684114. 


MUJONB AVALABLE 0VCR8EA8 OFFSHORE CASH 
NO CREDfT REQUIRED UtBJMTCD SUPPLY RUST 18,888 
•PPUCANTS GUARANTEED ACCEPTANCE. OONHO CN - 
T1AL OfTAA-8 FORWARD $6 80 W-B6C 4818 WEST 
BAHAMA AVE, BUTTE #313, LAB VEGAS, MV 86102 


LOANS. Unlimited amounts to anyone No payback until 
1889 Sold aa information only 55 and LSASE Cedar. C- 
310CPM. 117 W Kamaon. Chicago, III 60605 


BHJJONS AV1LABLEI Fraa Government Grants. Loans 
And Mora' Call (24 Mrs) 1-(619) 630*1771 (X151). 

GET OUT OF DEPT. No Bankruptcy. Guaranteed System 
55 Thompeon. 1020 SW Taylor #770-0 Portland. OR 97205 


ARC YOUR ASSETS PROTECTED? Laarn How To Ba 
Judgement Proof Southwind. 1700 Watroua. Tituavtlka. 
Florida 32780 


CORRECT FAULTY CREDO YOURSELFI Sava 555 Fraa 
details, aend SASE Tonan. POB 316. Nawtonvilla. MA 02160 


HEARMG AJDS 


HEARING AJDS - GUARANTEED LOWEST PRICE ft No 
huge commissions Homs tnal. terms All maker Wa re the 
oldest biggest, bast Custom Instrument specialists Fraa 
information. 1-600-323-1212 Lloyds-PMC 


FREE Hearing Aid Catalog All Models Hugs savings' No 
salesman will call Rhodes. Dept 311. Brookport. IL 62910 
1400-466-3100 


WHOLESALE Contact Lenses All Brands Cwrnpla Dis¬ 
posables-! 1700 Beuach 6 Lomb Softtene H1 00 1400- 


TOBADOO _ 

CIGARS. Tobacco. Pipes. Chew Free Catalog Erie 
Tobacco Co. 1828 Eudld. Cleveland Ohio 44115 


KMNCE A CHEMSTWY 


EXPERIMENTER LABORATORY CHEMCALS GLASS- 

WARE, Catalogue 52 00 Established 1853 H^OENOW 
LABORATORIES. 1302 Washington. MANITOWOC. 


SWBQAL SERVICES _ 

^FORMATION. On anything. Ferguson Research 
Specialists. 80*15 Woodsi da. Woodskfa, New York 11377 

GUARANTEED! Never Forget An Occasion. Find Out How 
$1 00. It s A Data. Bos 291, Willow Spnnga. IL 60460 

AT POPULAR MECHA48CB WE UKE TO MAKE ft BABY 

P0R YOU. YOU CAN CALL OR FAX M YOUR ADVERT* 

■BTT AT ANY TME. AU. WE NEED N A CRBXT CARO TO 
CHANGE FT TO ASK FOR DOROTHY NOLAN. (212) M 
9187. PAX: (212) $7744198212) $BB488t 


HEALTH, NUTRmOPg, VTTAMNS 

THM 15-word advertisement coats $174.75 Your product/ 
Samoa reaches BV* million readers each month! 


REDUCE Blood Cholesterol Count-Out-Cholesterol Au¬ 
dio Book Send $15.96 To PO Bo* 7364. Prospect, CT 
06712 


TOUCH of Mexico Recipes. $3 00 Recipes. Box 90828. 
Henderson NV 890080028 


21 FUN Holiday Cookie Recipes Send SASE $6 30 To 
TCP Publishing. Box 101$. UeW. H 80632 


EIGHT Quick 6 Easy To Make Caeeemlee $6.00 CAS. 221$ 
Auetln. Mesquite. TX 75101 


INCKLEB-P1CKLEB4ICKLBB 5 redpae from Qrendme a 
pantry All time favorites Simple to make. impoeeibN to keep 
on the shelf Makes unusual and greet g*W $6 00/SASE To 
PMl. P.0 Box 0297. Egg Harbor NJ 08215*0287 

WPdEMAMNG, MBM AKPiq ITC. 

FREE CATALOG Brew quality beer youroetf Cal Wind* 
River Brewing 1400 -286-HOPS 


BEGINNERS 8PEQAL Free Catalog end OREAT PVBCA. 
Call U-BREW 1400445-4441. North Myrtle Beach. SC 
29682 


WINEMAKERS • Beermakerr Free Catalog Of S upplies 
1400-468-6444 Semple*. Box 11478P. Minneapolis 
Minnesota 56411 


FREE BEERMAJUNG BOOK-Catalog Finest Equipment. 

Ingredients Fast Service' 14004624646 


FREE Catalog Sebaatlan Brewers. 7710 81 Avenua. Vsro 
Beech. Florida 32967 1400-780-SUDS 


FREE. Homebrewer • catalog Brewery. 1900 Oulnosy, 
Minneapolis. MN 56413 800-347-4042. 


WBOPES, COOKP8G. ETC. 


DELICIOUS Sourdough Breed Recipes $6 00 Ronan. Box 
881. Jaepar, GA 30143 

FANTASTIC DESSERT REOPESI15 Easy To Maka. 54 OO 

SASE Kelly. Box 1259. Kemah, TX 77586 


BURGLAR ALARMS A HOME 

FwancnoN 


DRIVEWAY ALARMS. Smell WireNs Unit Alerts You When 
Anyone Enters Your Property Free Brochure TCT. 887 Eset 
Park Center Blvd . #346A Boise. Idaho 837064700 


Popular Mechanics 

224 WBst 57th Strwwt, New York, N.Y. 1001® 

Classified Advertising Dept. (212) 640-31 ®7 

DEADLINE FOR ADS: Copy and payment must be received by the 5th day of the 2nd preceding month lor the issue n 
which the ad is to appear See Heed of Classified Section 
HOW TO COUNT WORDS: Name and address must be included in oounting the number of words in your ad Each 
initial or number used oounts as 1 word: J.J Smith, 224 West 57th Street. New Mark, New Vbrk 10019: 9 WORDS. 
Zip codes are not counted Phone #: 2 WORDS. Symbols used as Keys are charged for. City or state oount as 1 word 
each New Brunswick. New Jersey: 2 WORDS Abbreviations such as C.O.D . F O.B . R PM, U SA, P O., 5x7. 
16mm are counted as 1 word (P O Box 392 counted as 3 words) Webster's International Unabridged Dictionary 
will be used as our authority for spelling, compound word*, hyphenations, abbreviations, etc. Send remittance 
payable and order to Popular Mechanics, Classified Department. 224 West 57th Street. New *>rk. New >Ork 10019. 
Please indicate Heading under which ad is to appear. 



FAXj ( 212 ) ® 77-4419 



Remittance of $ 


« enclosed to cover 

insertion(s) in the 

-ssue(s) 

Oassfcabon 

NO CHARGE FOR CAPS 
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1 4 
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1 * 
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• It | 18811840 j 114128.15 

---1—-1—-1 
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| 194151.48 
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1S-S1OT 40 

17418406 

1 18420870 
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[ 18422148 
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| 71484448 

2242*830 

-f- 

234207.86 

| 244279.80 

| 254281.25 

— 1- 1 

1 264302.80 

L 

| 77431446 

1 

284997J8 

988348 50 

j 914381.15 

j 924372.80 

-4- 

[ 334364 46 


1 immmT - 

98441*40 

37401.05 

| 984442.70 

; 384464 36 

-4- J 

48848840 

| 414477.88 

42 848840 

04800.86 

44481240 

; 464624JS 

484635 80 

| 47464746 j 46-166840 "tftTQjj- 

YOUR NAME 





phone* 

- - ■ 



PLF ASF PRINT. 




FIRM (NAME IN AO) 







YOUR ADDRESS .. 







CITY _ 



STATE 



yin 

DATE. 


YOUR SIGNATURE 
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(^j^S^RIN^^YPeCOPY^FO^DOlTIONAL WORDS ATTACH SEPARATE SHEET) 
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auto supplies a EQUIPMENT 


AVIATION 


BOOKS A PUBLICATIONS 


BUSINESS OPPORTUNITIES 


ALTERNATOR Generator Rebuikfng Book 
mJtCHOLOGIES, 7506 Berkentme 
.asVegeS,NV69l28 

ALTERNATOR Generator Rebuildtog Book 
*rtos HV Ttchno to gi M 7505 Berkentme. Las 
Vega* NV 89126 


SEE IT ALL without turning your head Sleek 
3em»n AUTOBAHN BUND SPOT MIRROR 
nount* inside windshefld Direct from importer- 
IAVE 112.95 +S3 00 SAH Cygnu* Tred- 
ng, Box806ll.VMtoy Forge, PA 19464 


AVIATION 


A Begi n ner * Guide to Ultralight Flying" i 
our A 20 mmoles VlSA/MC Cad 316-634- 11 66. 
vlOOtecks to FitzGerald Video. 2343 Stoney- 
xook. Wchfla KS 67226 $29 95 



SOLAR GLIDER: Photo- Cell Powered Model. 
Controlled Flying Solar Powered Autos- Boats 
Truck*. Catalog. $3 00 To SUNFUN. 1906 N 
KWtmgeworth. Portland. OR 97217 


BEER A WINEMAKING 


BEGINNERS SPECIAL, Free Catalog and 
Great Prtoea. Call U-BREW 1-800-645-4441, 
North Myrtta Beech. SC 29582 


FREE BEERMAKING BOOK Catalog Finest 
ingredients, fast service Make nch beer without 
•ddtives or preservatives 800-652 9545 S PI 


FREE CATALOG. Brew quality beer yourself 
easily Call Windrivar Brewing 1-800-266-Hops 
24 Hours 


WINEMAKERS - BEERMAKERS Free Illus¬ 
trated Catalog - Fast Service - Large Selection - 
Visa/Mastercard - (816) 254-0242 KRAUS. Box 
7850-N, Independence. MO 64054 


BETTER HEALTH 


FULLY AUTOMATIC TREATMENT APPARA 

TUS IN HOMES PAIN & DISEASES RELIEF 
Distnbutors needed. Retail $149 90 Elmed, 
Falk Miksa 3, Budapest. Hungary 


HERBS- YOHIMBINE. PAU D’ARCO and oth¬ 
ers Catalog $1 00 (refundable). Jude Herbs. 
Box 563PS. Huntington Station, NY 11746 


kIRBOATS - Hovercraft - Airdnvee Propellers. 
=ngme* Plans Catalog $5 00 Arrowprop. Box 
31 OP. Meeker, OK 74855 


'mamma 

•100 HANKS 
•IASYT0 FOLD 



WATERW1SE PURIFIERS.. 

tilled (800) 874-9028 Box 45962. Center F 
33514-0459 


BICYCLES 


dis- 

ii. fl 



Cydcflbte' 

TOe SATED BCVCUNG'S 
•UYWSCUW.4/S3 
• Creown. Toufrig of UtlSy 
> fc.*w a Jog^ig OpXont 

FOEE BROCHURE 

800/747-2407 

ft 17 N. Lhfc Lon* 
Tort Coftim. CO 90624 


BOATS MOTORS & EQUIPMENT 


BOAT KITS - PLANS - PATTERNS - EPOXY 

- FIBERGLASS - SUPPUES - 250 DESIGNS 

- 8 /70' - Powerboats -- Sailboats - Hydro¬ 
planes - TunnelhuMs -- Canoes - Kayaks - 
Dinghies - CATALOG - $2.00. BOOK ’Amateur 
Boatbuilding* - $6 00 CLARKCRAFT. 18-7 
Aqualane. Tonawanda, NY 14150 


BOOMERANGS! HI-TECH DESIGNS. Amazing 
Science Project Fun Returns! FREE Catalog 
3oomerangMan. 1806-2 N. 3rd. Monroe. LA 
M 201-4222 



Boomerang Success' Hours of fun Make your 
jwn* Satisfaction Guaranteed Instructions S3 
<lt $9 Order Today. DEI-55. 816 Trents Ferry, 
-ynchburg. VA 24503-1122 


=ASTEST. SIMPLEST. QUIETEST HOVER- 
CRAFTS 18 DESIGNS CATALOG S2 00 BOX 
»1B CORDOVA IL-61242 



BOAT PLANS - PATTERNS - KITS - Unsur¬ 
passed Selection 168-page DESIGN 
BOOK-M OO GLEN-L 9152 Rosecrans, Box 
1804/PS3, Bellflower, CA 90706 310/630 6258 

Mercury - Force New 1992 Outboards We 
ship $2 00 Handling Scon McCulloch parts 
Electra, 610 Merrick Rd.Lynbrook. NY 11563 



u« • rorvui souci 


HOW TO QUALIFY FOR EARLY RETIRE 

MENT and much more The NEW Social Secu¬ 
rity Guide $7 95 JD MARTIN. Dept PS. 959 
Ptnewell Drive. Cincinnati. OH 45255 



Hypnosis Instant 
Methods 

♦ Free Details * 


TRANCE 

P.O. Box 5022-124 

A 


Dept 

El Toro, CA 92630 


MANUSCRIPTS WANTED, all types Subsidy 

publisher with 70-year tradition Call 
1-800-695-9599 


NEW MINI MAGAZINE "UFO WATCH" $5 00 C 
Morey. Box 684, Adelanto, CA 92301 


$25.00 / POUNO PAIO For Aluminum Scrap? 
(Yes Free Report!) Write Amenacrap-PS494 
Alexandna Bay. NY 13807-0127 


$300.00 PER DAY just mailing letters' Details 
$100 (cash) Moneymakera/S. Box 32368. 
Palm Beach Gardens FL 33420 



B-ON-D,* Ine. 
1 (800) 347-2820 

Beany Drive Riversxle. CA I 


$392 00 from sq ft plywood (HUGE DEMANO) 
Revealing prool $1 00 (Refundable) Woodwms- 
PS POB 859, Bridgewater MA 02324-0859 


PUBLISH YOUR BOOK' Free guidebook to 
subsidy book publishing Vantage Press, Dept 
AP. 516 West 34th Street. New York. NY 10001 


BUSINESS OPPORTUNITIES 


$10,000 Monthly Taking Easy Snapshots' No 
Expenance Photopro. 1611 Crenshaw *235S. 
Torrance, CA 90501 Recorder Info: 
310-549-0997 


■WAKE. 

Create A Sell Neon Art 
For Home/Office of Van/Auto 


IfctlecftilMMffeetositY Ceaptefc Mfai| 
MmiIi itpylWn UMTTID Tllll OMUB 
Moaiarirvn.uiemu Pill 48 ®^,, I 
luasroe.TiTMii INFO ww %umM J 



$1 000* WEEKLY MAILING LETTERS. 

GUARANTEED' Free poetaga/SUppftM Free 
details GENISIS. Box 215-PS. BROOKLYN. NY 
11204. 


$1,500 WEEKLY mailing our circulars' Begin 
NOWI... FREE packet! MESA-L1, Box 4000. 
Cordova, TN 38018-4000 


S 5000 PU S MONTHLY S 


FROM GOV’S BEST KEPT SECRET, THE 

DISABILITY CONSULTANT 

ADVANCED PAY FXE! TXAVEl A MORE 
Plfl BOOKLET-CALL 

303-766-lin 

BOX 460058 • AlTtORA. CO MXHft 


$1804 MONTHLY' Buy /sell cars (spare-time) 
Revealing proof Write CODEX. 507 Oek Drive. 
Fnendswood. TX 77546. 


II MONEY MAKER Spare Time! No Selling! No 
inventory' Publicly documented seven week 
$19,919 income' Free audio cassette and Re¬ 
port reveal everything Real Money. 333- PS6 
SW 5th Street. Grams Pass, OR 97526 

$20.00 BILLS IN YOUR MAILBOX DAILY. 
FREE OETAILS BOE, BOX 3065-Cl. DAY¬ 
TONA BEACH, FL 32118 


EARN S60.000 YEARLY 


Repairing (not replacing) stone dam¬ 
aged windshields ana plate glass 
Learn how a 3 minute repair can earn 
you $ 1200/week' 


CALL NOWI 1-800-695-6224 

FREE REPORT! 

NVS/OPT1KLEER, LYNN. MASS 01804 


$2,000 DAILY From your Telephone Answering 
Machine! I've mede over $i .000.000 uamg mine' 
(303)674-2219 Recorded Detail* 


$40,000 ON 1/3 ACRE! New hydroponics • 
inexpensive, pleasant practical' Free informa¬ 
tion Planter's. Box 681804, FrankMn. TN 
37068-1804 


$4,000 WEEKLY with your telephone answering 
machine! Just pop in our FREE TAPES!. 
Never talk to anyone' FREE packet' MESA- 
DFL. Box 4000. Cordova. TN 38018-4000 


$900.00 WEEKLY Beginners Dream Mail-order 
SECRET Plus Success Package Free Informa¬ 
tion PSI. 17610 Drummond Dr Tmley Park. IL 
60477-7348 


ABSOLUTELY AMAZING. Complete step by 
step report on rags to riches Free Information 
Stellar Entarpnses 3916 S Hazel Ct Dept 
ER07 Englewood. CO 80110 


ASIAN IMPORT EXPERT REVEAL SECRETS. 
Free Details SASE Box 2654. Costa Mesa. CA 
92626 


BE YOUR OWN BOSS Earn over $100,000 per 
year Home based business For business plan 
send $39 95 Check/MO to Futures International. 
Box 159281 Nashville. TN 37215 


NEON COURSE 

Send for free sample lesson 
Course includes how to set 
up a neon shop How to 
earn while you I*am Where to buy whole¬ 
sale neon materials, and Prefab neon sign 
kits Compete course $68 00 (US) or $75 
(CDN) Visa, C heck, M C. MO. okay 

NW Horsley Publications 
119 ntvsrbtrch Crss. SE Canary AS 
-- griff Tsjiii 


BIG MONEY FIXING UGLY HOUSES SMALL 
INVESTMENT. IDEAL FAMILY BUSINESS NO 
LAYOFFS PARTTIME OR NEW CAREER. 
FREE BROCHURE FIXER JAY. BOX 
491779CC1. REDDING CA 96049 


BUMPERST1CKER PRINTER Cheep smxfo. 
portable Free details Bumper POB 
22791 ,(LLC). Tampa. FL 33622 


REPAIR CRACKED WINDSHIELDS 


Earn $90,000 Yearly Repairing 

-nof replacing- 

Large Cracks in Windshields 

CALL 1-800-026-8523 

or write The Glass Meehanix Inc. 
8313 Nob HM Rd. * Sunrise, FL 33381 



BROKE? BUSTED? DISGUSTED? Th* Hon¬ 
est Low inveatmeniXigh Profit business 
changed my Me' Compile Business Outkne 
send $10 00 to ProSucoess 19 Jewfah Ave 
Key Largo, FL 33037 


DELAWARE INCORPORATION $195 ndusive 
(800) 800-8881 lex 302-368-1059: SJMtLEX 
INC. also Eastern European buamees services 


Dtethbute unique electronic product Men 

uforturer Box 28307 Kennel City FL 33708 


$225 DAILY CHROME PLATING AUTO 
PARTS MOTORCYCLES. INEXPENSIVE. 
EASY (FREE) mtormeSo r Chrome Box 2285 
Waldorf . MO 20604 


DRUG RAID SEIZURES Out Cheep Can 
House* boats computers Seizures. Box 
5148a YD Ontario CA 81781 
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SCIENCE & CHEMISTRY 


CHEMICALS WE CARRY ANYTHING YOU 
NEED IN LABORATORY CHEMICALS, 
GLASSWARE. INSTRUMENTS ANO SUP 
PLIES ADVANCE SCIENTIFIC 305-927-2700 


LABORATORY GLASSWARE, equipment. 
Ntacuun Pumps New A Used Unbeatable 
Prom Catalog $2 00 Reynokfc' Scientific. P O 
Box 3728 Pinadate, CA 93650-3728 


MAKE YOUR OWN ROCKETS homemade 
fuats chemcalx, plans, supplies catalog $3 00 
PYROTEK. PO Box 1, CATASAUOUA. PA 
18032 717-256-3087 


SClfNCE & CHEMISTRY 


SOLAR ENERGY REFLECTORS. Unique pal 
entod concentrating reAedor design* da- 
scribed reflector toduded Maka TERRIFIC 
SCIENCE PROJECT damonstmtton Sand $10 
to NTR Science* SuM A-5238. 2180 Plaaaanl 
m Road. Atlanta, GA 30138 


SOLAR ENERGY HEATING 


Solar EMetric Catalog. SunWize Enargy Sys- 
tama new photovoltaic product catalog offers 
many new and exerting products for industnal 
application*. racraattonal uses as wall as remote 
cabins Cad 800-232-7852, tax 815-464-5486. 
wr8e 8500 West 191 st St Moksn*. IL 60446 

Solar Swimming Pool H eaters D-4-Y Bkj- 
Enargy Systems. Inc , Manufacturers of solar 
products anoa 1976 Heal your pool with the 
sun Call 800-882-3626, Fax 914-647-6628, 
wnta PO Box 191, EKenvilie, NY 12428 


SONG WRITERS 


►OEMS WANTED FOR NEW SONGS Ap¬ 
proved Songs Recorded Free Information Tin 
Pan Allay. Box 7436-PS. Sarasota. FL 34278 


SPORTING GOODS 


NEW BASEBALL BAT OR TRAINER, instants- 
naous bitting Improvement Aeroepace Engineer 
developed NOT JUST ON DECK WARM UP 
DESIGNED TO HIT REAL BASEBALLS Be- 
ooma tMms bast hitter thrs season Nina lengths 
26-38 Regular $195. Introductory offer $149 
includes freight. Check. Visa. Mastercard HIT¬ 
MAN SPORTS PRODUCTS POB 9955, Foun- 
tain Valley CA 02728-0955 



300 Spectacular Stamps $1 00 Plus fantastic 
approvals' NaoTrends SD94. Box 982F. 

Toronto. Canada M4Y2N9 


50 Dfflsrent Selected United States Stamps 
Only $1 00 Tom Roush. PO Box 1706-M. Willis. 
TX 77378 


FREE DISCOUNT PRICE LISTS. fVA. BOX 
197-fl. HANFORD. CA 93232 


Penny Stamp Approvals, Regardless Catalog 
Kloster 16289 Bunny Dnvs, Jamul. CA 91935 

UNITED STATES 10 different mint commemora¬ 
tive* lOcents Approvals. CORN ETTA, POB 
1509-S, Lake Placid. FL 33852 


TELECOMMUNICATIONS 


NOW. YOUR OWN 800 NUMBER, as km as 1B 
cents a minute. 1 -600-228-2666_ 


TOOLS & MACHINERY 


4’ Metal Cutting Lathe $125 40 Teig. 12419 
Nightingale Lane, Chandtor. AZ 85249. 

BOLTS. SCREWS, TOOLS. WHOLESALE. DI¬ 
RECT. Guaranteed Catalog $2.00 (refundable) 
Cametot, Dept 33. Box 65. Bnatol. Wl 53104 


TOOLS A MACHINERY 



Reech 4.5 million reeders every month with an ed In Popular Science Classified Opportunity Mart. June 84 Issue deadline (on sale May 10th) Is March 15th. Aatee: $13.00 per word. 
Minimum ad 12 words. Darker type (bold) words $1.00 per word extra. Display Classified: $725.00 per Inch. Payment with order, or charge your Vise. MasterCard, American Express 
Dis co ver Card or Diners Club account (give number and expiration). Advertisers using box number In ed must furnish name and street address for our records. Send order end 
remittance payable to POPULAR SCIENCE. Classified. 2 Park Avenue. New York. NY 10018. For advertising information cell 800-445-2714 ext 5163 or 5132. FAX # 212-778-5588. 

Popular Science reserves the right to refuse any advertising order. Only publication of an advertisement shell constitute final acceptance for continued publication Ail orders are 
subject to the applicable rets card, copies of which ere available upon request sent to the address# provided. 

Me. Rendl Cohen, Paul Walker, Classified Advertising Representatives 


POPULAR SCIENCE CLASSIFIED ADVERTISING MART 


Order 

Form 


$13.00 PER WORD 
12 word minimum 

BOLD FACE CAPS 
add $1.00 a word 


WORD COUKT: Each word or initial in mane and address must be counted as a word: John E Jones. 345 East Main St., 
counts as SEVEN words PO. Box 3 counts as THREE words City, standard 2-letter state abbreviation and zip code together 
count as TWO words 

DEADLINE FOR ADS: See footnote of classified section 

TERMS: Payment with order or charge your VISA. MasterCard. American Express or Discover account. 


To: Classified Advertising Dept. POPULAR SCIENCE, 2 Perk Ave., New York, NY 10016 

□ Remittance of $ _ la enclosed to cover _ Inaertlon(s) In the _ 

O CHARGE to: _ Exp. Date _ 


Heeding my ad should be under:. 


15 


18 

YOUR NAME_ 
FIRM_ 


(toAASf PtoWT) 


ADDRESS 

CITY _ 

DATE _ 


_YOUR SIGNATURE. 


PHONE_ 


STATE 


lssue(s). 


(PLEASE PRINT OR TYPE COPY • FOR ADDITIONAL WORDS ATTACH SEPARATE SHEET) 


24 


30 

































































































Classified Ads 


Classified Rates 
And Information 

To place a classified ad CALL TOLL FREE, 000-424- 
0746 (In Washington DC call 463-5640) or write 
Nation* Business Classified PO Box 1200. Washmg- 
lon. DC 20013 Closing data for advertising is five 
weeks precedng date of issue Rates are based on 
frequency at a per Una per insert cost as follows 


lx 3x 6x 12x — frequency 

$62 $55 $48 $34 — line rate 

$870 $775 $675 $460 — per inch 
display 


Ad mrxmums solid set. 3 lines, display. 1 inch 

How To Reply To Box Numbers 

Box (number n ad) Nation's Business Classified 
POBox 1200, Washington DC 20013 


IF YOU NEED VIDEO TAPES DUPLICATED 
or FOREIGN TAPES CONVERTED. 

Cal HIGH TECH PRODUCTIONS Toll Fraa i -000-662-8336 


SEIZED CARS, trucks boats. 4wheelers, motorhomes. by FBI, 
IRS. DEA Available your area now Call (000) 436-4363 Ext 
01389 


CORVETTES 53—‘93 Over 100 m one location Free catalog 
Dealers Welcome' ProTeem Box 606. Napoiean. OH 43545 
419-592-5006 Fax 419-592-4242 Corvettae Wanted 


STEEL BUILDINGS From HERITAGE delivered to your jobsite 
reedy to bolt together 5000 sizes, build it yourseff and SAVE 
Ceil wflh your butftdng size 1-000-643-5555 Heritage Budding 
System* PO Box 470, N Little Rock AR 72115-0470 


Money Making MecNne* Curbmde machine rotate beautiful 
oon cr ele lewn edgng Customers love the new product Amaz- 
ng proftts from fi* srnpia cash buwneaa 001-262-7500 


1-900# TELEPHONE Business Opportune* 
Eam up to 63500 00 per week pen lime from home 
Mnmai atari-up fee Ca« Now' 1-000-451-1363 


high profit LIMO BUSINESS Success Secrets Revealed' 
Start up cost under $300 Work from home No axp or car 
necessary EasyAsimp* Free into 000464-2270 Dept N 


SURPLUS BARGAINS GALORE"! 
Government Siezed Cars Trucks Boats Computora. TV's 
Your Area 1400401-2212 Ext SP6560 


toe 500 COMPANY 

Shows You How To Caah xi Audrtmg Leases 
Freight UMfty & Phone BfUa For Overcharges 
4 Day Workshop Airtara 1 Year Support, more 
$8800 FREE #401-800.962-0177 


LET THE GOVERNMENT FINANCE your small business 
Granti/toans to $500,000 Free recorded message 707-449- 
0600 (HS2) 


MAIL ORDER INCOME' 

MONEY MAKING OPPORTUNITY FREE DETAILS 
PROCUREMENT Box 163933-NB. Miami. FL 33116 


DISTRIBUTORS NEEDED - BIG PROFITS Miniature satellite 
antennas for Homes. RVs. Business $1600 Refundable De 
posit Required 1-000-806-5008 


CAPITALIZE ON CRIME' Earn amazing profits on full line of 
crime prevention products that sell like crazy' Free wholesale 
catalog 800-735-1797, POB 10154, #NB, Yakima. WA 98909 

MANUSCRIPTS WANTED. ALL TYPES 
Publisher with 70-year tradition Free Examination. 
Guide lo Publication' Call toll free 1 -000-695-9599 


HOME IMPORT MAIL ORDER BUSINESS Start 
without capital FREE REPORT Mel linger 
Dept Cl553. Woodland Hills. California 91367 


MAKE MONEY WITH FOREIGN INVESTORS Top finder's fees 
peid Dept 194nb. THE GLOBAL EXCHANGE. 419N Newport 
Blvd .Ste B. Newport Beach, CA92663-4271 714-722-9260 

FULL-TIME, PART-TIME. GREAT INCOME 
MAIL ORDER. 22 OTHER PROGRAMS. 3500* PRODUCTS 
FREE INFO SMC, 9401 DESOTO AVENUE DEPT 825-61 
CHATSWORTH, GA 91311 


• 1 MONEY MAKER Spare Time 1 No selling i No inventory I 
Publicly documented seven week $19,919 income' Free audio 
cassette and Report reveal everything Real Money 333-NB3 
SW 5th Street. Grants Pass, OR 97526 


INDONESIA—GREAT BRITAIN—NEW ZEALAND—MEXICO 
Network marketing company opening internationally with 
herbal health drink Your contact there can mean financial 
freedom for you 1-600-020-4231 


Personalized Children’s Books 

COMPUTER BUSINESS SERVICES, INC IS THE WORLD'S 
LARGEST RESOURCE FOR COMPUTER HOME BUSI¬ 
NESSES CALL FOR FREE INFORMATION 
1-800-343-8014 EXT 1164 


MAILORDER OPPORTUNITY' Start profitable home business 
m America's fastest growing industry Nationally known au¬ 
thority will teach you Write for tree book, sample catalog, plus 
details No obligation Mail Order Associates. Dept 70. 
Montvale, NJ 07645 


INCREASE SALES WITH 000 LINE AND CREDIT CARDS 
Our TeleRep ~ 800 Sales Response Center answers 600 lines, 
sells products stores/ships & then pays you via receipts from 
major credit cards Call 000-636-2000 Canada call 800-676- 
4560 Over 20 years of successful sailing for others' 


THOUSANDS OF BUSINESSES 
1994 Franchise Annual Directory describes 5,024 franchisors 
Pros & cons 374 new franchisors' 25th Anniversary Edition 
When you buy a franchise, you buy risk-reduction $39 95 
inclusive Money Beck Guarantee INFO FRANCHISE NEWS 
728A Center St, Lewiston. NY 14092 VlSA/MC 716-754-4669 


WORKER’S COMP 
ALTERNATIVE 


MID ATLANTIC CONSULTANTS, INC. 


Introducing a Unique Alternative 
for Worker’s Compensation for 
Large and Small Companies. 
Offices Coast to Coast. 

Call for Free Information: 

(214)259-1022 FAX (214)259-2214 


LOWEST TELECONFERENCING RATE IN THE COUNTRY' 
JUST 5# Per Minute Per Port Call Now & Reserve Your Next 
Teleconference Call MLM’ars ONLY- EAGLE 212-758-3203 


GET PAID NOW' The best kepi secret tor collecting past due 
accounts A bed checks CaH 1-800-569-4923 for a FREE 
RECORDED MESSAGE 24 Hours and FREE REPORT 


YOUR COMPANY LOGO IN BRASS 
Impressive wall logos of brass, chrome or other cost effective 
finishes Free estimates METAL LOGOS. INC 
402 339-3264 


SPORTS TICKETS 

SUPER BOWL FINAL 4 

MASTERS KY DERBY 

500 RACE WC SOCCER 

PREFERRED TICKETS 000-925-2500 


THE ECONOMIC A POLITICAL REVIEW-A b»-monthty news 
summary designed specifically for the busy executrve Send 
$3 00 tor two copies to the Economic A Political Review PO 
Box 1189. Toms River. NJ 08754-1109 



BUSINESS PLANNING/APPRAISAL 


Gain that competitive edge 
with true financial simulation/ 
valuation models: monthly, 
quarterly and 5-year annually. 




Instant results with your Lotus 1-2-3, Ouattro 
Pro, Excel (DOS/Windows and Macintosh). 


•10,000 Value! 
Regularly *695.00 

Free Demo! 


15,000+ sold. 
Special *499.00 

(Starter Kit: *299) 



Call: (800) 777-4920; (714) 759-8987 

FAX: (714) 720-1530/640-7233 


ILAR SYSTEMS INC 


JJ.L . )D* • N* i.rfBtrJCrt CA92660 USA 


Guaranteed Work! Excellent reliable income* Assemble easy 
products at home Nations most reputable program For 
com plat* information call 1-800-377-6000 ext 6560 


$100,000-*-/year Business Funding Consultants needed Es¬ 
tablished network Business/Medical accounts recarvabla. 
Commmerctal Real Estate Equipment Leasing Huga finder's 
fees Mr Clark. Dept NB Two University Plaza Suita 402 
Hackensack NJ 07601 201-342-8500 


CARPET-VINYL-HARDWOOO-BRAIDED A CUSTOM RUGS- 
ORIENTALS Mill-oirect Look No Further Guar Lowest Prices 
Warranties Free Ouotea/samples 000-546 5615 Dalton GA 


CARPET—Save up to 50% A more on major br*>ds Wa also 
manufacture our own beautiful styles For rtformabon A sam¬ 
ples call 1-800-648-7747, Ext 45 Dalton Georg a 



BECOME A HOME INSPECTOR 
APPROVED HOME STUDY FREE Literate* PC D l 
Atlanta Georgia 000-362 7070 Dept PA637 
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TREE VOEO* External BA/BS MVMBA PhO/LAW Accrod 
M finance ax) 000-937-2456 LASALLE UNIVERSITY Dopl 
•15. SMM LA 70450-2000 

FINCH BAA4SA4BA^OJO by cor QtyUmvLA 3960 Wltfewo 
BNo LA CA 90010 Naw -Colloga Dmp-Ouls Program Cal tor 
vtttwO dNcuaaon 800-262-8388/213-362-3801 


REAL ESTATE APPRAISER CAREERS Mon* *tucfy PC D I, 
Atlanta Oorgia Fmo caraar Itiarafura 000-362-7070 Dapl 
RA637 


BACHELORS. MASTERS. DOCTORAL DEGREES 
Non-raaidaotiai program* Sand r«ume mention Acadamtc 
FtakJ, ano woTi Mi you f* erodes you vo already aarnao from 
wort, axpananca No Obligation SOUTHWEST UNIVERSITY, 
2200 Vatarana BMJ Karma LA 70062 (800) 433-5925 or 
433-5923 


PARALEGAL GRADED CURRICULUM Approved home 
•tody Mott affordable & comprehensive 100 years of legal 
traavng FREE CATALOG 1-800-826-9228 BLACKSTONE 
90001 OF LAW PO Bo* 871449 Dept NB Dallas TX 
75267 


HOME STUDY UNIVERSITY DEGREES' 

Aaaociate Bachelors Masters.Doctorates Business Admini¬ 
strator Law. Psychology. Technology Management. Health 
Care Admxvstrstion intonetionel Business, Human Re- 
cources Southern California University 202 Fashion- 
NA Tustm.CA 92680 800-477-2254 


FRANC * 1 v OPPORTUNITIES-SrHi : 


FRANCHISE YOUR BUSINESS 
With the leading consulting firm m the country 
McGROW CONSULTING (800) 358-8011 


Franchise Your Business 

20+ Years Experience 
National Franchise Associates. Inc 
800-377-7478 


HOME n^JCE FURNJS v 


TREMENDOUS SAVINGS ON MAJOR 
BRANDS OF FURNITURE 
Cell or write Loftin-Black Furniture Co 
111 SedgehiH Dr Thomasville. NC 27360 
CALL TOLL FREE 1-800-334-7398 
(mNC cell 919-472-6117) 
NATIONWIDE HOME DELIVERY 


INVENTIONS 


INVENTION. IDEA NEW PRODUCT ASSISTANCE 
Presentation to industry National exposition 
1-800-288-IDEA 


LEGAL Str! VICES 


PATENT ATTORNEY in Boulder, CO provides quality patent 
services tor ndrvouais & companies nationwide via mail at 
affordable fixed tees Call John Flanagan 303 449-0684 or fax 
303-449-3532 tor free info about services 


MRll 0R0t c ; 


MILLIONAIRE Mailorder Expert Reveals Money-Making Se¬ 
crets' Free.excibng hour cassette Write or call today MeNan 
Powers No HoOywood Cahfom*91609 (818) 765-8618 


Reach more than 
850,000 suberibers 
with your ad in 
Nation’s Business 
Classifieds 


Call 1-800424-6746 
for more information 


TRIPLE YOUR SALES IN 30 DAYS 
Attention Business Owners don 1 settle for lukewarm profits 
lust because the economy it down Using our new marketing 
course, many businesses are tripling their sales right now You 
can too For FREE details, cell 517-893-1338. Code A008 


.1 V, r -PfW0f»S* 5 


EXPAND YOUR BUSINESSI 

Reputable company has warehouse space available m greal 
Atlanta location with manpower & customer service backup lo 
ship your product same day' 800-776-2076/404-691-0888 




CALLING CARD with your own logo, design Good for promo¬ 
tion, Christmas Available in $10 or $20 with discount vol¬ 
ume PAID CALL. INC 800-466-9809 


PERSONALIZED LABEL IMPORTED 



CHAMPAGNE 

FULL SIZE - LESS THAN S10 


SPUTS-LESS THAN $4 


Personalized with your 
message greeting or logo 

Wine and non-akohottc 
champagne aleo 
available 

CALL OR FAX 

FTivate Cellars. Ltd. 

2625 NorthChase Parkway 
Wilmington NC 28405 


800 800 4436 • FAX 919 791 1066 


REPOSSESSED & IRS FORECLOSED HOMES 
Available for pennies on the $1 Also SAL bailout properties 
You repair or government financed' Call 1-800-4364362 Ext 
H-1687 for repo list in your area 


GOVERNMENT HOMES. HUD, Foreclosures. Seizures 
WAY BELOW Market Value' Government Financing 
Your Area 1-800434-5977 Ext GH6560 


SO YOU ARE IN CHARGE? 

HOW EFFECTIVE ARE YOU? 

FOR A TIMELY CONCEPT TO SUPERVISE BETTER 
CALL 1-900438-9135 $3 00/MlN LENGTH 4 MIN MUST BE 
18YRSOLD SUPERVISING CONCEPTS. JACKSON Ml 




PAVPHONES 4 
VENDING MACHINES 


Timeshare Resorts 
WORLDWIDE 
BUY • RENT * SELL 

Buyers’ & Renters* 
services FREE 

1 . 800 - 365-2544 

ProMatch it America'! f 1: Guaranteed! 


REPLICA SWISS WATCHES 

BEST Warranty, Prices Quality. Service. Guarantees Fast 
Delivery'PH. (404)682-0609. FX (404)682-1710 


Timely 
Reminder 


Special Sampler Offer-Just 119.50. 

For our drluxr logo watch \cm-fade guarantee. 
lifetnur warrant) Specify man * or eoman s size 
send tour color logo on Mationcn or business card 
and SIV 51) fxr watch iplus sales tax in ( A onh i 
l imn 4 per customer Order mm 

* On* Wafers Pin On** 

Suit* 213 NB 
Sin tiiieo CA 94400 
T*l 415- 356 0800 
IMMtn Fsa 41S3580543 


nmii i pcT customer tJRki 

American 




An “Insider's” Guide 

THE LOBBYING HANDBOOK 

This one-of-a-kind reference includes: 
how to pass or amend laws and change regulations 
lobbying strategies, principles, techniques, lobbying campaigns 
master plans, committee system, and scheduling 
lobbying the Executive and Legislative Branches and OMB 
grass-roots lobbying, coalition building, congressional communications 
Pohucal Action Committees. Federal Election Commission, 
fundraisers, ethics, and appropriations process 

P*jl‘*™nlary procedure, floor strategy, and timing 
an indexed version of the Constitution, synopses of laws establishing 
jurisdiction of regulatory agencies, congressional committees 
jurisdiction, plus 80 interviews ofW.shmgton •insiders'' 

"...It 


ft 

By J •Ami Zwwrt. £a« 


1115 
9) 
rir 


Imrktn S< mot 4 




Sm 4 lo: THE LOM\ INC HANDBOOK 
% .Notkm 1 1 luMimi 
PO. 0oa 1200. WWuocum. DX 3801.1 
Payment rorloard 


handbook.) 


THE LOBBYING HANDBOOK 


VISA 


pure mi: 
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|H CLASSIFIED ADVERTISING 

Marketplace 



Enq^rw. n aaatoad Dapt P 0 Bor 1017*. naarwtear. FI J4B17 


LaryMt circulation of any papar in Anwtei . .Reach 
almoat 18 mRlon raadarv aach waak . SpadaJ fraquancy dlaoouni 
Put your ad whart it wW ba raad - not ovartookad 
Classified Information call: 1-800-223-6226 


GUARANTEES 

mtu'tt Wand* graatai- 

a* unhappytegab**-1 

It 00 


Love? Money? 
LIVE, ONE-ON-ONE 
1-900-420-7007 

12 9# par 

rsv 


aap«aa 

I HN> .maf* n yaur Mur* NNT 


LIVE PSYCHIC 

LOVE ADVISOR 

(toe) 407-«roo %: t#*»» an 

•bout totenranai Cm>i tu ar ycvngr Fra# 

aaac aw toe 0>036 if 

LOVE ADVICE 
11-900-407-3300 

C iM IA«I kno«1 

anyi m# Fra* chart 


■TciJiAyifl 


(3061 597-9 


1-900-884-3030 


aceurata 5a* your fu’ur# Can now 
teao.toto C30t] M7-03B it- 


BRINGS BACK LOVER 

tone Cault- ar-oog#.- Raurvia* Wi 
Succaad* oir*-a lari i won I at* why 
rou'v# canon ' ii tad you Guarantaad 
m* 01 6)662-7411 S’ 00 _ 


S1.95/MIN LIVE! 
DISCOVER WHY 

Ctentt pro Jo: Our p*yct«* Now inwgMo 
19- («0C. 8*4 3292 S' ftVm.nuio (900) 


LOVE? 

To* iwo in Iruo poyc'utt You* romantic 

Un o^Oorod («0) 407-7000 0 0 por 
rrwxoo Muoi bo 19* C*l now* Conononal 
•00 006'. 597-9936 


Psychic Advisor 

Si ivimnuto (900) 924-7107 ViSA/MC 


LOVE GODDESS. EVE 

Raaima tear flora boon by ro»w 
100% tuecooolU (310) 399-9476. (900) 
J17-12U SI 00 


QUEEN OF HEARTS 

Yarva 1 Mystical Kwo rootworfcar P#**»or 
»i crystal*. rovn tot lowora imma 
I pi») 444-4700 S2 00 


CRYSTAL HEALING 

to*' Bon. God-Qiftoe Vote* mo'atioia, 
rounMoa ov*r» Ramoua* ovd <9001 617 

fam pi7>4a9-3n4 000 


OR MONEY BACK 

Guarsmaad roau*r» P«yci* SoNoa an 
pretoam* S' 00 Tttaphon* (514) 279- 
»U FAX (614) 276-1129 


SUPREME 

Paycluc. Riaaoiwaa naoativtiy Raumtaa 
lovora Guarantaad’ Raaidf#* noa'tn, 
l mamaga (900) 940-SflP si 00 


FREE QUESTION 

Join torn. tour ndRbi Sanaa a« pmb 
tote (61 7) 497 itte 66 00 


ESP Psychic Harvard PhD 

wolyw Orant Oob-gRkod apntuBi'tt Jon 
roconi US Praardoma Fortun* 600 
■ caObnaot who (or 30 yoora 
Croiyn a powariu gudon to> 
eoroor'poraonal aacolionco amazing 

P*“» tote P te teV hM»i 

Otacorora on probiar-t mctwdlng amor 
oonoaa mean tow cal. YiSvMastarCanj 

t>00 (600) 392-6767 (917) 779-2490 


CLAIRVOYANT PSYCHIC 

1-900-745-0192 

Sp mutual inarghi imo your paai Fuhif* 
I rot Tarot corfla ana patm raadinoa 
Lwowoo MMm R. S3 bftvranjia 19. 


Love Expert Virginia Hill 

Trua mtrada workar o« lev*. poaoron 
n>moraco 9nngs bock your toror to (lay 
Ouormnl^d low torovor (210) 992-7964 
SS 00 


LOVE SPECIALIST 


LIVE PSYCHICS 1 ON 1 

(600) 620 3055. Eat 9466 S3 99 par 
rrwvto Mu* ba 16 yaa/a Procal Co (602) 
954-7420 


JUST RESULTSII LIVE! 

Powaiu nw-nonaanaa paycrao* 24 hou*' 
(900» 725-6000. XS90S S3 99 par rrnnuto 
Muat ba 19 ywi ProGal Co (90S) 954- 
7420 


YOUR LOVE HOROSCOPE 

Ramona Iliad Provan gutoa to happin*** 
tn tova Raaulla Guar an toad (600) 66- 
CWVSTAL 


UNEXPLAINED POWER!! 


i you t«nga you may mu mmr 
rant to know? (900) 297-000 Eto 1166 
S3 SSYmmut* Muat ba 16 Pmcatt (602) 
QS4-7A0 


LOVE, MONEY & FAST LUCK 

Oto aa aatmtogy itaeft, paycfacs uaa and 
recommend acanta to improva raautta, 


Sana Si 0&ISASE tor tempi#. catalog. 
inlormat<va brocNura, taatimomala ta 
Paycnc Scanta ^ i«7 Tunnai Nd , Sama 
Barttom . CA 98106 


MEGAN PSYCHIC hatpaC 
Onam. norrUSA SoactoUzmg murtang 
tova W9 And your maaa G ua m ntaa d $200 
(316) 294-fTQ' 


Astrology 


MASTER PSYCHfC, 

BSP 


Jay Boon Mate afi 
y (70S) 459 9930 


CLAIRVOYANT LOVE apart** Na$» * 

RAHjRr?* n amoraa a* to wad** mat* 
(70t) 926-9744 <100 **a guMton 


BLAME JORDAN 


>110. (100) 697-7706 6900 


DIAL HOROSCOPE Qabrtotto m«Mla 

Mura, tova. ftn 
(900) 240<I1 TB 


R(TUAL PWESTESS. Lyrtomu Control 

anyona Ravama av4 Gam tort, waallh. 
(toONv S2 00 24 hourv mart* (410) 730 


MOnOSOOPE UP0ATES nowl WNaTa to 

tia Man tor you7 (900) 679-2000 Ext 141 
Updalad daily 62 95 mtmita 16. 
Toutoaana p nont -aaurad irtoSwwa Laa 


signature analysis WTatf aamonMA 

iraila doaa your aJgnalur# ravaat? For 
upon, aand original agnotura aampto. aga. 
(MiOtor94 96ptua61S0S6H to Toucan 
Tags. PC Boa 91265 Long te.cn CA 


OEWHAP’ PSYCHIC Immadaw na* a 


( 210 ) 


atotough 

109.2137 


LONO BAH Qlltod Ononlai aairotogar 

Prttotoma aaNar Lam, -*— " ‘- 

pit) 522-4606 16,00 


IMMEDIATE ANSWERS' Uva giftod 
oaycNca. oail now (900) 67947B3 or (900) 
234 3020 V/MC 62 96/m.nuta 19. 
QatoJty UoaAngaiaa CA (212)669-1297 


■U YOUNG, paycNc aaoqtogar Hatoa afl 
Fto-n Rounka tova (216) 9494712 


LOLA. ASTTNOLOOER Hate 91 a 
fiuiTtoorii o 9m% taJ fktoraritoail 
(904) 929-29H fl 00 


JUOITH. MIRACLE wortaar Sr 
probiama. m a maaa buarnaa> 
immarte* raaut <1 00 (319)» 


ANN HOO>E. p ayab le I 

toma Ona oaf (a af jou 
(904) 939-6996 S2J0 


DR ALEXANDER, aalrologar Sotvaa 

--- m - - 


65 00 P O Boa 720' 


Italy. (201) 206-9966 
'201. Ganhamburg MO 


LIVE PBYCHICS (900) 72S-9000. ito 
9260 DMNnua 19. Ptocaf (9021964- 
7420 


ATTENTION UVE paytfad (900) 2V7-OOM. 
Em 7162 S3 99 par mnuto Muai ba it 
yaarm Praoal Co (TO) 964-7420 


TINLEY. ORIENTAL 
Famous lor rarxWng tor* 0.00. (319) 


Automotive 


GUARANTEED 


an yaur now c_.__ 

wnoiaaaia. 1179 Wyaong Rd . Waal 
>toaan9rta, OH 46391 


BEAT RlPOFFSt Montory cm ova Spa 9 
oartotod na* m artton c (900) 226-94 
16* CCN. lubnonk. TX 


16 MINUTE raaamg Lrva eiamroyant 
anawM S'8 99 Zortac Spmaa. (900) 920- 
6263 Maalarapraad. (600) 620-4500 

smi 


CONTROL FUTURE No la*a promtoaa 
Raautoa ixxn Ma>gami $5 00 (701) 109 
6261. (BOO) 629-0440 


UVE CLAIRVOYANT Tarot 0.6Btoinuto 
'900' 620-0222 VlSA-MaatoiCato 
mn* vwf* gt5j ~ ~ 


ANNIE BANKS, powarlul lova 


4137, (917) 


* Btyctoc 
(900) 992- 



OUARANTEE0 IMMEDIATE natp 1 John 
Han Payer*. Raumtaarfmaamarwaa tova* 
(7i») 922400 SI 00 


PROFESSIONAL CONSULTANT! JannPar 


DARE TO KNOW ... 

800-382-1417, C C 4 INFO i INCREDIBLE RESULTS 1 J 
ONLY $2 19/MIN. 18+ 

C ) 976 2545 S2 39'm.nula Myatto 1 
It Paychto Camai -akawood CO 

Tjcrkas - - 


MYSTICAL RITUALS 

Manca naa powarv mamm «to n«a iltona 

CIS) 7991776 


ANGELA ASTROLOGER Hite «»«► 
" i raunNng tovar* Guar 

1417 


AMANDA JENNINGS . 

_ Ramovaa av^Can gradicijna 

Solves impossible Problems • 


“Now I want you to take it easy for 
a few days.” 


NATIONAL ENQUIRER 


Buiineti OpportunWi 


ti ooon WEEKLY 

RM.BmjSSn 


-pCts» 


Oarteay- CT 0013 


DRLfO RAiD aalaurato 09t ebaap A*»- 
mabdaa howaaa. oamaatafa. tomitum 
Salru'aa Bos 51469 EB Ontario. CA 

nsti. 


OOOO WEEKLY ■ 
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QaUra onvuR Asr MR C 
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-F B 


THOUSANDS WEEKLY poaalMi pro- 
oaaang mtoi Band BABE. OM. Ba* Ml. 


PROCESS OUR n 


•HOPPING MfMORETTf 
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aSmZn atog Buddfa. iMteltl Oa* 
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ABartoa OA P*aa oaraar tw ai n MOO 
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Taman*. CA 




P0DCALK3ENTAL 0 
No aadtna aiudy p C D I, Adana* oa F*aa aaaaar 
na. 12695 te— to 00 207Q7O. Oaqt WPWUT0 

Em p loymon t Wi fa rww 


WATKINS, SINCE 1068 


ESTABLISHED. REPUTABLE e __ 

aaaka dapandaMa aaaamblara imma- q. got f 
datary Troteng pravtdad Opportordty tor 

%c*mam Prompr paymanta Ya*r ^ *"“"* * . 
wad. Cat (900) 090011 24 houa 


6926 WEEKLY poaalbta 

Praa aaplH P*H* N 

E7, Long Baach CAfctoO’ 


GET RICH ma*ng at 
Ruth BASE RBM k 
89314-E. Cracago. H. 9090 I 


HOME TYPI9T9 PC u**ra i 
936 000 poaantai Oatoft CM <9 

9000. Ea B-400C 


i. VA 0112 


MAILORDER MILLIONAIRE ravaaia 
mo nay making aacraft Fra* aacMing 
naa aw Warm Powara. NortT H eRiwrcod. 
CAtlBBOt 


MAKE MONEY Piao* ate. ctaaalflaW 

» ) Intsmabonai. USA rataa (913) 
10 


11.960 WEEKLY poaaibiai Malting au' 
too* Fra* Bate OME. Boa 0110. 

TXTtift-110 
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LOSE WEIGHT! 
PHONE HYPNOSIS 
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LOANS & GRANTS 


FIX YOUR CREDIT 
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Almost Free! 


DEBT PROBLEMS? 

CREDIT PROBLEMS? 
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BY BUNNY UOEST 


BUMPER SNICKERS 
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Change* 


(NOUN CHtblAL POAtH 


JOT* CLMTOM werM %*aut 21 yew* 
T «» ■ *• pncnc aba* oen- 
•uct#c Sf the H«1lCA4i b»tro>ogy 



'MJi.fH.lS UtSlHtb 


MAT ALII KtRHlOAN God gifted Fut 

•CT>ei psychic It the’* »omeone you 


Re sto rae PMH of mwa Com pit me m ory 
awn (TiftNi 209 


'tteTAM? MiRACCE RESULTS 


GLOBE CLASSIFIEDS 

For information mil* GLOBE CLASSIFIED GROUP Box 2t Rouse* Point N V 
_ «?9/9 002UTCL 514-614 ?733iG 18 


MAILORDER 

Basic on# ttm# rat# 16.10 p#r word 


t-<*00*a«96g9 
CARWELLA PSYCHIC from JnuiMm 
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IR1CA RAM Powerful iov# ipooMat 
heater** pa—nrromano* of ponon you 
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1UPCWOR EGYPTIAN motto* Ood^t 
ad poyWec VVtona Lap# too# rfraoon* 
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OO you NEED TO BE LOVED? 
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MILLIONAIRE! 


EVERY AD ORDERED NOW WILL BE PRINTED IN 3 PUBLICATIONS: 

GLOBE, NATIONAL EXAMINER & SUN 


(CHECK ONE) 


1 atTOMOTM 

aooa catalog a mags 

SAT OlC 


iuv AT WHCUSAiE 
CUnwCATES 
ICOUfCTlLfS 

cons ano sTAbPs 

CGKTIST5 I SSftEPTAAU 
COMPUTERS 

I OCT AO&90CY SIMULANTS 


RATES: (U J. FUNDS) 
1 TO 3 WEEKS 
4 TO 7 WEEKS 
9 OR MORE WEEKS 


□ uwiOYMOfT tdorawnoh 

□ GAM#aClM0RS(PLAraC 

□ GAMS SF0RT5 I EOUPMENT 
300TT 9URFUJS 

□ >€ALTHAKAJTY 

□ HQ99CS ART5ACRAFT5 

□ HvracmBb 

□ M6TRUCTQN(0UCAT)0n 
D awwnoNS 

□ CRILRY 

□ LEGAL AS9STANCE 


C loans a nrauc.u. cm 
08 
■ 

COFWTERESTTONL 

COFRTWSSTTOMlh 

□ Of BfTt*E5TTCWOMai 
CPUM0NAL 

□ PFnakfTCMM 

C PH0T0CRAWV a FIM 
CPLARTSafi 
C POEMS t 5 


na 

lOTATI 


□ ASTROLOGY AND THE OCCULT 
MAILORDER 


I SALES A 0 WTS KAKTIO 
_ 9 CF Pr MAA 
•TRAYBL 

: TbUSUttE fswng 
' iraSUAtiTMS 

voo 


ASTROLOGY-PSYCNC 9 OCCULT 


11.10 PER WORD PER WEEK 
85 90 PER WORD PER WEEK 
85.00 PER WORD PER WEEK 


SA95 PER WORO PER WEEK 
89.35 PER WORO PER WEEK 
9615 PER WORO PER WEEK 


PAYMENT: All clsssffipd Advertising must be paid in advance by money order or certified check 
payable to Globe Classifieds. Viaa, M C . Amex accepted Regular checks delay insertion ol ad lor 3 
week! Closing dates are five weeks prior to on sale dale of issue 

Please submit your ad copy on e separate piece of paper Minimum ed. 10 worda. 

Mail to: GLOBE CLASSIFIEDS. P.O BOX 21. ROUSES POINT. N.Y 12970-0021 
Charge card orders may ba faxed to ua at: (914) B46-B330 

_WORDS ( 9 $ _PER WORDaS_x_WEEKS*!_ 

CHARGE CARD AUTHORIZATION: □ Vita : Master Card l American Express 


CARD #_ 
Signature _ 

A 

Name_ 

Address 


_ EXP. DATE_ 


T#i. 


City _ 


_ Stile . 


-ZIP- 


ONE PKJCE: 3 PUBLICATIONS YOUR AD ON THESE PAGES WILL REACH IS MILLION 

PROSPECTIVE BUYERS EACH WEEK.C1B 
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CLASSIFIED ORDER FORM 


sf 


CHECK ONE OK THE FOLLOWING 


FROM THE EDITORS OF 

Working 



MAGAZINE 

Home 


n Please insert my ad in both the WORKING at HOME winter issue and the regular January issue of Success Magazine 
at the special discounted rate of SI6.10 per word for regular classified or SI,095 per column inch for display, please 

include artwork. Enclosed is my check for S_For credit card orders, complete authorization below. 

My classified ad is to appear under the heading_• 

□ Please insert my ad in only the WORKING at HOME winter issue at the rate of $8.90 per word for regular classified 

or S595 per column inch, please include artwork. Enclosed is my check for S__ For credit card orders, 

complete authorization below. My classified ad is to appear under the heading- 

Lj Please insert my ad in only the January issue of Success Magazine at the rate of $9.85 per word for regular classified 

or S675 per column inch, please include artwork. Enclosed is my check for $-Credit card orders complete 

authorization below. My classified ad is to appear under the heading- 

CLASSIFIED HEADINGS 

Advertising Services 
Advisory Services 
Agents Wanted 
Books/Publications 
Business Equipment 
Business Financing 
Businesses For Sale 
Business Opportunities 
Business Services 

Name- 

Address_ 

City__ State_ Zip 

Telephone Number_Fax_ 


Capital Available 

Computers/Hardware 

Computers/Software 

Education/Instruction 

Employment Opportunities 

Financial Services 

Franchises 

Internet 

Inventions 


Investments 
Legal Services 
Mailing Lists 
Marketing 
Merchandise 
Miscellaneous 
Network Marketing 
Printing 

Professional Services 


Real Estate 

Self Improvement 

Seminars 

Tapes/Videos 

Telemarketing 

Toner Cartridges 

Travel 

Venture Capital 


Authorization for credit card orders ( Visa or MasterCard only) complete the following: 

Account Number- Expiration Date__ 

Charge my account_ to cover the payment of my classified ad below. 

Signature____ 

•No advertising agency commission given on credit card orders. 

COPY FOR REGULAR CLASSIFIED ADVERTISEMENT (Please type or print copy. 10-word minimum.) 


WORKING at HOME, Classified Department, P.0 Box 570, Clearwater, Florida 33757-0570 
Overnight Delivery: 1510 Barry Street, Suite D, Clearwater, Florida 33756 
National 800-762-3555 • International 813-449-1775 • Fax 813-442-2567 • E-Mail RPIads@aol.com 
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FROM THE EDITORS OF 

Working 



MAGAZINE 



Attention Classified Advertisers... 


A HOT NEW MAGAZINE THAT TARGETS THE PROFOUND CHANGE IN THE WORKPLACE 

WHERE MILUONS OF AMERICANS ARE RETURNING HOME! 

WORKING at HOME opens the door for the reader to a whole new world - the Entrepreneurial Life. 

Rather than leaving their homes to go into the workplace, as many as 47 million entrepreneurs, salespeople, 
consultants, telecommuters and professionals are choosing to mesh home, family and work They are 
finding greater independence, satisfaction and in many cases, more wealth than they have ever known. 
WORKING at HOME magazine represents an historic turning point. For the first time since the beginning 
of the Industrial Revolution, the movement of workers is back to the home. 

WORKING at HOME, the business magazine for the next century, was test marketed last winter and was a 
smash hit on the newsstand. Now, after intensive research and preparation, WORKING at HOME will be 
launched as a quarterly publication with 300,000 paid circulation beginning in September. 

SPECIAL COMBINATION ADVERTISING OFFER 

Buy both the winter issue of WORKING at HOME (which goes on sale January 6th) and the January issue 
of Success Magazine at these special low combination rates: regular classified $16.10 per word, minimum 
ad ten words or classified display at $1,095 per column inch. 

The rates for WORKING at HOME by itself are: regular 
classified $8.90 per word and classified display $595 per 
column inch. By taking advantage of this special 
combination ad buy, you save 15%! 

Seize this dynamic marketing opportunity. Mail or fax 
your classified ad order today. We need both your 
copy and payment no later than October 25th. For 
your convenience we have enclosed an order form 
for your copy. For display ads, please include your 
camera ready artwork. 

Sincerely, 



Ann Marie J 
Classified 

AMJ:rp 



WORKING at HOME, Classified Department, P.O Box 570, Clearwater, Florida 33757-0570 
Overnight Delivery: 1510 Barry Street, Suite D, Clearwater, Florida 33756 
National 800-762-3555 • International 813-449-1775 • Fax 813-442-2567 • E-Mail RPIads@aol.com 
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ADVERTISE IN THE 


CLASSIFIED 


SECTION OF WRITER’S DIGEST 



* Our readers are the worlds largest audience of 
freelance writers. And they have an inexhaustible need 
for your products and services. 

* An astounding 94% have made purchases via the 
mail (71% books, 44% clothing, 42% records/tapes, 
22% computer software). 

* 42% have attended writing seminars, and 80% have 
a permanent place set up for writing. 


These active writers are interested in every aspect of the 
writing life. They’re not only dedicated to perfecting 
their craft, they’re also hungry for any writing-related 
news, information, or opportunity. 

To reserve space for our CLASSIFIED SECTION, 
just mail the form below or call Joan Wright at 
800-234-0963. 


Claatdfied Display 

THE WRITER’S MART—Small display ads (culs. headlines, illustrations, 
rules, etc.) of 1-3 inches in depth and 2 1/4 inches wide If needed, we ll 
typeset your ad for an additional one-time charge of SI5 per inch 

lx 3x 6x 12x 

S255 S210 $200 $180 

Reading N o ti c es ^Non-Commissionable)—15 word minimum. All 
reading notices must be prepaid Box number is $20 per month. Street 
number, street, city, state and rip code count as four words. Area code 
and phone number count as two words. Per word/per issue: 

lx* 3x* 6x* 12x* 

$5 45 $4 20 $3.35 $2 85 

• During a contract year of 12 consecutive issues. 

A sample uf any product and/or literature you plan to send 
must accompany your order. 

□ Payment enclosed □ Visa □ MasterCard 

Card 9 ___E X p Date __ 

Mgnature ___ Amount $ _ 


□ Reading Notice:_Words 

□ Classified Display:_Inches 

Issues_ 

Classification ____ 

c°py___ 


Name __ 

Address_____ 

(Include a street address for our records if you arc using a boa number in your ad ) 

City _State_Zip_ 

Phone( )_ 

(Where you can be reached during regular business hours ) 

Authorizing Signature ____ 
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•tv 

Q\0i 


CLASSIFIED MART ORDER FORM 


Reach More Than 
20 Million 

Responsive Readers 
W ith Your Ad In The 




tmlV 


MAIL TO TV GUIDE CLASSIFIED MART 

100 East Ohio Street. Suite 632 
Chicago. IL 60611 


TEL 


FAX 


312-337-3090 

800-424-3090 

312-337-5633 


issue dates □ Please run my. 


word ad 


.times beginning 


with the next available issue. 

□ Please run my_word ad "till forbid" beginning 

with the next available issue. 

closing dates The Classified Mart appearing in the first issue of each month 
closes on the 5th of the month prior to issue dale. The Classified Mart appearing in the 
third issue of each month closes on the 19th of the month prior to issue date. 

rates $39.95/word (15 word minimum) 

5% frequency discount for scheduling 3 or more consecutive issues 

CLASSIFICATIONS (Checkappropriate box) 



□ Antiques & Collectibles 

□ Astrology 

□ Bcauty/Fashion 

□ Books/Periodicals 

□ Business Opportunities 

□ Computers/Software 

□ Contact Lenses/Glasses 

□ Education/Instruction 

□ Entertainmenl/Memorabilia 

□ Financial Services 


□ Health/Fitness 

□ Home/Gardening 

□ Inventions 

□ Newsletters 

□ Real Estate 

□ Recipes/Cookbooks 

□ Self-Improvement 

□ Sports/Hobbies 

□ Talent/Modeling 

□ Travel/Vacations 

□ Other_ 


payment Enclosed is my □ check or □ money order for $ _ 
Please charge my □ VISA □ MasterCard 
Card No_Exp. Date _ 


Signature . 

name (Noi for publication) _ 


COMPANY 


ADDRESS 


CITY/STATE/ZIP . 
PHONE/FAX _ 


PLEASE PRINT YOUR AD. MINIMUM 15 WORDS. 
USE SEPARATE SHEET IF NECESSARY. 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 
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A-Z Classified & Display Rates 


ALL PAGES IN THIS FOLIO ARE NUMBERED 

This sheet, below and on the back, contains an alphabetical list of publications we represent, 

classified and display rates & page numbers. 

DIFFERENT READERSHIPS 

Page numbers for publications appealing to different readerships are listed below and in the A ■ Z listings. 

EASY TO ORDER 

_Handy order blanks are included_ 

SIMPLE TO FIGURE OUT THE COST .OF YOUR CLASSIFIED 


Astrology . 

Black Publications 
Classified & Display 
Condensed Listings 

Crafts . 

Display Information 


34 Electronics.40 National Shopper 


42 


22, 32 Home Business.33 

Jackpots 25, 30, 35-38, 48 

A-1-A-5 Lottery & Casino.34 

12. 18 Men's 26-28, 37, 39, 50 

52 Music 29-31 


Sophisticated (Sex Oriented) 43-50 

Sports.28. 39 

Tabloids .22-24 

Teens.29-31 

Useful Information. 50-52 

Women's.12-22, 32. 37 


Adult Cinema Review Si 50 word—Display $75 inch (43, 

46) 

All American Craft Group $13.95 word— Display S575 inch (12) 
American Astrology $2 75" word— Display $130.” inch (34) 
American Tabloid Group S6 25 word—$325. inch (24) 
American Woman $3.00 word—$125 inch (15) 

B 

Bad Boys Group $4.50 word—Display $300 inch (45) 
Beauties of Wrestling $2 50 word — Display $150. inch (28) 
Best of Genesis $2.75 word — Display $150. inch (49) 

Best Teen Group $950 word—Display $495. inch (29) 

Best Women’s Group $9.50 word—Display $525. inch (11) 
Big Jackpot $57.25* word—Display $3,230. inch (35-36) 

Big 2—Women’s Mags—$3.00 word—$150. inch (16) 

Blac Tress $1.75 word—Display $60 inch (32) 

Black Belt $3.50 word—Display $175. inch (39) 

Black Hair Care $1.75 word—Display $60. inch (32) 

Budget Jackpot $36.00 word—Display $1,850. inch (38) 

Buf $2.50 word — Display $125. inch (47) 

Business Group $330 word—Display $150. inch (33) 


Country Song Roundup $1.50 word —Display $80. inch (40) 
Craft Works $2 50 word —Display $100. inch (12) 

Creative Wood Works & Crafts $2 50 word—Display $100 

inch (12) 

Crochet Fantasy $2.50 word —Display $100. inch (12) 

D - E 

Ebony Group $5.95 word—Display $295 inch ( 22 ) 
Electronics Now $3.10 word (40) 

Erotic X - Film Guide $3.00 word—Display $145. inch (47) 
Expert's Choice — 3 packages (9) 

F 

Family Group $7.50 word—Display $415. inch (19) 

Fantasy Group $4.95 word — Display $250. inch (47) 
Fashion Knitting $2.50 word—Display $100. inch (12) 

Fill 'Em Up Special $1.50 word—Display $50. inch (41) 

Film Threat $3.95 word—Display $250. inch (40) 

Fly $1.50 word — Display $80 inch (29) 

Forty Plus $3.00 word — Display $145. inch (43, 46) 


Cappers $2.20 word—Display $129.50 inch (5, 6) 

Casino Review $2.75 word—Display $150. inch (34) 
Complete Black Group $7.25 word—Display $325. inch (32) 
Complete Sophisticated Group $36.50 word—Display $1900. 
inch (44) 

Complete Woman $3.00 word—Display $125. inch (14) 
Condensed Listings (A-1 -A-5) 

Contemporary Group $2.50 word—Display $125. inch (47) 
Country Chatter $7.00 word—Display $375. inch (22) 


Gem $250 word—Display $125. inch (43) 

Genesis $625 word — Display $325. inch (49) 

Gent $3.00 word—Display $150. inch (43, 46) 

Glamour Title $150 word—Display $50. Inch (19) 

“Good News" Tabloid Group $950 word—Display $525 

Grit $2.20 word—Display $12950 inch (7-6) 


NATIONAL MAIL ORDER CLASSIFIED 

P.O. BOX 5 — SARASOTA, FL 34230 
Telephone 941-366-3003 
GENERAL OFFICES AT 2628 17th STREET 

FAX # 941-951-2672 
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H - I 

Hadassah Magazine $6.95 word—Display $350. inch (21) 
Hairdo Ideas $1.75 word—Display $60 inch (16) 

Hit Parader $2 50 word —Display $100. inch (30) 

Hockey Illustrated $1 75 word — Display $60 inch (26) 
Home Business Connection $5.00 word — Display $225 
inch (33) 

Home Business Journal $350 word — Display $175. inch 

(33) 

Home Business Magazine $3 25 word — Display $150. inch 
(33) 

Homemaker Group $7.50 word—Display $375. inch (21) 

Iron Horse $2.50 word—Display $125. inch (50) 

J - K 

Jackpot Two $2.95 word—Display $150. inch (48) 

Karate Kung-fu $2.00 word—Display $100 inch (39) 

L 

Ladies Talk $6.00 word—Display $295. inch (21) 

Lady’s Circle Patchwork Quilts $2.50 word—Display $125 
inch (12, 10) 7 

Little Jackpot $16.50 word —Display $800. inch (25) 

Livewire $1.95 word—Display $85 inch (30) 

Lottery & Casino News $2.75 word —Display $150. inch (34) 
Low Cost Women’s Package $4 00 word—Display $200 
inch (13) 

M 

MA Training $2.00 word—Display $100. inch (39) 

Martial Arts Group $5.95 word—Display $295. inch (39) 
Men’s Jackpot $23 25* word —Display $1,425. inch (37) 
Men's Special $1 50 word —Display $50 inch (27) 
Men-Women Combination $10.95 word—Display $495 inch 
(25) 

Metal Maniacs $2.50 word —Display $100 inch (31) 

Modern Screen’s Country Music $2.00 word — Display 
$100. inch ( 31) 

Money Maker Group $700 word—Display $325. inch (13) 

N 

National Beauty Group $4.50 word—Display $150 inch (17) 
National Biker Group $3.75 word—Display $195. inch (50) 
National Black Group $2.75 word—Display $150. inch (32) 
National Shopper $1.25 word —Display $50. inch (42) 
National Tabloid Group $10.25* word—Display $725. inch 
(23) 

National Women’s Group $15.00 word—Display $750. inch 
(18) 

New Ideas for Hair Styling $1.75 word—Display $60. inch 
(19) 

New Rave $4.00 word—Display $200. inch (44) 

New Writer’s Magazine $1.75 word—Display $60. inch (41) 
Nugget $2.25 word—Display $125. inch (43, 46) 

O 

Oui Magazine $7.95 word —Display $395. inch (49) 

Outlaw Biker $1.75 word—Display $95. inch (46, 50) 

P - Q - R 

PaintWorks $2.50 word—Display $100. inch (12) 

• Psychic/Astrology & Occult 
•*900 Numbers — 


Popular Electron tea $1.75 word—(40) 

Pocttolte S2j00 word—Display $125 inch (45, 46) 

Postman’s Selection $T1.25 word—Display $960 inch (11) 
Profltmaker Group $250 word—Display $00 inch (41) 
Psychic Advisor $250 word — Display $125 inch (34) 
Rappages $250 word—Display $125 inch (29) 

Rapport $1.75 word—Display $75 inch (26) 

Real Crime $2.00 word — Display $75 inch (27) 

Real Men’s Group $525 word—Display $350. inch (27) 

Real Vibrations Group $1250 word—Display $600. inch (45) 
Religious Gimp $2.25 word—Display $125 inch (18) 
Romance Group $6.75 word—Display $325. inch (21) 


Set ’N Style $1.75 word — Display $60 inch (16) 
Sophisticated Four $4 95 word—Display $225. inch (44) 
Sophisticated Money Saver $15.95 word—Display $895 inch 
(46) 

Sophisticated Special $1.50 word (48) 

Sophisticated Test Jackpot $11.95 word—Display $595. inch 
(48) 

Sports Special $1.75 word—Display $50. inch (26) 

Stag $3.75 word—Display $195. inch (43) 

Sterling Women’s Display Group — Display $199 inch (A-2) 
Sugah $2.00 word—Display $125 inch (45) 

Super Special ’*15" $14.75 word (25) 

Super-Super Women's Group $13.75 word —Display $695 
inch (20) 

Super Tabloid Group $26.25* word—Display $2,490 inch 
(24) 

Swank $5 25 word—Display $275. inch (49) 

Swank Special $2 75 word —Display $150 inch (48) 


Teen Jackpot $19.95 word —Display $825. inch (30) 

Teen Network $5.95 word — Display $300. inch (29) 

Teen Throb Group $8 95 word —Display $395. inch (31) 
Test-A-Tabloid $700 word—Display $350. inch (23) 

Times Group $2.50 word—Display $75. inch (11) 

Today’s Woman Group $7.50 word—Display $295. inch (17) 
Top Tabloid Group $41.25* word—Display $3,630. inch (22) 
Top Quality Sophisticated Group $12.25 word—Display 
$650. inch (46) 

Traditional Ouilter $2.50 word—Display $100. inch (12) 
Treasure Seekers $2.95 word —Display $150. inch (27) 
Turn-on Group $8.50 word—Display $400. inch (43) 

Tutti Frutti Teen Group $2.00 word — Display $100 inch (31) 

U - V - w 

UFO Universe $1.75 word —Display $90. inch (26) 

Velvet $5.95 word—Display $275. inch (44, 46) 

Women's Jackpot $2050 word—Display $1,110. inch (37) 
Women's Nine $1055 word—Display $495. inch (20) 
Women's Special $150 word—Display $50. inch (16) 
Wonderful World of Women $3.25 word—Display $130. inch 
(19) 

Wrestling All Stars $3.95 word—Display $195 inch (28) 
Wrestling Group $6.95 word—Display $295. inch (28) 
Wrestling World $1.75 word—Display $50. inch (28) 

X - Y - Z 

Yesterday’s Magazette $1.75 word—Display $60. inch (41) 

advertising add $1.00 per word. 

Vi page Minimum 


NATIONAL MAIL ORDER CLASSIFIED 

P O. BOX 5 - SARASOTA, FL 34230 



Please Read Carefully Before Placing Your Advertisement! 


HATES - SI 1.65 per word insertion payable in advance. Words to ap¬ 
pear in all BOLD FACE capital letters — $1 00 per word additional, 
except first word of ad which is set uniformly in BOLD FACE capital 
letters at no charge Minimum charge for each insertion of 10 words or 
less is $116 50 BOLD CENTERED HEADLINE — $60.00. Screening- 
$54 00 Contract rates are not available 15% Commission to Recog¬ 
nized Advertising Agencies Orders accepted at these rates for not more 
than three issues in advance of last issue closed, for subsequent issues 
at rates prevailing Rate and conditions subject to change without notice 


ROW TO COUNT WORDS — Name and address must be included 
in counting the number of words in your ad. Each initial or number 
used in your advertisement counts as one word: D A NOLAN, 224 West 
5/th Street. New Ybrk. NY. 10019. NINE WORDS Real zone numbers 
and zip codes are not counted. Phone numbers count as two words. 
Symbols used as keys are charged for City and state counts as one word 
each. New Brunswick. New Jersey is two words. Abbreviations such as 
C O D. FO B . R PM .. M RH„ H R. USA.. P.O.. A.C., 5x7, 16mm are 
counted as one word (PO Box 392 counted as 3 words). Webster’s In¬ 
ternational Unabridged Dictionary will be used as our authority for 
spelling, compound words, hyphenations, abbreviations, capitals, etc. 
Please make checks payable to POPULAR MECHANICS 


POSITION -Ad will be placed only under headings listed below Spe¬ 
cial headings permitted only if you run your ad in three subsequent 
issues and payment for all three paid in advance. When no heading is 
requested we will use our own judgment in classifying an ad 


CLOSING DATES — Classified advertising forms close the 5th of the 
second month preceding date of publication. (September issues closes 
July 5th.) 

Orders cannot be cancelled or changed after the 5th of the second 
month preceding date of publication. (September issue classified ad 
cannot be changed or cancelled after July 5th.) 


STYLE— All advertisements are set uniformly. The first word in every 
ad will be set in BOLD FACE capital letters at no charge All other 
words may be set in BOLD FACE capital letters at additional charge. 
(See Rates.) No cuts permitted 


TERMS -We reserve the right to request any advertiser to submit 
literature and/or merchandise prior to acceptance of advertisement. 
We also reserve the right to refuse advertisements we consider 
objectionable 

Advertisements directing replies in care of our office not accepted. 
Position requests not accepted. 

Advance proofs of classified ads are not submitted. No deduction will 
be allowed for any error in key number or for any error due to illegibly 
written copy Accuracy in receiving ads over the telephone cannot be 
guaranteed. Popular Mechanics is responsible for only the first incor¬ 
rect insertion The advertiser and its agency if there be one, each rep¬ 
resents that it is fully authorized and licensed to use (i) the names and/ 
or the potraits or pictures of persons, living or dead, or of things, (ii) 
any trademarks, copyrighted or otherwise private material and (iii) any 
testimonials, contained in any advertisement submitted by or on behalf 
of the advertiser and published in Popular Mechanics, and that such 
advertisement is neither libelous, an invasion of privacy or otherwise 
unlawful as to any third party 

As part of the consideration and to induce Popular Mechanics to publish 
such advertisement, the advertiser and its agency if there be one, each 
agrees to indemnify and save harmless The Hears! Corporation, pub¬ 
lisher of Popular Mechanics, against all loss, liability damage and ex¬ 
pense of whatsoever nature arising out of copying, printing or 
publishing of such advertisement. 

All orders are accepted subject to acts of God. fires, strikes, accidents 
or other occurences beyond publishers control which prevent pub¬ 
lisher from partially or completely producing, publishing or distribut¬ 
ing Rjpular Mechanics. 


ALPHABETICAL LIST OF CLASSIFIED HEADINGS 


Advertising Agencies. Adv Services. 

Mailing Lists 
Agents Wanted 
Air Conditioning 
Animals. Birds 
Antiques Relics, Etc 
Arts. Craft*. Supplies 
Astronomy 

Athletic Equipment/Bodybuilding 
Courses 
Auctions 
Automobiles 

Automotive Supplies A Equipment 

Aviation. Hang Gliding 

Balding 

Bankruptcy 

Batteries. Alternators 

Bicycles. Supplies 

Binoculars. Telescopes. Microscopes 
Boats. Outboards. Trailers A Kits 
Books etc (see Publishers Marti 
Burglar Alarms A Home Protection 
Business Opportunities 
Business Services 
Buy It Wholesale 
CB s Radio A Ham Equipment 
Cable TV Equipment 
Cameras A Equipment 
Campers Trailers, Kits. Plans 
Camping A Equipment 
Cartooning. Commercial Arts. Sign 
Painting 

Christmas Cult Shopping (Oct Nov . Dec 
issue only) 

Clocks Watches. Old Gold. Jewelry 
Coins. Tokens, Currency 
Computers A Software 
Contests 
Contact Lenses 


Decals, Emblems. Patches 

Divorce 

Dogs. Pets 

Do-It-Yourself 

Domes 

Drinking Water Purifiers 
Education A Instructions 
Electrical Supplies 
Electric Vehicles 
Electronics 

Employment Information 

Energy Saving 

Engines. Motors 

Export-Import 

Eyeglasses 

Fiberglass 

Financial 

Fishing, Tackle. Lures 

Flags 

Flowers, Plants A Nursery Supplies 

Foreclosures 

Formulas. Plans. Etc 

Gardening A Lawn Care 

Gift Shopping 

Gold 

Government Surplus 
Greenhouses 
Gummed Labels 
Guns. Decoys. Hunting 
Hairpieces For Men 
Health. Vitamins 
Hearing Aids 
Heating. Fuel Savers 
Help Wanted 
Herbs 

Hobbies A Collections 
Home Building A Remodeling 
Home Craftsman 
For The Home 


House Plans 
Hovercraft 
Hydroponics 
Inventions Wanted 
For Inventors 
Jewelry. Stones. Minerals 
Knives. Cutlery, Etc. 

Loans By Mail 

Machinery. Tools A Supplies 
Magic Tricks. Jokes. Ventriloquism 
Magnets 

Mailorder Opportunities 

Miscellaneous 

Mobile Homes 

Models, Models Supplies 

Moneymaking Opportunities 

Motorcycles. Molorscooters, Supplies 

Music Instruction A Instruments 

New Products 

Of Interest To All 

Of Interest to Men 

Office Supplies A Equipment 

Outdoor Equipment 

Personal 

Photo A Photo Supplies 
Plans. Blueprints. Projects 
Plastics 

Plays, Songs. Manuscripts 
Plumbing 

Printing Supplies. Printing 
Profitable Occupations 
Publishers Mart — 

Books A Publications 

Catalogs 

Magazines 


Recipes. Cooking, etc. 

Recreational Vehicles 
Recycling 
Remailing Service 
Repairs A Servicing 
Reproduction Molds 
Robots. Robotics 
Rubber Stamps 
Salesmen — Distributors 
Satellite-TV 
Schools 

Science A Chemistry 
Self-Improvement 
Shop Equipment 
Silver 

Solar A Alternate Energy 
Space A Astronauts 
Special Services 
Sporting Goods A Equipment 
Stamp Collecting 
Stereo. Cassette. Tapes. Etc. 
Swimming Pools 
Telephone A Service 
Tobacco 
Tools For Sale 

Toys. Games. Kites. Puzzles. Novelties 

Trailer Parts 

Travel A Resorts 

Treasure Finders 

Trucks. Parts A Supplies 

TV. Video A Video Equipment 

Wanted Miscellaneous 

Wearing Apparel 



fopuiar Mechanic! it a Publication o1 Hears! Magazines 
a Division o< The Hearst Corporation 


ii li . r .. .... „ Winemaking. Beermaki 

Rabbits. Chinchillas, hur Bearing Animals Womens Interests 
Real Estate Wood. Woodworking 

Work Clothing 

DOROTHY NOLAN, Classified Manager 
224 West 57th Street, New York, N.Y. 10019 
(212)649-3167 FAX (212) 586-5562 
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Kipen Publishing Corporation 

SPARE TIME 

The Magazine of Money Making Opportunities 

5810 West Oklahoma Avenue, Milwaukee, Wisconsin 53219-4384 
Phone: (414) 543-8110 Fax: (414) 543- 9767 

Your classified ad in SPARE TIME can reach 
1,000 eager opportunity seekers for less 
than the cost of just one stamp! 

Dear Advertiser, 

It would cost you 29< in postage to mail your classified ad to just one opportunity seeker. But 
for as little as $80 (our minimum), we'll include your 15-word ad in all 300,000 copies of our 
next issue. Which averages out to just 27 1 for every 1,000 opportunity seekersl Want a 
longer ad? It's just $5.30 per word additional. 

Look through the classifieds in several issues of SPARE TIME, and you'll keep seeing the same 
names again and again. That's because so many advertisers are on a 'till forbid' basis - 
repeating their successful ads in issue after issue after issue! 



You can place your ad under any of the following headings (please specify): 


• ADDITIONAL INCOME 

• ADVERTISING SERVICES 

• AGENTS WANTED 

• AUTOMOTIVE 

• BARGAINS fit CLOSEOUTS 

• BOORS &C MANUALS 

• BUSINESS OPPORTUNITIES 

• BUY IT WHOLESALE 

• EDUCATIONAL 

• FINANCIAL 


• FOR ADVERTISERS 

• HELP WANTED 

• INVENTIONS 

• JEWELRY 

• LOANS BY MAIL 

• MAILING LISTS 

• MISCELLANEOUS 

• MONEY MAKING 
OPPORTUNITIES 

• MUSIC 


• OF INTEREST TO ALL 

• OF INTEREST TO WOMEN 

• PERSONAL 

• PLASTICS 

• PRINTINQ 

• REAL ESTATE 

• SALESPEOPLE WANTED 

• SERVICES OFFERED 

• VENTURE CAPITAL 


THE CLOSING DATE IS 45 DAYS PRECEDING THE ISSUE DATE. 


So go ahead - send us the copy for your ad, along with your check or money order... now! 


Cordially, 



Dennis Wilk, Publisher 

P.S. Interested in display ads? Just look for our rate card. A one-inch ad is only $220,001 Why 
not run a comparison test: classified vs. displayl 


ST/me Tine is published in JANUARY • rCBRUARY • MARCH • APRIL • MAY/JUHE • AUGUST • SEPTEMBER • OCTOBER • MOVEMBER/DECEMBER 
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COUNTRY MUSIC CLASSIFIEDS GET RESULTS ! 

Country' Music Magazine is booming!It is the hottest music magazine published today. 
In the past year alone, circulation has grown a whopping 47% ... from 475,000 to 
700,000 paid copies per issue! Country Music is not only the best read, but it is by far, 
the largest publication in its field. Now with more than 3 million avid, highly respon¬ 
sive mail order buyers reading every issue, there is just no better marketplace for your 
classified ad. 

Join the winner. Country Music Classifieds will be a profitable new source of business 
leads for you. The enclosed rate sheet will give you complete advertising information 
and has an order form for your copy. For your payment convenience, we now accept 
Visa or MasterCard. 



If you have any questions, just call us 
1-800-762-3555. 


Sincerely, 


O/lcuu/ 


Russell E. Palmer 
Classified Ad Manager 


REP:sr 

Enclosure 


Country Music. Classified Department, P.O. Box 570, Clearwater, Florida 34617-0570 
National 1-800-762-3555 • International 813-449-1775 • Fax 813-442-2567 
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UNcommon Marketing Techniques 

by Jeffrey Dobkln © 1998 5 i/ 2’ x 8i/r • 270 Pages of Lean. 

How-To Marketing Information Over 33 of Dobkln's best, most 
requested articles Includes all the articles shown here and more! 


Chapters: 


Increase Your Ad Response 10 Times 

Herr s how. step by step. 

The One Evening Marketing Plan 

Write your marketing plan in an evening? 

Then complete the execution oj your entire PR 
plan the very next day? Here’s specifically how. 

The 15 Page Marketing Plan 

If you can write 15 pages, this, without question, 
is the plan to implement. 

How To Buy a Great Mailing List! 

A step-by -step procedure for Jlguring out. finding, 
and buying the best mailing list at the right price. 

Real Estate Action Marketing Plan 

Want to see an actual 10-page promotional plan? 

How To Find a Product to Market 

Still stuck for products? Here's how to go about finding 
them in an easy and logical fashion. 

How To Find the Markets for Your Invention 

There are some great and easy-to use reference tools to 
make the marketing function easy. Here's a selection of 
marketing directories found in most libraries, and how 


The World's 
Most Practical Book 
On Marketing I 


to use them. 

Getting Your Press Release into Print 

The press release selection process is simple, fast brutal 
and very unforgiving of mistakes or poor work. Here's how 
to create a release that is effective, and get it published. 

A Simple Rule for Creating Winning Headlines - 
The 100 to 1 Rule 


How To Write a Small Classified Ad 

Follow a few simple rules, triple your response, 
make a whole lot of money. 

How To Create Your Own Great Ad. 

Or Get One You Like from an Agency, 
the First Time. Yes! 


How to write attention-getting, reader-capturing headlines, 
envelope teaser copy, slogans, signage, and more. Specific 
techniques and recommendations. 

Best Campaign I Ever Wrote 

They call it Multiple Exposure Marketing. Here's an 
actual series of letters—ready to send to your own clients. 

Self-Help for Self-Publishers 

Thinking of writing a book? Don ’t—until you read these tips. 

The BIGGEST Mistake Every Firm Makes 
in Marketing, and What You Can Do to Correct 
It in Your Firm, for $1.92 

Find out what the mistake is. Do you really make it? 

Can you really correct it for $1.92? 


How To Write an Effective Direct Mail Letter 

An in-depth article showing step-by-step how to 
write compelling copy for the most important part 
of your direct mail package. 

The Art of a Direct Mail Letter 

Part two of creating an effective direct mail letter 
the design. Explicit instructions and examples. 

How To Create a Winning Direct Mail Package 

You have ten seconds to Initiate success. How to 
make your mail draw maximum response. 

The 13 Fastest and Best Ways to Get Business 
Right Now! Yep. 

The 10 Worst Mistakes in Direct Mail 


Questions People Ask Me the Most 
About Direct Marketing 

Everyone asks the same questions: What is marketing? 
What 's the best response percentage to receive from a 
mailing? Does long copy work better than short copy? 
Should you use leaser copy on your envelope? 


This Lawnmower Makes Cutting the Grass 
So Fast and Easy, I Bought It for My Wife 

A specific nine-step procedure to increase your direct 


marketing response. 


Marketing Techniques 

UNcommon Marketing 

$22.00 postpaid (CA res _ 


Learn from my experience! Don 't worry, there are still 
plenty of mistakes left for you to make on your own! 

Magazine Publishers Hate Me! 

Exactly how to buy magazine space at a discount — 

20%. 40%. up to 80% off! 

The Most Valuable Letter You Can Write 

This simple letter is the most powerfrl motivator in getting 
you new business. How to make it really pay off. 

Plus - Plenty More! 33 Articles Altogether! 

Mail to 

Melvin Powers 
12015 Sherman Road 
No. Hollywood, CA 91605-3781 







meet the 

NEW BOSS 


Now YOU call the shots. 

Now YOU make the money. 

Now YOU set the pace. 

The Perks , the Bank Account... 

All Yours! 



Ever notice how hard you 
work just to make someone else 
rich? Or that all of the credit for 
your efforts and ideas goes to 
someone else? 




Ever wish YOU were the 
one with the company car, the 
company cell phone, the flexible 
hours, the long lunches, and most 
of all, the big paycheck? 

Stop wishing. It can all be yours. 

When you team up with Specialty Merchandise 
Corporation™ (SMC), you're instantly in charge of your own 
business, one that can put big profits in your pocket from Day 
One. Then you can start living the good life, because you're 
the BOSS! AND YOU CAN START RIGHT NOW, TODAY 


They Did It ... So Can You! 

"Its just me. my wife, mul my daughter helping out 
rj once in awhile, and tee do a business of $1,000,000 
* out of our house!" 

M V Finn Skeisvoll, former aerospace worker, 

' now THE BOSS. 


Go Ahead... Boss Us Around! 

Fact is, you're not only the Boss of your own company... 

You're OUR Boss, too! And here's what you have at your 

command: 

• A giant warehouse the size of 7 football fields, jammed tc 
the rafters with products that can make you rich! You 

never need to carry any inventory, because we'll ship 
direct to your customers! 

• With over 3000 fast-selling items; there's something for 
everyone— gifts, collectibles, general merchandise, tools, 
toys, and much more— all yours at rock-bottom, below 
wholesale prices. You can make 300% profit and more on 
virtually every item! 

• Beautiful full-color catalogs, descriptive brochures, sales 
fliers and other helpful sales tools that bring you orders 
and virtually sell the products for you! 

• 30-Day Action Plans show you how to make money with 
SMC products through Mail Order, Home Parties, Rea 
Markets, General Wholesaling, Fund-Raising and more. 
An exciting new program even shows you 
how you can make money selling products 
on your own websitel 

Over 3000 items offer huge profit potential! 

Pone* lain Dolphins ^ Ornate Glass Vase i 

Retail $5 95 Retail $29.95 

Your Cost $1.95 Your Cost $9.95 

Your Profit $4.00 



Birdhouse 
Retail $14.95 
Your CoM $4 95 
Your Profit $10.00 


Safari Patchwork 
Elephant 
Retail $3795 
Your Cost 
$1265 
Your Profit 
$25.30 


Fra ounce Bottle 
Retail $21.95 
Your Cost $7 30 
Your Profit $14.65 



JSL. 


"/ make up to $300 a party , and I do at 
least 3 parties a week... So I don't have 
to work anyivltere elser 
Biknice Cobo, former homemaker, 
now THE BOSS. 


r l ^1 

ml 

w X5 


I "/ made my first sale within hours 
of receiving the SMC Business Kit. 
At present I make about $2500 a 
month working 5 -10 hours a week." 
Marshall Heneh, social worker, 
and THE BOSS. 


All right, Bos 
take actio 


Start Part-Time or Full-Time, 
But Start Today! 


F OR mail this coupon TOi mm mm 

sme ' 9401 De Solo Ave., Dept. 7500 • Chatswrth, CA 91311-4991 

| □ Yes, I'm ready to be the BOSS! Please rush my 

FREE information to: 

l^lamo____ 


The succcs* of lhe*c SMC membra is exceptional, and u not intended as a guarantee, warranty, 
or prediction of your success. 


I I Attess 

■ aty_ 


State 


| Brail 


-Zfc>. 


Ftme 
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Chapter Three 

How to Find a Money-Making Product 

Let’s begin this chapter by examining some of the reasons people buy through the 
mail. One of the leading consumer magazines ran a survey of its readership. When asked, 
"Why do you purchase items by mail?" the response included the following, with the most 
frequent answers heading the list: 

Access to items not easily found elsewhere 

Convenience 

Variety 

Service 

Fun 

Price 

Quality 

Unique gifts 

It’s not surprising that the number one reason people shop by mail is that they can find 
items that are not readily available in retail stores. Mail order catalogs provide by far the 
largest selection of goods anywhere, and you can see them all in one place—your own home. 
The convenience of shopping in the comfort of home rather than traveling, parking, and 
searching for needed items is very appealing to busy people whose time and energy are at 
a premium. That’s why convenience is the second most important reason why people shop 
by mail. Ordering is as easy as making a phone call or checking off an item on an order 
form and dropping it in the mail. And shopping by mail is particularly helpful for people 
who are ill, have handicaps, are elderly, or for whatever reason find it difficult to shop in the 
stores. 


The good service representative of mail order houses is in sharp contrast to the poor 
service we have come to anticipate receiving when shopping in retail stores. I frequently 
shop at one particular department store in Los Angles called Nordstroms. Why? Because the 
personnel have been trained to give A-l service, and I don’t want the hassle and frustration 
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MAKING MONEY WITH CLASSIFIED ADS 

that unfortunately has become more and more commonplace in retail shopping. Now let s 
get down to the business of finding product for you to sell to these ready future customers. 

How to Start the Wheels of Creativity Turning 

Your second assignment is to pour through magazines in various categories to see 
what is being advertised in both the classified and display sections, and determine which 
types of products are of interest to you. If there is no classified section in a particular 
publication, notice the size of the smallest display ad. Are one-inch ads being used to do the 
work of classified ads? 

If a variety of magazines aren’t readily available to you, go to the library and ask the 
reference librarian for one or more of the following books: Bacon’s Publicity Checker, Gale 
Directory of Publications and Broadcast Media, Literary Market Place, Ulrich’s 
International Periodicals Directory, Standard Periodical Directory, and Standard Rale & 
Data/Consumer Publications. Scan the categories to find one that particularly interests you. 
Then get the names and addresses of the magazines listed that specialize in that category and 
send away for a copy. They are all free directly from the publisher if you write on your 
business stationery requesting a sample copy, an advertising rate card, and a media kit. To 
whet your appetite, I’ve included a partial list of consumer magazines in various categories 
at the end of this chapter. 

Another good way to get ideas about what you might like to sell is to order a copy 
of The Best Catalogs in the World. It’s a beautiful, full-color, fully-illustrated catalog that 
describes hundreds of mail order operations, some in categories you probably never knew 
existed. When you receive the catalog, look through it to find a category of products that 
interests you. Then request catalogs from various companies that are selling those products. 
To get a copy of The Best Catalogs in the World send $3.00 to: Publisher Inquiry Services, 
951 Broken Sound Parkway NW, Building 190, PO Box 5057, Boca Raton, Florida 33431- 
0857. See page 62. 

You can also find a list of thousands of mail order companies under numerous 
categories in reference books at your library. Two of the best are The Directory of Mail 
Order Catalogs published by Grey House Publishing, Inc. and The National Directory of 
Catalogs published by Oxbridge Communications, Inc. Follow the same procedure of sending 
for catalogs that contain the types of products you think you would like to sell. This process 
helps the wheels of creativity to start turning. 

Check Out Your Future Competition 

Once you zero in on a category and have the consumer magazines that specialize in 
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HOW TO FIND A MONEY-MAKING PRODUCT 


your area of interest, send for information, catalogs, and actual products advertised in them. 
Be on the look-out for one great product to use as a lead item. That means it’s the one you 
will initially offer tor sale—the strong product that will attract new customers. Also search 
for related items that the same customers might want to buy. (More about this later.) 

Key all your mail by using a different distinguishing code number or letter with each 
request and order you send out. For example, you might add Suite 1 to your address to one 
advertiser. Suite 2 to another, etc. Or you can give yourself a different middle initial on each, 
such as John A. Smith, John B. Smith. The point is, you want to be able to track what each 
advertiser is doing with your name—how many times he is renting it and to whom. This 
information will prove valuable later. 

The best way to organize the literature is to keep a separate 9" x 12" envelope or file 
for each key. Save all literature and subsequent mail sent to you in the envelope or file 
marked with the corresponding key. 

As the literature comes in, read it thoroughly. It’s a great education and you never 
know when you can incorporate some aspect of the advertising copy, literature design, 
program ideas, or offers into your own mail order solicitations. 

Finding the Source of Products 

OK, you’ve determined the category of products you want to sell and seen what other 
mail order companies in that field are doing. What’s next? You are going to track down the 
sources of the same or similar products. Don’t worry, it’s easy. You simply look in the 
appropriate trade publications, a list of which can be found in library references books. The 
best is the Standard Rate & Data/Trade Publications. It gives information on 3,500 trade and 
technical publications in the United States, arranged in many categories. 

On your business stationery, request a complimentary copy of the trade publications 
you want, and again, remember to request an advertising rate card, and media kit. Also 
inquire whether or not the publication has a trade annual or directory of products and 
services (which contain thousands of manufacturers) and ask the cost. Some are free. 

One of the best sources of products is the monthly publication Retailers Forum: A 
Wholesale Merchandise Guide. Every issue contains over 200 jam-packed pages, and there's 
a monthly update of all types of forthcoming trade shows. I suggest that you get a sample 
issue. See page 61. 

In the trade magazines, you’ll find manufacturers’ advertisements. Send for 
information on products that you may want to sell. There will also be lists of trade shows 
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and their dates and locations. Attend some shows if you possibly can. It is important to your 
business and it’ll be fun. 

See pages 63 through 65. You'll find information about 11 Hong Kong product 
magazines to which you can subscribe. I personally get Hong Kong Enterprise every month. 
There are approximately 900 pages of products. If interested in any of the magazines, write 
for a sample copy on your business stationery. Write to: Hong Kong Trade Development 
Council. Suite 3800, 38 Floor, Office Tower, Convention Plaza, 1 Harbour Road, Wanchai, 
Hong Kong. 

One of the most popular places for trade shows is the Las Vegas Convention Center. 
Get on the mailing list by writing to: Las Vegas Convention Center, 3150 Paradise Road, Las 
Vegas, Nevada 89109. Also write to convention centers near your home and get on their 
mailing lists for both consumer and trade shows. Then go, go, go! Have a good time, and 
Uncle Sam will help you pay for it. It’s a legitimate business expense that your accountant 
can advise you on. You’ll see lots of products and you’ll make important contacts. Be sure 
to take plenty of business cards and wear comfortable walking shoes. (You’ll thank me 
someday for the tip about the shoes.) 

Get on the mailing list of the ASD/AMD National Trade Shows, 2525 Ocean Park 
Blvd., Santa Monica, CA 90405-5201. Call toll free from anywhere in the United States 
(800) 421-4511. From Los Angeles (310) 396-6006. (English and Spanish) 

They have several tremendous trade shows every year in Las Vegas and elsewhere. 
There are over 5,000 booths selling such items as art, boutique items, clocks, collectibles, 
cookware, cosmetics, housewares, dolls, fashion accessories, food products, giftware, 
handbags, handicrafts, health & beauty aids, hosiery, jewelry, kitchenware, Latin American 
imports, leather goods & accessories, lingerie, posters, premiums & incentives, rugs, 
sunglasses, T-shirts, toys, undergarments, video tapes, wallets, watches, and western items. 

There are special sections selling the following items: automotive parts & accessories, 
boots, buckles, camping equipment, computer parts & supplies, computer software, closeouts, 
cutlery, consumer electronics, fishing tackle & accessories, government surplus, knives, 
martial arts & karate supplies, military equipment & supplies, outdoor products, safety 
products, sporting goods, tools, and vintage clothing. 

I think of trade shows as a treasure hunt. There’s a pot of gold waiting for you 
somewhere in those aisles of widgets and gadgets and things. Looking for the gem that’s 
going to get your business up and going can be an exhilarating experience. And being 
surrounded by the end product of scores of people’s creative efforts is testimony to the fact 
that it can be done. An idea can blossom into a thriving business. It’s done all the time by 
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people no smarter than you. 

When talking to manufacturers at trade shows and when writing to companies in 
whose products you are interested, ask if they can supply advertising literature, line drawings, 
black-and-white glossy photos of products, and advertising copy. Also be sure to ask if they 
will drop ship products. (Fulfill your orders from their warehouse.) If not, find out the 
quantity of their minimum purchase. Don’t be bashful about letting them know you’re just 
beginning your career as a mail order entrepreneur. Most manufacturers will be cooperative 
and full ot valuable information and suggestions that will help you get started. Remember, 
it’s to their benefit. When you successfully sell their products, they make money, too. 

Give Them What They Want 

Keep in mind when conducting your search that a product has the best chance of 
success if it appeals to one or more of the following basic human desires: 

1. Good health: Feel better, have more energy, live longer. 

2. Abundance of money: Earn extra cash, enjoy a grand lifestyle, gain financial 
security and the freedom to live as you want. 

3. Attractive appearance: Look younger, thinner, more prosperous. 

4. Attract other people: Find friends, lovers, feel comfortable and converse easily in 
social and business situations. 

5. Increased leisure time: Spend less time working and more time playing. 

6. Success: Be self-confident, fulfilled, prosperous, admired. 

7. Sex appeal: Be alluring, exciting to others, noticed, accepted, appreciated. (This is 
one of the most powerful desires and is used both blatantly and subtly to sell a 
wide variety of products.) 

8. Business opportunities: Change your career. Learn new skills. Be your own boss. 
Enjoy your work. Make more money. 

9. Recognition: Feel special, be noticed, appreciated, respected. 

10. Food satisfaction: Enjoy tastier foods. Try interesting, new products. 
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II. Ultimate comfort: Luxuriate in the best, most satisfying things available. 

Items that fulfill a strong need, solve a particular problem, or make people s lives 
more enjoyable generally do well. It is also vitally important that you be enthusiastic a out 
the products you market. Your enthusiasm will be reflected in your advertising copy and 
your conversations with customers, and it will do wonders for your determination to succeed. 

The Backbone of Your Business 

Customers who buy one product are often interested in other similar ones. It they re 
happy with the initial product they receive from a particular company, they often order 
additional items from them. These repeat sales, known as the back end, are critical to the 
success of mail order ventures. In fact, back-end profits are the backbone of most mail order 
businesses. I say most because there are occasional exceptions—mail order entrepreneurs who 
sell single, unrelated products and still succeed. 

Back-end sales are a very important part of my book business. Customers frequently 
buy almost all the books 1 publish in a particular category. How does it happen? Included 
in all outgoing Wilshire book orders is a catalog of all my books. The customer sees 
additional titles in his category of interest and invariably orders some of them. 

Most people who buy one of my horse books, for example, order others. Many 
eventually purchase all of the 50 titles I offer. The reorder rate is similar for customers who 
order from my collection of gambling books. See pages 12 and 13. Readers of my books on 
playing bridge also purchase one after another, often until they have them all. I am fortunate 
to have Edwin B. Kantar, one of the highest-ranking bridge players in the world, as one of 
my authors. His full-time profession is playing and teaching bridge in countries around the 
world and on cruise ships. Readers of his books tell me they’re delighted with the quality 
of information and that it has helped them enormously to become better players. They 
develop quite a healthy appetite for bridge books. 

Customers of self-help, inspirational books buy many of them, not only for themselves, 
but for family members, friends, and business acquaintances. Once they get enthusiastic 
about a book, they want to share it with the world. 

As an avid reader of books, I, too, buy every one I can find on subjects that interest 
me. At one time, I probably had one of the world’s largest collection of books on self- 
improvement, positive thinking, and motivation. Doing all that reading developed my sense 
of what elements make a top-selling self-help book and guided me in choosing profitable 
ones to publish. In fact, I was so excited by Psycho-Cybernetics when I first published it, 
that for 15 years I taught courses in it to thousands of students. Teaching kept my spirits 
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high, and I felt good about sharing invaluable information that literally changed many 
people s lives. The students loved the classes and bought lots of my other motivational 
books. I m convinced that my enthusiasm for the category helps make it my best selling one. 

So, in addition to the one great product you have found—your lead item—you will 
need some tollow-up products to offer your customers when the initial sale is made. For 
example, let s say you have decided to sell a package of special hybrid seed that grows the 
largest, reddest, most delectable-looking tomatoes on the face of the earth. Your classified 
ad pulls lots of inquiries. Your follow-up literature makes your potential customers’ mouths 
water just thinking of those tomatoes. (The literature may have been supplied by the 
manufacturers. If not, you can write your own by reading books on writing advertising at the 
library. My favorite is How to Write a Good Advertisement by Victor O. Schwab.) 

Orders pour in. You’ve read Making Money with Classified Ads by yours truly and 
you’ve done your homework. You’re ready with special hybrid seed for scrumptious radishes, 
carrots, and cucumbers. You have enticing literature on them, which you enclose with the 
initial order for tomato seed. Happy with their tomato seed and with your easy, expert 
instructions for planting them and harvesting an abundance of enviable tomatoes, some of 
your customers order other seed right away. Others are so delighted with their crop that they 
later order seed for radishes, carrots, and cucumbers. And voila! You have the beginnings 
of a great mail order business. Bird seed is also an excellent item to sell. Seeds are 
lightweight, there’s no breakage, and reorders are high. 

As your customer base grows, you add trowels, gardening gloves and soil treatments, 
miraculous fruit and vegetable nutrients, etc. Now you can afford to make up a snazzy color 
catalog that will boost sales even more. You are on your way! Great scenario, isn’t it? Well, 
it’s much more than fiction. It can happen to you just as it has to thousands of other mail 
order entrepreneurs. 

It happened to Harris Seeds. They put out an 82-page colored catalog of vegetables 
and seeds. They include a section called "Tips & Tricks for Successful Home Gardening." 
That’s an intriguing title for those interested in gardening. The company mails out a million 
catalogs a year and does not use an 800 number. Isn’t that interesting? To find out more 
about running a perfectly run mail order business and possibly to order their products, write 
or call: Harris Seeds, 60 Saginaw Drive, Rochester, New York 14623-3132. Telephone (716) 
442-0410. 


Your Business is Going Great... 

Now What? 

When your ads and follow-up literature are pulling in orders and you have successfully 
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increased the number of publications you advertise in, it s time to rent other ad Vers 
names and do a mailing. How can you find the best ones / By choosing ists o peop e w o 
have demonstrated by previous purchases that they are interested in the type o items you are 
offering, and by testing, testing, testing! 

I’m constantly testing new mailing lists. One day soon, you will be, too. Now I m 
going to share one of the Melvin Powers’s mail order rules that can save you a lot o money. 
Walk before you run. When you rent names, order the minimum number only. Some 
companies won’t rent fewer than 3- to 5-thousand. When that’s the case, I order their 
minimum but use only 1,000 or fewer for my first mailing. That’s how I test the list for 
profitability before spending money on literature and postage for the additional thousands of 
people on the list. If my mailing is successful, I double the number of names I mail to the 
next time. If that’s successful, I keep on doubling the names with each successive mailing. 
That’s exactly how I recommend you do it. 

How to Get Thousands of Extra Dollars 
Into Your Pocket.. . Effortlessly 

One of the extra sources of income enjoyed by people in the mail order business is 
the renting out of customers’ names to other companies. They pay a fee per thousand to use 
a mailing list one time. I rent my names for $100 per thousand. I have steady customers who 
purchase the new names I get every month. I also have arrangements that provide for me to 
be paid a commission on all orders generated by my names. 

As you build your customer list, you, too, will be able to rent out your names. When 
you have a minimum of 10,000 (and you will, probably sooner than you think) contact a list 
broker, who you can find in the yellow pages and in reference books at the library, and ask 
if he would like to handle your names. 

Partial Consumer Magazine List 

A complete consumer magazine list is available in reference books at the library. 

ANIMAL 

Western Horseman 
Dog Fancy 
Cat Fancy 
Bird Talk 
Horse Illustrated 
Horse & Rider 
Wildbird 
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Aquarium Fish 
Equus 

Practical Horseman 

AUDIO/STEREO 

Car Audio <& Electronics 
Stereo Review 
Audio/Video Interiors 
Audio 

AUTOMOBILE 
Hot Rod 
Car & Driver 
Truckin' 

Road & Track 
Motor Trend 
Road & Track 
Four Wheeler 
Popular Hot Rodding 
Hemming’s Motor News 

AVIATION 

Flying 

Private Pilot 

BOATING 

Boating 
Wooden Boat 
Sail 

BUSINESS 

Barron’s 
Money 
Entrepreneur 
Smart Money 
Inc. 

Black Enterprise 
Your Money 

COMPUTERS 

Computer Shopper 
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PC Magazine 
PC World 
Byte 

PC Computing 
Windows Magazine 
PC Sources 
MacWorld 

CYCLE 

Easy Riders 
Mountain Bike Action 
Cycle World 
Motorcyclist 
Dirt Bike 
Motorcross Action 
In The Wind 
Dirt Rider 

FITNESS & HEALTH 
Prevention 
Muscle & Fitness 
Fitness Magazine 
Flex 

Vegetarian Times 


GUNS 

Guns & Ammo 
Shooting Times 
Guns 

HOBBIES/CRAFTS/MECHANICS 
Beckett Baseball Cards 
Country Sampler 
Popular Mechanics 
Popular Science 
Crafts ’n Things 
Model Railroader 
Family Handyman 
Workbasket 
Trains 
Sew News 
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HUNTING & FISHING 
The In-Fisherman 
Game & Fish 
Field & Stream 
Bowhunter 

MEN'S GENERAL 
Penthouse 
Playboy 
Men’s Health 
Men's Fitness 
EM (Ebony Man) 

NEWS 

National Enquirer 

Star 

Globe 

National Examiner 
Weekly World News 
Sun 

OUTDOORS/GENERAL 
Outdoor Life 
Backpacker 
Sports Afield 

PHOTOGRAPHY 

Popular Photography 
Petersen’s Photographic 
American Photo 
Shutterbug 

ROMANCE 

True Story Plus 
True Story 

SPORTS 

Golf Digest 
Sport 
Golf 
Bicycling 
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Runner's World 
Golf Illustrated 
Sports Afield 
Skin Diver 
Tennis 
Ski 

Triathlete 
Climbing 
Bowling Digest 


TEEN 

YM 

Seventeen 

’Teen 

Sassy 

Sixteen Magazine 

WOMEN’S GENERAL 
Woman’s Day 
Family Circle 
Cosmopolitan 
Woman's World 
New Woman 
Self 
Shape 
Parent's 
Working Woman 
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12015 Sherman Road 
No Hollywood, CA 91605-3781 




Phone: (818) 765-8579 
Fax: (818) 765-2922 
E-mail: mpowersOmpowers.com 
Web site: www.mpowers.com 


retailers forum 

A Wholesale Buyers' Guide 

hvery successf ul mail order entrepreneur invests time in finding products to sell. We ihink of 
r'* 1 * rr^ 1 aS , an cxci,in ^ Measure hunt with a pot of gold at the end—because that's exactly what it is. 

c ( i tgeni m ooking lor your first product. It is the one that will launch your new business and finding 
it can he a most exhilarating experience. 

One of the best monthly magazines in which to find descriptions of products f rom Taiwan, 
Hong Kong, Singapore, Korea, and China is the United States published Retailers Forum. It's an 
encyclopedic source dial will stimulate you to find a money-making product with which to begin your 
mail order business. 


The pages arc filled with illustrations of excellent mail order products and with names and 
addresses of hundreds of sources in the l Jnited States where you can buy merchandise at the lowest 
prices possible. Send for a copy or subscribe today. 

When you receive your copy of Retailers Forum, mark each of the merchandising companies 
located near you. Visit them, introducing yourself (you'll be establishing valuable contacts) and 
exploring their products. In addition, write to (he non-local companies that carry items in your field of 
interest or call their toll free 800 numbers. Ask every' company to place your name on its mailing list so 
you will receive announcements of new products. It's a good way to find out alxntl unique items Indore 
they are advertised to the general public. 

Print business cards with your name, address, and telephone number to leave with your 
contacts and to hand out at trade shows. II you do not have a company name, print Mail Order 
Entrepreneur under your own name. Not only will you present a good business image to others, hut 
every time you look at your card, you'll he programming yourself for success. 

Follow these suggestions and you'll he proceeding in a logical, business-like manner that will 
eventually spell success for you. 

To start your mail order career, invest $7.00 lor a sample copy of Retailers Forum or send 
S30.(M) for a lull year's subscription (Canada—$60.00 in l United States funds). Make your check 
payable to Melvin Powers and send to: 

Melvin Powers, 1201.5 Sheiman Road, No. Hollywood, California 0160.5 
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SAVE SlOO’s 
OF DOLLARS 
YEARLY! 

You can save on J 
food, grocery, 
and drugstore 
items at your 
local store with I 
discount grocery j 
coupons on 1 500 
top national 
brands from 
Coupon Exchange Club FREE 
coupons equaling membership fee 
Coupon Exchang e Club. $1 5210 


A DEGREE AT HOME! 

Over 100 sources of 
home-based educational 
and correspondence 

courses Home-Based 
College and 

Education Programs $3 


OUTRAGEOUS AND 
CONTROVERSIAL 
BOOKS! Paladin Press | 

has been described as 
the most dangerous 


press m America" Self- 
defense, martial arts, 
survival, privacy, humor, more S 1 5120 


... Your 

source for enlry 

instructions to 50-— ^ 

swMpslnkss Mch month fWfjuWr 
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3105 Sweepstakes Newsletter. Si 3 

-- ^ caSH 

earn dollars at | CAi £o m | 
HOME EXCHANGING 
ORDINARY GROCERY 
COUPONS FOR CASH! 

They enable families to 

earn an extra income at 

home Cash For Cash Offs. $1 4435 



$$$$ 


SECOND INCOME OR 
NEW CAREER! Over 
165 companies offering 
nationwide work-at-home 
opportunities. Updated 
quarterly. The National 
Work At Home Catalog, S3 


SUPREME SOUNDS 
60%-70% OFF RETAIL! 

Name brand car 
stereos, car TV's, 
and more Never pay 
retail price again! 


Supreme Sound Stereos. $1 


YiliiHi.il 

UOKh 

XI 

IIO'II 


BUY WHOLESALE FROM 
HOME! Save 30% fo 
80% off retail Thousands 
of products from 135 + 
wholesalers. Start your 
own business! The 
Nationwide Wholesale 
Buying Catalog, S3 2919 



EXCITING 
EXTRA 
INCOME 
BUSINESS 
CHANCE! 

The only 
business that 
pays you by 
the minute. 

Your very own I 
making money I 
website on the internet Are you 
earning $100,000 a year? If not, you 
should be! Order now. Making 


INCREDIBLE 
COLLECTION OF FREE 
THINGS! This edition 
tells how to get thousands 
of free gifts worth over 
$650! A Few Thousand 
Of The Best FREE 
Things In America, 96 pgs., S3 1395 


JM** 
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FOUR AUDIO BOOKS 

FOR 1C! Authors and 
celebrities read the 
latest best-sellers and 
classics. Huge selection 
of the best audio books 
& how you can join Audio 
Book Club, no obligation, $2 

GUARANTEED 
LOWEST PRICES 
ON MAGAZINE 
SUBSCRIPTIONS! 

Over 600 different 
magazines. FREE 
magazine with your first purchase 
ini 



Tightwad Magazines, $1 
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BEAT THE 

ELECTRONIC SLOTS! 

New electronic slot 
machines that have a 
random number 
generator can be beaten. 
Use on 5C, 25C, or $1 _ 

machines. Gary Felton. $1 


Cary Felton 
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Mo ney Cata log, $1. 

FREE MONEY! If you’re 
a legal resident of the 
US, you could receive 
SSS from the government 
for education, starting a 
business, etc Guide to 
100s of grants and loans. 

Free Government Money. $3 

RAISING MONEY! 

If you have a good 
business idea, you 
should be able to find 
money to make your 
dream come true. Learn 
about funding options. 

How to Raise Money Now! $3 4633 


ENTREPRENEURS, 

YOU CAN EARN 
MONEY BY MAIL! 

Learn how to start-up 
I your own home-based 
mail order business or 
expand an existing one. 

I Earni ng Monty by Ma lll $3 

OBTAIN PERSONAL 
OR BUSINESS CREDIT! 

Find out how to apply for 
credit. Learn how to get 
a credit report, remove 
unfavorable info, and 

more The Complete 


UrnmgMaiwy 




4634 



5212 Guide to Credit and Money, $3 2724 



Raise 

Money 


BEST 
BOOK 
CATALOG 
IN THE 
WORLD! 

Over 650 
controversial 
and unusual 
books on 
privacy, 
underground 
economy, “tax avoision, 
more 


Loompanics 

Unlimited 



and lots 

Loompanics Unlimited, 


204 pages, $5. 
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WHOLESALE, SURPLUS, 
AND CLOSEOUT 
MERCHANDISE! Over 
1200+ display advertisers 
in tabloid format. Secret 
Retailers Source- updated 
monthly 10+ years 
Merchants News $2 


WIN SLOT JACKPOTS! 

The world’s foremost 
gambler is offering 
proven systems Join a 
world of others making 
money reguiarfy A having 
fun! Your Key To Winnin g 1 It ; 

TheFoNLY TRAVEL 
MAGAZINE ABOUT THE 
CARIBBEAN! Discover 
unknown islands family 
vacations, romantic 
getaways, and more 
Caribbean Travel 
& Life, sample issue, S3 4302 


PRESERVE PHOTOS 

AND SLIDES! 

Books, how-to videos 
software, cleaning 
supplies, photo albums, 
storage systems. A more. 
f0% off your first order Professional 
Photography Product!. $2 4324 


Professional 

p, s£?;r’ 
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ATTENTION AVID 
PAPERBACK BOOK 
READERS! Save on 
the latest books 
New selections every ■ 
month with no obligation! Setect 3 books, 
get $2.00 off 1st order. PageTurner 
Paperback Club, brochur ej 

MAKING MONEY WITH 
YOUR COMPUTER! 

Learn how you can make 
money with your computer 
Ideas on 50 different 

computer businesses_ 

that can be run from home Makin 
Money with Your Computer! S3 


PfcTI t.OfaAVS 

a VIDfO POKE* 

Ml» 


PLAY VIDEO 
POKER A WIN! 

When you receive 
their strategy you 
can start to win 
almost at once. You can play nickels, 
quarters, or dollars, A BE A WINNER 
Pete Logan s Video Pok er. $1 4411 

LEARN CAKE 
DECORATING AT HOME! 

TRAINING VIDEO 
INCLUDED! Home 
business or hobby— 
earnings to $40 an hour! 

Cake Decorating 
Institute, brochure, $1. 


START A HOME 
BUSINESS! Start-Up 
Handbook covers ail areas 
of launching a home-based 
business, including bus¬ 
iness selection, set-up, etc. 
Home Business Start-Up 
Handbook, $3 3892 


HOME 

BUSINESS 

Siari-up 


BE YOUR OWN BOSS! 

Get paid $2 00 for every 
envelope you send them 
A get paid to clip news 
articles from your local 
paper. Receive a check 
every week. $11 off when both programs 
are ordered. New Profits, $2 4851 


Below 

Wholesale 

Magazines 



BOOK MORE TIME! 

Audiobooks allow you to 
listen anytime, anywhere 
the latest bestsellers, 
mysteries, classics, 
personal growth, A more¬ 
over 8,000 titles 55.00 off 
1st order Audio Editions. $2 


DO-IT-YOURSELF 
AUDIOI Books, 
software, test CDs, 
kits, and more! They 
have all the information 
you need to build your 
own audio equipment. _ 
Old Colony Sound Lab, $1 
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AUDIO AND VIDEO 

CATALOG! Count on 
Crutchfield for all things 
stereo—home theater, 

CD, DVD, and minidisc 
players, big TVs. car 
stereos, and more from 
the top brands! Crutchfteld, $1 



MAGAZINE 
SUBSCRIPTIONS 
AT DEEP-DEEP 
DISCOUNTS! Save 
up to 80% on over 
500 different titles FREE glfta with 1st 
order Below Wholesale Magazines, 
subscription catalog, $1. 2926 


FULL OF SIZZLE! 

Featuring 
catalogs that 
sell sophisticated 
adult videos, fashions for women and 
men. toys, leather, swimwear, A more 
World Famous Catalogs* 1 issue 
$3—2734; 3 seasonal issues $5— 3066 


3 ["Cirde number, fill irTinfa 


CHARLENE'S \ 

HOME 
BUSINESS! 

She started 
a successful | 
home 
business 
10 yrs. ago trading ordinary grocery 
coupons-just like the ones in your 
local paper! Find out how she did it! 
FREE $500 coupon book. Charlene s 
Home Business. $1. 5208 

LOOKING^OfT EXTRA 

INCOME? Earn money 
working at home Over 
300 work-at-home, pub¬ 
lishing, A endorsement 
programs from companies 
nationwide. Primers 
Work-At-Home Directory, $3 
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CATALOG OF REAL 

ESTATE SOFTWAREI 

Popular and hard-to-find 
programs for realtors, 
investors, developers, 
and more. The Complete 
Real Estate Software 
Catalog*, $2 3845 
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WHY SHOULD YOU TO THE TDC 

PUBLICATIONS 7 

Be certain to get every single issue of the product publications of your choice. 
You miss an issue and who knows what new products and suppliers will slip by 
into your competitors hands. 


Keeping abreast of the latest products. It is the key to beating the competition. 
At the TDC. we publish thousands and thousands of pages, chock-a-block full of 
products, products, and more products — just about everything under the sun 
in your specific product category. 

Subscribe now and get the right publications on your desk before your 
competitors. 



Hong Kong Enterprise 


Frequency: Monthly 
Average pages 900 


» Gifts & Premiums 
> Decorattve/craft Items 
• Silverware 

1 Travel goods/handbags 
1 Sporting/outdoor goods 
Stadonery/printed matter 
Electrical/electronic appliances 


■ Kitchenware/tableware 

• Camping/ptcnic sets 

• Artificial flowers/plants 

■ Hats/caps 

• Umbrellas 

• Hotel Supplies 

■ Giveaways/souvenirs 


Hong Kong 
Toys 



Frequency Biannual pan/June) 
Average pages. 1.700/350 


■ Battery-operated toys 

■ Remotecontrol toys 

• Ride-on toys 

■ Diecast/metai toys 

• Dots & accessories 

• Educational 
toys/games 

• Electronic toys/games 

• FricttonAMniup toys 

• Puzzles 


■ Plastic/rubber toys 

■ Sporting toys 

• Stuffed toys/doiis 

• Wooden toys 

• Inflatables 

• Board games 


Hong Kong 
Garments & 
Accessories 



Hong Kong 
Apparel 


Frequency. Biannual pan/Jul) 
Average pages: 250 


Hong Kong 
Household 



• Designer labels/ 
coftecdons 

• Knitwear 

• Coordinates 

• Suits/jackets 

• SMk wear 

• Casuafwear 

• Fur 

• Leatherwear/suede 
■ Separates 

• Evemngwear 


• Denim 

• Embroidery 



■ Toiletry Items 

■ Lamps/lighting 

• Hard ware 

■ Fans 

• Alarms 


Frequency Biannual ^ar/OctJ 
Average pages: 100 


» Sportswear 

• Suits/Jackets 

• Shirts/blouses 

■ Casuafwear 

• Leatherwear 

■ Bags 

• Shoes 

■ Belts 

• Hats & caps 

• Scarves 

■ Bcxtons/buddes/ 
zippers/motifs 


• Fabrtcs 

• Thread 

• Socks 

■ Shoulder pads 


• Gloves 

• Umbreias 

• Costume jewellery 

• Underwear 

• Bridakvear 

• Chkdrenswear 

• Lingerie 


Frequency Bi-annual ppr/ Oct) 
Average pages: 350 


■ Electric/electronic 
appliances 

• Furniture 

■ Decoratfve/craft items 

■ Silverware 

■ Lamps/lighting 

• Fans 

■ Kitchenware/ 
tableware 

• Cookware 


■ Hardware/DfY 

• Gardening products 

■ Alarms 

• Timers 

• Home electronics 

• Home textiles 

• Luggage 

• Smokers accessories 

■ Bar accessories 

• Bathroom accessories 
































SUBSCRIPTION RATES 


Subscription Rates (US$) 


Publication 


Airmail 

Seamail 



Zone 1 

Zone 2 


12 consecutive issues 

300 

400 

180 

HK Enterprise 

6 issues faitenate months) per year 

180 

240 

100 


3 issues/per year * 

80 

100 

— 

HK Toys 

2 issues 

70 

80 

40 

HK Electronics 

4 issues 

80 

100 


HK Jewellery 

2 issues 

30 

40 


HK Watches & Clocks 2 issues 

30 

40 


HK Household 

2 issues 

30 

40 


HK Gifts 6 Premium 2 issues 

30 

40 


HK Apparel 

2 issues 

30 

40 


HK Garments & Accessories 2 issues 

30 

40 


HK Leather Goods & Bags 2 issues 

30 

40 


HK Optical 

1 issue 

20 

20 



Zone 1 - As* las tor west as Afghanistan) 
Zone 2 - Americas. Europe. MkJcJle East. 
Africa. Oceania. Austrafta 4 
New Zealand 


All TDC product publications are printed 
and despatched from Hong Kong 

AIRMAIL 

approximately 10-15 days and 

SEAMAIL 

approximately 6-8 weeks. 


* Random combinations of the 

JAN/MAY/SEPT, FEB/J U N E/OCT. 
MAR/JULY/NOV 6 APR/AUG/DCC issues 


Hong Kong 
Electronics 


Hong Kong 
Gifts & 
Premiums 



Hong Kong 
Jewellery 




Frequency: CXarteriyPan/Apr/Jui/Oct) 

Average pages: 300 

1 • Computers 

■ TVs 

• Computet parts/ 

• Radios 

accessories/ 

• Rado/cassettes 

peripherals 

• Portables 

• Electron* appliances 

• Karaoke* 

• Electron* watches/ 

• Consumer electron** 

omen 

• Electron* parts/ 

• Electron* toys/games 

components 

• Translators 

• Telephones 

• Dianes 

• Calcuiaton 

• Fa* machines 

Frequency: Ohannu* |Apr/Oct) 

Average pages 300 

• Consumer electronics 

• Campmg/p*n* sets 

• Watches/docks 

• Hao/caps 

• Toys/games 

• Umbrellas 

• Decoratve/craB items 

■ Hotel items 

• Ceram*s/crystat/ 

• Smoker accessories 

glassware 

• Grwaways/souvemrv/ 

• Travel goods/handbags 

nowlbes 

• SWerware/metalware 

■ Bar accessories 

• Sporong/outdoor goods 

• Staoonery/pmted matter/ 
g* packaging 

• Soap/toHetnes 

Frequency ft^nrvu* fMar/Sepl 

pages 250 


• Dwmondjewenery 

• Gem-set jewellery 

• Gold jewellery 

• Natrium jewellery 

• jewellery 

• Antique jewellery 

• Jade 

• Pearls 
•Jewellery 

watches/ckxks 


• Engravings 

• Siiverw*e 

• Gemstones 

• Precious stones 

• Semiprecious stones 

• Ob*o d an 

• Costume jewellery 

• Designer co«ections 


Hong Kong 
Watches & 
Clocks 


Hong Kong 
Optical 



Frequency Bi-annual (A*x/Sep) 

Average pages 250 

• Mechanical watches 

■ Electronic/electrical 

• Electronic/quartz 

docks 

watches 

• Desktop docks 

■ Premium watches 

• Wa« docks 

■ Jewellery watches 

• Cases 

• Childrens watches 

» Dials/crowns/hands 

• Dress watches 

movements 

• Sports watches 

• Watchbands/straps 

• Diving watches 


• Timers 


Frequency Annua (Kiev) 


Average pages. ISO 




• Spectacles 
■ Sunglasses 

• Goggles 

• Lenses 

• Mountings 

• Accessories 

• Optometric instruments 

• Glass cases 

• Promotional items 

• Glass holders 


Hong Kong 
Leather 
Goods & Bags 


S'-** 

- » V2 ; 


Frequency BUnnual l**/Oa) 
**raqt pages 200 


IXATHCRWA** 

• 9 t*s 

• Hftiup 

• Glows 

• Shoes 

• Sippets 

• Handbags 


■AGS 

• Shoppng bags 



Trjwftng bag* 
Wj*m/punes 
Sport bags 
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_ (All »i i». •im tf ion i . K« | *1 c «mfuJrnti.il| _ 


To Hong Kong Trade Development Council | Attn . Subscription Section) 

YES. I wish to subscribe the following TDC publications 

• For sp<wdy and accurate computer processing, complete this form clearly Please print, type or attach your business card 
Mall to: Hong Kong Trade Development Council 
Suite 3000, 30 Floor, Office Tower 
Convention Pleza, 1 Harbour Road. 

Wanchal. Hong Kong 

Company Name _ 


Address 


Country 


Zip/Post Code 


Name of Recipient 
(Mr./Mrs./Miss) 


Position 
Tel _ 


Family Name 


Department 

Fax 


Country Code + Area Code + Number 


Given Name 


Country Code ♦ Area Code ♦ Number 


Please tick your choices In the appropriate boxes on the right 



Payment 


■ Please allow 4 weeks for processing. 


□ I enclose bank draft/cheque for USS_made payable to Hong Kong Trade Development Council 

□ I wish to pay by credit card (Please SIGN BELOW and send by air-mail/courier the original form to HKTDC 
for processing Fax copies will not be accepted.) 

■ ° m 

a 

Name of Cardholder---- 

Card No Expiry Date 



Total Amount USS_Date_Signature 
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Melvin Powers' Mall Order Library 

HOW TO WRITE A GOOD ADVERTISEMENT 

nS£fl;<SBTATTPITIOW--H«»lw>atB*UWII»Sfc^'wwlClwlMllU— 

Headlines and Why They Were So Profitable. The Attraction of the Specific. How Many Americans Don’t Suffer from 

Primary Viewpoint—the "Point of You.” Don't Worry about * "Negative A P pn ?|} £ . ifiiSrVoiIR LAYOUT GET ATTENTION 
Thi» Aliment! Stale Newj to the Advertiser May Be Fresh News to the Reader. MAKINC should Not) Do QUIZ ON 

Two Ways to Do It The Use of Pictures. Show Product in Use What the Illustrations Should (and Should NoO P«odIc Want* 

CHAPTER 1. Chapter 2: SHOW PEOPLE AN ADVANTAGE-You re on Both Sid« of t^Counter. Wha^P^e Want 

Psychologies! Background Behind These Desires. New Trends for Old. HOW ^ A Ji’,J^DTa urr nr YOUR FIRST PARA 
Judy 0'Grady and the Colonel s Lady Eliminating the "Testing of the^Obvious." IMPORTANCEI OF YOUR FIRST PARA 
GRAPH-Two Example*—One Bad QUIZ ON CHAPTER 2 “TELL M E QUICK AND TELL ME TRUE. Chapter 3_ PROVE 
IT—Why You Need Facta-and Where. Two Forces Are Needed to Pull aSale. Never ForgetThis Psychological Tiruth The Heart 
Dicutes to the Head The Kind of Facts to GeL The M issing Ingredient in M »"J » n Otherwise ^Advertisement. Howto Prwem 
Your Facts QUIZ ON CHAPTER 3. Chapter 4: PERSUADE PEOPLE TO GRASP THIS ADVANTAGE-A $600 000.000 
Example. A Simple Illustration of It in Action. How a Salesman Uses This Factor. It May Be Negative or Positive_TheSixth 
Prune Aim at the HardestTarget QUIZ ON CHAPTER 4. THIRTEEN AGAINST THE GODS. Chapter 5: ASK FOR ACTION 
-The Gap Between Reading and Acting. What Kind of Action Shall We Ask For? Guarantees Get Actwn. Delayl* the Enemy of a 
Sale." The Fallacy of "Sometime." Not What People Say-but What They Do. The Battle for the Bucks. QUIZ ON CHAPTER 5. 
Chapter 6: HOW LONG SHOULD THE COPY BE?-Platitudes Won’t Answer This Question. Eight Milestones to a Sale. The 
Qualities of Quantity. How Far Will You Carry the Majority? The Viul Key Word. The Quantity of Quality. 22 Way* to Hold 
Interest Longer. How To Make It Look More Inviting. The Form vs. SubsUnce MisUke. A Condensed Recapitulation. HOW TO 
DECIDE THE BEST COPY LENGTH -It’s Euier to Get Attention and Interest than to Hold It The Everlasting Yea and Nay. 
If It Isn’t There It Can't Do Any Work. When Shorter? When Longer? And Now You're Going to Cut—or to Expand. You Need This 
Additional Guidance. THE LOWLY SUBHEAD-How to Make Them Do More Work. Use Questions—Sequence. Let Them 
Speak Out Strongly QUIZ.ON CHAPTER 6. Chapter 7: HOW TO GET MORE INQUIRIES-Inquiries-the Cornerstone of 
Many Businesses. Ten Ways to Increase Them HOWTO REDUCE THE NUMBER OF INQUIRIES-A Delicate Balance What 
to Decide First How to Decide Whether to Reduce Them Ten Ways to ReduceThem HOW TO MAKE THE INQUIRY COUPON 
ITSELF DO A BETTER JOB-Three Kinds of Prospects Ten Ways to Improve Your Coupon COUPON RIDERS-WORTH 
MUCH. COST LITTLE OR NOTHING—Allow People to Trade Up if They Want to SEVEN OTHER FACTORS WHICH 
INFLUENCE THE EFFECTIVENESS OF AN ADVERTISEMENT—Sire of Advertisement The Use of Color. When It 
Appears. Position. The Effect of Big News Events. The Effect of Weather. And the Most ImporUnt Factor of All. QUIZ ON 
CHAPTER 7. Chapter 8: HOW TO SIZE AN ADVERTISEMENT—Your Vision May Be Too Narrow. Look Beyond the "Nuts 
and Bolta.” If You Are Testing a New Product QUIZ ON CHAPTER 8 Chapter 9: DO COPY APPEALS HAVE A SEX?- 
"Longer-Haul" Thinking. ’’Shorter-Haul” Thinking Do Your Observations Check with This One? Why It Has Bearing on Your 
Copy QUIZ ON CHAPTER 9. Chapter 10: FACTS OR FAN'CIES-WHICH SHALL YOU FEATURE? “The Most Wanted 
r^ u ' t ‘"i'n,'i: orld ;' Som « Adl Don ' tN *« d Much Factual Underpinning. QUIZ ON CHAPTER 10. Chapter 11: FOURTEEN 
INTERESTING AND INSTRUCTIVE SPLIT-RUN TESTS—Sufficiently Conclusive—if Properly Handled. Differences 
Should Scream —not "Whisper.” The General Application of Split-Run Experience QUIZ ON CHAPTER 11 Chanter 12- 

^!LV^'^E^ECT--A c OMMON ALIBlF°Rl S OR A\ v ERT | S , ^-^ y M u H,™!£"7FriLrVdu.n« Ejrr.;S, 

JSBE? N “ Wb “ »» M * h “ & WIZ ON CHAPTER uXfSSKfoisminXS- 

256 Pages $22.00 postpaid 


mkkTiii runeno 

TEN-HOUR MAIL ORDER SEMINAR 
ON CASSETTE TAPES 

Here is an opportunity for those of you unable to attend my mail order seminar tn he.r < 
a successful part-time or full-time business. In the pm™ of your home office o r c*^577? T ***** 
thousands of entrepreneurs all over the country have attended The ten hour* „r . i° ' ^ hcir the s » me * min * r that 

T ^ r„'z ,c,, °'' wui ”»">■ - •* 

After listening to the tape program, you will better undrr\ianH m -\i n*A t 
ovenll plan that will help you surt making money right awav m vour amcnuJs arM * procedures. and will have ar 

your money-no questions asked P h >ng you how to make money in mail order, or III refund 

Here* how to gain maximum benefit from the tapes fly t . 

the practical suggestions and information. (2) Put into practice the nr r m ** en ^ s * ver » l tlm es to fully comprehend 
order plan. (3) Run your first classified or display ad. <4) P Do a lesi ^ elemcnts 10 ** incorporated in your mail 

people who would logically be interested in your product (5) Evaluate th) 8 ' 7* th<>us * ntl ° f M m *"> ** three thousand 
mail order plan and receive my suggestions for increasing your chance (6) Cal1 or write to me to discuss your 

Send your order to 
Melvin Powers 

12015 Sh#rmao Rota 
*°*ty*ood Cahtorni* 91605 
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Chapter Four 


Write Classified Ads 
That Make Money 

Congratulations! You have found a product you're excited about, planned for back-end 
sales, and you’re ready to start making money with your first classified ad. But, alas, you’ve 
never written one before, except possibly to sell your car. That’s OK. This chapter will teach 
you how to write great ads. Now, let’s get started by sharpening your skill to distinguish 
between strong and weak advertising copy. Read the following three ads. 

LOSE WEIGHT! Secrets of sticking to your diet revealed in physician’s book. 

Mind Over Platter. Guaranteed results or money back. $7.00 postpaid 

STOP SMOKING! New method guarantees results or your money back. $7.00 

postpaid 

ACNE? ARTHRITIS? Headaches? Painful feet? Cellulite ? Fatigue? Treatment 

secrets revealed. Special reports only $1.00 each 

MAKE EXTRA MONEY in your spare time. Free details 

FREE. INTERESTING, illustrated, self-improvement book catalog. Write: 

Melvin Powers, 12015 Sherman Road. Suite 711, North Hollywood, California 
91605 

Do any of these ads interest you personally? Might they interest you if you had extra 
pounds to lose, wanted to quit smoking, had one of the medical problems mentioned, wanted 
to make extra money, or were interested in self-improvement? Would they motivate you to 
send for the information or products? A basic test you can use to determine w hether or not 
ad copy is effective is to ask yourself these two questions: Would the first few words of the 
ad grab your attention if you were interested in the product or service being advertised? And 
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would the body of the ad motivate you to send for the information or product? 


Read Ad Copy Written by the Pros 

The best way to learn how to write money-making classified ads is to study how the 
professionals do it. Study classified ad copy in magazines and newspapers, asking yourself 
the two basic test questions above. Buy the National Enquirer , the Star, or the Globe at the 
checkout counter of your grocery store and study their classified ads. These weeklies are key 
publications for certain types of mail order sales. Their circulation is in the millions, people 
read and respond to the classified section, their rates are reasonable, and the closing dates 
for classifieds are relatively short. 

It would also be helpful to read books on writing advertising copy. There are many 
available at the library. As mentioned earlier, my favorite is How to Write a Good 
Advertisement by Victor O. Schwab. 

What a Winning Ad Must Do 


First, the ad must capture the attention of readers, preferably those who have some 
interest in the product or service being offered. (In the sales trade, this is called qualifying 
the prospect.) The first words are responsible for creating this interest immediately. The 
beginning of the ads above clearly accomplish this. "STOP SMOKING" would catch the eve 
of anyone who wants to quit smoking. "LOSE WEIGHT?" would attract anyone who wants 
to take off extra pounds. "ACNE? ARTHRITIS?" would inleres. anyone who has any of the 
medical problems mentioned and would like to get rid of them. "MAKE EXTRA MONEY" 
would appeal to anyone who wants more money. muinei 

Now let's talk about the last ad Why do you think I used "FREE INTERESTING- 
as the opening words? Who would be attracted to this ><P vi; ,h, t ” , bRES F1NG 

of the ad than would have if I had ^un whh ^Ff c read ^ ^ 

CATALOG"? Which owning do you thl wfuW put a .4“^^ B °° K 

catchy toot and T™' «* >° «*■ Which 

—’ w <-" - -—r-52 -—“> * 


THE ONE-STEP METHOD 


I wo I ypes of Classified Ads 


The first three ads we've heen ai„ 

dtscusstng are one-Step ads They sell the product 


WRITE CLASSIFIED ADS THAT MAKE MONEY 


directly from the ad. The risk with this method is that you may not be able to include enough 
information to motivate the reader to buy. You can’t use testimonials or illustrations or give 
explanations of what the product does or how it works. Remember, every word you use costs 
you money. 

The trick with a one-step ad is to achieve a balance between saying enough to be 
effective and not saying so much that you drive up your costs too high. Inexpensive products 
(less than $12.00) that need no explanation lend themselves well to the one-step method. 
Coming up later in this chapter are tips on words and phrases that will help you get a 
powerful message across in as few words as possible. 

Many mail order companies use one-step ads with a slightly different twist. They offer 
a single item, usually at a low price, primarily as a means of getting leads for the more 
expensive items that comprise the major part of their business activity. The sale of the 
advertised item is not their main concern. In each outgoing order, they enclose a brochure 
or catalog for their main items, which are usually more expensive than the leader and harder 
to market using classified ads. For example, the "ACNE, ARTHRITIS?" ad says it’s selling 
special reports. Its main purpose, however, is to sell more expensive products which are 
described in a catalog or brochure sent with the special reports. 

When deciding whether or not to use the one-step method, remember that a good 
classified ad should do all of the following: 

1. Capture attention. 

2. Create interest in the product or service. 

3. Describe product benefits. 

4 Create the desire to purchase. 

5. Offer a guarantee. 

6. Tell the price. 

7. Call to action. 

8. Have a key in the address. 

If any of these items cannot be included, it may be better to use a two-step ad. 
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THE TWO-STEP METHOD 

The last two ads are examples of two-step ads. Notice that they do not attempt to sell 
directly from the ad. Instead, they solicit inquiries. Direct mail literature is then used to 
convert these inquiries into sales. This method will be discussed in detail in a later chapter. 
The two-step plan is the most popular method. It allows you to do a good selling job with 
follow-up literature and a cover letter, rather than having to squeeze the information into the 
ad, itself. As you’ll see in the sample ads, I use the two-step approach to sell books. 

You can experiment with both the one- and two-step methods to see which pulls best 
for you. However, I strongly suggest that you try the two-step method first. It’s usually less 
costly and promises the best chance for success. The proof of this is its extensive use by 
successful mail order entrepreneurs. Now, let’s get down to business — the business of 
actually writing your ad. 

Headlines Carry the Greatest Impact 

The headline generates 75% of the impact of an ad. In classified ads, the beginning 
words serve as a headline, making them extremely important. For this reason, most 
publications set them in all capital letters. The first few words can serve several purposes: 

1. To get the attention of your best prospects. 

2. To promise a benefit. 

3. To encourage the reader to read on. 

can do T Z IT ,hC rCad "' S ™ him * wha, your prodoc, o, service 


I lie Bod) Delivers the Message that Makes or Breaks the Ad 

one thaneso“Xe - irresistible 

you sell them on the dream. 1 d ,n cha P tcr three. Here’s where 

Four Ru.es for Writing the Bod) , Powerfu., Money-Making Ad 

I. WRITE SUCCINCTLY AND TO THE POINT 

Remember, the fewer words vou use the i„. > 

d °"'' rea " y n “ d ““ mea " 3 Sav,n * s of “s « e 1 se'eTm^Hf a 
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good trick is to pretend you’re writing a telegram. Make every word count. I could, for 
instance, condense what I’ve just told you into five words: Save money. Use fewest 
words. 

2. USE HOT-BUTTON WORDS AND PHRASES. 

Some words evoke a better response than others. Here are over 40 hot buttons you 
should press as often as possible. 

FREE 

Free is one of the strongest words you can use. It’s so powerful, in fact, that the 
creative director of a large mail order agency once issued the following directive to his 
staff: "If you can use the word free , and don’t . . . you’re fired!" 

Everyone likes to get free things. That’s why catalogs or literature that are offered 
free get a substantially larger response than those that require even a minimal payment. 
Here are a few ways the word free is used in mail order advertising: 

Free Information 

Free Details 

Free Catalog 

Free Gift 

Free Trial Offer 


NEW 

Anything new is newsworthy. Just about everyone is interested in what's new; 
that's why we have newspapers. Here are some variations on the same theme: 

Now 

At Last 

Never Before 


SAVE 

People like to save money, time, wear and tear. work, grief, and hassle. Here are 
a few variations of the word stive and some key phrases that appeal to these desires: 
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Sale 

Discount 

Introductory Offer 
Sold Only by Mail 
Buy Direct and Save 
Fast 

Easy, Easy-to-Follow Instructions 

Step-by-Step Instructions 

Freedom 

Prevent 

Protect 

Relief 


MONEY 

Because most everyone, it seems, wants to make more money, hot buttons relating 
to money are used frequently. 

Extra Income 

Make Big Money 

Wealth 

Financial Freedom 

Cash. Checks, and Money Orders 

Riches 

Unlimited Income Potential 
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HOW TO 

Research shows that ads promising useful information have, on the average, 75# 
greater readership than those offering a product. That’s why so many successful book 
titles start with "How to,” as in How to Win Friends and Influence People. 

MONEY-BACK GUARANTEE 

This is mandatory. You must promise "satisfaction or your money back" for any 
product you sell. It can be for 10 days, 30 days, 60 days, or more. Some mail order 
entrepreneurs guarantee satisfaction by allowing the purchaser to postdate his check for 
30 days. If the product is not to the customer’s liking, he can ask for his check to be 
returned or he can stop payment on it. 

I sell some of my books on a 365-day money-back guarantee. I do it to lend 
credibility to my offer, and I have yet to receive one request for a refund for any of these 
offers. It may sound incredible, but it’s a fact. 

If your product or service is worthwhile, the chances of a refund request are 
negligible. Always include the guarantee in your literature. If you do get a request for a 
refund, send back the money immediately. Include a self-addressed, stamped envelope, 
and politely ask the customer why he was dissatisfied, explaining that if there is a way 
to improve the product, you would appreciate his letting you know. If you have very 
many requests for refunds, it's an indication that something is wrong with your product. 
It is up to you to do something about making improvements or corrections. 

Other hot-button words: 

Exciting 

Amazing 

Wanted 

Secret (as in "Secrets of Success") 

Learn 

Do-it-Yourself 

Romance 

Self-Improvement 
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Sex 
Power 
Success 
No Risk 

3. Include complete information on where to send payment. 

This should appear at the end of the ad. 

4. Key all your ads. . ... 

This is a must. You have to be able to track your ads to determine which are winners 

Where Not to Advertise 


Where should you not advertise? In daily newspapers. Classified ads in dailies 
generally do not pay off. The reason is twofold. First, the life expectancy of a newspaper is, 
at most, one day. That means that the paper is not lying around for weeks on a coffee table 
or in a magazine rack where it may be picked up any number of times by any number of 
people, each time providing a new opportunity for your ad to be seen. And second, as a rule 
the general public is not in the habit of looking for mail order merchandise in a newspaper’s 
classified section. Remember, you are best off not advertising where people don’t usually 
look for your type of offer. 


Fish W here the Fishing is Good 

II is best to advertise in magazines that other mail order companies use Magazines 
that consistently run matl order ads are the survivors of trial and error. The advertisers have 
tested the vanous magazines, and you can lean, from thctr experience which are the best 

nav off^But customers' Tb b",' Hunches and lo "8 sho,s **« t«» know » 

pay It. But customers, by habit, have become programmed to look in certain publications 

^^“ence'"- ^ W ° UW * « you wunf the larges. 


In time, you’ll discover which mail order . 

advertisements and in which publications they annear „ havc th * most Micccssful 

indicates that the ads are making money Ma.Uird^arW* "*** Ule,r ad runS ^ 

stop A non-paying ad-^even though you like it h pay off or *** *** Wl11 
the ad 8 y ° U Ukc 11 should be pulled My adv»cc is to rewrite 
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Test the Water Before You Plunge In! 

Run one ad in the best publication that seems likely to produce orders for you. It 
appropriate, consider the Star or the National Enquirer. They have a 65% temale readership. 
I like them because their closing date is only six weeks, rather than the eight weeks required 
by most publications. That means you’ll be able to test your offer in a short time. It s not 
necessary to run in both publications. Choose one or the other for your test. 

The Best Times to Advertise 

Many products have a well-established seasonal period. Don't try to buck it. If you 
are selling a product for the rainy season, for instance, it will sell best during the winter 
when problems associated with rain are on people’s minds. But with some creative thinking, 
you could extend that season considerably. 

If your business is seasonal, do some brainstorming to come up with innovative ways 
of stimulating sales during slow periods. I.J. Fox, a Boston furrier, turned the months of July 
and August into his biggest months for sales of fur coats. How? By offering incentives to 
prospective buyers; mainly, saving money. He undertook an aggressive radio and newspaper 
ad campaign and it paid off. People got the message that summer was the best time to 
purchase furs. 

Generally the following months, ranked in order, are considered best for mail order 

sales: 

1. October 

2. November 

3. September 

4. January 

5. February 

6. March 

Mail order companies usually do the largest percentage of their business during the 
months of September, October, and November due to holiday season purchases It’s the lime 
of year when people are in the mood to buy gifts. The first three months of the year are also 
great mail order months because people are home much more during the winter than at other 
times of the year. That means more time for reading and for acting on New Year’s 
resolutions for self-improvement. 

In planning your advertising campaign, bear in mind that most national monthly 
publications require that your ad and remittance reach them by the I Oth of the second month 
preceding publication That means your ad must be delivered to the publication office b> 
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January 10th for the March issue. February 10th for the April issue, and so on. 

How Much Will it Cost? 

As I mentioned previously, often the publication will tell their advertising rates at the 
beginning of the classified section. It will read something like this: $5.00 per wor . mimum 
words—15. You can write to the publications you are interested in and ask for their c assi le 
rates, or get a fast, overall view of magazine classified rates by writing to: National Mail 
Order Classified, Dept. A-l, 2628 17th Street. Sarasota, Florida 34230. Telephone (941) 366- 
3003. Ask for Marilyn. She'll send you free information about hundreds of magazines you 
would not otherwise know about. 

It’s Time to Run the Ad 

Run the ad one time and one time only. Then sit back and watch the results. You’ll 
waste money if you run more than once for testing purposes. Generally, the ad will not pull 
better with repetition. Running one time gives you the opportunity to revise and strengthen 
your ad as soon as you’ve determined it needs improvement. The rule in mail order is to 
keep testing to minimize your losses and maximize your earnings. 

You’ve Got a Winner! . . . What Do You Do Now? 

You’re going to keep doing what you’ve been doing—only do more of it! Run the ad 
again and gradually expand your coverage until it’s running in as many magazines as you 
can manage. If appropriate, you might want to test the same ad in several classifications in 
the same publication. The readership varies from one classification to the next. The prudent 
way to expand is to use a large pan of your profits generated by ads to run more ads In 
choosing where to run. remember to look for long classified sections. Watch those keys and 
k«p careful records of profils generaled by each publicalion so you aren’i conlinuinc 10 run 
in any that are no, making money for you A, Ihe same lime, tty lo improve your response 
by adding a few hot-button words. 3 *** 


How fo Track Your Results 

You are going ,o keep an accurate accounl of every mqmry and order you receive If 
bleed, ^Sten^’eKh'da/Z^r^"' h ° W m “" y “ Cl> ° f your *“«“«■ 

day the ad ran. ihen you*will coum^'salet 'ha msVlUronu'l"'’' ' " publici, " on cach 
own ad the las, one in die lis, a, ,he beginning of ,h,s chapier-^hTnum^ kTy^Su* 
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711" as part of the address, which indicates the magazine in which the ad ran. I can easily 
tell how well that publication pulled by simply counting the responses with that key on them. 

Unobtrusively write the same key you are using for the publication that generated the 
inquiry on your follow-up literature order form or on your return envelope if you are using 
one. Then when each order comes in, it will be clear which publication generated the original 
inquiry. 

Whether you use a computer or a manual filing system to keep your records, you 
should be able to quickly and easily trace orders back to the original inquiries. File all 
original inquiries by state, in alphabetical order by the customer’s last name. Using the same 
system, in separate file boxes, file all original orders. Envelope boxes with dividers that have 
the states on them serve this purpose nicely. This system makes large numbers of inquiries 
and orders manageable and provides valuable information about which parts of the country 
are responding best to your offer. Always keep a running list of inquiries for future use as 
mailing list. 


You've Got a Loser. . . . What Do You Do Now? 

Analyze why your ad isn't working. Here are some things to consider: 

1. You may be advertising in the wrong publication for your type of offer. 

2. There may be too much competition for the product, causing sales to be watered 
down. 

3. Your price may be too high or too low. 

4. Your follow-up literature may not tell the story fully and convincingly. 

5. The offer may not be believable. 

6. Your advertising copy may not generate excitement 

7. Your response to inquiries may take too long A good rule of thumb is to answer 
each inquiry the day you receive it. Remember, you are competing with others who 
have the same product. You want to get there first with the best 

Finally, if you don’t think any of these are the reason your campaign didn't work, 
then sadly, it’s time to consider the possibility that you've simply picked a loser If it turns 
out that you have, try not to feel too bad. Even the most experienced mail order people 
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someumes pick losers Accept the loss as part of the expense of doing business and go on 
mThe next project A losing campatgn is always a leant,ng expenence. And somettmes you 
can salvage some good elements from it that will help a new campaign become a winner. 


Self Quiz and Assignments 

For this quiz you will need to examine the classified sections of at least six current 
national magazines, which can be found at the library. You 11 also need an issue of the 
National Enquirer . the Star, or the Globe. All three are available at grocery store check-out 
counters and newsstands. 


1. Did you notice that some publications have large classified ad sections and others have 
rather limited sections? Which would you advertise in, and why? 

A. Those with large sections. 

B. Those with short sections. 


2. Look at the capitalized or emphasized words at the beginning of the ads. List the ones 
that quickly grab the attention of people interested in the products being advertised. Also 
make a list of words that motivate the reader. 


3. Find and list at least ten hot-button words and phrases in the ads you are examining. 

4. Why is it important to write succinctly and to the point? 

5. Why should you key your ads? 


6. Is it a good idea to advertise in a daily newspaper? Why or why not? 

7. In order of importance, list the best six months in which to advertise. 


8. W'hat should you do if you have a winner? 

A. Continue to run the same ad in the same publication 

B “ y sr other put, " ca,,ons and [ * rhaps ° ,her d -' nc «‘ o "' 

C. Both of the above. 

? What should you do if you have a loser? 

A. Try to improve the ad 

B. Drop it immediately. 

c. fim try to improve the ad. then drop „ ,f i, cU, doesn’t pay off 
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WRITE CLASSIFIED ADS THAT MAKE MONEY 


Answers 

1 . A. Generally you should choose publications with large classified ad sections. It s an 
indication that advertisers are getting results. 

2. Your first list should contain words such as hemorrhoid sufferers, bald men. Your second 
list, words such as stop dandruff, relieve itching, stop bed-wetting. 

3. This list should contain such words as free, new, save, how to. See complete list of more 
than 40 earlier in this chapter. 

4. Because you’re charged by the word and you could save thousands of dollars a year. 

5. So you can trace which ads and which publications produced the best results. 

6. No. They usually don’t pay off because people aren’t used to finding mail order 
merchandise there. Also the life expectancy of a newspaper is usually only one day. 

7. 1. October, 2. November, 3. September, 4. January, 5. February, 6. March 

8. C. Pat yourself on the back. You’re on the way to mail order success. 

9. C. Don’t be discouraged. Remember, ads that don’t work are a part of the business. 
Success awaits you if you persevere. Simply find a different product and start again. 
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IT COULDN’T BE DONE 

Edgar A. Guest 


Somebody said that it couldn’t be done. 

But he with a chuckle replied 
That "maybe it couldn’t,” but he would be one 
Who wouldn’t say so till he tried. 

So he buckled right in with the trace of a grin 
On his face. If he worried he hid it. 

He started to sing as he tackled the thing 
That couldn’t be done, and he did it. 


Somebody scoffed: "Oh. you’ll never do that, 

At least no one ever has done It;" 

But he took off his coat and he took off his hat. 
And the first thing we knew he’d begun it. 
With a lift of his chin and a bit of a grin, 
Without any doubting or quiddit. 

He started to sing as he tackled the thing 
That couldn’t be done, and he did it. 



There are thousands to tell you it cannot be done. 
There are thousands to prophesy failure; 

There are thousands to point out to you, one by one. 
The dangers that wait to assail you. 

But just buckle in with a bit of a grin, 

Just take ofT your coat and go to it; 

Just start to sing as you tackle the thing 
That cannot be done," and you’ll do It. 
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Chapter Five 


What I’ve Learned from Running 
Thousands of Classified Ads 
Month After Month, Year After Year 

Will anybody really notice your little two- or three-line ad buried in columns of 
similar ads. at the back of some magazine or tabloid? . . . My answer is a resounding, yes, 
absolutely! 

Some people read classified ads to find a particular item or service but many others 
read them because they have an intellectual curiosity about what they may find. They enjoy 
the experience of scanning the columns for little treasures. They consider it fun. And they 
are read) to respond with an order or request for information to any ad that strikes them as 
interesting They approach the ads with a willingness to act on anything that appeals to them. 

Chances are that you are a reader of classified ads. And you probably have responded 
to some—perhaps even to one of mine. I know it’s likely because you are interested enough 
in classified ads to be reading a book about how to make money with them. Of all the ads 
you have read, something prompted you to answer particular ones. What is it that motivated 
you to act 0 Do you scan all the ads or only a particular category, as many people do? 

Think of other people doing as you have done — reading every ad in a category they 
like, or in an entire publication. If you were to have an ad running in the section they are 
reading, they would see it for sure. They wouldn't be able to miss it. The point is that when 
you run a classified ad you have a captive audience—one that’s reading your ad by their own 
choosing Give them what they are searching for. and you’ll have an advertiser’s dream—a 
customer eager to respond to your offer. Here s a perfect example. 

For many years I ran a one-step classified ad in numerous horse publications for a book 
■ publish called Practical Guide to Horseshoeing (There are 125 publications devoted to 
horses.) h was the perfect product in the nght publications and the ad was clear It read 
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PRACTICAL GUIDE TO HORSESHOEING Guaranteed. $7 00 postpaid. 

Wilshire Books. 12015 Sherman Road. North Hollywood, California 91605 

In response I sent them the book and my catalog of horse books. Back came more orders for 
various horse books. I also successfully ran the following two-step ad. 

FREE FASCINATING HOW-TO BOOK CATALOG. Write: Wilshire 
Books, 12015 Sherman Road, North Hollywood, California 91605 

Here's an ad that seems to work everywhere both as a classified and display ad. I ve seen it, 
and variations of it, for as long as I can remember. 

PLAY GUITAR IN 7 DAYS or your money back. Special introductory offer 
includes 66-page book, 52 photos, 110 songs. $9.98 postpaid. Ed Sale 
Guitar, Studio 15-A Main Street, Grand Island, Florida 32735 


See the display ad on page 88. Note the nice illustration. The ad copy reads: 1,000,000 people 
of all ages have learned to play guitar thanks to Ed Sale's amazing secret system. (Just think of 
that number!) That's powerful copy. Included is a $3.00 gift certificate. He promises you'll be 
able to play any song by ear or note in 7 days. Who can resist that promise? I like his key: Studio 
15-A instead of Dept. 15-A. 

Here's a one-step ad that I run periodically in various magazines with good success. 

HOW TO SELF-PUBLISH YOUR BOOK. Have the fun and excitement of 
being a bestselling author. Famous publisher of multi-million bestsellers 
reveals his marketing secrets in 240-page book. Send $22.00 to: Melvin 
Powers, 12015 Sherman Road. North Hollywood. California 91605 Or call 
(818) 765-8579 for credit card orders. 


This offer has a fabulous hack end After reading my self publishing book writers _ 

me to print their books. Because of the volume of books I run I ,.,-i ih.. m ,h J.' ? somaa 

and thev also hene-f.. fr«m .__ w. J ' get them 016 ^st possible prices 

and they also benefit from my book publishing expertise. It s a w,n-win situation See page 240 

How to Make a Good Ad Even Better 

learns £ ^ - - — - much one 

™ Trying to make ads lamer * “ "" 

successful mail order entrepreneur ^ Cn ° r ,ht mosl c M*nenced. most 
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WHAT I'VE LEARNED FROM RUNNING THOUSANDS OF CLASSIFIED ADS 

How can you make your ad better when you think you have already done a good job 
on it? One way is to look at competition’s ads that successfully run again and again, and try 
to improve upon them by analyzing what elements make them winners and working those 
elements into your own ad. Do it well and you have the potential of pulling more orders than 
your competitors. Even when your good results become excellent results, keep trying to 
improve the ad. Don t stop until you are completely satisfied you've done your absolute best. 

The Right Item At the Right Time 
Is Magic! 

Some years ago when there was a gas shortage, 1 published a book called How to Save 
Up to 50% on Gas and Car Expenses. It flew out of the warehouse because of the following 
classified ad 1 ran in numerous magazines and tabloids. 

GUARANTEED! SAVE 50% on gas and car expenses. Only $6.00 postpaid. 

Write: Wilshire Book Company, Dept. 713, 12015 Sherman Road, North 

Hollywood, California 91605 

There was no need for further elaboration. Not only did I sell lots of books, but as a 
result of a lead that developed from the ad, I established contact with a company that bought 
8.000 copies to use as a premium. That was an unexpected bonus, but it wasn’t all that 
unusual. When you’re out there, things like that sometimes happen. 

Your Lack of Interest Can Cost You a Fortune 

Some time ago, I produced a 30-minute infomercial selling an automotive engine 
treatment called SLICK 50. before such products became well-known. My show helped 
promote the product nationally, contributing to its present popularity. Although my offer was 
for one quart of SLICK 50 at $29.95. I was surprised w hen 50% of the customers calling the 
SIX) number ordered two quarts. Why did they do it? Because I had instructed the 800- 
number operators to offer callers free shipping and a tree gift —a book on how to save 
gas— if they would order two quarts. Interestingly, I later received many additional orders 
for the book from these SLICK 50 customers. 

I should have developed a catalog of automotive aftercare products, auto-related items, 
and books I never did I was busy with other projects at the time and told myself that I 
didn’t have the time to devote to it. But in retrospect, it seems that it was my lack of 
enthusiasm for the automobile aftercare industry that caused me to miss out on the ull- 
iniportant back end of a business that was generating thousands of initial orders The truth 
is that I just didn’t have the inclination to be in an automobile-related business I’m not much 
interested in cars To me. they are nothing more than a means of transportation I’m happy 
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driving most any kind and I don’t take care of it myself. (So much for taking my own 
advice!) 

A Little-Known Secret of Mail Order Success 

The secret is that there is a correlation between excitement and money that can get you 
a lot of both. Over the years, I have found that generally my enthusiasm for the products | 
sell has been reflected in their sales. When I’m hot about an item or book, sales are usually 
terrific. When I'm lukewarm about it, sales are usually lukewarm. And when I used to feel 
indifferent toward an item or book, sales were usually slow. (I learned early on not to try 
selling anything I didn’t personally find interesting and feel some enthusiasm for even if 
the product seemed to have good market potential.) 

Don’t Fall in Love 


One of the times when falling in love can cost you dearly is when you fall for a 
product that ultimately doesn’t make money in the marketplace. Once you’ve given the 
relationship your best effort and it didn’t work, you must be strong enough to say goodbye. 
Every so often, it happens—even to me. There have been times when a project couldn’t be 
saved no matter how excited I had been about it. nor how much time, energy, and money I 
had invested in it. I pushed it aside and moved on. 


Don’t let your ego or your feelings of attachment run your business. It’s a sure way 
to fail at making it in mail order, or in any commercial or professional endeavor. You can’t 
have a winner every time and it’s no reflection on you personally or on your creative ability. 
1 know lots of hit songwriters and bestselling authors. They all recocm/e that everv sonc 
can', be a char, song and every book can', be a bes,seller And highly Jclaimed movt 
producers know that every film can’t be a box office hit. When one of their projects doesn’t 
prove profitable, they move on to the next one. And so must you 

Look for Gems 
In Other People’s Rubble 


My expertise ,n book publishing is ,o find other publishers' books ,ha, haven', made 
i, ,n ,he market place and turn them into bestsellers. I have done „ numerous times A 
change of utk and cover des.gn. a foreword by yours lru | y , an jve advcfI ,s,ng 

campaign, and help from my numerous demesne and m.emauonal bJ.k ou.le, contacts all 
work in conjunction to transform a dud ,„,o a winner. I find ,, fun and chjU , jnd most 

rewarding Keep your eyes open Watch the marketplace for what's workme and wha, - «*• 
You may find a treasure being tossed into the trash mng an ° 
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• ut »n ^ C ,? SSma "* aUt * 1<)r ot ^ ow I Made a Million Dollars in Mail Order , bought 
rig s p uc ^. at °t cr people had been unable to make profitable and sold millions of 
m y using is creati\e ability. His book tells about his advertising and promotional 

campaigns in etai^ ighly recommend that you read it, as it will ignite the creative talent 
in you. See pages 90 through 93. 


Test . . . Test . . . Test 

1 recently published a new positive-thinking, motivational book called Think Like a 
Winner! by Dr. Walter Doyle Staples. Leading authorities in the motivational field have 
praised it, and the sales to individuals and corporations have been exceptional. Some multi¬ 
level (network) marketing companies have placed the book at the top of their "must read" 
list, which consists of such books as Think <& Grow Rich by Napoleon Hill and The Magic 
of Thinking Success by Dr. David Schwartz. Some of the motivational gurus have made 
Think Like a Winner ! required reading for their staff. That’s quite a compliment. 

How did I accomplish this feat? 1 had the author on numerous radio talk shows and 
had a comprehensive promotional campaign going. Then I began my mail order campaign. 
What type of ad do you think I decided to run? Why, classified, of course. Here is the first 

one I ran. 


THINK LIKE A WINNER' by Dr. Walter Staples. Exciting, new motivational 
book can accomplish wonders for you. Endorsed by leading authorities. Send 
$12.00 to Wilshire Book Company, Dept. 422, 12015 Sherman Road, North 
Hollyw(xxl, California 91605 


Do you think this ad pulled in lots of orders? If you said no. you are correct. In 
retrospect it had some of the right elements, but it wasn’t my best effort, which was 
reflected in the fact that it failed to produce enough sales to make a profit. As soon as I saw 
the ad wasn’t doing well. I looked it over and found numerous ways to improve it. (Can 
you?) But I decided, instead, to run a two-step ad. asking the reader to send for free 

information. It worked perfectly. 


MAKE YOUR DREAMS YOUR GOALS! Psychology s powerful new book 
shows vou how to accomplish whatever you want Send lor free Think Like a 

Melvin Powers. Suite 423. 12015 Sherman Road. North 

Hollywood. California 91605 

i „ _ i v< , nt out tW o different two-page circulars, each to halt the inquiries. They 

In response I . 9? No , e , ha , ,hey were keyed so 1 could count the orders 

are shown on pages ^ ^ T ^, ne on pages 94 and 95 out-pulled the one on 

Which circular do you think pulled best ? 1 he one on page 
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pages 96 and 97 by two to one. Do you have any idea why? Because it has more sizzle to 
it. The circular on pages 96 and 97 sells the steak. A well-known rule in mail order 
advertising is to sell the sizzle, not the steak. But every so often, it seems, I have to prove 
it to myself all over again. 

A high percentage of those who order Think Like a Winner! reorder multiple copies 
to share with family, friends, and business associates. And those who receive the book from 
others, order copies for others. That’s how a book, movie, or product takes off. It’s usually 
by recommendation. Word-of-mouth is the best possible advertising. Notice that the book 
carries a lifetime guarantee. (Not one person has returned it and asked for a refund.) What 
is your reaction to the lifetime guarantee? 

To Charge or Not to Charge . . . 

That is the Question 

My mail order students invariably ask if they should charge for the literature they send 
out. Whether they should ask the reader to send a self-addressed, stamped return envelope? 
They say the literature costs money and figure that if readers are really interested, they’ll 
send the stamped envelope. In most cases. 1 tell them not to ask for it. Why not? Because 
you want as many people as possible to respond to your free offer, and asking for a SASE 
(self-addressed, stamped envelope) cuts down significantly on the number of responses. 

I recently experimented with charging $1.00 for my one-hour audio tape and 
accompanying literature that sell my Mail Order Millionaire program. Where normally l 
receive 1 (K) requests for information from my ads when the tape is free, I received only 10 
requests when I asked for the dollar. Since I know the tape and literature do a good job of 
pulling in orders. I want as many people as possible to receive them. Needless to say, 1 
dropped the request for $1.(X) from my ads. Here’s how the two ads read: 

FAMOUS MAIL ORDER MILLIONAIRE reveals money-making secrets. Send 

for free, exciting, one hour cassette tape. Write: Melvin Powers, 12015 Sherman 

Road. North Hollywood, California 91605 

FAMOUS MAIL ORDER MILLIONAIRE reveals money-making secrets. Send 

S1.00 for exciting, one-hour cassette tape. Write: Melvin Powers, 12015 

Sherman Road. North Hollywood, California 91605 

How did I figure the bottom line? Let’s suppose that my follow-up tape and literature 
convert into sales of 20% of the 10 people who send in $1.00. Those two customers would 
pa> $107 each for m> course That would bnng in $214 If we add the $10.00 I received 
trom the 10 people who sent for my tape and literature, that makes a grand total of $224 
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Now let s suppose that 20% of the 1 (X) people who responded to my ads that offered 
free information ultimately purchased my course. Those twenty people would bring in 
$2,140. The difference of $1,926 way more than covers the cost of my sending out 100 sets 
of tapes and literature. What I spend on advertising, follow-up tapes and literature, and 
envelopes and postage pays for itself many times over. 

When is Enough, Enough? 

I am often asked how long a classified ad should run. The answer is, as long as it is 
making money. If you are keeping careful records, you will notice when your inquiries or 
orders are slowing down. When that happens it may be time to cancel the ad. But first, ask 
yourself how much money you are making on the back end. Can you afford to lose some on 
the front end in order to get the names of customers who order additional products from you? 


Most of my ads run on a TF (till forbid) basis. You may have seen some of them 
running month after month, year after year. I am so sure that I will make money from the 
advertising space that I pay for it a year in advance, taking advantage of discounts offered 
for up-front payment. The ads can be changed at any time. So if responses slow down, at 
some point, I can replace it with another one. However, before stopping an ad, I always 
figure out how much money it is generating in back-end business. Remember, sometimes it 
is worth it to lose a little on the front end in order to obtain customers who order and reorder 
additional products from your catalog. 

A New Spin on Classified Ads 

I’m always looking for products to sell on television on a two-minute spot or half-hour 
infomercial. One of the ways I search is to run a classified ad. My ad appears below. It is 
straightforward and brings in excellent responses. Also see page 98. 

TELEVISION MARKETING COMPANY SEEKS UNIQUE PRODUCTS. 

Write or call: Melvin Powers Television Marketing, 12015 Sherman Road. North 

Hollywood, California 91605. Telephone (818) 765-8529 

Once you know how to write effective classified ads, you can use them for a variety 
of purposes, some you may have never thought about before. For example, if you are in 
multi-level sales or are thinking about getting into it, be sure to read the next chapter. It 
could make a big difference in your lite. 
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Play Gurtar in 7 Days 

or money back 

Only 

_ $7.98 



1,000,000 people of all ages have learned 
to play guitar, thanks to Ed Sale's amazing 
Secret System. You can play a lovely song 
the first day and any song by ear or note in 
7 days. In this SPECIAL INTRODUCTORY OFFER 
you receive a 66 page book with 52 photos, 
87 finger placing charts and 110-songs, a 
Guitarist Book of Knowledge, a Chord Finder 
for all popular chords, a wallet-size tuning 
aid and a music & parts catalog, plus a 
$3.00 Gift Certificiate. Send $7.98 (add 
$2.00 for postage and handling) Total 
$9.98, U S. Funds to: 

ED SALE GUITAR, STUDIO 15-A 

Main St., Grand Island, Florida 32735 
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Discover how the Internet can put you on the fast track to making money .. . 


INTERNET MARKETING 

Frank Catalono & Bud Smith 

■Matt to Sell, Advertise. Publics and Promote 

Yqul Products and Services 

The Information Superhighway is an exciting promotional 
vehicle tor anyone interested in mail order. It gives you access to 
millions of potential customers, no matter what your product or 
service. Home-based businesses as well as companies of all sizes 
are using the Internet and online marketing services to reach a 
diverse audience, often finding it less expensive and more 
effective than conventional media. 

Internet Marketing for Dummies guides you through the essentials of online marketing. It shows 
you how to take advantage of the Internet’s incredible profit-making power. Whether you are 
considering supplementing your current income or creating an entirely new, full-time business, this 
practical, easy-to-understand book contains all the information you will need to start generating 
revenue online. It tells you how to combine your interests, knowledge, and skills with online 
technology. You’ll find it a fun, exciting adventure to develop an online business that you can run at 
your convenience. 

YOUR BLUEPRINT FOR SUCCESS 

• Brings you up to speed on the Information Superhighway 

• Gives sound, practical, down-to-earth advice to help you create a successful online business and 
launch a marketing program that will make money day and night 

• Shows how to enhance your marketing program and build customer loyalty with services available 

online, such as support centers and electronic mail 

• Provides real-world examples of how companies, big and small, promote their products and 
services online, so you can follow their success 

START THOSE ORDERS ROLLING IN 

Order Internet Marketing for Dummies today and get started right away. You won’t believe how 
excited you’ll get when you open your electronic mailbox and find it filled with orders! Take the 
attitude that if others are doing it. so can you. Why not open up a whole new world of possibilities? 
Stimulate your creative thinking. You’ll become excited with your newfound knowledge and 

unlimited potential for success. 

320 pages . • • $24.00 postpaid (CA res. $25.60) 

Send orders to: Melvin Powers. 12015 Sherman Road, No. Hollywood. CA 91605 
For credit card orders: Telephone (818) 765-8579. Fax (818) 765-2922. 

E-mail: mpowers@mpowers.com 
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• MY BUT 35 MAIL ORDER LETTERS 

• 33 TRADI SKCRKTS AND IDIAS 



HOW I MADE 
$1,000,000 IN 
MAIL ORDER 

by E. JOSEPH ^ 
COSSMAN 


► HOW TO FIND NEW PRODUCTS 

► HOW TO TIST YOUR PRODUCTS 

» HOW TO DIVflOP AND PRODUCI 
YOUR PRODUCTS 

» SILLING YOUR PRODUCTS 

► ADVERTISING AND PROMOTING 
YOUR PRODUCTS 

► TIN SECRET RULES TO WIN 
SUCCESS IN MAIL ORDER 

► HOW TO GET THE MOST FROM 
TRADE SHOWS 


• HOW TO SELL YOUR PRODUCT 
OVERSEAS 

• A SIMPLIFIED SYSTEM FOR 
KEEPING MAIL ORDER RECORDS 

• HOW TO USE A BILLBOARD TO 
SELL YOURSELF AND YOUR 
BUSINESS 

Profoco, Introduction, Indox 


As Joe Cossman says: "/ kn ov of 
no business in the world that re¬ 
quires such a small investment to 
start, and yet holds promise of 
such tremendous financial gains as 
mail order!" 


The greatest business opportunities in 
the world today are in the booming field 
of mail order. That's the only field in 
which you can start small—with a mini¬ 
mum capital outlay—and build a fast¬ 
growing, money-making business right 
at home. 

Joe Cossman, one of the biggest men 
in mail order, can tell you exactly how 
to do it. He shows you how to think up 
a product (with an infallible system re¬ 
sponsible for his own list of successful 
products)—how to test the product- 
how to get lists—how to produce and 
sell the product .. . and all of this can 
be done right in your own home! 

Here ore the professional "trade 
secrets" of a mail order giant who 
started small and wound up with one of 



"Th« id*ot in thii book—and 
tht proclicol, it«p-by-it#p «y»- 
t«m • xplointd in dxtoil — will 
giv« onyone who hat on atom 
of p«rmt«nc« ard creative 
imagination the key to fi¬ 
nancial independence in hit 
own mail order buiintM." 

Elliott A. Meyer 

NATIONAL DYNAMICS COR? 


"Joe Cotimon is one of the two authentic gen- 
iuses I have met in 14 yeori in the butineu. Not 
only does he hove an almost prophetic tonte 
for picking winning items, even when they hove 
been discarded as "worthless" by so-called ex¬ 
perts, but he has an uncanny knack of squeezing 
the absolute maximum dollar profit out of each 
of them. If this book con convey even a fraction 
of 1% of his money-making ability, it will be 
worth 100 limes its cost." 

Eugene M. Schwartz 

IXfCUTlVI It St ARCH INSTITUTf. INC. 


ABOUT 

THE 

AUTHOR 


Mention E. Joseph Cossman in mail order circlet, and you get a reaction 
similar to mentioning Thomas Alva Edison to an electrical engineer. 
Joe Cossman is rightfully regarded as one of the "miracle men" of fHe 
field because of his amazing record of resounding successes. 


Starting in his spore time, with a kitchen table for an "office", Joe 
Cossman built on international mail order empire that has mode him a 
millionaire. He learned the ins and outs of moil order the hard way . . . and you con 
benefit from his experience in these poges. Here Cossman tells you how he thought 
up-tested-marketed-produced-ond told hit products. His mail order methods 
pulled an astounding total of ten million so lot on six products alone— and that was juet 
the beginning! 

Today, Joe Cossman knows that anybody con find, advertise and sell a product in 
mail order Capital-experience-even the product-all these ore of secondary im¬ 
portance. The important thing it to know how to go about it-and that you will discover, 
spelled out in foscinating detail, in this book, let this book be your first slep towords 
starting your own compony-in your spare time. In just a few years you moy be 
wealthier than you ever dreamed! 


the biggest mail order companies in 
America. He shows you how to do it, 
every step of the way. From getting 
the original idea, and writing the ad¬ 
vertising, to how and which lists to rent, 
and where to get them. He details for 
you other successful mail order cam¬ 
paigns—shows you how other men 
started small and founded a booming 
business. 

Cossman gives you valuable tips and 
pointers on how to produce your prod¬ 
uct inexpensively—and how you can 
branch out and develop new products. 

If you've ever wanted to start your 
own business—here's the chance for 


you. Opportunities are actually un¬ 
limited in mail order. Nobodies have 
become millionaires overnight—and if 
anybody can show you how, Joe Coss¬ 
man can. 

If you follow his tested, fool-proof 
rules, you can start with little cash- 
working even in your spare time—and 
build a good income out of moil order. 
In a short time you can achieve the 
financial independence you hove 
dreamed of.. . and be your own boss, 
with your own business. This is your 
chance to break out of the old rut and 
hit the big time years earlier than you 
ever dreamed you would! 
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HOW I MADE 
$1,000,000 
IN MAIL ORDER 

tells how 

YOU CAN MAKE 
$ 1 , 000,000 
IN MAIL ORDER 



WHAT THIS BOOK CAN DO FOR YOU 

If you want to break out of the old rut—start your own busi¬ 
ness with little or no capital necessary—and be your own boss at 
last mail order is the greatest business opportunity that can do 
this for you. 

In this book I will show you how to think up a mail order 
product and test it inexpensively (following the advertising system 
given in these pages), produce it and market it. Starting with just 
one product, and working in your spare time or just on weekends, 
it is actually possible to bring in several thousand dollars a day in 
cash in-advance orders! 

That is what makes mail order the fastest-growing and most 
profit-making business in the world today. This book will show 
you how to go about it, from getting the first idea right on through 
to establishing an entire line of successful merchandise for your 
own mail order business. 

I started out using the kitchen table as a desk and working on 
weekends while keeping my regular nine-to-five job. Today I own 
the office building in which I work and sit behind a $1,000 desk. 

In these pages you'll discover how' with common sense, imagi¬ 
nation, and perseverance you can do the same, building a business 
with unlimited potential and adventure. 

E. Joseph Cossman 


“I have been in the mail order business for 40 years and during this time I have read 
every book I could find on the subject. In my opinion, Joe Cossman’s book, How I 
Made $1,000,000 In Mall Order, is one of the best mail order books ever written." 


Melvin Powers 



Please send your order to: 

Melvin Powers 

12015 Sherman Road 

North Hollywood, California 91605 


Gentlemen: Send me a copy of How I Made $1,000,000 in Mail Order 
by E Joseph Cossman. $15.00 postpaid. 

I will use this book for 30 days entirely at your risk. If I am not thoroughly 
pleased, I will simply return it for a full refund 

Enclosed is my check ( ) money order_( ) for $15.00. 

California residents please send $16 07. 


Name - 

Address - 

City - 


(Please print) 


Zone 


. State 
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Nothing is more exciting than the realization that you can accomplish whatever you want.... 
And nothing is more life changing than the tools to accomplish it. 


THIS BOOK IS GUARANTEED 

TO 

CHANGE YOUR LIFE! 

I am excited to announce I’ve just published a new book that has 
the rare elements necessary to propel it into the elite category of all-time, 
bestselling motivational classics. It’s called Think Like a Winner! by Dr. 

Walter Doyle Staples, a highly acclaimed authority on human potential. 

For years I have been fascinated by how some people become 
successful, while others in the same business or profession never quite 
seem to make it, no matter how hard they try. I wanted to know what sets 
them apart. 

LEARN THE SECRET OF SUCCESS 

I found that many successful people credit the shaping or changing of their thinking for putting them 
on the road to personal and financial success. Most remember a specific book that had great influence on their 
manner of thinking.... That’s exactly what had happened to me. I read Think & Grow Rich by Napoleon Hill 
when I was only 16 years old, and I’ve never forgotten the impact it made. 

I have been a book publisher for more than 40 years, specializing in motivational books. I’ve published 
such multi-million bestsellers as Psycho-Cybernetics, The Magic of Thinking Big, and Think & Grow Rich 
(which I published in trade paperback years after first reading it in hardcover). And I’ve read almost every 
motivational book that’s been on the market. Though many have been interesting and helpful, only a handful 
have attained true greatness. Think Like a Winner! is destined for such greatness. Those who read it are 
profoundly affected. It’s only a matter of time until Think Like a Winner! is cited by successful people as the 
book that changed their lives. 

Of the many motivational books available, Think Like a Winner! has been chosen as the Bible of the 
Melvin Powers Wealth-Building Team—a group of motivated entrepreneurs participating in my money-making 
opportunities. Why are we using this particular book?... Because it teaches people how to think like winners and 
get the concrete results that winners get. 

TECHNIQUES OF THINKING LIKE A WINNER 

How do you think like a winner if you haven’t been as successful as you’d like? In Think Like a Winner! 
Dr. Staples explains how the mind functions and specifically how you can achieve your personal and financial 
goals—even if you’ve repeatedly been unable to do so in the past. You’ll learn how to reach your full potential, 
resulting in psychological and physiological changes that create a win-win life. 


THINK 
LIKE A 
WINNER! 

Dr. Walter Doyle Staples 


\fMtv4lt ft"**,,, 




IV K.o/v. N.(V kjrJ 
- tw «W H« . u-, . 


Dr. Staples compares the mind to a giant computer. Both are neutral. Both put out what has been put 
into them Garbage in. garbage out—an expression well known to computer users—also applies to the human 
mind. Negative suggestions and experiences are the garbage that get programmed. Dr. Staples tells how to 
change one’s programming so that what comes out is life enhancing ... the stuff of winners. 
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1 HE MOST IMPORTANT CHOICE YOU’LL EVER MAKE 

rhoosins to think like* j' n J* >rtant c ^°' cc y° u U ever make?... Your manner of thinking. And it is a choice. By 
2 y0U ’ n * ChOOSing ^ rsonal and financial ™ccL. You'll be open to 

Hnff I've i» h F u ay ~ mot,vated and diligent in your pursuit of them. Eventually you’ll catch the 

. cine« ontvtrtiinit ec a ^ ain and again with readers of my books and people who participate in my 

business opportunities, ’t ou are not only what you are today, but also what you choose to become tomorrow. 

YOL RE IN 1HF R1GHT PLACE AT THE RIGHT TIME FOR SUCCESS ... RIGHT NOW! 


1 V H A 0W u many t,mcs havc y° u heard that success is being at the right place at the right time? Well ... you’re 
®. UC 1 , s ver y mon acnt you are at the right place at the right time. Begin to think like a winner and seize 
this opportunity to get on the road to success. 


LEADING AUTHORITIES IN THE MOTIVATIONAL FIELD PRAISE THINK LIKE A WINNER! 


Anthony Robbins — Author, Unlimited Power 

Helping people discover their richest possibilities and reach their greatest heights is an extraordinary gift, and 
the one that Dr. Staples shares.” 

Dr. Robert Schuller — Founding Pastor, The Crystal Cathedral 

“If you want to maximize your life's potential and at the same time enhance the lives of others, Think Like a 
Winner! is vital reading.” 

Denis Waitley — Author, The Psychology of Winning 

“A complete ‘how to' success system for reaching new heights of personal excellence." 

Dr. Norman Vincent Peale — Author, The Power of Positive Thinking 

“Think Like a Winner! is a scholarly motivational book. It convincingly presents workable formulae for releasing 
your potential." 

Dr. Kenneth Blanchard — Co-Author, The One Minute Manager 

“Leaders are those who havc a vision of excellence and have acquired the necessary skills to help themselves 
and others reach their full potential. By applying the principles of this book, you are taking a major step in this 
direction.” 

James Newman — Author, Release Your Brakes! 

“The years of study and exploration which have gone into your book, Think Like a Winner! have produced a 
terrific course for personal growth. It will make a positive contribution to the life of every person who reads 
it.” 

Brian Tracy — Author, The Psychology of Success 

“This book is a veritable encyclopedia of success ideas and concepts, and anyone could benefit by applying 
these ideas to his or her life.” 


A LIFETIME MONEY-BACK GUARANTEE 

You’ll be given a tested, proven blueprint for success. Follow it and your life will change forever. Order 
Think Like a Winner! If it isn't all I’ve said it is—and more—you can return it for a full refund at any time. 
Send $10 (CA res. $10.83) plus $2.00 shipping and handling to: 

Melvin Powers 
12015 Sherman Road 
No. Hollywood, CA 91605 
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THINK LIKE A WINNER! 


Dear Friend: 

I am Melvin Powers, president of Wilshire Book Company. I’ve 
had the pleasure of publishing such multi-million bestsellers as Psycho- 
Cybernetics, Think <4 Grow Rich, and Magic of Thinking Big. 

I’ve just published another book of the same stature, which I 
predict will be a perennial bestseller. It’s Think Like a Winner! by Dr. 
Walter Doyle Staples, a leading authority on human potential. 

It isn’t often that a publisher can honestly say that the book he 
is promoting is the best one on a particular topic that he’s read in his 
entire publishing career. (For me that’s 40 years.) This is one of those 
rare occasions. Watch Think Like a Winner! climb the bestseller list. 

GIANTS IN THE MOTIVATIONAL FIELD 
PRAISE THINK LIKE A WINNER! 


THINK 
LIKE A 
WINNER! 

Dr. Walter Doyle Staples 



Anthony Robbins — Author, Unlimited Power 

“Helping people discover their richest possibilities and reach their greatest heights is an extraordinary gift, 
and the one that Dr. Staples shares." 

Dr. Robert Schuller — Founding Pastor, The Crystal Cathedral 

“If you want to maximize your life's potential and at the same time enhance the lives of others, Think Like 
a Winner! is vital reading.” 

Denis Waitley — Author, The Psychology of Winning 

“A complete 'how to' success system for reaching new heights of personal excellence.” 

Dr. Norman Vincent Peale — Author, The Power of Positive Thinking 

“Think Like a Winner! is a scholarly motivational book. It convincingly presents workable formulae for 
releasing your potential.” 

Dr. Kenneth Blanchard — Co-Author, The One Minute Manager 

“Leaders are those who have a vision of excellence and have acquired the necessary skills to help 
themselves and others reach their full potential. By applying the principles of this book, you are taking 
a major step in this direction.” 

Art Linkletter — Author, lecturer, and television personality 

“Dr. Staples has written a complete manual for personal and professional development. It will surely help 
many reach the pinnacle of success.” 

James Newman — Author, Release Your Brakes! 

“The years of study and exploration which have gone into your book. Think Like a Winner! have produced 
a terrific course for personal growth. It will make a positive contribution to the life of every person who 
reads it.” 

Brian Tracy — Author, The Psychology of Success 

“This book is a veritable encyclopedia of success ideas and concepts, and anyone could benefit by 
applying these ideas to his or her life.” 
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THISR LIKE A WINNER! HAS A PROFOUND EFFECT ON ITS READERS' LIVES 

lf /v U T ant . t0 gCt thc resu,ts w 'nncrs get, you must think like a winner thinks!” This is the 
premise, o t is i\e \ and motivational book on how to achieve success in the 1990s. Think Like a 
Vr inner, is an upbeat guide for everyone who wants to be successful. 

H°u do \ou think like a winner if you haven’t been as successful as you’d like? In Think Like a 
Winner! Dr Staples explains how the mind functions and specifically how you can achieve your personal 
and financial goals even if you’ve repeatedly been unable to do so in the past. You’ll learn how to reach 
your lull potential, resulting in psychological and physiological changes that create a win win life. 

Think Like a Winner! clearly explains in an entirely new way the profound effect on our lives of 
our core beliefs and values. Throughout the book there are engaging exercises and relevant quotes by 
some of the most successful people who have ever lived. You can literally turn to any page and find 
something new, or a new twist on an old idea. Think Like a Winner! is a fascinating adventure toward a 
better understanding of how the human mind functions, and what specific steps each individual can take 
to turn his or her life around. It is quickly becoming the standard reference text for personal and 
professional growth. 

PARTIAL TABLE OF CONTENTS 


What Makes People Successful? 

The Key to Success. The Process of Thinking. What Are You Telling Your Mind? 

Principal Influences in Your Upbringing 

What Are Your Beliefs? Abundance Is Everywhere. Can One Idea Change Your Life? Risk and Change. 

A Model of Human Behavior 

Humans Versus Animals. The Formula. You Are Greater Than the Sum of Your Parts. Total Success. 
Your Basic Hardware: The Mind/Body Connection. The Genius in Creativity. 


The Power of Perception 

Conscious and Subconscious Thought Processes. Testing Your Perception. Mental Images. The Power of 
Suggestion. 

The Human Success System 

Your Built-In Success System. Your Success System Never Fails. Self-Concept. Self-Image. Self-Esteem. 


How the Mind W'orks 

Five Mental Laws. Mental Attitude. The Learning Process. Inherent Versus Learned Drives. The Two 
Principal Fears: Failure and Rejection. Freedom from Fear. 


Reprogramming Your Mind for Success 

Your Mental Room How Have You Been Programmed? Your Mental Light Switches. Autogenic 
Conditioning Your Book of Beliefs. The Power of Affirmations. Breaking Through Fear. You Control 
Your Life. The Ultimate Secret of Success. 


This Powerful Book Can Change Your Life. Order Think Like a Winner! 

304 pages. $10 plus $2 postage. Send to: 


Melvin Powers 
12015 Sherman Road 
North Hollywood, CA 91605 
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12015 Sherman Road 
No Hollywood. CA 91605 


(818) 765-8529 
FAX (818) 765-292? 


$10,000 Reward 


Dear Friend: 

$10,000 will be paid to each person who sends in a video of a product we use on TV in a 
“successful" two-minute direct response commercial or half-hour infomercial. 

Just video tape the hottest selling item or items from your fair and send us the tape. If we 
like the product, obtain rights to it, and go national as described below, you get your $10,000 
reward. If you submit more than one “successful" product, you will receive $10,000 for each one. 

Why are we offering this reward? Because we need your help. Although we spend a great 
deal of time every year searching fairs, trade shows, and publications, and reviewing submissions 
to find new products to present on television, it is impossible to find every potential winner that may 
be out there. 

Each video tape submitted must be clearly marked with submitter’s name, address, and 
telephone number and must list names of products and demonstrators. Each video tape must be 
submitted with an attached list that sets forth the following: 


1. Submitter’s name, address, and telephone number. 

2. Product names, manufacturers’ names, addresses, and telephone numbers. 

3. Demonstrators’ names, addresses, and telephone numbers. 

4. Date sent or delivered. 


Terms and Conditions 


Melvin Powers Television Marketing (MPTM) is continuously searching the marketplace for new products 
in connection with its video marketing programs. This is not a contest or sweepstakes, but a nationwide search for 
products. We spend thousands of dollars in our search, and we are willing to pay a “reward" to individuals who 
provide us with a video demonstrating a “new” product. “New" means that the product has not appeared on 
national or regional cable television. There is no limit on the number of tapes that can be submitted, but the format 
must be VHS or 8mm. All tapes submitted become the property of MPTM. Submitter warrants and represents that 
he or she has the legal right to make such submission and will hold MPTM harmless against any third party claim. 
In the case of duplicate products being submitted, MPTM will be the sole judge of the recipient of the $10,000 
reward. In the case of multiple “successful submissions’ of distinctly different products, multiple rewards will be 
awarded. To qualify for the reward, the product submitted must be accepted by MPTM. and at the sole discretion 
and judgment of MPTM, after appropriate evaluation and testing, be aired on national cable as paid programming 
for at least 12 consecutive weeks as a two-minute direct response commercial or half-hour infomercial. The $10,000 
reward is completely separate of any ongoing royalty or similar arrangement that may be negotiated with and paid 
® * 01*1 owner of the rights to the “successful" product. MPTM has the right to require the name and 

photograph of reward recipients for use in its future promotional activities as a condition to the reward Any 
dispute, controversy, or claim between submitter and MPTM will be arbitrated in Los Angeles in accordance with 
the rules of the American Arbitration Association, and judgment upon may he entered in any court having 
jurisdiction thereof Submitter must be over 18 years of age and this offer is not valid in states or territories where 
it would be prohibited 
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Chapter Six 


Classified Ads Can Help You 
Make Big Money in Multi-Level Programs 


Whether you are currently involved in a multi-level program or are serious about 
wanting to make extra money or a career change, this chapter will be of great help in 
achieving your goals. 

Unfortunately, many people have a closed mind when it comes to the subject of multi¬ 
level marketing. I suggest that you keep an open mind. There’s a very positive side to the 
business that is often overshadowed by false preconceived notions. Multi-level marketing has 
been wrongly associated with pyramid schemes which suggests to people that they can make 
money without working or that the entire thing is a scam, but I know for a fact that there are 
companies out there that have bona fide programs and sales into the multi-millions. They 
offer one of the best business opportunities available for financial security and personal 
freedom. 


What Can Multi-Level Marketing Do for You? 

Making big money in multi-level takes hard work, but how many people do you know 
who already work hard, yet struggle to make a living? They could be putting the same effort 
into multi-level sales and be rewarded with great wealth and the satisfaction that goes with 
being highly successful. Multi-level is a golden opportunity that can transform a person’s life, 
regardless of educational background, race, religion, gender, age, or health status. I have seen 
ex-waitresses and bartenders, school teachers and postal employees, bus drivers and 
department store employees, small business owners and police officers—people from all 
walks of life—make $3,000, $5,000, 10,000 to $100,000 a month, and more. The stories go 
on endlessly of those who have made it. With determination and a willingness to do what 
it takes, anyone can be successful in multi-level. Why not you? 
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MAKING MONEY WITH CLASSIFIED ADS 

What’s the Secret of Success? 

I’ve sold millions of copies of my motivational books to multi-level companies and 
have been involved in several different programs. I am most familiar wi ea t -related 
companies and personally know individuals who are making a million dollars a year. I ve 
asked them their secret of success. Their answer invariably is: consistency of purpose. 1 ve 
also talked to key people in various types of multi-level companies about who becomes 
successful in their programs. As in most endeavors, it’s the person who takes the challenge 
seriously, learns the techniques of making money from people who have done it, and does 
what’s been proven to work. The secret is no secret. It’s just good, old-fashioned, consistent 
work. 


Your Money-Making Mentor 

There is a tremendous amount of personal and corporate help for those who want to 
succeed in this business. It’s a rich training ground for any type of entrepreneurial success. 
Supervisors teach, guide, encourage, and help those whom they introduce into the business. 
They provide invaluable help in numerous ways, including: 

1. Teaching entrepreneurial business techniques that are invaluable no matter what 
one ultimately does in life. 

2. Helping people to develop a winning mind set that makes great accomplishments 
possible. 

3. Teaching a specific, proven system of making money. 

4. Offering emotional support. 

5. Giving continuous help. 

Supervisors become mentors, holding people’s hand and guiding them steadily toward 
their personal goals. Why are they so good to those they introduce to the business? Because 
they have a vested interest in their people’s success. It’s that simple. 

1 can tell you firsthand that multi-level marketing has tremendous power to create 
wealth and a lifestyle that most people only dream about. When you make your dreams your 
goals, they become attainable. If you just do what it takes, exactly what you are taught, there 
is nothing to stop you from achieving everything you ever wanted. There are no ceilings on 
how much you can make. It’s all there for the taking. Everything you ever wanted Your 
success is enurely in your hands. 
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A Never-Ending Source of New Leads 

i »• r ^ now y° u are a lready in multi-level, one's circle of influence—friends, 
re a ives, usiness associates, and casual acquaintances—is the first place to look for 
customers an recruits. But once they have been approached, there is a need for new means 
o generating eads. That s when classified advertising can make all the difference. It can 
supply a steady stream of people interested in what is being offered. 

Let s look at some interesting ads that successfully generate leads for new customers 
and potential recruits. The following recruiting ads and similar ones are working very 
effectively for Don Hart, a dynamic Las Vegas-based multi-level supervisor and seminar 
instructor. You can use these same ads or variations of them for your own multi-level 
business. 

Basically, Don is asking for a phone call to introduce himself and his program to 
prospective, motivated individuals. Those who join the program can use the same ads and 
techniques to build their business. An unusually successful marketing program has helped his 
company grow in sales every year. It's quite a credit to the marketing skills of everyone 
involved. 


Ads that Work 

Here are some of Don's ads. Notice they include his Web site address.They all sell the 
sizzle. As we analyze them, see if you can improve them. 

A FREE 3-MINUTE PHONE CALL can dramatically change your life! Call 
(800) 299-3491 www.hireyourboss.com 

A FREE 3-MINUTE PHONE CALL can dramatically change your life! Call 
(800) 299-3491. Don Hart, wealth builder.www.hireyourboss.com 

What impression do you think the reader gets from the first ad without Don’s name? 
The second, with his name added? Does it matter either way as long as the message is clear? 
Remember, the reader has no idea what type of an ad he is answering. Don elected to use his 
name in this particular ad. I like it because it makes the ad more personal. You know who is 
running the ad. 

Don has an exceptionally high closure rate and teaches people how to accomplish the 
same. He’s cheerful, friendly, and eager to share his techniques of running a home-based part- 
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or full-time business. He tells those who respond to his ads that the program can work like a 
charm if they follow the company's step-by-step instructions a statement he knows to be 
absolutely true. 

Here’s a variation of the same ad: 

A FREE 3-MINUTE PHONE CALL can dramatically change your personal and 
financial life! Call (800) 299-3491.www.hireyourboss.com 

He is now giving further information, telling the reader the call has to do with one's 
personal and financial life. By doing so, he is further qualifying the caller. He offers the 
opportunity right on the phone and helps the person get started immediately. 

I list my phone number in some of my ads to sell my mail order course. It's very 
effective and the personal touch invariably makes the sale. 

What do you think of the following ad compared to the previous three? 

YOU CAN BECOME WEALTHY! Money making secrets revealed! Call (800) 
299-3491 .www.hireyourboss.com 

I like the bold statement "YOU CAN BECOME WEALTHY!" It's not saying maybe 
or that it might work. His ad states it as a fact. I also like "MONEY MAKING SECRETS 
REVEALED." I’ve been using this tried, tested, and proven ad copy for years to sell my mail 
order course. Don adapted it to promote his program. 

Here are three variations on the fourth ad. As you read them decide which ad or ads 
attract you. Which would you run? 

BECOME WEALTHY before it's too late! Money making secrets revealed. Call 
(800) 299-3491 .www.hireyourboss.com 

YOU CAN BECOME WEALTHY. Money making secrets revealed. Before it's 
too late, call (800) 299-3491.www.hireyourboss.com 

BEFORE IT'S TOO LATE, let me help you become wealthy. Call (800) 299- 
3491 .www.hireyourboss.com 

Which ad do you think pulled best? Why? What do you think of the phrase "BEFORE 
IT S TOO LATE"? What message does it convey? Do you like it? Dislike it? Does it sound 
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sincere? Would you use it in your ads? Would you answer an ad that had that phrase? 

As you can see, writing good ad copy is part art and part science. It’s a wonderful 
feeling to get the response you want, and even better to exceed your expectations. As a 
songwriter, I knew when I had a hit song as soon as I had written the title and the first few 
lines, just as I have often known I have a winning ad by the headline and the first few 
paragraphs. Yet, one never knows for sure how any creative effort will fare until you put it 
to the test. The effort that goes into creating a successful ad is well worth it. It's fun knowing 
you can hit the jackpot at any time, and when you do, it's exciting and rewarding. 

Here are two of my favorite ads. What do you think of them? Do they sound sincere? 
Would you answer an ad like this? Would you be curious to know what it is all about? 

I MADE LOTS OF MONEY last month lying around my swimming pool every 
afternoon and working only when I wanted! I can positively teach you to do the 
same. Call (800) 299-3491.www.hireyourboss.com 

I MADE $8,793.23 LAST MONTH going skiing and working only when 1 
wanted! I can positively teach you to do the same. Interested? Call (800) 299- 
3491 .www.hireyourboss.com 


It's great advertising copy and it does it all: tells the amount of money made, paints a 
glorious picture of lying around a swimming pool or going skiing, assures the reader he can 
do the same, and calls for action. You could use a variation of these ads, perhaps substituting 
another activity for skiing, such as fishing, golfing, playing tennis, sailing, horseback riding, 
skin diving, bowling, gardening, or working out at the gym. Try it. The ad works perfectly. 

The questions I've asked you to answer as we discussed these sample ads are precisely 
the ones you should ask yourself when writing your own classified ads. Your answers will 
help vou to see how readers of your ad will perceive it. Analyze, rewrite, test. Then analyze, 
rewrite, and test again, forever trying to improve your return. That's what mail order is all 

about. 


In response to people answering my various business opportunity classified ads, I offer 
the opportunity to work with Don Hart in his program. See pages 104 through 107 for my 
four-page letter. You are welcome to use this layout and adapt its copy, if appropriate, for 

your own program 
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.I've been asked many times to recommend a network marketing program that offers excellent 
financial opportunities, proven products, and has an outstanding track record. This is it. 


TWO MARKETING EXPERTS 
CAN DRAMATICALLY INCREASE YOUR INCOME! 

Dear Friend, 

I’m going to give vou some great news that will make it poss ible for you to make more 
money, sooner than vou ever thought possible . But first, I want to tell you about the three 
elements that can guarantee your success. 

Three Golden Keys to Getting Rich 

Have you ever wondered how so many people who start with nothing, become financially 
successful? 

1. They look for a good opportunity until they find one. 

2. They get someone to teach them what to do. 

3. They do it. 

You can do as they have done. You will need an opportunity and a teacher. But just any 
opportunity won’t do, and neither will just any teacher. Your chances of success are best if the 
o pportunity is unique, powerful, easy, and proven to work—and if the teacher is experienced. 
successful, and dedicated to helping vou make it . 

Here’s your chance to seize the neht opportunity and the right teacher . It couldn’t he anv 
easier . I’ve already found them both for vou ! All you have to do is take advantage of the 
opportunity being offered to you. 

Your Own Personal Teachers 
Will Stand by Your Side 
And Help Make You Successful 

Have you ever had a successful person say to you, “ I’m going to teach vou hn W to become 
financially su ccessful and guide vou eve ry step of the wav "? Well now someone is saying exactly 
that Don Hart, a dynamic, full-time, Las Vegas multi-level supervisor and seminar instructor 
and I are dedicated to helping people who dream of riches and want to get their bank accounts to 
overflow with cash, checks, and money orders. Like so many other things in life, it seems so 
easy when you know how...and so difficult— sometimes impossible—when you don’t 

Most individuals Who achieve success are “ordinary' people ." They start out with dreams, 
probably much like yours. Dreams of extra money to buy larger homes, new automobiles, travel, 
and pay for their children’s college education. Dreams of becoming their own boss and working 
as much or as little as they want Dreams of finding their work rewarding, challenging, and fun 
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This Opportunity Has Every Element Necessary to Qualify It 

As a Virtual Gold Mine 

There are thousands of millionaires in the United States. Interestingly, many of them made 
their fortunes in the last twenty years in multi-level sales. In fact, more millionaires have been 
created in the last two decades by network marketing than by any other form of business. 

Ihg company I am excited about and enthusiastically recommending is a multi-level 
IMffceting company This means that in addition to making a profit from selling products 
yourself, you can make money on other people’s sales. 

Every one of your future happy customers is a potential distributor as he or she 
enthusiastically tells amazing success stories to friends and relatives. 

Infinite Level Bonus Plan Helps Set 
A New Industry Standard for Distributor Compensation 

The money-making opportunity is great because of the company’s lucrative marketing plan. 
It provides an infinite level bonus, rather than the three to five levels offered by most other multi¬ 

level companies . The plan can dramatically increase the amounts of money you earn over what 
you would with the traditional limited level plan. 

Many Motivated Entrepreneurs 
Have Been Transformed into Millionaires 

Many of the individuals who learned of this innovative company’s products when first 

introduced, and who chose to put their energy into marketing them have already become rich . 
They knew the time was right for what they had to offer. And once again, the time is right. 

The company is on the cutting edge of scientific technology . They have years of invaluable 
experience with substances from the plant world that medical researchers are now looking to for 
solutions to our most puzzling health problems. The scientific community’s interest in 
preventative health care and natural means of dealing with illness and disease is growing larger 
every year. . .and health care is now one of the largest industries in America. Market conditions 

couldn’t be better. 


They Have Changed Their Lives Forever 
And It Can Happen to You! 

Ttr . rj ^c Qf people have had the foresight t o reco g niz e this opportunity as the life^han gl D g 
event it trulv is Students, homemakers, accountants, engineers, teachers, police officers, 
construction workers, waitresses, market checkers, truck drivers, retired and disabled people 
have taken control of their lives. They found out what works from SPnwne who Knows , and they 
did what it takes to make it. As a result, they KhigvgJ filial while do ing 

something they ^t.sfvimi a n d which makes a worthwhile wnttlbuUQI) 10 man k ind - You can 

do as they have done. 
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You Will Become Valuable 


Do you know how much you are worth in the marketplace? You are w orth what you’re 
being paid . How valuable do you think you are? Why do you think corporation presidents are 
paid hundreds of thousands or millions of dollars a year? Because they are valuable! 

Don Hart and I will teach vou skills that will make vou valuable . You will bring value to the 
marketplace...with products that make people feel great...and with an opportunity that helps 
others to change their lives, follow their dreams, and take control of their futures. All you need is 
a good attitude, a willingness to take direction, a desire to take control of your life, and a 
dedication to consistency and perseverance. 

Rich People Are No Smarter Than You 

They just know the techniques of making money. Don and I will teach vou ho w to be a 
money maker — and how to have a Rolls Royce mentality, rather than that of a wage earner. 
You’ll develop the Midas touch and have a winning attitude in everything you do. You are no 
different from those who are making unbelievable sums of money . What’s their secret? They are 
motivated for success and are willing to follow a proven plan while keeping their sights on their 
long-term goals. 

You’ll Be Given a Tested, Proven Blueprint to Follow 

Don and I will give vou a plan that works—a plan that has already made many people 

wealthy . If you do what they did, you’ll get what they got—and more—because we have 
committed our years of successful marketing experience to multiplying the earning potential of 
the plan. 

Your success will be our success. We will be available to help vou every step of the wav . 
We’ll hold your hand and guide you as you build your business from the first day on—for as long 
as you want our help. This plan makes sense. It’s working. It’s growing every day. 

What Is the Secret of a Winning Team? 

It has been our experience that the most successful teams are comprised of members who 
believe in their ability to be successful, are enthusiastic about the project at hand, have pride in a 
job well done, and have a vested interest in the outcome of their efforts. In plain language, this 
means that each person has a positive attitude, works hard to do his or her best and has the 
op portunity tp sh a re in the profits. 

An Unusual Promise When You Join 
The Powers-Hart Wealth-Building Team 

Don and 1 are inviti ng you to take a wealth-building ioumev with us that will change vnur 
life in ways yoy guy qevgr havg ima gi n ed Becoming more valuable, making a lot of money, and 
feeling satisfied with what you have chosen to do in life are only pan of what the wealth-building 
team otters. As a member, you will get a sense of belonging to a new family that is supportive of 
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your goals and self-development. A family you will find psychologically uplifting. A family with 
an ongoing personal growth program that will empower you to reach both your personal and 

inancia goals. The continuing personal contac t with us will help you become a winner in this 
endeavor., and in life 

Don’t Neglect Your Future 

I Lyou want your life to change, you m ust change . If you want things to be different, you 
must do something different. Be good to yourself—allow yourself to be a winner. You have the 
chance to associate with winners and to be part of a winning team. 

Where will you be one year from today if you don’t join us? Two years from today? Take 
responsibility for where you are and where you want to be. Take charge of vour future . 
Remember, you are not only what you are today but also what vou choose to become tomorrow . 

Think Like a Winner... 

You Are at the Crossroads of Success 

Don’t lose one precious minute ! Those who get in on the ground floor of this once-in-a- 
lifetime opportunity will flourish. Don’t be left out . 

Be ready to feel great. Be ready to spread the word to others. Be ready to be successful 
faster and easier than you ever imagined possible. Be ready to have others spread the word for 
you. Be ready to cash in on your mounting sales and on the sales of others. Be ready to take 
loads of cash, checks, and money orders to the bank. And be ready to lead the life you’ve 
dreamed of. but never really thought possible to attain . 

This Is the Moment of Truth 
A Pot of Gold is Yours for the Asking 

If wishing could make money for you, you’d already be rich. Now is the time to do what it 
takes to get what vou want . You have the opportunity to join a winning team. Create a miracle in 
vour life bv taking the steps that have made fortunes for others . Do yourself a favor that can 
dramatically change your life! O rder vour Wealth-Building Sian-JJn .M for $5.00. Send your 
order to Don Hart, 4542 E. Tropicana, Suite 205-A, Las Vegas, Nevada 89121. Find out how 
you can get started making money immediately. You have a wonderful adventure in store for 

you! 


Don and I look forward to welcoming you to our wealth-building team. 


Melvin Powers 


P S The secret of success in life is to be ready tor opportunity when it comes. I hope 
you’re ready...because it doesn’t get any better than this! Good luck. 
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Chapter Seven 


Two-Step Classified Ads 
Made Me a Multi-Millionaire 
They Can Do the Same for You! 


The beauty of classified ads is that they are relatively inexpensive compared to display 
ads. Once they work, you can run them on a TF (till forbid) basis, as I explained in chapter 
six, paying in advance and having them run continuously until you stop them. I’ve sold 
millions of dollars worth of my book How to Get Rich in Mail Order and my audio tape 
program called Mail Order Millionaire using both one- and two-step classified ads on a TF 
basis. The same techniques that have made this campaign successful can be used to sell all 
types of products. 

Libraries have a reference series called Subject Guide to Books in Print which I 
mentioned briefly in chapter one. It lists over 1,000,000 books in numerous categories and 
gives the title, author, price, and name and address of the publisher. If you are interested in 
any of the listings, you can write to the publisher telling him you are in the mail order 
business and would like to sell those particular books. Ask for his catalog, advertising 
literature, price schedule, and any additional information you might want. He’ll be pleased 
to work with you. 

The Secret Weapon that Drives Response Rates Dp 

For years I ran the following classified ad and variations of it in the Business 
Opportunities section until the pulling power diminished. 

HOW TO GET RICH in Mail Order. An expert’s step-by-step guide. Money- 
back guarantee. $22.00 postpaid. Melvin Powers, Suite 905. 12015 Sherman 
Road, North Hollywood, California 91605 
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Now I'm running an ad that doesn’t tell specifically what the offer is for. People are 
curious about it. f've received many letters and phone calls from readers telling me they have 
seen my ad for years, and because of its longevity, finally decided to send for the cassette. 
The ad reads as follows: 

FAMOUS MAIL ORDER MILLIONAIRE reveals his money-making secrets. 

Free, exciting details. Write: Melvin Powers, Dept. 853, 12015 Sherman Road, 

North Hollywood, California 91605 

An improved version that greatly increased the inquiry response, and consequently the 
number of orders reads: 

FAMOUS MAIL ORDER MILLIONAIRE reveals his money-making secrets. 

Free, exciting one-hour cassette. Write: Melvin Powers, Dept. 375, 12015 

Sherman Road, North Hollywood, California 91605 

I send the same literature as before with the addition of the audio tape. What 
percentage increase in orders would you guess was the result of adding the tape to the 
offer — 10%, 20%, 25%, 50%, 75%, 100%? The answer is 400%! That's because I have a 
captive audience for one hour and can tell my story. The prospective customer also hears the 
actual voices and success stories of many of my students who have become successful 
following my instruction. (They were glad to share their experiences and encourage others 
to do as they have done.) It all adds credibility and excitement to the offer. This approach 
is heads and shoulders above selling the book and course from a classified ad alone or 
sending out the four-page sales letter by itself. The combination of ad, tape, and literature 
does the job. 

I had such success with audio tapes that I experimented with using video tapes to sell 
some of my business opportunities. The results were good, however, I watch the bottom-line 
carefully to make sure the campaign continues to be profitable, as video tapes are more 
expensive than audio tapes to duplicate and mail. 

Creative Thinking Can Save the Day . . . and the Offer! 

One of my television infomercial clients was trying to sell a business opportunity. 
They had tested various prices but none worked. They were about to drop the show after 
spending a great deal of money. I suggested that they go after leads only, using an 800 
number, and follow up with a half-hour audio cassette, four-page sales letter, and other 
literature. They took my advice and the offer is now working perfectly—and very profitably! 
The point is that you must think creatively and test changes in your approach to any 
campaign before abandoning it. 
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Although sending out a tape doesn’t lend itself to all offers, do it whenever 
appropriate, t nn suggestion, a number of my mail order students have begun using a half- 
our au 10 cassette. In nearly every case, it at least doubled their response. To inexpensively 
test e use o audio cassettes for your offer, you can record your message on a home tape 
recor er, uplicate it yourself, and try it out with your literature. It gives your offer a 
personal touch and can do wonders for your response rate. Or if the offer warrants it, you 
might want to consider using an inexpensive video tape. 

The Magic Number is Four 

Often students assume that long copy is a negative; that people will be too busy to 
spend the time to read it. But the opposite is true. Long copy works well because consumers 
are hungry for information. And they won’t buy unless all their questions have been 
answered and all possible objections overcome. For example: What will your product do for 
me? Why do I need it? How does it work? How does it look, feel, sound, or smell? What 
sizes and colors does it come in? How long does it last? Is it easy to use? To maintain? etc. 
Why should I buy your product rather than your competitor’s? How do I know you are 
telling the truth? How much does your product cost? Is it worth the price? Have other people 
been happy with it? How can I order? Can I get my money back if I don’t like it? And on 
and on. This information must be provided specifically, completely, interestingly, and clearly. 
Most mail order companies choose four-page sales letters to accomplish this task, having 
found that they work best. 

I have included in this chapter two samples of four-page sales letters that I’m using 
in my follow-up literature to my "FAMOUS MAIL ORDER MILLIONAIRE ad. See if you 
can determine which letter is working better and why. See pages 121 through 124 and pages 
125 through 128. 

I received a very favorable review for my book How to Get Rich in Mail Order by 
Og Mandino, author of The Greatest Salesman in the World. See page 129. When I began 
enclosing this reprint in my sales literature, the sales increased measurably. If you have not 
read The Greatest Salesman in the World , I highly recommend that you do. It’s one of the 
best books I’ve ever read. You will be in for a real treat and you’ll thank me for it. Millions 
of copies have been sold and it has been translated into numerous languages. It’s available 
in paperback at bookstores and libraries. If you would like to read another of my favorite 
books, try The Knight in Rusty Armor by Robert Fisher, also available in paperback. 

Books have always played a very important part in my personal and business growth, 
and I love to share them. That’s the reason for my enthusiasm for the books I publish on 
self-development It’s also the reason for my outstanding success in this area of book 
publishing I once had three books on the bestseller list all at the same time (I’m still 
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dreaming about it!) 1 believe that achieving success in any endeavor is due more to attitude 
than to what you do or don't do. Rich people are no smarter than anyone else. They just 
have a good attitude about themselves and the tasks they undertake. They proceed logically, 
finding out all they can, they plan, and they execute their plan, all the while believing that 
there is every reason to expect success. You can expect success if you follow their example. 

1 tested an eight-page circular for the "FAMOUS MAIL ORDER MILLIONAIRE ad 
and it would have worked fine, I decided, as a single mailing piece. But I ended up cutting 
it down to four pages because I was offering several different business opportunities in the 
same package, and I didn’t want it to overshadow the others. What do you think of offering 
several business opportunities at the same time rather than only one? What do you think of 
offering more than one product or book at a time? 

Early in my career I found four-page sales letters to be the magic length. They helped 
me to sell millions of copies of the book Psycho-Cybernetics by Maxwell Maltz, M.D. Here’s 
how my two-step ads ran. 

MAKE YOUR DAYDREAMS your goals! Amazing new science of mind 
shows you how. Write or call for fascinating information. Melvin Powers, Dept. 

7, 12015 Sherman Road, North Hollywood, California 91605. Telephone: (818) 
765-8579 

DOCTOR’S AMAZING, NEW science of mind helps you achieve all your 
goals! Financial security, personal power can be yours. Write or call for 
fascinating details. Melvin Powers, Dept. 120, 12015 Sherman Road, North 
Hollywood, California 91605. Telephone: (818) 765-8579 

When I saw the gigantic number of orders the circular was pulling in, I rented 
thousands of names of people interested in self-improvement, and I sold hundreds of 
thousands of books. It was easy. I had found the winning formula — great ad copy. It was as 
if I had my own gold mine. When I had sold 1,000,000 copies of the book. I wrote a special 
foreword that helped increase sales even more. I was on a winning streak! To date, I’ve sold 
about 5.000,000 copies! 

My first printing of Psycho-Cybernetics was for only 3,000 copies, even though I was 
certain 1 had a big winner. I took my own advice of initially printing small quantities until 
the results of my first sales efforts were evaluated. I knew I could run more when 1 was 
positive 1 could sell them. 1 remember telling my printer that I would be printing millions 
of copies of the book in subsequent runs. He wanted to know' why I felt that way and I told 
him it was a gut feeling. I just knew it! In later years, we remmisced about that conversation 
many times, especially when I was giving him a print run of 250,000 copies. 
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career I’d call mv a ^° ut ^ °* ten had the same gut feeling during my songwriting 

" Zn PdZ SOn ® wntln 8 P^ner. Tommy Boyce, and say. "I jus. go. an idea for a h* 
song. Then I d proceed to smg and play .he song for h.m on my gui.ar. 


A Hit Ad Sold Tons of Hit Songbooks 


I sold 


When the book //ow to Write a Hit Song and Sell It by Tommy Boyce first came out, 
i success u y from a one-step classified ad that read as follows: 


MOUS SONGWRITER for the Monkees, Tommy Boyce, with 22 gold 
records such as "Last Train to Clarksville," "Come a Little Bit Closer," tells you 
how to write hit songs and sell them. Send for exciting new book, How to Write 
a Hit Song & Sell It. Guaranteed or full refund. $12.00 postpaid. Also order 
Songwriters Rhyming Dictionary $12.00 postpaid. Write to: Wilshire Book 
Company, Dept. 713, 12015 Sherman Road, North Hollywood, California 91605 


More than half the sales were for two books. I had great sales to libraries for both 
books. See page 130 for my full-page ad. From the classified ads, I went directly to full-page 
display ads in country western music magazines. They did well. I also ran in various 
songwriting magazines and did PI (per inquiry) deals for many years. The magazines ran the 
ads and I paid them $5.00 for each book I sold. They were paid once a month. 


PI deals are wonderful. The magazine runs the ad and you pay them a percentage of 
each order. The ads are keyed, so you know how many orders you are getting from each 
source. Payment is made on the honor system. I’m always delighted to pay. It means I’m 
making money, too. And with a PI deal, I can try new ads without risking a cent. The 
magazines are delighted too, as my ad helps fill up their unsold advertising space and attracts 
other advertisers. It’s a win-win situation. 

After advertising in a particular publication for awhile, you may become friendly with 
the publisher or advertising manager, who may then be open to a PI deal. Usually, all it takes 
is asking. They usually want full-page ads although I have had — and still have —deals for 
smaller space. I’ve had arrangements for years with various publications for one-step PI deals 
for books. How sweet it is! 

Over the years. I’ve purchased distressed space (also called remaindered space) in 
numerous magazines and most tabloids. It usually goes for half the normal rate or less. 
That’s a great buy. You can make money at those rates even with ads that are marginal. 
Think about it have you ever seen a magazine or tabloid run with a blank page? The 
advertising department of the publication needs to fill blank space and will gladly call you 
the last minute when they have space they can t sell. Simply ask. 
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Sometimes Less is Plenty 

Now that I’ve told you four-page circulars are the magic length, I’m going to qualify 
that statement by saying it isn’t always necessary to use four pages. If the advertiser’s 
complete story can be told in less space and if the copy is powerful, two-pages can work 
admirably. I’m having fun experimenting with two-pagers and testing them against four 
pagers. It has become a creative challenge to make the short versions pull as well as the long 
ones. Here’s one of my ads that is followed-up with a two-page sales letter. 

900 TELEPHONE NUMBERS can make you a bundle of money. Fascinating 

book tells how. Send or call for free information. You’ll be glad you did! 

Melvin Powers, Dept. 128, 12015 Sherman Road, North Hollywood, California 

91605. Telephone: (818) 765-8579 

I tried various one-step classified ads for the book but they didn’t pull well enough 
to keep the ad running. Finally I resorted to the two-step technique and it worked beautifully. 
In response to the inquiries, I send out a two-page circular and a page of testimonials. They 
do a great selling job. See pages 131 through 133. 

Use testimonials whenever you can get them. Be sure to obtain the people’s written 
permission to use them. At most, give first names and last initials only, and the city. In my 
ads and literature, I use success stories of many of my students. To make them completely 
believable, I used to give each one’s full name, street address, city, and state. But they began 
to get phone calls all hours of the day and night from people asking if the testimonials were 
true and questioning them about how they developed their businesses. Sometimes the callers 
spent more money on the phone call than it would have cost them to purchase the book. Isn’t 
that funny? 

What do you think of the layout and copy of the circular? Does the full page of 
testimonials lend credibility to the book? How would you improve the advertising copy? I 
love the headline, "He’s Sailing Off Maui, Making Money Around the Clock!" That’s like 
Don’s classified ad reading, I MADE $8,793.23 LAST MONTH skiing and working only 
when I wanted!" Both ads paint powerful visual images that help excite readers to action. 
These advertisers both follow the rule of selling the sizzle rather than the steak. But to make 
a sale, there must also be convincing copy that supplies information and provides an excuse 
to buy. 

What do you think of adding a picture of a couple lying on the beach in beautiful, 
romantic Hawaii holding tall, cool dnnks? The headline could read, "They’re making money 
around the clock while working on their tans, enjoying their favorite drink, and munching 
Macadamia nuts." 
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Here s a two-step classified ad that works just great. 

AGI(T WORDS will bring you everything you ever wanted. Over 
. . people have already learned an incredible, life-changing secret from 

tiis bestselling book. Send or call for free details. Melvin Powers, Dept. 3, 

12015 Sherman Road, North Hollywood, California 91605. Telephone: (818) 
765-8579 

In response, I send the two-page circular on pages 134 and 135. As a result of their 
reading this book, the customer invariably orders other books that the author has written, 
including Secret of Secrets, Magic in Your Mind, Greatest Power in the Universe, Success 
Cybernetics, and The Secret Power of the Pyramids. A large percentage of readers order 
additional copies of Three Magic Words to give to family and friends. That’s part of the 
secret of my success. 

I have a very high re-order rate for some of my books and those sales add up. Because 
it’s impossible for bookstores to carry a comprehensive selection of books on every subject, 
I have a thriving mail order book business in specialized categories. My sales are big in 
Canada, England, Australia, New Zealand, Singapore, and Hong Kong. 

You could be doing the same thing in any category that is of interest to you. And you 
could be selling audio and video tapes, too. A list of 50,000 audio cassette titles can be 
found in a library reference book called On Cassette. Bowker’s Complete Video Directory 
and Variety’s Video Directory Plus each contain 50,000 video titles. There are also 
directories of computer software. Zero in on a subject you like, make yourself knowledgeable 
about it, and become a worldwide source for books, audio and video cassettes, and software 
programs in that field. Give good service, and you’ll develop a substantial mail order 
business. 

Here’s a very good classified ad that’s right to the point. 

Largest selection of gambling books, computer software, videos, and supplies. 

Write or call: Reno Gambler’s Bookstore, Dept. 711, 135 N. Sierra Street, 

Reno. Nevada. (800) 323-2295 

In response to inquiries, the company sends a 48-page catalog that lists 1.500 titles. 
It’s a winning operation. If interested, send or call for their catalog. 

Another very successful mail order operation catering to gamblers is Gambler s Book 
Club 630 South 11th Street, Las Vegas. Nevada 89101. They have the largest bookstore in 
the world for people interested in gambling. For their free catalog, call (800) 634-6243. If 
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further interested, visit their stores when you are in Reno or Las Vegas. It’s all part of your 
research. The point is pick a category and become well known in that area. Before long 
you'll be getting orders from all over the world. You will be delighted with the mail that you 
will get, especially if you are a stamp collector. 

Several of my students have started mail order operations with small classified ads 
selling horse-related books, videos, equipment, and gifts. Since I own several horses, I was 
pleased to purchase items from them. It was convenient and I was delighted to give them the 
business. Incidentally, there are 125 different horse magazines and numerous regional 
publications. 

I’ve had other individuals specialize in dog and cat products. One is doing a great job 
with cat art, gifts with the cat motif, and cat decorations. Woman’s Day magazine gave her 
a three-page, full-color write-up that resulted in her receiving several hundred-thousand 
dollars worth of orders. Other students are specializing in health products for cats, dogs, and 
parrots. 

I buy most of the food for my home at a health food chain in the Los Angeles area 
called Mrs. Gooch’s. They also sell big bags of dry health food for dogs and cats. Their sales 
for these products are excellent. It’s a natural product for people interested in good health. 
I see customers buying them all the time. I print a book for one of my students called Pet 
Allergies. It’s a good seller. Another student has a mail order course that instructs how to 
teach tricks to parrots. Someone else sells food for parrots. I buy organic carrots for my 
horses. (I hope they appreciate it!) 

There is no end to what you can sell via mail order using the two-step approach. You 
must be personally interested in the products, be willing to spend the research time, and then 
begin in a small way to start your mail order career. 

Individuals come to my office with lots of money to invest in a mail order program. 
1 tell them the same thing I’ve been telling you, namely to be slow to spend their hard- 
earned money. To take one step at a time and learn as they go along. And to read every mail 
order book they can get their hands on. Sometimes, they’ll say, "I’ve read your book and 
listened to your tape program. Isn't that enough?" My answer is always, "You can never 
learn too much. It's good to read what other authors have to say. Why not have the 
advantage of their experiences, too." 

A lew years ago, I took a class at UCLA in starting and running an infomercial 
business. Some of my mail order students were also enrolled. Before class started, they asked 
if I was going to be lecturing. I told them I was, however, I was also enrolled as a student 
and planned to attend all of the class meetings. Why not? I was there to learn as well as to 
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contribute. In any endeavor, one’s education is never over. 


Give Them a Lift 

v u HaVe " 1 r ^ ce ' ve( ^ mail order offers a little note that says "Read This Only if 
"rf " C1 k 0t l ° ^ r< ^ er ^ ^nd haven’t you read it out of curiosity? It is known as 

a i t e ter, an w at it does is to give the mailer another opportunity get his message 
across, sing a itt letter is like adding a P.S. It usually either cements the readers decision 
to pure ase or makes him question his reasons for not doing so. Be sure to use a lift letter 
whenever it seems appropriate to your offer. 

Selling to the Rich and Famous 

There s a monthly magazine called Robb Report. It has a circulation of 110,000 and 
caters to individuals leading affluent lifestyles. It’s a great mail order publication for 
expensive products. Price is no object! Some of the products sold are exotic cars, sports cars, 
luxury cars, airplanes, boats, cowboy boots, expensive wrist watches, jewelry, writing 
instruments, personal computers, paintings, sculptures, sports memorabilia, stamps, coins, 
personal protection products, and trained security dogs. 


Every month there are full-color ads for miniature horses. See page 136. Obviously 
it’s making money. Miniature horses sell for thousands of dollars. I would have never 
thought of selling them in this publication. But someone else has, and is doing well. 1 wish 
I had thought to run ads in the publication when I was in the Arabian horse business. It 
would have been a better place to advertise than in the regular Arabian horse publications 
which were jammed with ads from the competition. 


I’m also surprised by an ad that has been running for a long time for an electronic 
lock pick. It sells for $199. See page 137. Notice the ad says, "Send $5.00 for a complete 
list of locksmithing tools." I can’t figure out why this publication is a good place to advertise 
for this product. Can you? I’m curious. 

If you are interested in selling expensive products and might want to place an ad in 
the Robb Report send for a review copy and advertising rate card to: Robb Report . One 
Acton Place. Acton. Massachusetts 01720-9988. They also have a classified section. 

800 Phone Numbers ... Do You Need Them? 


At one time I used 800 numbers in my classified ads but I have stopped for the most 
pan. Do you have any idea why? I ll g.ve you a hint. Having an g00 number makett ,t easier 
to call Can you think of any reason why that might be a negative? What about the fact that 
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it’s so easy that people don’t even have to decide whether they think the call is worth paying 
for. They can grab the phone and call, prompted by nothing more than a little curiosity about 
the offer. Few of these calls result in sales. I track every phone call and all leads from 
magazine ads and know the exact percentage of closures for ads with and those without an 
800 number. Believe it or not, the ads with 800 numbers produce the lowest number of sales 
at the highest cost. (You get charged for every call received on your 800 number whether 
or not it results in a sale. If lots of people call and few order, it doesn t take long for the 
non-productive calls to eat up your profit.) 

A better lead results when the reader is sufficiently interested in the offer to pay for 
the call or when he takes the time to send for the information. If you get these qualified 
responses and don’t make many sales, what do you know is wrong? It must be your 
literature. People were interested enough to inquire about your product but apparently were 
not sufficiently persuaded to buy. Although it isn’t realistic to think you can sell everyone, 
a viable campaign should be able to pull in enough money to pay for your ad, literature, and 
postage, and still make a profit. 

Your Product on TV? ... It Could Happen! 

I sold thousands of copies of my Mail Order Millionaire course on TV through one- 
hour and half-hour infomercials and two-minute commercial spots. It was an exciting 
experience to be checking results and figuring out the profit generated by my own programs, 
rather than those of clients as I had done in the past. I used an easy-to-remember 800 
number, and a service bureau handled all the calls. If you ever think about running on TV, 
don’t even consider taking the calls yourself, unless perhaps you are testing your offer in a 
small local area—and even then, it’s risky. If a caller gets a busy signal, your sale goes the 
way of the wind. And experienced telephone marketers are a big help when fielding 
responses to TV advertising. 

After awhile, the responses to my shows slowed down, which was no surprise as all 
ads eventually lose their pulling power. When my two-minute spot began to flounder, I 
decided to use it to generate leads and follow up with the same literature 1 was using 
successfully with my two-step classified ads. The response rate of the TV offer turned out 
to be much lower than that of the ads. I finally took the program off the air. 

If you find you have a product that’s selling great from classified ads and you dream 
of putting it on TV, get educated as to what criteria a product should meet in order to have 
a chance of making it. Analyze infomercials as I have been suggesting you do with classified 
ads. Call for information. Listen to the sales pitches and the upsells. You may want to 
purchase some of the products, get on the advertisers’ mailing list. Use a key as you do in 
your ads and track what happens to your name. Keep track of w hich shows appear often and 
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remain on for a long time. Also observe which do not. Keep your eyes and your mind open. 
Some people have made fortunes on TV. Why not you? 

What Works ... And What Doesn’t 

Do you think you could sell a $195 travel agent course directly from a classified ad? 
The answer is no. Did I try? No, I didn’t. Why not? Because I knew that although I might 
get a few orders here and there, there wouldn’t be nearly enough for a continuous ad 
program to pay. How did I know this without testing? One of the facts of classified 
advertising is that the higher the price, the more difficult it becomes to sell any product 
directly from a classified ad. Although this product wouldn’t work as a one-step, I am 
running it as a two-step with great success, alternating headline copy as shown below. Do 
you think it makes any difference? Which ad do you think might pull better and why? 

BECOME A TRAVEL AGENT, make extra money, see the world at a fraction 
of the non-agent cost. Work from home or local travel agent’s office part- or 
full-time. Enjoy huge discounts on hotels, resorts, condos, cruises, 
transportation, and car rentals. Get priority, VIP treatment. Go on lavish for- 
agents-only familiarization trips at incredibly low prices or free. Travel is the 
easiest sale ever. Customers call you to buy. Money-back guarantee. For details, 
call (818) 765-8529 or write to Melvin Powers, Dept. 101, 12015 Sherman 
Road, North Hollywood, California 91605 


MAKE EXTRA MONEY and see the world at a fraction of the regular cost. 
Become a travel agent part- or full-time. Work from home or local travel 
agent’s office. Enjoy huge discounts on hotels, resorts, condos, cruises, 
transportation, and car rentals. Get priority, VIP treatment. Go on lavish for- 
agents-only familiarization trips at incredibly low prices or free. Travel is the 
easiest sale ever. Customers call you to buy. Money-back guarantee. For details, 
call (818) 765-8529 or write to Melvin Powers, Dept. 101, 12015 Sherman 
Road, North Hollywood, California 91605 


In response to inqurries, I send a four-page circular. The conversion rale is excellent, 
and I’m delighted to be helping people emer a wonderful new profession that they can easily 
learn and can do al their own pace. 1 receive upbeai letters, phone cal s, and personal visits 
all ihe time from new travel agents who have taken advantage of my offer They share stones 
of where they have been, interesting people they have met fun they are having, ui I money 
they are making It's gratifying to hear the excitement in their voices and to hear about the 
Xld^ges doming attave, agent has made in their lives. Here is an example of a 

two-step classified ad that is working perfectly. 
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The product I offer teaches everything necessary for the customer to get started as a 
travel agent and sets them up in business quickly. I also encourage them to read trade 
magazines and attend educational seminars and trade shows around the country to enhance 
their knowledge and skills. Travel-related events are tremendously informative and fun. I 
attend them myself. The most recent one was a travel convention in Palm Springs sponsored 
by TravelAge West magazine. I met part-time travel agents who were having the time of 
their lives traveling the world and making lots of money. Several said they had all the 
business they could handle and weren’t taking on any more clients! Agents who spoke a 
foreign language said they had a special bond with their foreign customers, whose loyalty 
they said was assured by the camaraderie and ease of communication. 

As you can see, when I sell a product I become knowledgeable about the industry it 
is a part of, and I recommend you do the same. There is no substitute for being well- 
informed about what is going on in the minds of people interested in or involved with your 
type of product. 

To help you keep current with what’s going on in the world of mail order, I highly 
recommend that you subscribe to the monthly magazine Direct Marketing. It’s full of helpful 
"how-to" articles and very interesting "how-we-did-it" case histories about successful direct 
marketers. It covers products, techniques, issues, and events you should know about, 
including postal issues, copywriting, and new technology. The magazine includes a list of 
terrific books and new releases of audio and video tapes covering recent conferences and 
seminars and on current hot topics. If you are serious about your commitment to the mail 
order business, it is important that you keep abreast of things with this professional 
publication. I always recommend Direct Marketing to my students and they love it. 
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TO MAKE MONEY IN YOUR OWN PROFITABLE MAIL ORDER BUSINESS 

Question: Can the average person make money in mail order? 

mn^v^n^maiiTl!^ ls i , ° t ^ in 8 un '9 ue about the thousands of individuals who are successfully making extra 
.. Hn u m Cet it' h . ey ^ r f ^° llowin 8 sound mail-order techniques-techniques you can learn from my 
f k t, if m 01 O r< * er or au< *‘° cassette program Mail Order Millionaire , which includes 
to°heip 0 you^ ^° U ^ t0 * nvest ^e t ' me necessary to attain your financial goals, I’m willing 

Question: Do I need an office? 


Answer. No. Conduct business from your home until your volume necessitates moving into business 
quarters. Keep overhead to a minimum. 

Question: How can I find products to sell? 

Answer: My book contains numerous sources for suitable mail order products. Simply zero in on something 
you would like to sell. 


Question: How do I know how much inventory to order? 


Answer: Initially, whenever possible, make arrangements to have merchandise drop-shipped until you can 
estimate how much inventory to carry. Drop-shipping means that orders are shipped to your customer by 
your supplier upon receipt of your instructions and payment. This is done only after you receive payment 
from your customer. Thus, you avoid spending money on inventory and can concentrate on sales. 

Question: Can you recommend a supplier of gift items who will drop-ship merchandise? 

Answer: I enthusiastically recommend Specialty Merchandise Corporation. This company was founded in 
1946 and has supplied mail order dealers with a reliable source of products from all over the world. You 
can select from over 3,000 items. Write to: Specialty Merchandise Corporation, Mail Order Dept. 322, 
6061 De Soto Avenue, Chatsworth, California 91365. If you are in the Los Angeles area, you can visit the 
showroom and see merchandise on display. The showroom is open Monday through Saturday. 


Question: In which magazines should I advertise? 

Answer- The same ones that other mail order companies use to sell products similar to yours. These 
magazines which consistency run the same ads. are the survivors of the iml-and-error method of choosing 
media employed by successful advertisers. That doesn’t mean you can’t experiment Hunches sometimes 
pay off But customers, by habit, have become programmed to look in particular publications for specific 
types of merchandise. I advise you to lake advantage of the pubhcation s ability to attract a large audience 
that is interested in the type of merchandise you have to sell. Then your challenge will be to attract the 
attenuon of potential customers and sell them your product or service from the ml. or motivate them to send 

for further information. 

Question: I have heard that some magazines will nut a free advetlisement on a product. Is this true? 
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Answer: Yes. In my book, I devote a chapter on how you can get free ads to put you on the road to riches. 
You should also try to get free publicity in your local newspapers. An excellent book on the subject is 
Publicity: How to Get It by Richard O’Brien. 


Question: Should I run a classified, or display ad? 

Answer: My advice is to begin with a classified ad. 

Question: Should I sell directly from the ad, or offer free literature? 

Answer: I suggest you offer free literature. It takes too many expensive words to write a classified ad that 
will convince people to send money. Once you draw the inquiries, send advertising literature to do the 
selling. 

Question: What should I include in the advertising literature? 

Answer: As much concise information as possible about your product or service. Stress the benefits to be 
derived and support them with testimonials from authorities in the field or from satisfied customers. Include 
illustrations and specifications, if the items call for it. State price, postage, and guarantee. Don’t forget to 
ask for the order! 

Question: I’m using the two-step approach to sell my product. What is the optimum sales literature 
package? 

Answer: The literature that comprises the classic response to an inquiry is a sales letter, advertising 
literature that includes photographs or art work of the product, testimonials, guarantee, credit card option, 
toll-free 800 telephone number, postage paid reply envelope, and an incentive (such as a gift) for prompt 
response. 

However, it may not be necessary to use the optimum literature. This is something you need to find out 
because of the expense involved in printing, envelopes, and postage. Your objective is to develop a mailing 
package that will generate maximum response at the lowest cost. Keep testing until you are satisfied that 
you have achieved this. For example, you might not need four-color circulars to sell your product or 
expensive coated stock for your mailing pieces. 

Question: Can you recommend a source that has non-fiction books and will drop-ship single orders? 

Answer: My own Wilshire Book Company drop-ships and can supply beautifully illustrated brochures like 
the ones enclosed, advertising 300 books on a wide range of subjects, such as astrology, chess, cooking, 
gambling.health, hobbies, humor, hypnotism, marriage, sex, parenthood, metaphysics and occult, self-help 
and inspirational, sports, pets and horses. 

In my book, I tell in detail how I created a bestseller that took exactly one day to write and 50<f to produce. 
Following my instructions, you could do the same. I also give you sources for out-of-print books, records, 
and tapes in perfect condition at a fraction of their original cost. These items are excellent for mail order 
as they are highly profitable. 

Question: What is the best way to get started selling books? 
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cH^lnuidTtn ft a JLTl^.!? nUCt f H,blisherS “ ,Un « ,hat particular type of book. You’ll find them i 


Question. I think l ha\c a Rood mail order idea and want to run a display ad. How many ads should 


I run to bepin with? 


Answer, un one ad\ ertisement in the best of the publications that you think would logically produce orders 
for your type of product. Although you would get a better advertising rate by committing to running three 
times in succession, I advise against it. If your first ad doesn’t pay off, you’ll be wasting money by running 
the next two. Generally, ads do not pull better with repetition. Running one time gives you the opportunity 
to revise and strengthen your ad as soon as you have determined that it needs to be improved. The rule in 
mail order is to keep testing to minimize your losses and maximize your earnings. If you have written an 
ad that pulls well, your potential customers will still be there when you run your ad again. 

Question: What are the best months to advertise? 

Answer: The best mail order months are September, October, November, January, February and March. The 
first three months of the year are great because people are home much more during the winter than at other 
times of the year. That means more time for reading and activating New Year’s resolutions for self- 
improvement. Many companies do the greatest percentage of their business during the months of September, 
October, and November. These months produce a great volume of orders, as people buy gifts for the 
holidays. Some products have a well-established seasonal period. If yours is one that does, accept it, and 
advertise accordingly. 

Question: I have found a product and have written an ad. How do I know I’ve written a good one 
that will pull? 

Answer: Do market research on it by asking friends and family what they think of the ad. In time, you’ll 
develop a sixth sense about what works. Keep in mind that your success depends not only upon finding a 
product but in developing and recognizing copy that will sell it. Advertising copy is the catalyst that makes 
your operation go Spending small amounts of money on good ads will lead to success. Spending a fortune 
on ads that don’t have a chance will spell disaster. Don’t fall in love with your advertising copy. Be willing 
to change ,t to make it better. My favorite book on advertising is How to Write a Good Advertisement by 
Victor O. Schwab. If your local library or bookstore doesn’t have it, you can obtain a copy from my office 

for $22.00 postpaid. 


Question: How cun I further develop - sense of whut might he . good mail order product? 



uv. „ ne, nn ie are not successful in mail order? 

Question: What are some of the reasons pe p 
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copy. Poor returns cause them to doubt their products and give up before they find out they have winners. 

Question: I have an uneasy feeling that 1 will not be successful even though I understand the 
principles and procedures to follow. Do you have any comments about this? 

Answer: Fear of failure is a common apprehension among beginners in any field of endeavor. Success 
seems so far down the road. It may be difficult to imagine yourself as being successful, but your potential 
for success is as great as anyone else’s. Don’t worry about it. Proceed one step at a time, initially setting 
only small goals. You’ll be exhilarated when the first order puts you into the mail order business. Belief 
will come with experience. 

Question: What’s the first step to start making money in mail order? 

Answer: Read my book How to Get Rich in Mail Order published by Wilshire Book Company. It is earned 
by B. Dalton, Walden, Crown, and most independent bookstores. It’s 8 Vj" x 11" and contains 352 pages 
and 200 illustrations. The book is jam-packed with details and examples of my own successful and not so 
successful media advertising and direct mail campaigns—all used as teaching aids that give you the benefit 
of my 40 years of mail order experience. 


Mail 30-Day No-Risk Coupon Today 
YES, I want to invest in my future. 

( ) Please send me How to Get Rich in Mail Order. $20.00 plus $2.00 S&H. (CA res. $23.65) 

( ) Please send me the Melvin Powers Mail Order Millionaire Course, which includes the book How to 
Get Rich in Mail Order, 1 1 cassette tapes of practical instruction and the special bonus tape, SO Proven 
Mail Order Products. $100.00 plus $7.00 S&H. (CA res. $1 15.25) 

Enclosed is my ( ) check () money order for $ _payable to Melvin Powers. 

Charge to my () Visa ( ) MasterCard. Or call (818) 765-8579. 

Number, ___Expiration Date_ 

Name ___Date _ 

(Please print) 

Address _ 

(Give street address for UPS delivery) 

City___State_Zip_ 

Mail to: Melvin Powers, 12015 Sherman Road, North Hollywood, California 91605 
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12015 Sh«rman Road 

Mo Hollywood. CA 91605 


(818) 765-8579 
FAX (818) 765-2922 




I CAN HELP YOU 

ACHIEVE YOUR FINANCIAL GOALS 


Sound like the impossible dream? It’s a dream that positively can come true for you. Why 
am I so sure? Because I’ve taught many people who once only dreamed of riches, how to 
start and operate a successful mail order business. Like so many other things in life, it seems 
so easy when you know how; so difficult, sometimes impossible, when you don’t. 

I’ve made millions starting with less than $100. As president of Wilshire Book Company, 
I’ve published such multi-million bestsellers as Psycho-Cybernetics by Maxwell Maltz, M.D.; 
The Magic of Thinking Big by David Schwartz, Ph.D.; Think and Grow Rich by Napoleon 
Hill; and millions of copies of other titles—most of them through the mail. I started my mail 
order career with one book. How did I do it? 1 spent 40 years developing a mail order system 
that works, and I use it faithfully. 


I’m not the only one who has become rich using this mail order system. As a mail order 
consultant, I used my system with many businesses. I saw them flourish. As a college 
instructor, I taught my system to thousands of students. Many started with little money and 
became successful. As an author, I wrote about my system in my book How to Get Rich in 
Mail Order , read by tens of thousands of people. As consultant to top cable television 
marketing companies, I applied my system to direct response TV. As a direct response TV 
product marketer, I offered my course of instruction on a show called “Mail Order Millionaire" 

which aired nationally. 


The individuals who have achieved success are “ordinary people” who used my system to 
carry them along the road to riches. They started out with dreams, probably much like 
yours—dreams of extra money to buy larger homes, new automobiles, travel, and pay for 
college educations. Dreams of becoming their own boss and working as much or as little as 
they wanted Dreams of finding their work rewarding, challenging, and fun. Dreams of 
achieving financial security that would guarantee comfort in their later years. And dreams of 
amad onlerbus iness that would dramatically change their lives forever. T«liy Ok* “ord ina ry 
people" are living thei r d ream llvc ^ 


The testimonials on the next page are front people hire you. Their results could be your 
results. The money they made could be money you've made Her; ts WltaW i am l I fflXrf tf»l 
w system works TheU success stories arc on file m my office, as required by law. 
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CERTIFIED SUCCESS STORIES 


$7,000 IN 2 MONTHS 

“Made over $7,000 in two months using 

your advice." 

J.F.B. Levittown, PA 

$8,230 IN 1 MONTH 
“You have whet my appetite for success. 
Following your suggestions, 1 did $8,230 
worth of business in just one month." 

T.C. Utica. NY 

$18,000 IN 3 WEEKS 

“You changed my life. I followed your 
instructions. The results—$18,000 in the 
First three weeks! I know that I am on my 
way to riches! Those checks look so 
beautiful. Thank you, Mr. Powers." 

V.W. Carpinteria, CA 

$20,000 IN 6 MONTHS 

“By using only a couple of your 
suggestions, I personally made $20,000 in 
a six-month period. Melvin...priceless and 
highly recommend it to anyone." 

S.M. Manhattan Beach, CA 

$30,000 IN 1 MONTH 

“Following your advice, I did $30,000 
worth of business in one month. Many 
thanks.” 

J.W. Los Angeles. CA 


$40,000 THE FIRST MONTH 

“The tips and instructions grossed me 
$40,000 the first month and the money is 
still rolling in." 

G.B. Canton. MI 

$93,000 IN 28 DAYS 

“I earned over $93,000 in one 28-day 
period using your techniques. Never before 
have I made so much money with so little 
effort. Thanks for your good advice." 

S.H.N. Indianapolis, IN 

$100,000 IN 4 MONTHS 

“Using your techniques and expertise, 1 
made over $100,000 in four months. Keep 
up the good work." 

B.K. Grand Rapids, Ml 

$1,000,000 IN 5 MONTHS 
“I was completely broke and in the depths 
of depression when I read your material. 
Believe it or not, in five months I did 
$1,000,000 worth of business, and I am 
now in the process of purchasing a building 
worth close to $500,000. My whole life has 
been changed due to you. How can I ever 
thank you?" 

G.C. Los Angeles. CA 


How can you duplicate these peoples’ success? By duplicating their attitudes and actions. That 
means thinking as they thought and doing as they did. They didn’t iust sit around wishing for 
success. They developed a belief in their ability to be successful, and they put forth a sustained 
effort using the Melvin Powers program to create wealth. Now you have the opportunity to do 
the same. 

Don’t let your psyche sabotage your success. Most people are defeated before they ever 
begin—not by a lack of ability, talent, knowledge, time, energy, contacts, and/or money, but 
by a lack of belief that they can be successful. In any endeavor, people most often fail because 
of self-doubt. They scare themselves into mediocrity by listening to an insistent inner voice that 
relentlessly tells them the task that lays before them is too difficult; that successful individuals 
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rffrrr^vrTnr tfut ^ P ro 8 rsUT1 * niethod, or system that repeatedly has been 

t nft#. rS ^ r ° 8b y won t work for Some people never try at all; others give 

up too soon, often just as they are unknowingly on the vergTof success. 


u rs an c se -doubt you may have If you have never been your own boss, but just 
cause you aven t done it yet doesn’t mean you can’t. It does mean, however, that you may 
\e great^ i icu ty believing that you can be successful in your own business. Why? Because 
VW haven t yet proven to yourself rh ft t you can do it 


Onl> experiencing success will completely convince you. In the meantime, pretend that you 
already believe you can do it. Think and act just as you would if your belief had already grown 
strong. Decide to give yourself a vacation from the most treacherous of all saboteurs—self¬ 
doubt. Pack it away until you experience your first few successes. You’ll be amazed how easily 
success will wipe out even the most stubborn feelings of insecurity. Give yourself a gift of 
tim$—time t<? get yourself o n the road to riches without vour concerns and fears holding vou 
back. That’s when you will know in every fiber of vour being that vou positively can and will 
be every bit as successful as t he individuals whose success stories vou have just read. 


Three secrets of success guaranteed to make you a winner. 

1. Nourish the belief that you can be successful. 

2. Put forth a sustained effort toward your goal. 

3. Use a system that has created wealth for others. 


Being your own boss in a successful business is one of the greatest joys in life. It’s unlikely 
you will become wealthy working for someone else. The only way to achieve financial security 
for you and your family is to become your own boss in a substantial business that you control. 
It is the best way to achieve financial independence, and it allows you to work when you want, 
live where you want, have time to enjoy your family and recreational activities, and feel good 
about yourself. When vou become vour own boss, you take control of vour life and build the 
secure future vou once thought was bevond vour reach. Only then are you truly free. If you 
will do your part, mv mail order course will give vou that freedom. That’s my promise. 

The system that has worked for others can work for you as well. The Melvin Powers Mail 
Order Millionaire Course turns road blocks into stepping stones to success. The question is not 
whether the system will work for vou. but will vou work the system? Whether you want to earn 
extra money working part time or yearn to become wealthy-you can do it. Rich people are no 
smarter than vou. They have simply learned and applied the techniques of making money. You 

can do the same. 


Professionals acclaim the Melvin Powers Mail Order Millionaire Course. They call it the 
Rolls Royce of mail order instruction courses. Why? Because it’s loaded with practical 
information based on many years of successful personal experience. 


This is the moment of truth. Do you really want financial independence? Do you want to have 
the money Deace of mind, and time necessary to enjoy life with your loved ones? If your 
answer isYe^Tis time for you to rake the first step. Send now for the M'Mn Powers Mail 
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Order Millionaire Course. It consists of my bestselling book, How to Get Rich in Mail Order, 
and a comprehensive cassette tape program filled with many hours of detailed information 
describing the techniques that have made me and others rich. You will learn my secrets of 
hitting the jackpot again and again, raking in millions. My course gives easy-to-follow, step-by- 
step instructions on how to get vour hands on those stacks of mail full of cash, checks, and 
money orders that represent vour future financial independence. 

Picture yourself opening envelope after envelope and shaking out more money than you 
ever imagined possible. Can it ever really happen to you? It sure can—just as it has for others 
who once had your same doubts, but refused to let that stop them. Remember: You are not only 
what you are today, but also what you choose to become tomorrow. 

Take that first step along the road to riches by picking up your pen and filling out the 
coupon below or by calling (818) 765-8579 and using your Visa or MasterCard. Do it right 
now. And do it with complete peace of mind knowing that 1 unconditionally guarantee mv 
course will show vou how to make money in mail order. I’m so sure it will bring you the 
riches you’ve dreamed of that vou can postdate vour check or money order for 30 days. If, for 
any reason, you decide to return the course, I’ll send back your uncashed check or money order 
or credit your account immediately. Fair enough? 

Don’t procrastinate! It takes more than dreaming to achieve success. Order my course and 
change your life. 


Mail No-Risk Money-Saving Coupon Today 

SAVE $25 40th YEAR IN BUSINESS SAVE $25 

SPECIAL ANNIVERSARY PRICE 


Please send me the Melvin Powers Mail Order Millionaire Course , which includes the book 
How to Get Rich in Mail Order, 11 cassette tapes of practical instruction and the special bonus 
tape, 50 Proven Mail Order Products. Regularly $100.00. Special anniversary price $75.00 
(CA residents $81.19) plus $7.00 S&H. 

Enclosed is my ( ) check ( ) money order for $_payable to Melvin Powers. 

Charge to my ( ) Visa ( ) MasterCard. 

Number___Expiration Date_ 


Name_ 

Address 
City_ 


(Please print) 


(Street address for UPS delivery) 

_State_ 


Date 


Zip 


Mail to: Melvin Powers. Dept. 9, 12015 Sherman Road, No. Hollywood, California 91605 
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OG MANDINO REVIFWR 


How to Get Rich in 
MAIL ORDER 

by Melvin Powers 



352 pages, 200 illustrations 
$22.00 postpaid 


I have always been fascinated by those 
individuals who begin with little more 
than an idea and a dream and eventually 
convert those two unrefined bits of ore in 
to a fortune 

Leonard Carlson took a $1 personal 
i*ed rubber stamp and parlaved it into 
Sunset House, the multimillion dollar 
catalog-sales firm. 

Anastasios Kyriakides came here from 
Athens at age 15 with only $72 in his 
pocket and is now the "fother" of the Lex¬ 
icon. that amazing little computer trans¬ 
lator which can be a lifesaver when you re 
traveling in a foreign country. 

Frederick Mellinger. nearly broke in 
1947. decided to design women sclothes 
from a man s point of view, and now his 
California based Frederick s of Holly 
wood grosses millions. 

Joseph Sugarman failed, time and 
again, until he began to sell low cost 
pocket calculators and digital watches, 
and now this young marketing guru is the 
head of a $50 million-plus consumer 
electronics organization. 

These four entrepreneurs, and hun¬ 
dreds of others in our country, have 
something in common. They became 
success stories after they learned how to 
sell their products to the consumer by 
mail order 

Selling by mail (either through adver¬ 
tisements in the media or direct mail) is 
one of the last American outposts of free 
enterprise where an individual can begin 
on little more than a shoestring and. with 
persistence, motivation and luck, be 
come wealthy How wealthy? Estimates 
vary, but it's safe to figure that approxi¬ 
mately $200 billion of merchandise is be 
ing sold directly to consumers at home 
each year and that may be conservative 


I am Melvin Powers—writer, edi 
tor. publisher, lecturer and executive 
head of the Wilshire Book Com 
pany specializing in self-improv* 
ment books. I have been a book pub 
lisher and mail order entrepreneur 
for more than 25 years, selling 
millions of dollars worth of books 
and products, utilizing mail-order 
techniques almost exclusively. 

During those years. I have learned 
that the mail order business, despite 
its mundane image, is a highly crea 
tive endeavor, You will better under 
stand this once you start to open the 
envelopes and watch the money 
pour out. 

Like most businesses, the world 
of mail order is one in which there is 
a direct correlation between what 
you are prepared to put into it and 
what you will eventually take away 
from it But unlike many, it is a game 
unfettered with restrictions and 
qualifications—and for that reason, 
it could be the best game in town. 
The opportunity for success is avail 
able to all There is no distinction in 
terms of social background, job or 
affluence. Mo particular skills are 
necessary, nor is education required 
beyond that which is provided in my 
book and the supplemental-reading 
program suggested Play by the 
rules, follow the guidelines, meet the 
challenges squarely, and the only 
limit on how much you can earn is 
that which you set 

As with anything else, the prime 
catalyst for accomplishment in the 
mail order field is motivation Given 


will, again and again, encounter state 
ments that sound as if they sprang from a 
master of self help, and that s only natu¬ 
ral. I guess, when you consider that Mel 
Powers $ publishing company. Wilshire. 
over the years, has published such suc¬ 
cess classics as Thirtf and Grow Rich. I 
Can. Psycho-Cybernetics and The Magic 
of Thinkng Big For example 

Each of us is unique Each of us 
has a personality and temperament 
distinct from others. We each have 
individual hopes, desires and ambi 
tions. It is by virtue of these individ 
ualities that each of us brings to a 
business venture a different ap 
proach from that used by someone 
else. It is this uniqueness I want to en 
courage and develop, for it is the ele 
ment which will eventually spell sue 
cess. If you ha<e not yet been as suc¬ 
cessful as you would like to be. don t 
be discouraged In reading this 
book, at least you are doing some¬ 
thing about it—taking constructive 
steps to bring it about. A failure in 
the past does not preclude a future 
that can be extremely successful. 
Monetary and personal success be¬ 
gins with a correct mental attitude. 
Knowing someone is successfully 
mail ordering lobsters from Maine 
or selling apples from the state of 
Washington should be good news 
for you. If he can do it. so can you 

Just a few of the chapter titles will give 
you some idea of how much this book 
can teach you: How to Make Money With 
Classified Ads. The Unlimited Potential 
for Making Money With Direct Mail.'' 
"How to Start and Run a Profitable Mail 
Order Special Interest Book or Record 
Business. "Melvin Powers's Mail-Order 
Success Strategy—Follow It and Youll 
Become a Millionaire.’* * How to Get Free 
Display Ads and Publicity That Will Put 
You on the Road to Riches." Questions 
and Answers to Help You Get Started 
Making Money in Your Own Mail Order 
Business. After you have read this book, 
written in a style that is never dull or 
stodgy, you just might get the urge to try 
what youve been talking about for 
years—starting a business of your own. 
And here s one that you can test while 
you re still working at your regular job, 


If you ve ever had an itch to look into 
this lucrative field and didn t know how to 
begin your exploration, let me recom 
mend a new book that will answer every 
question you ever had about mail order 

and plenty you never thought about How 

to Gel Rrh n Mail Order unlike many 
books on the subject that are so replete 
with charts and diagrams that one dozes 
before page nine, was written by a 
talented mail order expert with a long 
and successful track record Listen to 
him from his opening chapter 


this incentive, the determination to 
succeed and the guiding hand of one 
who has already successfully estab 
kshed a business and you are well 
on your way 

In this large format book, crammed 
full with fascinating examples and «Hus 
(rations as well as sage advice, the author 
provides a firm guiding hand while mine 
mg no words If you re looking for an easy 
way to earn a fast buck, this is not the 
book for you Throughout the book, you 
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Famous songwriter reveals secrets: 



HOW TO WRITE 
A HIT SONG 
AND SELL IT 


Would you like to write a hit song? If your 
answer is yes and if you are willing to devote 
some lime to a pleasant and fun-filled hobby, 
you can be successful in the exciting world of 
music. Your dreams of songwriting success 
can come true! Listen to this. 

Songwriter with 22 Gold 
Records Tells You How 

Tommy Boyce, an internationally known hit 
songwriter, who has earned millions of dollars 
in royalties, has written a book called How to 
Write a Hit Song and Sell It. It’s a complete 
course of instruction in which he reveals 
professional songwriting tips for the beginner 
and up-and-coming songwriter. You'll find out 
how he wrote six of his biggest hits, sec step- 
by-step how the music and lyrics were 
developed, and learn how you can use the 
same techniques to write your own hit songs 

This one-of-a-kind book tells it all. It even 
includes some of Tommy’s actual royalty 
statements from around the world—something 
that has never been published in any other 
book. And you’ll see personnal photographs of 
Tommy and many of his celebrity friends. 

Here are some of the songs that Tommy 
Boyce has written; Last Train to Clarksville. 
Come a Little Bit Closer, I Wanna Be Free. 
Vallen. I Wonder What She s Doing Tonight. 
Lazy Elsie Molly. Be My Guest. Pretty Little 
Angel Eyes. Alice Long, I'm Not Your 
Stepping Stone. Peaches W* Cream. Words. 


She. the Monkees’ theme song, and the theme 
song for the ever-popular TV show "DAYS 
OF OUR LIVES 

Here are the chapter titles: 

1. Who Am I? 2. Can the Amateur Songwriter 
Reach Stardom? 3. How to Begin with or 
without a Musical Background. 4. Moods, 
Titles, and Melodies 5. Where Do Songs 
Come From? 6. Which Comes First, the Lyrics 
or the Melody? 7. Analyzing Hit Songs. 8. 
What Makes a Hit Song? 9. Professional 
Songwriting Tips for the Amateur and Up- 
and-Coming Songwriter 10. How I Created 
Six of My Hit Songs. 11. Evaluating Your 
Music. 12. Rewriting Before Presenting Your 
Song. 13. Promoting Your Own Songs 14 
Copyright, ASCAP, BMI. 15. The Business 
Side of Music. 16. How to Sell Your Songs in 
Person or by Mail. 

The Easy Way to Rhyme Lyrics 
The Songwriter’s Companion 

Songwriters' Rhyming Dictionary , which 
contains thousands of rhymes, will be of 
tremendous help with your lyrics. Organized 
for quick reference, it contains rhymes for 
single and multiple syllable words. 

Amateur Songwriter Hits it Big 

Melvin Powers, publisher of Tommy Boyce s 
book, was fascinated by the manuscript when 
it was first presented to him As a direct result 
of reading the book in its manuscript form, he 


wrote two country-western songs that made 
the charts. His song Mr. Songwriter was 
recorded by Sunday Sharpe on United Artists 
Records and Who Wants a Slightly Used 
Woman 7 was recorded by Connie Cato on 
Capitol Records. He even won an award from 
ASCAP for Who Wants a Slightly Used 
Woman?. What this remarkable, instructive 
book did for new amateur songwriter, Melvin 
Powers, it can do for you. 

Don't delay. Get started in the fascinating, fun 
world of songwriting and music. Send for both 
books: How to Write a Hit Song and Sell It - 
SI2.00 postpaid and Songwriters' Rhyming 
Dictionary - SI2.00 postpaid. 

- -- 

i Please rush: 

j ( ) How to Write a Hit Song 

and Sell It SI2.00 ! 

j ( ) Songwriters' Rhyming 

Dictionary SI2.00 « 

i These books must start me on the road to i 
| becoming a hit songwriter or I may return | 
j them within 30 days for a full refund. 

j Enclosed is my check ( ) money order j 

i ( ) for S_ 

! Name __ i 


Address_ 

City_Stale_Zip_ 

Send to: Melvin Powers 

12015 Sherman Road 
North Hollywood, CA 91605 
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(( Nothing will 
guarantee success in this 
business , but reading 
this book will go a 
long way toward 
maximizing the 
chance for success. * * 

W. Brooks McCarty, President 
Information 900 Services Corp., Palm Springs, CA 


Four Facts You Should Know About 900 Numbers: 


900 KNOW-HOW 

Content* 

Chapter 1 Introduction 

Background 
The Future of 900 
Definitions 

Chapter 2 Sam csi * Application* 

Delivery Options 

Applications 

Timely Information 

Specialized In forms non 

Entertainment 

Polling 

Fundraising 

Trends for the Future 

Chapter 3 What Makes the BOO 

Industry Unique? 

Premium Billing Services 
Instant Market Testing 
Direct Response 
Chapter 4 The Disadvantages 
Public Perception 
Regulation and Oversight 
Snake Oil Hucksters 
900 is No Free Lunch 


t Dial-a-pom is on the way out, and even now accounts for only 3% of 900 programs. The future in this industry 
will be with legitimate information and entertainment services with good perceived value. 

2 Many new 900 programs fail because they arc launched by people who have not done their homework to learn 
the business or to find out what it takes to succeed. Because the 900 business has so many truly unique advantages, 
the lure of easy profits has been irresistible, and too many would-be entrepreneurs have jumped onto the 
bandwagon completely unprepared. 

3 There is a lot of hype and blatant misinformation out there surrounding the 900 industry, perpetuated by snake 
oil hucksters who are fleecing naive opportunity seekers. For example, you cannot "own" a 900 number, and the 
government does not limit the quantity of 900 numbers that are available. 

4 Established businesses are getting into the 900 industry in ever growing numbers. Virtually every business has 
access to unique, timely or specialized information that can be sold by means of a 900 number A 900 number is a 
convenient, efficient information delivery medium, for both the caller and the information provider. 

Hart’s a partial listing of only > fraction of tho wall-known ootnpanfo s 
and organizations that hava )oinod ths 900 Industry; 


Sports: . USA Today. Sporting News, Sports l Hus fraud. Coors 

Financial: .H&R Block, AM Best, Fortune, Dow Jones & Company 

Entertainment: .MTV, HBO, Spin Magazine, NBC. Paramount Pictures 

Health:.Whitehall Laboratories. PMS National Network Support .Assoc. 

Consumer help: . Consumer Reports, Car & Driver. Better Business Bureau 

Technical advice: .Novell Netware, Technical Software. Inc. 

News k Politics: .ACLU. Newsweek, Freedom International, Inc. 

Fundraising: .March of Dimes. Amnesty International, World Vision 


About the Author 

Robert Mastin 

Robert Mai tin „ an entrepreneur in the trueit seme of the word. For more than IS yean he has run 

, ... • _ m NewDort Rhode Ii and. His achievements include the 

several successful small-business enterprises based in [Newport, nnooc » . „ , . 

organization of a residential design and development firm whose project, have been featured in PopukrScumce 

Ma t mme Bu,leHrM n enin.. and TAe AW York Times. Mr. Mastm has successfully developed h,s own 900 number 

tht 

5s , -“jasr. , sr.?r sees. - - »»-*■ • 

'*"* *“• * I - 1 " pt,,fniC “? .rid rat. i.fo.m.TO. M., Mm. 

—w «——— 

A Personal bota From Tha Auttioc 

*no& all the bpe true! misinformation. ! dtadeel that senous n 'P available min ! jumped 

'•kusery Tkats mb l wtou 900 KNOWHOW - for people hie me I ms* sue* a oco. 

<•* eke business unself • u would love served me a h! of time, effort am! money 


Chapter 9 Getting Started 
Research 
Your 900 Idea 
Program Sharing 

Chapter • Marketing k Market Research 

The Target Market 
The Media Choice 
Print 
Radio 
Television 
Direct Mail 
Other Media 
Advertising Agencies 
The Competition 
Media Partners 

Low-Cost and No-Coat Advertising 

Chapter 7 Chooeing a Service Bureau 

Why Do You Need a Service Bureau? 
What is a Service Bureau? 

Equipment Capabilities 

900 Number Ownership 

What to Look For in a Service Bureau 

Choosing the Service Bureau 

Chapter 8 Financial Projection# 

Start-up Costs 

Recurring Monthly Costs 

Variable (kwts 

Projecting Revenue 

Breakeven Analysis 

Chapter 9 Measurement k Testing 

Advertising Schedule 

Testing Strategies 

Customer Database 

Chapter 10 Contests, Games 

and Sweepstakes 

Legal and Regulatory Environment 

Promotional Fulfillment Services 

Chapter 11 Parting Thoughts and Advice 

What’s Working? 

Targeting a Market 

Packaged Programs 5c Program 

Sponsoring 

Get More Help 

Words of Wisdom 

Chapter 12 Resource Guide 

Magazines, Newsletter*, 

Trade Conferences Si Expositions 
Books and Directories 
Trade Organizations 
Alternative Newspaper* 

Law Firms 
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The Ideal Home Business 

Launch your own 900 number business and sell 
pre-recorded information over the telephone to a national 
market—24 hours a day, 365 days a year. 

Learn the secrets to one of the most exciting 
business opportunities of the century—-this industry 
exploded from zero to $975,000,000 in only four years! 
And it has only just begun. 

Easy to Start 

You will be amazed how easy it is to start your own 
900 number business. Very low start-up costs. Work part- 
time from home, from anywhere in the country. The only 
equipment needed is a touch-tone telephone. 



He's Sailing offMaui, Making Money 
Around the dock! 


Enormous Potential 

Your potential market is huge - the entire country - 
only a telephone call away. And best of all, the telephone 
company collects all your money for you—collection costs 
are zero! 

Learn How 

To launch a 
profitable 900 program, 
you must learn the 
secrets to success. What 
900 programs work, and 
why. What pitfalls to 
avoid. You need honest 
advice from experts— 
people who have seen 
the mega hits as well as 
the flops. 

You need 900 
KNOW-HOW: How to 
Succeed With Your 
Own 900 Number 
Business "T his new book is crammed with 174 pages of 
honest, straightforward, nuts-and-bolts information. 

Endorsed by Experts 

Here's what some of the leading industry experts 
say about 900 KNOW-HOW: 

"/ have been involved in the audiotex industry for 
over 5 years and 900 KNOW-HOW is one of the best books on 
the pay-per-call industry that I have seen The information 
provided is accurate and concise This book is a must for 

anyone contemplating getting into the business 

Bill Gundling. N ice President 
T he Nine Call Corporation, Newton, MA 


"Well written and informative for new or experienced 
IPs (Information Providers) We even use it as part of our 
training for new salespersons” 

Robert Bcntz, Director of Marketing 
Advanced Telecom Services, Wayne, PA 

Ironclad Guarantee 

You can't lose. If not 100% satisfied with your copy 
of 900 KNOW -HOW, simply return it within 30 days for a 
full refund. No questions asked. 

Act today! Join other successful entrepreneurs in 
this explosive industry. Earn money while dozing on the 
beach, while playing tennis, or while vacationing at Disney 
World. But you can't get started until you know how\ 


( ) YES! Please rush my copy of 900 KNOW-HOW. 

I’d like to learn more about the 900 business. If I’m not 
completely satisfied, I can return the book for a full 
refund. 

Enclosed is my ( ) check ( ) money-order for $20.00 

(CA res. $21.65) plus $2.00 postage. 

Name_ 


! Address_ 

City_State_Zip_ 

j Please make your checks payable to: 

Melvin Powers 
12015 Sherman Road 
North Hollywood, CA 91605 


900 



132 


l. 






















Here’s What They’re Saying About 900 KNOW-HOW: 


•It •»« only a matter of time until somebody wrote a frank 
no-hype book on launching a 900pay-pcr-call business The 
author is expenenoed 900 number entrepreneur Robert 
Mason and the title is '900 KNOW-HOW ' 

ki . it c "Joyce Lain Kennedy 
Nationally Syndicated Careers Columnist 

*••• * superb job of gathering and conveying the 
information crammed full of information which is concise 
and accurate I highly recommend it for anyone 
contemplating going into the 900 number business. ...” 

--Ed Durham, Editor 
Home Income Reporter 

"... Solid advice to anyone wanting to start-up the 
business, a good starting place for infopreneurs' who want 
to get in the game presented in a factual, concise manner 
that can be easily understood and digested 

-Bruce Jones, Book Reviewer 
Mailer’s Review 

The book is fantastic.... the answers you need for going into 
this business I am glad to recommend this book to you 
because it contains the information you need to become 
successful in your o wn 900 number business 

--Bob Barnes, Book Reviewer 
Jackpot magazine 

* This book pro vides HONEST information about what it 
takes to be successful in this business. Get the REAL 
facts " -Bob Riemke, Editor 

The Real Entrepreneur 

"... 900 KNOW-HOW explores this explosive industry in- 
depth, including how to start and operate a 900 business, 
what pitfalls to a void, the costs in volved. and what kinds of 

900programs have been successful... " 

--Business Bookshelf 
Business Opportunities Journal 

m Medium -1 o -small businesses could profit from the 
acquisition of a 900 number, and this title is a good place to 
begin It's a detailed examination of the 900 pay-per-ca 
option which offers detailed advice on how to succeed wit 
• 900 number - and what to a void..." -The Book watc 

The Midwest Book Review 

" Really offers the readers non-biascd information 
has to be one of the best, well written and informative books 

on the subject 900 KNOW-HOW is a must.. 0 

-John Moreland 

The Dream Merchant 

Everything one needs to know to start a 900 -number phone 
is surveyed Starting a 900 number service is 
^lively easy, but its success depends on the additional 
factors of marketing research, customer service. an * cos s 
"hich are also dealt with in this introduciory guide 

-The Small Press Book Review 


"Here 'san exploration of one of America 'sgro wth industries 
The author covers how to start and operate such a business, 
pitfalls, costs and marketing a good pnmer on starting a 
business based on the 900 telephone numbers... " 

-Jeff Rowe, Business Book Editor 
Orange County Register 

The book provides honest information about what it takes 
to be successful in this business, and clearly debunks some of 
the hype and blatant misinformation surrounding the 900 
industry .... " -MAIL PROFITS Magazine 

m a good pnmer ifyou ha ve ever dreamed of making your 
fortune with a 900 number This book will help focus your 
thoughts and give you the resources to study how to build a 
successful 900 number service ..." --KathyMat hews 

Stepping Stones 

"... you'll get a nuts-and-bolts guide to starting and 
operating a 900 service start-up and monthly operating 
costs ways to effectively market a 900 service details on 
types of services that are successful. ... " 

-Barbara Kaplowitz, Editor 
What’s Working in DM and Fulfillment 

This is the table of an industry that shot from SO to nearly 
SI billion in annual sales in only four years...” 

-Duncan Anderson, Book Reviewer 
SUCCESS Magazine 

explores the pay-per-call industry in depth and what 
makes a successful900program.. " -FOLIO Magazine 

"... 900 KNO WHO W is a comprehensive guide that helps 
the start-up information provider. " 

-The Newsletter on Newsletters 

"... the author shoots straight from the hip in his clearly 
understandable approach to the business, showing you what 
can and cannot be done, how and how not to do it an 
extraordinary accomplishment., read it before you act " 

-Entrepreneur’s Digest 

"If you're interested in launching a 900 pay-per-call 
information or entertainment service, you will find this book 
helpful. " -Galen Stilson, Publisher 

The DIRECT RESPONSE Specialist 

This is a valuable book to ha ve on your bookshelf. " 

-Mail Order Entrepreneur 

* p ro vides in -depth ci > verage of the900-n umber industry. . " 
-Sales and Marketing Strategics & News 

» (he first comprehensive how-to book about launching a 
900 pay-per-call business explores the ever growing pay- 
per-call industry, including pitfalls to avoid, effective 
marketing, the most successful programs to start, and much 
mo rc. m -Income Opportunities magazine 
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Over 1,000,000 people have already learned an incredible, 
life-changing secret from this bestselling book. 


THREE 

MAGIC 

WORDS 


Three Magic Words 
Will Bring You 
Everything You Ever Wanted 


Three Magic Words is a ground-breaking book about the 
greatest idea in the world—a secret revealed in just three 
words—an idea so simple, so startling, so wonderful that it 
can start you on an adventure that will forever change the way 
you see yourself, others, and life. Knowing the secret opens up 
a whole new world of contentment, fulfillment, joy and 
abundance. 



•*!»» NI«*«lM4niV| 


What Are You?.... Why Are You Here? 

This is the age of uncertainty. This is the time of emotional upset and nervous instability. This 
is the era when man, surveying the universe from atop the heap of his material 
accomplishments, sees his insignificance in comparison to the stars, understands how puny is 
his strength in comparison to nuclear power. This is the time when man, in his headlong rush 
to master the elements and harness nature’s energies, has come far enough to know that he 
treads the wrong path to his own security. For there is no security in machines or electricity or 
electronics or nuclear power. 

What am I? What caused me? Why am I here? Where am I going? These are the questions of 
the human soul that demand an answer. 

For man is not an animal that exists upon the earth for a day, a freak of existence in a 
maelstrom of chaos. The human soul does not exist who at some cloistered moment has not 
reached out with timid fingers and touched God. 

No circumstance or fact or event or thing exists that does not have a reason, and so it is with 
man. All harnessing of nature’s elements and powers, all creation of material wealth and 
possessions are but passing fancies, things of the moment, for man enters into life naked, and 
naked he departs. The only thing, the single most important thing that concerns his existence 
on earth, is the discovery of his soul. 

For man is not body alone. No human being can bear to live who regards himself as only a 
freak occurrence in a freak circumstance. Man is spirit, clearly and without dispute. Man is the 
essence of the mighty intelligence that guides and controls the universe. Man lives in this 
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intelligence, he is a part of it and the whole of it. He is as small as his temporal life and as 
great as his spiritual life, for the intelligence from which he comes is greater than all, greater 
than the far reaches of space, greater than the power that holds the planets in their courses. This 
intelligence is man s to use as he sees fit. It is God-given, a divine birthright, and is denied to 
no man except by himself. 

Your Unlimited Power Over All Things 

In the pages of Three Magic Words, you will learn of the unlimited power that is yours. You 
will learn how you can turn this power to work for you, here on earth, to make your life 
majestic and overflowing with good. Three Magic Words is not a religion or a sect or a society. 
In its entirety it is a series of essays aimed at revealing to you your power over all things. You 
will learn that there is only one mover in all creation and that mover is thought. You will learn 
that there is only one creator and that creator is the Universal Subconscious Mind, or God. You 
will learn that this creator creates for you exactly what you think, and you will be shown how 
you can control your thoughts, not only to obtain answers to your problems but to create in 
your experience exactly what you desire. 

It requires only a few minutes of your time each day, a few minutes that will reward you with 
greater vistas in life, greater hope and promise than has ever been dreamed. 

There is a cause! There is a reason! There is a power greater than you are, of which you are 
a part, that you can use to make your life good and great and vigorous and full of abundance! 

A Promise of Success 

If you read this remarkable book through, and do what it tells you to do, you cannot fail to 
accomplish what it promises. Three Magic Words is a book that many people carry with them 
for years, referring to it again and again to remind themselves of its powerful, life-changing 
message. Your life, too. will be affected, for once you learn the three magic words, you will 
feel compelled to live by them, every day of your life. 


LIFETIME MONEY-BACK GUARANTEE 


Please send me Three Magic Words by U S. Anderson on a money-back guarantee basis. Enclosed is my 
check or money order payable to Melvin Powers for $14.00 postpaid (CA residents $14.99 postpaid). 


Name 


Please Print 


Date 


Address 


City 


State 


Zip 


Mail to: Melvin Powers, 12015 Sherman Road, North Hollywood, CA 91605 
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we are the PREMIER BREEDER of 
the world s smallest and most beauti 
ful Arabian type miniature horses— 
not ponies, but the world s rarest 
cquines Bred in secrecy in Europe 
for centunes and gifts for royalty 
(Jmquely 12" to 31" tall hardy, easy 
to raise and follow at your heels like 
puppies Proudly offering the very 
finest from Mational Champion 
stock. for a brochure 

4 //. //< /./ //,../ // r /// 

KENDA REISS 

A 473 Wolf Run Rood 
Cuho MV 14727 
( 716)372 8968 


For the connoisseur... 

Miniature perfection and 
loving companions 



Gentie and loving companions. miniature horses are a 
delight to all ages Centuries of selective breeding tuva 
resulted in the exquisite miniature. net a pony, but a tny 
horse, perfectly proportioned in every detail! 

Brandywine Hill has i small, etfte group of mmiaturaa. 
tiny in stature, extreme in type, and mighty In heart. Our 
meilatures have txceled in show rings across the country, 
art as ambassadors of the breed to the many organiza¬ 
tions that have requested presentations. 

Sent S5 for a colorful brochure or cal today 

^JIM 

Equina Confer 

Backy * David Birdwal 

7462 Gtoeon - Camafaiy 0d. Moneftaw. TX 76063 
(61 7) 572-590$ 


“Sweetwater Miniatures 1 

“World’s Largest Breeder” 


"Over 2,000 Miniature HORSES” 
!!! We Ship Worldwide !!! 
1-803-877-7173 



1705 Abner Creek Road, Greer, SC 29651 
1-803-877-7173 
Fax 1-803-848-1977 
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ELECTRONIC 
LOCK PICK 


Need to open any door or padlock? 
With the Electronic Pick no 
locksmithing skill is required! 

• Lock your keys In the car? 

• No key for a padlock? 

• Lock yourself out? 

• Lose a key? 

Only $199. 00 

Complete with a 128 page manual for 
opening most locks in less than ten 

seconds! 

Send S5.00 for a complete list 
of locksmithing tools. 

SPY Supply 

7 Colby Court Suite 215 
Bedford, NH 03110 
(617) 327-7272 
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Choose From 24 Targeted Publication Titles 
To Advertise Your Catalog And Reach Millions 
Of Known Catalog Buyers... Risk FREE! 


Specially Targeted 
Catalogs off Catalogs 

FREE National Advertising 




"sSsT 


HOME 


•’""'nM.IHtl 


INttl '1 


CATAL 

Your Guide To The Mmi Popular ( «ulo§» Of Dir IPO*' I 


WtATHtR \ANIS (OUNIRY Ol O ff XSHION 


l .k. I 

sXVIMVSK r 

l VUWINO ■ 




rr*^ 1 \ 7 \> mi"** m .inf tacx=x=sa 

T!.'lO\VUl> SAVtMONPY 

|. Many* faucetga 

Si' Pashto OUTLET^ 
l«M' g Catatc 

i SP** 1 ^ V 

"2JP- 1 - jotert 

" Vrv n t/Ait 1 1 


SAVE MONEY WAUPAPER 
NnviV.m 


SOUTHWEST HOME DM OR 


A 


INSIDE. . . 
You'll Find 
Many New 
HOME DECOR 
Catalogs With 
Furniture. 
Curtains. 
Decorative 
Accents. 

And More! 


THE BEST 

MOVIE A VIDEO 

CATALOGS 

THE BEST 

SPORT 

CATALOGS 

THE BEST 

COUNTRY A VICTORIAN 

CATALOGS 

THE BEST 

GARDENING 

CATALOGS 

THE BEST 

CHILDREN’S 

CATALOGS 

THE BEST 

WESTERN 

CATALOGS 

THE BEST 

CRAFT A HOBBY 

CATALOGS 

Plus Many Others — 
See Inside 


138 






I SPECIALLY 
TARGETED 

'CATALOGS OF CATALOGS 


We Target Our Mailings 
To Select Individuals! 

The right audience generates the right catalog 
requests. We’ve created 24 niche publication titles 
to match each catalog advertiser to the right audience. 
Each of our publications is mailed to a very target¬ 
ed mail order buyer and is the best kind of media 
source for producing qualified inquiries. A skillfully 
created listing of your catalog will make these 
niche publications work well for you! 

Using an affinity approach to marry catalog adver¬ 
tisers with publication titles is where we start. We 
use a sophisticated database modeling and profiling 
process to match each publication to a unique market 
segment of known catalog buyers who are responsive 
to your offer. These unique market segments represent 
consumers who have indicated particular interests 
and activities that relate closely to the products in 
your catalog. This vivid portrait of lifestyle and 
behavior, coupled with a profile of your catalog, 
identifies consumers with a higher propensity to 
respond to your catalog offer and make purchases. 
NOW, THAT’S TARGETING! 

Free Help With Ad Design 
And Media Consultation! 

Our advertisers are always the first consideration. 
We are extremely careful about the way our advertisers 
are presented and in which Publication Title they 
are placed. We absorb all the cost associated with 
color separations, copywriting, ad layout, and design 
of your listing. 


Reach Millions Of Known 
Catalog Buyers Nationwide... 
Without Risking A Dime! 

The circulation of our “Catalogs of Catalogs” is 
national. Your catalog will be presented to the most 
affluent catalog buyer households in the world. 
They are interested in your products, and have an 
average household income of $50,000. You’ll get all 
this and more for only sixty cents per inquiry with no 
cost for advertising, printing, or postage. 

Regardless of your marketing objective or your target 
audience... whether they be avid outdoor enthusiasts, 
crafts or collectibles hobbyists, fashion minded 
consumers, or consumers with home decorating 
interests... we have the targeted niche publication 
that's right for your catalog. 

You'll Benefit 
By Years Of Experience! 

In 1981, the principals of Publisher Inquiry Services, 
Inc. conceived the concept of cost per inquiry programs 
in a Catalog of Catalogs to develop qualified requests. 
Over the last 16 years, catalog request programs have 
consistently delivered qualified catalog requests 
that convert at a profit and become repeat buyers 
for catalogers. 

We understand catalog marketing, and the challenges 
of today’s economics. Let’s face it, with rising paper, 
production, and postage costs, it’s too expensive these 
days to mail your catalog to non-responsive prospects. 
We use sophisticated database modeling and profiling 
techniques to identify the interest and behavior of 
known catalog buyers for our targeted Catalog of 
Catalogs mailings. We don’t pull any punches in 
our quest to generate highly qualified prospects for 
over 1000 of our catalog advertisers. 

We Are Tough On Detail! 

We use accurate pictures and descriptions to make 
sure the consumers who request your catalog do 
so for all the right reasons. This process generates 
catalog requests that convert at profitable rates the 
first time mailed, and many new customers become 
valuable repeat buyers. 


455-7929 FOR THE CLOSING PATI OF OUR NEXT ISSUE! 
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REACH THE RIGHT AUDIENCE!!! 


GET MORE 
QUALIFIED 

BUYERS! 


1. Just choose the publication titles ideally suited for your catalog. 

2. Make your first and second choices. 

3. Mail this page — along with the General Information & Application, and 
the Advertising Agreement forms in the postage-paid return envelope. 


Check Your First And Second Choices For Publication Titles 


1st 

|Choice 

ii a 


THE BEST 

list □ 

THE BEST 

[1st □ 

THE BEST 

ART A MUSEUM 

[Choice 

BOOK 

| Choice 

WOMEN’S CRAF1 

CATALOGS 


CATALOGS 

Choice 

CATALOGS 


IS! _J 

Choice 


2nd 3 


THE BEST 

MEN’S CRAFT A HOBBY 
CATALOGS 


1st O 
Choice 


2nd U 
ICHptct 


THE BEST 

AUTO A 8PORT VEHICLE 
CATALOGS 


1st CJ 
Choice 


2nd Q 
! Choice 


THE BEST 
CHILDREN’S 
CATALOGS 



1st d 

Choice 

£5 


THE BEST 
MOVIE & VIDI 

CATALOGS 


1st □ 
Choice 



THE BEST 
MU8IC A AUDIO 

CATALOGS 


1st □ 
Choice 



THE BEST 

MILITARY 


CATALOGS 


1st d 

Choice 

2nd CJ 
Choice 


THE BEST 
TOOL A HOB 

CATALOGS 




B 


1st □ 
Choice 

r 2nd a' 

Choice 


THE BEST 
MEMORABILIA 

CATALOGS 


1st CJ 
Choice 

2nd CJ 

Choice 


THE BEST 
WESTERN 

CATALOGS 


1st d 
Choice 

2nd CJ 

Choice 


THE BEST 
IMPORT 

CATALOGS 


1st □ 
Choice 

2ni 5 

Choice 


THE BEST 
GIFT 
CATALOGS 


ist a 
Choice 


£dU 

Choice 


THE BEST 
HOME DECOI 

CATALOGS 



1st d 
Choice 

Choice 




THE BEST 

FOOD A CULINARY 

CATALOGS 


1st □ 
Choice 



THE BEST 
GARDENING 

CATALOGS 


1st □ 
Choice 

2nd a 
Choice 


THE BEST 
COUNTRY & 

CATALOGS 



1SI d 

Choice 


■ 


m3 

SUbl 


THE BEST 
PET A ANIMALS 

CATALOGS 


1st □ 
Choice 

2nd O 

THE BEST 

WOMEN’S FASHION 


CATALOGS 


1st LJ 
Choice 


is 


Q 

lOiCB 


THE BEST 
MEN’S FASHI 

CATALOGS 



lei d 
:hoice 

2 nd a 
Choice 


THE BEST 



1st □ 
Choice 

2nd CJ 
Choice 


THE BEST 

HEALTH A FITNESS 

CATALOGS 


1st d 
Choice 


2nd d 
Choice 


THE BEST 
GIFT FOOD 

CATALOGS 



I would like to see my catalog placed in your targeted publications 


NAME OF MY CATALOG _ 

COMPANY OR CORPORATION NAME _ 

TELEPHONE _ FAX NO. _ PERSON TO CONTACT 

SIGNATURE _ DATE _ 



L*J 


(I! 


455-7929 FOR THE CLOSING DATE OF OUR NEXT ISSUE! 
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When You Participate In The Largest And 
Most Prestigious Catalog Request Program 
I n The W orld, You’ll Be In Good Company! 


Adirondack Design 
African Connexion 
Aletor* Handy Helpers 
America 

American Science A Surplus 

Angels And More 

Anticipations 

Antique Hardware A Home 
Archival Company. The 
Ad A Artifact 
Ad Institute Of Chicago 
Atkinson Country House 
Audio Editions 

Australian Catalogue Co.. The 
Aviation Book Co. 

Back In The Saddle 

Back To The 50 a 

Bames A Noble Book Sale 

Benia Pace Ltd 

Barrone 

Bert's 

Bathroom Machineries 
Baths From Tha Past 
Baar Creek Nursery 
Beauty Boutiqus 
Bedroom Secrets 
Blltmore Estate Catalogue 
Bits A Pieces 
Blue A Gold Spods Shop 
Body Shop By Mail. The 
Body Time 

Boundary Waters Catalog 
Brainstorms 

Brigade Quartermasters 
Brownstone Woman 
CR s Baar and Doll Supply 
Caroles Creations 
Caswell Massey 
Cat Claws 

Cats. Cats A More Cats 

Celebration Fantastic. The 
Charrette 

Don Francisco Coffee Traders 

Ebbela Field Flannels 

Edmund Scientific Co 

Elderberry Collection. The 

Embossing Arts 

Emerald Collection, Tha 

Enchanted Doll House 

Enco Manufacturing Company 

Enterprise Ad 

European Heritage 

Everything Rosas Catalog, The 

Exposures 

Five Star Sumps 

For Counsel 

Fran s Wicker And Rerun Furniture 
Frank Lloyd Wright Museum. Tha 
Frederick t of Hollywood 
GeHtgaakms Alaska Collection 
Garden Solutions 
Gardener s Supply Company 
Garin * Cajun Cola Cuisine 
Gammary. The 
Gooseberry Patch Co 
Gracaiand Gifu 
Qriot s Garage 

M.J. Saunders U S Miliury Insignia 

Hampton Ad Stamps 

henna Andersaon 

Harbor Freight 

Harvard Square Records 

Marvaal Direct 

Heavenly Handicrafts 

Marrachnars 

Hobby Bulkier* Supply 

HomaSmad 

Importer* Bel Vaseio 

Improvements 


In The Air 
In The Swim 
Initials 
International Male 
Into The Wind 
JAR Mega Catalogue 
J Marco Gallerias 
J.C Whitney A Co. 

J.C. Whitney Motorcycle Parts 
JC Penney 

JCPenny Big Kids CaUlog 
Jackson A Perkins 
Jackson Hole Traders 
Janet Coles Beads 
Jazzedogs 
Jeffers 

Jerry s Catalog 

Joa. A Bank Clothiers for Men 

Jos. A. Bank Clothiers for Women 

Just Between Us 

Just My Size 

Kaiser Crow Gatherings 

Keepsake Quilting 

Kan Pierce Books 

King Size 

Kirchan Bros. 

Kitchen Etc. 

Lands End 

Lands' End Coming Home 

Lavender Lane 

Light Impressions Corp. 

Lirliput 

Limoges Encore 
Linen A Lace 
Long Elegant Lags 
Lucaafllm Fan Club, Tha 
Mach 1. Inc. 

Magellan's Essentials For The Traveler 

Madln Rochelle 

Masters' Collection. Tha 

Medals of America 

Meppa Fishing Guide 

Metropolitan Museum of Ad, Tha 

Micro • Mark 

Millar Stockman 

Minnetonka 

Motherwear 

Movie Book, The 

Movies Unlimited Video CaUlog 

Mule Creek Mercantile 

Museum of Modern Ad Gifts 

Music Barn, Tha 

Music Direct 

Muslcmakar'a Kits, Inc. 

Mussar ForesU, Inc. 

Myson 

Mysteries By Mali 

Nancy’s Specialty Market 
National Music Supply 
National Safety Equipment 
Nature By Design 
Newport News 
Noble Collection. Tha 
Norfolk Lavender 
Nostalgia Family Video 
NuTona 

Nutrition Haadquadars 
Old Telephones 
Old Tima Radio 
Old Wagon Factory. Tha 
Omaha Vaccine Company 
On Paper 

Once In A Blue Moon 
One Slap Ahead 
Optional Extras, Inc. 

Outlet CaUlog 
Oxfam America Trading 
Paisley Panda Home Collection. The 
Patterncrefts 


K ite 

ul Fredrick 
Pendery s 
Penn Herb Co Ltd 
Pentrei CaUlog 
Petdoors USA 
Pet Warehouse 
Petals 

Peter Pauls Nurseries 
Phoenix 

Pieces of History 
Pintchik Homeworks 
Piquant Pepper 
Porter's Camera Store 
Principal Secret 
Pro Team 
Pueblo to People 
Quartermaster 
Radio SpiriU, Inc 
Radio Yesteryear 
Rand McNally 
Real Goods 

Reasonable Solutions Software 
Red Rose Collection 
Reggio Registers 
Reliable Home Office 
Renovator s Supply. Tha 
Reverie 

Rhino Records 
Rick's Movie Graphics 
Ritchie 

Road Runner Spods 

Rosa's Doll House 

Roslyn Nursery 

Ross-Slmons 

Royal Doulton Collectors 

Royal Silk 

Rue de France 

Sadigh Gallery Ancient Ad 

Salsa Express 

Sampler Records Ltd 

Samurai Armour 

Science Fiction Collectibles 

Science Fiction Video Collection, The 

Scottish Lion Impod Shop, The 

Script City 

Seasons 

Shareware Express 
Sheplers 

Shlllcraft Latch Hook 
Shod Sizes 
Signature Basket Co 
Silhouettes 
Silk Collection. The 
Silver Spring 


Sllveds Clothing For Seniors 
Simply Tops 
Simply Whispers 
Smith A Noble Wmdoware 
Sony Signatures 
Sound Choice 

Southwest Indian Foundation 

Spaadgear 

Spies Merchant 

Spicaa ate 

Spod Europe 

Sump of Excellence. Inc 

SUr Pharmaceutical 

Stash Mailorder 

SUsh Tea by Mall 

State Lms Tack Discount Western Catalog 

Storybook Heirlooms 

Straeburg, Inc. 

Sturbridge Ttankee Workshop 
Sundance 

Sunshine Discount Crafts 

Sur La Table 

Tailwinds 

Taos Drums 

Tasha Tudor 

Teas Orchid A Exotic Plant Supply 

Tiger Software 

Times Past 

Tree Book. Tha 

Tucker Electronics 

Tweeds 

U S Cavalry 

Undergear 

Upstairs Records 

Video Age. Inc 

Videos For You 

Vintage Video 

Walnut Acres Organic Farms 

Werner-Crlvellaro 

Watch Depot 

What on Earth 

Whole Work CaUlog, Tha 

Winfield Collection, Tha 

Wonder Laboratories 

Woodcraft 

Woodworker s Supply CaUlog 
Woodworkers Store. The 
Work Out Music 
Worldwide Collectibles A Gifts 
Worldwide Treasure Bureau 
Yankee Pride 
Yield House 

and many others! 


“If you want high conversions on 
leads that turn to multi buyers 
then we at Stash Tea recommend 
The Best Catalogs In The World “ 
We've been extremely happy with 
the results of advertising in Best 
Catalogs and look forward to a 
long profitable relationship 

Sunday Doano 

Stash Tea 



FOR MORE 

RESERVE SPACE 



THF rk< 5 T rATAI OGS IN THE WORLD T " • PUBLISHER INQUIRY SERVICES. INC. 
951 Broken Sound Pkwy. NW, Building 190, P.O. Box 3008, Boca Raton, Florida 33431 
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SUCCESS 


Success is in the way you walk 
the path of life each day; 

It’s in the little things you do 
and in the things you say. 

Success is not only in getting rich 
or rising high to fame; 

It’s not alone in winning goals 
which all men hope to claim. 

Success is being big of heart 
and clean and broad of mind. 

It's being faithful to family, friends, 
and to the stranger, kind. 

It's in the children whom you love 
and all they learn from you; 

True success depends on character 
and everything you do. 
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Chapter Eight 


One-Inch Display Ads 
Can Work Wonders 

If the publication in which you want to advertise doesn’t have a classified section, you 
might want to consider running a one-inch display ad. You would basically use the same 
advertising copy as for a classified, but have the advantage of using graphics, a variety of 
typefaces, and reverse white copy on black. Another plus is that the ad will be seen by more 
readers, as display ads stand out. 

Since small display ads have these advantages over classifieds, why not use them all 
the time? Because they cost more, which may be worth it for some offers, but not for most. 
And the classifieds may be seen by different people than see the display ads. Using both 
gives you good readership coverage. The most reasonably priced, easiest to create ad is still 
a classified, and as you will see, there is simply no substitute for these little gems. 

One Step or Two? . .. How to Decide 

You might be tempted to sell a product off the one-inch ad, but in my experience, the 
space is too limited to do it profitably. There just isn’t enough room to provide all the 
information necessary to prompt a sale. Of course, as with most general rules, there are 
exceptions. A product that pulls in orders from a one-step classified should work as a one- 
inch display, as well. Use the classified ad criteria in chapters four and seven to decide 
whether or not a one-step display ad has a reasonably good chance of producing results. 

One-Step Display Ads . . . How Big to Pull Big? 

The minimum space that usually works as a one-step ad is 2 %" wide (one column) 
x 5" hi>’h That is equivalent to one-sixth of a page or one-half of a column in height in a 
7" x 10" magazine. Should you ever run an ad this size, don’t make the mistake of taking 
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MAKING MONEY WITH CLASSIFIED ADS 


up precious space with a coupon even though you have probably seen it done over and over 
again. Why repeat other people’s errors? Use all the available space to sell your product. 

See page 146. NEW CONCEPT is using a sixth-of-a-page ad to secure leads for their 
lingerie mail order program. The part that is interesting is that they offer the option of a 
complete kit which includes a video for $20.00. That’s an excellent lead. Someone is paying 
$20.00 to listen and see the potential of the business opportunity. It doesn’t get any better 
than that. 

Display Ads ... Do They Get Better Results than Classifieds? 

I have run classified ads and one-inch display ads at the same time in the same 
publications, and of course, tracked the responses. The display ads have always out-pulled 
the classifieds because there’s a better chance of them being seen. Which do you suppose 
produces a better lead, classified or display? 

On top of page 147 is a one-inch display ad I have used for a long time. It works 
perfectly. Can you tell why? Incidentally this ad has been copied dozens of times by my 
competitors and it’s also working for them. Look how much information I’ve put into this 
small space. The ad says it all. 

Can you find the key that identifies for me in which magazine I’m running the ad? It’s 
the kit number. Each time I run, I change the number. No matter which kit number is 
ordered, I send the same one. There is only one! But the customer doesn’t know that little 
secret. Only I do — and now you do, too, of course. Because I’m still running this ad 
successfully, you know it’s a good layout. It works. You are welcome to adapt it to your own 
product. 

If you would like to contact a graphic artist to inquire about having him do some work 
for you, call me at (818) 765-8529 or write me at 12015 Sherman Road, No. Hollywood, CA 
91605. 


Look at the bottom ad on page 147. Do you think this ad was profitable for me? I 
stopped running it. Have you any idea why? The answer is that I didn’t receive enough one- 
dollar bills. The same ad in the classified section was more cost effective without asking for 
$1.00, and I’m currently running it in numerous magazines. 

A Great Team ... Full-Page Ads and Classifieds 

Many mail order companies use full-page ads to get leads for their programs, 
preferring two-step ads rather than one-step, even though they have plenty of room in the ad 
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ONE1NCH DISPLAY ADS CAN WORK WONDERS 


to gi\e information and do a good selling job. Why do they choose two-step ads over one- 
step? Because they have more to say about their offer than can be presented in one page. 
They \e tound that their follow-up literature packages pull best. They even use the two-step 
method in their two-minute television spots and 30-minute infomercials. 

One company that has been very successful in using this technique is Specialty 
Merchandise Corporation. Interestingly, the company also runs numerous classified ads as 
part of their advertising campaign. Their full-page ad is on page 150. It’s doing an 
outstanding job for them. As a matter of fact, it’s one of the best-pulling ads in their 40-year 
history. Can you tell why? What do you think of the headline? Do you like that it asks a 
question? Can you guess the answer? Doesn’t the headline draw the reader right into the 
body of the ad? Identify key elements that make this ad a winner. Every time you analyze 
a successful ad, you are developing your instinct for what works. 

Look at the people in the ad. Do you see Finn Skeisvoll? He is a very astute mail 
order entrepreneur. He’s also one of my students, I’m proud to say. It’s obvious that he did 
his homework. Be sure to do yours, too. It pays off handsomely. Do you recognize anyone 
else? 


Business 


Questions? 


Call in the experts 

SCORE® 

SCORE, the Service Corps of Retired Executives 
Association, has served the small business 
community for over 30 years with no-fee one-to-one 
counseling, mentoring and low-cost workshops More 
than 3 million entrepreneurs have benefited from the 
expertise of this nationwide volunteer group. 

Call for tho location of tha chapter nearest you 

800/634-0245 

“Counselors to America’s Small Business” 
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INTIMATE 

LINGERIE!!! 


A Profitable business 
of your own 


• Starting Right Now!! 

• Work from your HOME—full or 
part time!! 

• No minimum order required!! 

• No previous experience needed!! 


Finest, most extensive lingerie line worldwide, 
including his or her's loungewear, eveningwear, 
novelty items and jewelry. Complete sales aids 
available, including confidential price list, selling 
instructions (parties, etc.) 80-page glossy color 
live-modeled catalog, and sizzling live-modeled 
lingerie video features more than 60 fabulous 
styles, tastefully narrated in full blazing color. 

To get started right away, simply order our starter 
kit for $2.00 or order our complete kit for $20.00 

(REFUNDED WITH FIRST ORDER). 


Send to NEW CONCEPT, 

DEPT. 703, P.O. BOX 6756 


Laguna Niguel, CA 92607-6756 


□ Enclosed is $2.00 for "Starter Kit," 

Add $1.00 outside USA 

□ Enclosed is $20.00 for ‘Complete Kit," 
(Catalog and video plus “Starter Kit" FREE!). 
Add $3.00 outside USA. 


Name_ 

Address_ 

City_State Zip 
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400 How-To and Self! 
Improvement Books 


DROP SHIPPED AT 50% DCSCOUtfT 

Millions sold! Popular catogorlas 
Bsautlfuily illustrslod circulars 
supplied for your moll order solos 
SELLING BOOKS BY MAIL KIT #20 
Wllshiro Mail Order Book* 

Nd., No Hollywood, Colifornia tlOOly 
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to the World of Direct Marketing 
on Target Marketing'sWebPage 

C S * 






Search the Toolbox for ideas you can take to the bank 

Join a lively online forum 

Explore an industry Buyers Guide 

Link to other direct marketing resources 

Get advertising and subscription information 

And more! 


I N G 
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THE 

ULTIMATE 
SOURCE FOR 
LEATHER 
CRAFTING' 

They've 
bwn seeing 
rafters 
since 19*9 
This 132-page catalog features 
products for leathercrafters of alll 
ages Recede ?0% off your first 
purchase Tandy Leathe r $2 5078 


THc BEST CATALOGS & BOOKS 



YOUR OWN 3CSS 
Get pe*fl S2 00 «cy every 
envetope you sene them 
A get pa d to clip -ews 
tTrr your oca 1 | 

FTRecerve a check | 

St t off when bofh programs 
|o rdered New Profile S2. 4851 



MORE THAN 500 PAGES 
OF TOOLS & 45 PAGES 
OF LADDERS ALL AT 
DISCOUNTED PRICES! 
They are known for having 
the largest selection of 
name brand tools in the 
market Tools On Salt 

POLICE COLLECTBLES 
AND MOVIE PROPS* 
The widest selection of 
badges, patches, 
miniatures, posters, 
books, & videos with a 
law enforcement theme 
The Belrd Company, 83 


CALL NOW 561-997-1221 





Earning Money 


THE COLLECTION FROM 

THE FORD COMPANYI 
Hit the road with officially ^ 
licensed shirts, nostalgia A 
Items, recing and limited 
edition collectibles, jackets, 
hats, end much more 
The Ford Collection $2 



* 


By Mail 


YOU CAN 
EARN 
MONEY 
BY MAILl 
Learn 
how to 
start-up 

your own home-based mail order| 
business or expand an existing one. 


Virtually e 
available c 


OVER 40.000 VIDEOS’ 
every movie 
on video— 

■from the '30s, 

'40s & '50s f orergn films, 
new releases. A more 
15.00 d racoon* coupon 
included Movies Unlimitad. $5 


>- e^3 


386J Earning Monty by Mail! $3 


DEGREE AT HOME! 

Over 100 sources of 
home-based educational 
and correspondence 
courses Also colleges 
offering Telecourses." 
Home-Based College 
end Education Programs. $3 



MOTORCYCLE PARTS 
AND ACCESSORIES 
FOR YOUR 
HARLEY-DAVIDSONI 
Competitive prices A the 
best return policy in the 
industry. From vintage 1940s to year 
2000 models JAP Cycles*. S3 3931 



INCREDIBLE STUFF; 
UNBELIEVABLE 
PRICE SI Thousands 
of Strange, fun, and 
unusual items for the 
student, hobbies!, 
do-it-yourselfer, artist, and crafter I 
Amertoan Science A Surplus Si 
THE BEST IN 
UNABRIDGED 
AUDIOBOOK LISTENING' 

Listen to a bestselling 
book when there's no 
time to read! Over 400 

titles 15% off a// orders _ 

Bookc ss—tic Sales Catalog $1 

THE ULTIMATE 
SOURCE! Gorgeous 
beadwork A fringe jackets. 

New Age accessories, 
hand-painted drums, 

Southwestern home ddcor. 

A more 10N* off 1st order 
Runn ing Horse Desi{ 

GENUINE ANTIQUE f 
WEAPONS AND 
ARMOR' Original 
antique armor, 
swords, polearms, 
daggers, and more 
William Fegan A Co. An tigua Arm*, \ 
Armor A Related Items. S3 


SUPREME SOUNDS 
60%-70% OFF RETAIL 1 
Name brand car 
itereoa, car TV's, 
and mors Never pay 
retail price again 1 
Supreme Sound Stereos. >1 
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HEAD FOR THE REAL 
WEST HEAD FOR 
THE FORT'Authentic 
Weete^ apparel. They 
offer top quality goods 
at discount prices 
Fort Weetern Outpost, Si 


BECOME AN 
EXPERT ON 
YOUR PC' 

Learn the Internet, 

Word Processing, 

Spreadsheets 
VMndbws A more Personal Computers 
by Lifetime Career Schools. SI. 4962 



HARD-TO-FIND BOOKS! 
The Belrd Company 
features books on law 
enforcement, the old west, 
political ranging from 
conservative to anarchist, 
crime, A current events. 
The Book Catalog. S2 


5 a 
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THE ESSENTIAL 
CATALOG FOR BMW 
ENTHUSIASTS! Packed 
with parts A accessories 
for performance upgrades, 
styling, car care, and 
repairs Bavarian 
Autosport, 116 pages. Si 



mm month 


EDUCATORS- 
OAOGETEERS- 
9CIENTISTS- 
ENGINEE RS- Herbach 

end Reoemen Co has something for 
everyone. Includes pumps, stepper A 

gearhead motors, more. FREE dmhiignt 
let order Thie Month SI 3930 


FREE MONEY! If you’re 
a legal resident of the 
U.S., you could receive 
SSS from the government 
for education, starting a 
business, etc. Guide to 
100s of grants and loans. 

Free Government Money. S3 



GENUINE 
MILITARY 
PRODUCTS— 
RARE 
VINTAGE 
SURPLUS 
FROM 
AROUND 
THE WORLD! 
They have 
items for 
every need. FREE 
Mass Army Navy 



UNIQUE WESTERN 
FASHIONS And 
honest-io-goodnees values' I 
The West is mors than s f 
place; it's s state-of-mind 
where the spirit of adven¬ 
ture runs fret Corral West I 

nchwearUlfier Stockmen. $2 2953 

YOUR FAVORITE 
COMIC STRIPS' 

Hundreds of cooks 
Repnnts of your favorite 
comic strips of the past 
are m stock like Dick 
Tracy. Flash Gordon. A 
more Ken Pierce Books Si 

WIN SLOT JACKPOTS' 

The world's foremost 
gambler is offering 
proven systems. Join a 
world of others making 
money regularly A having 
funl Your Key To Winning! $1 



PRIVACY BOOKS FOR 
THE 90s' Over 300 umque 
books explore all aspects 
of privacy, financial 
independence, credit 
repair, and cash income 
opportunities. Offshore 
backing A more Eden Press, S2 


EDEN PRESS 



SAVE $5 00 i SAVE UP 
TO 80%/ Save twice 
with this offer. 100s of 
books at sevmgs up to 
80% Paperbacks and 
hardcovers from $1.99 
35.00 off let order The 
Bargain Book Wareh ouse. 52 

CORK PRODUCTS! Natural 
cork materials A products 
for your home and hobby 
pleasure Cork stoppers of 
all sizes, tile for floor and 
walls, duck decoy, and 
bulletin boards Receive 
03541 T0% off 1st order Jim Cork, $2 5083 



LEARN CAKE 
DECORATING AT HOME! 
TRAINING VIDEO 
INCLUDED! Home 
business or hobby— 



to 540 an hour! 
orating 
Institute, brochure. >1. 


earnings tc 

Cake Dec* 


SECOND INCOME 
OR NEW CAREER' 

Over 170 companies 
offering nationwide work- 
at-home opportunities 
Updated quarterly. 

The National Work At 
Home Citalog, 53 1418 


THE 

NATIONAL 

WORK AT 


VtUVAl 


CATALOG 



HENCE THE 
A stunning array 
world's best made 
collectible reproductions 

from Exoai tour ic Japanese 
■words suits of armor (dask 
tut to He size; shields A 

more The Notts CodecUon 


OUTRAGEOUS AND 

CONTROVERSIAL 
BOOKS' Paladin Press 
has beer described as 
-the most dangerous 
press in America." Self- 
defense. martial arts, 
s urvival, privacy, humor, m ore 

the official pennzoil 

COLLECTION 1 Now you 
can oroei Pennzorl racing 
and outdoor apparel 
collectibles sportswear 
hats. A gift accessories 
, , Penmoll-Ouaker 

$2. 0l30|State Company Store 52 




FULL OF SIZZLE 
Featuring 
catalogs that 
sell sophisticated li 
adult videos, fashions for woman and 
Isather. swimwear. A more 



n. 

World Famous Catalogs* 1 issue 
53—2734; 3 seasonal issues 55— 30$$ 


AUDIO AND VIDEO 
CATALOG! Count on 
Crutchfield for all things 
stereo—home theater, 

CD DVD, and mimdisc 
players, big TVs, csr 
stereos, and mors from I 
the t op brands ! Crutchfield, 5 1 4071 

TRAIN FOR 
A CAREER 
WITH A 
FUTURE! 

Computer 
careers are 
among the 
highest 
paying! Their 
program 
prepares 
you for an 
exciting career in just a few months. 
PC Help Desk Analyst by Lifetime 
Career Schools, 51. 4960 



U.S MILITARY 
INSIGNIA FOR THE 
, COLLECTOR A VET 
•JUS Military insignia 
from 1940 to the 
present for all branches 
of the service. 5% off your first order. 
U.S. Military Insignia, Inc., 52 1049 
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Guess which of 
4% these items made 
. rinn a millionaire? 



A Million a Year From His Home! 

"It's just me, my wife, and my daughter 
helping out once in a while, and we do a 
business of $1 , 000,000 out of our house r> 

Finn Skeisvoll 

( As seen oti TV’s Opportunity Update) 


Finn wasn’t happy with his 
retirement pension, and decided to 
start a merchandising business of his 
own with the help of Specialty 
Merchandise Corporation. It paid off 
more than he ever dreamed: one of 
the first orders he received was for 
almost $20,000! 


*Hint: the product that 
brought him that huge 
order is pictured on 
this page Can you 
guess which 
one? (Read on, 
and find out!) 


One of Those Products...or Any of More 
Than 3500 Others...Can Do the Same for You! 


Each Year We Bet 
$25,000,000 That You 
Will Be Successful! 

That’s how much merchandise we have 
available for you in our gigantic 
warehouse— it’s the size of 7 football fields, 
over two stories tall, yet it’s jammed to the 
rafters with products that can make you rich! 

Our success depends on the success of 
everyone selling SMC products, so we make 
sure there's a huge variety always available, 
always ready for immediate delivery. We re 
the ones slocking the inventory, so we re the 
ones taking all the risk! Of course we want 
you to succeed! 

That's why every item we offer is a proven 
performer. That's why our prices are far 
below wholesale— you can sell at wholesale 
and easily make 100% profit! That's why we 
back our members up with solid business 
plans that work. And that's why you can 
order in any quantity, even one at a time, for 
the same incredibly low price. 

We've got a lot at stake But we know it's a 
good bet. because we’re gambling on people 
who want to change their lives, work for 
themselves, and start making real money . 
People like you! 


With SMC, you ... 

gf Start with a small investment! 

(under $25!) 

Uf Begin making money immediately! 
(Often, the first day!) 

Sf Have a reliable source of in-demand 
products! (over 3500 to choose from!) 

Sf Are supported by complete, 
step-by-step business programs' 

(More than 20 ways to make huge 
profits as a merchandiser!) 



NOT A FRANCHISE' 
THE PROFITS ARE 
YOURS TO KEEP' 



L.fNM C«t«r 
Rcuul 12 * *5 
SMC Port l*« 

w mm 


r/,e >rO Wn 


|°IW night'" p * d brou « h ' in $2400 m 

p.'« 


rvWrv.K*\* Car Patau 
Retail 

SMC Puce M 10 



The Rose Limp Lit up Finn's Life' 

Thai's the item, nght up there in the upper nght-hind comer 
Thanks to SMC's rose lamps. Finn Skeisvoll is a millionaire 
And he s not alone Many thousands of people have begun 
highly successful businesses thanks to SMCs products and 
programs They're not all millionaires . yet. Bur they are 
their own boss, they are able to work out of their home, and 
many are now able to afford the kinds of luxuries they only 
dreamed of before 


! A Z&hoJiit ImHtatm 


40-Year Recommendation 
From Top Mail Order Expert! 


MELVIN POWERS, mail order pro, author of How to Get Rich 
m Mail Order Tve been recommending SMC for over 40 years 
now. and I can honestly say that no other company can get you 
suited in the mail order business as quickly and easily as SMC ’ 

College Prof Steen Students Toward SMC! 

STUART WILLIAMS, marketing professor Along with 
the fast seiimt merchandise. SMC offers sound marketing 
plans If you follow them, uep-by-step. you can't go wrong." 


FREE TAP* 20 MINUTES TO 
FINANCIAL SUCCESS WITH THIS 
INVITATION ACT NOW* 



Ratal 

SMTPnnUM) 



Wf invito you to join thr thousand* 

»ho no» have ihetr own successful 
merchandising businesses' 

** riui 24 pat, .***■« *1 

Proftuumal Cm Jr /<» Spec lain WhtJeta/ing 
Over 20pro\r* money maki*t methods' 

MAIL THIS INVITATION FOR FREE INFORMATION NOW! 

Specialty Merchandise Corp. 

9401 De Soto Avenue, Dept 322-02 
Chaisworth, CA 91311 
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Chapter Nine 


Full-Page Display Ads Can Make You 
A Fortune Overnight 


Let’s assume you have run a two-step classified ad offering free details. It pulled lots 
of inquiries. You sent out a two- or four-page sales letter extolling your product's virtues. 
It pulled in a substantial number of orders and you were very pleased with your profit. Then 
you ran the ad in another publication, then in others, pyramiding your earnings. Now what 
do you do? Full-page display ads pop into your mind. It’s only natural to want to run them. 
They’re the dream of every mail order entrepreneur. But should you risk it? My answer is 
a qualified yes. Run it, but only after you have tested it and know it’s a winner. How can 
you test an ad without running it? That’s what we are going to discuss next. 

How to Make Sure Your Full-Page Ad 
Is Going to Be a Winner 

First choose a layout that you like. Then take the most pertinent copy from your sales 
letter and redesign it so that it includes a strong headline, good subheads, compelling copy, 
a good money-back guarantee, and a coupon with a key. Your typesetter or graphic computer 
service can do this for you, or you can do it yourself if you have a computer with desktop 
publishing capabilities. When you finish the ad, live with it for a few days and try to get 
some feedback from other people. 

Should you now spend thousands of dollars to test your ad? No, not yet. One of my 
money-saving techniques is to mail out your one-page display ad instead of your two- or 
four-page sales letter in response to people who answer your classified ad. Track the results. 
See if the number of orders is the same, less, or more than it would have been had you used 
the sales letter as follow-up literature. If it is lower, redesign and/or rewrite the ad and try 
again. If it’s the same or more, you are ready to test your full-page ad in an appropriate 

publication. 
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MAKING MONEY WITH CLASSIFIED ADS 

Now listen carefully to what I’m telling you. Run one full-page ad one time and one 
time only in magazines where similar ads have appeared. Most magazines will give you a 
discount if you run three times. Don’t do it! A representative of the magazine may tell you it's 
necessary' to run three times to do a valid test. Don’t believe it. If the ad doesn't hit the first 
time out, something isn’t working right. Go back to the drawing board. 

Here's another way I recommend to test the pulling power of a full-page ad before 
running it. Rent a small number of names. Then evaluate your response. What percentage of 
names resulted in orders? Did you make money, lose money, or were the results marginal? 
If you lost money or if the results were marginal, you should think twice about running the 
full-page ad as is. If you made money or the results were marginal, purchase more names and 
do another mailing. Tabulate the results again. When you have made money sending out a 
thousand or more pieces of mail, it is reasonably safe to run a one-time test of your full-page 
ad. Good luck! 


How to Get Rich in Mail Order 

A very favorable review of my book How to Get Rich in Mail Order appeared in 
Entrepreneur Magazine. It resulted in thousands of orders. What did that tell me? That 
Entrepreneur was the right publication in which to sell my book. I subsequently ran full-page 
ads every month for four years in Entrepreneur and in all of the other business opportunity 
magazines and all weekly tabloids. I also ran in numerous newspapers around the country 
including the Los Angeles Herald Examiner in which I ran a full-page ad every other week 
for five years. I was on a roll! 

I experimented with different ads and various prices for the book. I found that the price 
was not the deciding factor for readers. I did not sell more books at $10.00 than at $20.00. 
Ordinarily you would assume you’d sell more books at the lower price. That wasn't my 
experience. I believe that if the price is within reason, you'll make the sale. When people want 
something, they spend the money. Many big mail order and TV infomercial products sell 
better at the higher price when prices are tested. And think of the hundreds of dollars people 
spend on tickets to concerts. Some world-class entertainers command even more, yet time- 
after-time the tickets sell out. 

Turn to page 160 to see one of the ads that sold over a million dollars worth of How 
to Get Rich in Mail Order. Originally the headline read: How to Get Rich Starting from Zero! 
The results were excellent, but when I added the two words this year, it pulled even better. 
I love the lead into the headline: Don't wait for success. Make it happen! My favorite saying 
is under the headline: You are not only what you are today, but also what you choose to 
become tomorrow! And isn't that true? We have the option every day of changing our life. I 
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full-page display ads can make you a fortune overnight 

ran the ad without these attention grabbers and the results were not as good. 

How to Get the Best Spot 

In magazines, I always insist on a right-hand page. It's easier to see than the left. I also 
place the coupon on the outside of the page so that it's easy to clip out. Another problem with 
running on the left is that the reader must struggle with the binding (also called the gutter). 
Give your ad every chance of success. Put it in the best place. 

A Few’ Words Can Make All the Difference 

In the coupon of my full-page ad selling the Mail Order Millionaire course, I changed 
the wording slightly and it resulted in thousands of dollars in extra sales. My original offer 
read: 

Send for Melvin Powers Mail Order Millionaire course, which includes the book 
How to Get Rich in Mail Order and 12 audio tapes. $107 postpaid. 

The subsequent offer read: 

Send for Melvin Powers Mail Order Millionaire course, which includes the book 
How to Get Rich in Mail Order , 1 1 audio tapes, and the special bonus tape, 50 
Proven Mail Order Products. $107 postpaid. 

The respondents to both ads received the same package. Obviously, the idea of the 
bonus tape had an impact. I tested the change of copy in a 50,000 mailing to the same list; 
25 000 received the first copy and 25,000 received the second. The second copy pulled a 
higher return. That translated into thousands of dollars. Since then 1 have been using the bonus 

tape copy. 

The point I'm making is that whether you are using display ads or direct mail, a few 
strategic words can make a significant difference. Overall, it’s brought in hundreds of 
thousands of dollars that I would never have seen if I hadn’t thought to change the order form 
slightly. Your challenge is to do the same with your advertising copy. 

Split Runs Give Indisputable Answers 

Some publications are willing to print two different ads in the same issue so the 
advertiser can test which copy pulls better. This is known as a split run. Let's assume a 
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MAKING MONEY WITH CLASSIFIED ADS 


publication has a 5(X),(XX) circulation. They'll run 250,(XX) with one price in the coupon and 
250,000 w ith the another price. The advertiser uses different keys in each of the two coupons 
so the number of orders at each price can be counted. When 1 was deciding how much to 
charge for my book How to Get Rich >n Mail Order , I tested $20.00 against $15.00 in several 
publications and found there was no difference in the return. 1 did more split runs, testing 
$20.00 against $10.00 and again, it didn't make any difference what the price was. The 
returns were the same. How much did I finally settle on for a selling price? Twenty dollars, 
of course. 

Tova Borgnine sold a facial creme called "Facelift in a Jar" via full-page mail order 
ads. To determine the best price to charge, she did a series of split runs. She tested $9.95 
versus $19.95, then $19.95 versus $29.95, $29.95 versus $39.95, and finally $39.95 versus 
$49.95. The magic number turned out to be $39.95. That was the perceived value of the 
product. How do you account for her selling more jars at the higher price? 

Split runs are very useful for testing both headlines and body copy, but not at the same 
time. You can only test one element with each run or you won't know which was responsible 
for the change of response rate. I constantly wrote new ads and tested them against the ad I 
had been using, changing headlines, types of guarantees, and other ad components. That's 
what I recommend you do, too. 

An Unusual Money-Back Guarantee 

A friend of mine named Joe Karbo, author of the book The Lazy Man's Way to Riches , 
was running full-page ads that stated. Til hold your check for 30 days. If for any reason you 
are unhappy with my book, return it and I’ll send back your uncashed check. Fair enough?" 
When he substituted this statement for his usual 30-day money-back guarantee, his sales 
increased 25%. 

I borrowed his guarantee idea for my ads and my response rate also jumped 25%. After 
many years, I'm still using this copy in some of my ads and sales literature. I have also begun 
to use a lifetime guarantee for some of my books, but for some inexplicable reason I'm not 
completely comfortable with it, even though so far not a single book has been returned. What 
message does this guarantee convey? Is it favorable? Would you feel comfortable using it in 
your own advertising? 

Although I have sold hundreds of thousands of mail order books and courses, I rarely 
have them returned. This is also true of the hundreds of books that I publish. Come to think 
of it, I can't remember the last time someone returned a book. On the rare occasions that 1 do 
have something returned, I always respond immediately, refunding the purchaser’s money and 
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asking the reason for the return. I include a self-addressed stamped envelope for the reply. 
This feedback is valuable. If you ever get too many returns on an item, feedback from 
dissatisfied customers will pinpoint the source of the problem so you can get to work on it. 

Get the Best Ad Placement on the Best Days 

In newspapers, request the front page of the classified section. It gets a higher 
readership than the middle of a section. Although some newspapers won't do it, many will—so 
ask. My experience has proven the best-pulling days to be Monday, Tuesday, and 
Wednesday—in that order. I always ran my ads on Monday because people are generally 
home after the weekend, and the newspapers are smaller which means the ad has a good 
chance of being seen. Don't run on Thursday, Friday, or Saturday. People may be 
preoccupied with the coming weekend and not be as receptive. Some advertisers love to run 
on Sunday because the circulation is higher. But the advertising rates are also higher. I usually 
don't run on Sunday because the paper is so large that the ad may not be seen. 


Creativity Can Turn One Hot Offer 
Into an Entire Industry! 


I ran a full-page ad for my book Secret of Bowling Strikes and it was a big, big winner! 
After that, I ran the ad every month in Bowling Magazine and in other bowling publications 
for ten years! On the back end, I was selling a record called "The Secret of Bowling Strikes." 
The conversion rate was extremely high. I was also selling a book called How to Bowl Better 
Using Self-Hypnosis. Naturally, I had a record on that, as well. 


I knew there were many sports enthusiasts in addition to bowlers who were serious 
about wanting to improve their game, so I decided to use the same sales technique to do a 
campaign on the mental side of golf. I began with a book called The Secret of Perfect Putting. 
The ad\vorked like a charm. Naturally, I followed up with a record called "The Secret of 
Perfect Putting " I also published a book called Psych Yourself to Better Golf that sold 
extremely well I even published a book called How to Play Better Golf Using Self-Hypnosis. 
I had already developed the market for this type of book, and I kept adding new products that 
were exactly what I knew these people were looking for. Since my customers were interested 
in the mental side of golf and had an insatiable appetite for books on the subject, I began to 
sell golf books published by other companies in addition to my own. 


An article aDDeared in one of the major golf magazines about using the techniques of 
Psycho-Cvbemericsio improve one’s golf game. That brought an avalanche of orders lor the 
book 1. seemed there was no end to the sale of books and records. To gtve even more tmpetus 
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to my sales, a book came out on the mental side of tennis called The Inner Game of Tennis by 
W. Timothy Gallwey. When it hit the bestseller list, my sales increased even more. 

But 1 didn't stop at books and records. I figured my avid golfing customers would 
purchase other golf-related items. I made arrangements with a golf ball company to 
personalize a dozen golf balls, gift-box them attractively, and enclose a gift card in every 
order. (At that time, personalized golf balls were not readily available.) I also arranged for 
the manufacturer to drop-ship the orders for me. I designed a circular and included it in all 
my outgoing orders for golf books and records. It suggested that people purchase the 
personalized golf balls for themselves and to give as gifts for Father's Day, Mother's Day, 
Valentine’s Day, anniversaries, birthdays, Chanukah and Christmas presents, and other 
special occasions. The literature worked beautifully. 

I received many multiple orders and the reorder business was great. I sold thousands 
of sets. I even got large orders from major corporations. The sale was going so well, I began 
including the circulars in all of my outgoing mail, even if it wasn't related to golf. Responses 
were good. To top it off, I ran display ads selling the imprinted golf balls. They worked, too, 
and on the back end I included circulars for my books! There was an avalanche of orders! 
What a thrill! Big money can be made with full-page ads. All it takes is creative thinking, 
knowledge of the mail order business, and having the attitude that you can and will do it. Your 
turn will come. 

When you have an offer that's working, ideas flow. They pop up 
effortlessly—sometimes while you sleep. I've had the experience many times of waking up in 
the middle of the night with a new idea or the answer to a previously perplexing problem. I 
have had it happen numerous times when I was writing lyrics or a new book. The experience 
is common. You have probably had a similar experience at some time, perhaps when trying 
to remember a person's name. You can't seem to think of it and then suddenly, when you least 
expect it, it pops into your mind. That's how ideas will come to you once you're focused on 
your mail order business. 

Does Setting a Time Limit on an Offer Move Readers to Action? 

It seems that the urgency implied in setting a time limit to order would have the effect 
of moving readers to action, and many successful mail order entrepreneurs use this technique. 
I don't use it in my literature because somehow it sounds insincere to me to be saying, "You 
must respond within 15 days to take advantage of this offer." Or: "This special price good 
only this month" (or until a specific date). If you feel comfortable with it, you may want to 
test it with your offer and see if it makes any difference in your response rate. 
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FULL PAGE DISPLAY ADS CAN MAKE YOU A FORTUNE OVERNIGHT 

hat F ull-Page Ads and Direct Mail Pieces 
Must Do to Be Successful 

Remember, products that promise to satisfy any of the basic human desires or needs 
stand a good chance of being sold, as long as the advertising copy does what it is supposed 
to do. Here s the formula for writing successful display ads and direct mail pieces that uphold 
their important part in making an offer work. 

1. Capture the reader's attention with an eye-catching headline. 

2. Generate interest by persuasively describing product or service benefits. 

3. Stimulate desire with proof, testimonials, and/or a further explanation of benefits. 
(When using classified and one-inch display ads, insufficient space requires that this 
information be put into follow-up literature.) 

4. Offer a guarantee. 

5. Solicit the order. 

Readers Will Instantly Recognize These Elements 
That Can Make or Break an Offer 

By now you are well aware that doing a complete and easily understandable job of 
presenting the product or service story is critical to an offer's success, but there is something 
else that is of the utmost importance in making an offer work. It’s the tone of the advertising 
copy. What do I mean by tone? Primarily believability, authoritativeness, and the all-important 
sincerity. How can you get these intangible elements into your advertising copy? By simply 
telling it as it is. That's where these elements come from. 

1 Believability comes from being honest about what a particular product or service 
will do. It is the result of telling the truth about your offer. 

2 Authoritativeness comes from knowing your product or service so thoroughly and 
completely that it’s obvious you know what you're talking about. 

3 Sincerity comes from believing that the product or service you're writing about 
* really can help readers. That you are doing them a favor by introducing them to 

your product or service. 
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Being honest, knowledgeable, and believing in the good of what you are doing in the 
world not only makes mail order offers successful, it also makes for a satisfying, fulfilling, 
positive feeling about oneself and one's life. Knowing that I have for my entire career made 
available books, tapes, and other products that have helped people to improve their personal 
and business lives in many ways (some quite dramatically) is one of the great joys of my life. 
I wish that joy for you. The joy that you've made your fortune by doing good. 


http://www.miesys.com 


surf to 

and tot’s moot in the Global VMIage 


You 1 access to the worldwide 
msjwrhighway 








For more than 48 years 


international buyers have relied on the mie database and the worldwide system of 
market! Information exchange. With the mie IntoBase you can now take a step into 
the futurOjqjf communication and call up any information directly from one of the most 
comprehehJVa eources of supply for your import business. 

- f ^ Stem % * ».» 

into puHcattans in co-operation with Synthesis Communications offers you on line a vast database of 
international manufacturers, their products and their free sales areas. Via the mie 
InfoBase you can retrieve any Information you need directly and without any delay 
Under the aspect of Information-on-demand you have access to this database at any 
time and you can use various search modes as for example looking for: 

• an Individual company, 

• companies offering a specific product category 

• companies offering a particular product 

• companies from certain countries 

• companies offering agency and distributorship 


Sa don't Mtato. 


Surf to http//www.miesys.com. now and experience the new dimension of 
international communication. We are expecting you in the Global Village in the 
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Business Opportunity 




Postal and Email Lists Available 
from VentureDirect Worldwide 


POSTAL LISTS 

AAA Financial Corporation 
Profitable Business Opportunity 

75.189 Master^ Buyers ®$85/M 

America’s Classifieds Opportunity 

Seekers 

779.736 Masted* . ®$80/M 

American Business Ventures 
Opportunity Seekers 

2.422 994 Opportunity Seekers.@$80/M 

American Business Ventures 
Enhanced Lifestyle Database 

2 300,000 Enhanced Seekers.@$80/M 

BtzStartup Business Opportunists 


199.513 Total Buyers.®$90/M 

Business Opportunists 

200,000 Total Rle.@$85/M 


Franchise & Investment Expo 

139,400 Total File 6*100/M 

Futureweafth Strategies Business 
Opportunists 

638,350 Total Buyers .. 6S85/M 


Opportunity World Magazine 
Start-Up Business Entrepreneurs 

49.473 Active Subscribers 0S9O/M 

Spare Time Magazine Active Subs 

1.651.976 Active Subs @$85/M 


EMAIL LISTS 
Business Opportunity 

Seekers Selex 

2.700 000 Opt-ei EmaH Subscribers 
Highly educated htfi name professor* 
outness entrepreneurs nterested n * 
variety of p-io-b offers and opportuw&K 

VNU Business Media Masterfile 

100,151 Opt-ln Email Entrants S30CCPM 
VNU Business Media a the Jng wt of 
adverting. ^.aketrg and mecte professnnafc 
These executives have subscrbed to one of then 
premier puOcatcns MtOuWoe*.MetaMiek 
Orectory tondWe*, BnndWw* Directory 
AdWpek AdWw* Directory. IQ. 10 Directory, 

E 4 P MC inO Shoot 

Avid Trading Company 

1 8.000 Opt-m Email Entrants ©S225/M 

B2B FreeNet 

200.000 Opt-in Email Entrants ©S225/M 


t 

8* 


f 


Business Opportunity Digest 

963.015 Total Rle . @$85/M 

Continental Book Buyers 

292.612 Total Rle . .@$80/M 

Coupon Connection of America 
Business Start-up Program 

393.469 Total Rle Buyers . 0S8O/M 

D Aracangelo Seminars 

688.671 Seminar Attendees'Buyers@$85/M 

Direct Franchise Management 
Services 

470,347 Total Paid Responders .... ®$85/M 

Emerald Coast News 

65.320 Active Subscribers . @$90/M 

Electronic Medical Billing Home 
Based Business 

109.320 Totai Rle Buyers @W0 /M 

Entrepreneurs at Home Buyers 

3.858.373Total Rle. *$KVM 


Hi-Tech SOHO Computer Product 
Buyers Enhanced Masterfile 

4.450,472 Hi-Tech SOHO Execs .6S85/M 

Home Office Entrepreneurs 

1,448.050 Total Rle.«80/M 

Homeworkers Plus 

37.413Total Buyers....OS90/M 

Home Workers Success Manual 

1.379.294 Total Buyers/lnquirires @$80/M 

IMEX Inc. Home Mailers Program 

512.238 Masterfile ®$80/M 

King Media Satellite Distributors 

32.434 Total File . . SS85/M 

Learning Strategies Corp. 
Paraliminal Tape Buyers 

202.597 Total Buyers 

Money Making Opportunities 
Active Subscribers 

1,100.438 Masterfile *®5/M 


Spare Time Magazine Enhanced 
Masterfile 

1,488.743 Total Masterfile OS85/M 

Specialty Merchandise Corp. 
Opportunity Wholesalers 

1.440.424 Total Respondents $$85^ 

Specialty Merchandise Corp. 
Enhanced Masterfile 

420.420 Masterfile ©S90/M 

Success Now 

Business Opportunity Buyers 

362,986 Active Buyers . 6S85/M 

Sundance Distributors Business 
Opportunity Book Buyers 

181.310 Masterfile .©S90/M 

Supermoney Opportunity Seekers 

1.004.500 Masterfile .@$75/M 

The Money Machine Commerce 
Web System 

61.891 Buyers . @$90/M 


Biz Land 

560.000 Opt-in Email Entrants @$250/M 

BizTalk 

925.000 Opt-m Email Entrants GS250/M 

Business.com 

100,000 Opt-in Email Entrants ©S250/M 

Datastream Group 

600.000 Opt-m Email Entrants ®$22SM 

FreeForum.com 

550.000 Opt-m Email Entrants ®$225M 

Free Forum Sweepstakes 

160.000 Opt-m Email Entrants «$225/V 

My Free 

300.000 Opt-m Email Entrants ©S225/W 


For a fuH oa*a card or any of these 
postal lists, please contact 
Dav<JBn» at 212 655 5153. 
emat dbnlifoen.com or v«srt us 
at www venturocWect.oom and 
ckok on List Management 


Financial Gains 

40.629 Buyere ©M5W 

first Amerean Publishing 


For a M data card on any of these 
emai lets otease contact an 
XactMaii Speoafcst at 212 655.5231, 
onvail xactmaH^ven com or s^sit 
cam website at www.xactma# com 































Pont wait for success . Make it happen! 


Howto Get Rich this Year 
Starting from Zero! 


You are not only what you are today, hut also what you choose to become tomorrow! 


My PersomU Stoty 

YWuty-flut VMfi ago. I wm having a rough 

lime making i'with the venous jobs I had Iwii 

at> hogged down making a living that I didn t 
h*v* nma for anything rive Ai limn. I nan 
N* job* Everything »*i going up es 
ccp« my earnings Since I didn t have a college 
education. a trade or any special training 
I took whatever jobs I could get trying to find 
mywH " Like you. I worked hard and felt that 
I deserved a break My mistake *ti in hoping 
and waiting fix someone to give it to me 
It never happened 

Out of desperation, I accidentally discovered 
a *N> of making eatra money in my spare time 
It was the beginning of a wonderful new duec 
twn to my life The results were better than 
I had anticipated, even in my wildest dreams 
Soon I was able to quit my dead end yobs and 
devote full time to being my own boss It was 
the end of my financial worries 

At last I had the money, peace of mind, and 
time necessary to really enjoy life and my loved 
ones I had the freedom to fish. loaf, vacation 
where and when I wanted, play golf and tennis 
frequently, pursue my hobbies, and do all the 
things I always wanted to do It was my dream 
come true 

The bottom line to this true personal story 
is that I've made millions of dollars with my 
success plan, have taught others how to do 
it. and am willing to share with you my 
money making knowledge Are you willing 
to spend one evening to judge what I have 10 
say? I hope so 



Why? Because I've accomplished the personal 
and monetary goals that I’ve set for myself 
I have all the material things one could reasona¬ 
bly wish for. including ownership of properly, 
good investments, and even Arabian horses 
I warn to share my success plan for making mo¬ 
ney with those who are ambitious and willing 
to follow my instructions It can make you rich 


tvUou My Su ccess 

You may be wondering if you can really believe 
what I'm saying My answer is. Absolutely 
yes ” I've even revealed my confidential husi 
ness deposits Those figures are (actual My in¬ 
formation for you is not based on abstract 
theories — il't based on cold, hard facts which 
have been successfully proven and tested over 
many years 


Absolute Proof 

I reveal these confidential figures not only to 
prove to you the practicality of what I'm doing 
but. mainly to encourage you to do the same 
With the mater utl I am going to send you. these 
could he your bank deposits There's no mys¬ 
tery to « — I tell you esactiv what to do 
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f 170.444 79 


$325,433 39 


- Mtivi* fowias 


Sure-times are tough and making money is harder 
than eier-but the people listed below are raking in 
the dollars after bating sent for my material You can 
do the same if you bate a sincere desire for extra in - 
come. Take a minute to read this ad uith an open 
mind. It could really change your life and make your 
secret dreams come true! Of course, not et>eryone 
makes big money; however, my program gives you the 
opportunity on a money-back guarantee basis. 

S3.000 In 3 Months $20.000 In 6 Months 

-Dtvrf R , Toronto, Canada —Steve M . Manhattan leech. CA 

S40,000 in 1 Month 

— George 1 . Canton MI 

$10,000 In 1 Month 

- Ralph T . Austin. TX 

$18,000 In 3 Weeks $100,000 In 4 Months 

-Victor W . Carpinteria. CA —lame K . Grand Rapids. Ml 

$1,000,000 In 5 Months 

— George C . Los Angeles. CA 

Certified Succe ss Stories: 

Here is authenticated proof my system works You can duplicate the success of these p 
It's been effective for them — why not for you"* 


$7,000 In 2 Months 

-James B . Lev mown PA 


$93,000 In 28 Days 

— Steve N Indianapolis. IN 
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YourSecret Orzarm 

ComeTrue 

My program for riches has nothing to do with 
franchising, real estate, the stock market, pre 
Clous metals, diamonds, pyramid schemes, oil 
wells energy conservation, salesmanship, 
multi level selling positive thinking, door io- 
dooc telling, telephone sales, or calling on bust 
nrtscs. neighbors, family nr friends 

It's perfectly legal and require* no previous 
business eipcriem t It is equally good far hath 
men and women of any age. and you can begin 
just as soon as you receive my material 

Now is the time to do something abuur your 
future Everyone has secret dreams —and 
yours are about to come tnr Use my know 
bow for making money 


Room For Everyon e 


Why would I invite competition' The fact ti, I 
don't look at it aa competition The money 
making opportunities are so tremendous that 
there t plenty of room for all who are moti¬ 
vated to improve their situations Do you have 
the motivation■* 

Pick My Brains 

Give me the opportunity to show that I can help 
you achieve financial security 

M> material clearly esplauis my money 
making technique with easy to-follow, step- 
by step instructions To convince you ihai * 
works, you get • one year 100* money back 
guarantee Do you know any akrni offer to 
match that' Here is your golden opportunity to 



My material reveals m detail my success 
money formula and how I keep hitting the jack 
pnt again and again, making millions of dol¬ 
lars You can. too* In fact. I gi*e you a practical, 
proven tested gunk rhat will help you realize 
your financial goals Is it easy’ Yes once you 
have the information I give you in my enlight 
enmg guide on how to achieve riches You will 
learn io duplicate my technique for your own 
success 

You may wonder why I am sharing my inch 
rnque for riches if my business is so profitable 
To make more money, of course That's just 
pan of my business - sharing knowledge that 
will make money for you and at the same time 
make money for me Read the happy success 
stories of people such as yourself who took my 
material seriously 


Praise f rom Ex perts 


A comprehensive guide on how so make n 
big bv an outstanding entrepreneur Melvin 
Powers, who did starling from arm How he 
did it is dearly captained He shares with you 
his knowledge and successful aapencncc 
in making money could rrpay its coal a 


thousandfold " 


-Paul Muchmck 


Take the First Step 


Thu is the moment of truth Do you really want 
lo be ru-h' If your answer is "Yes." follow 
your impulse now and order my material Re 
member, it is sold on a 100*-money-hack 
guarantee basis You can improve the quality of 
your life It's really up lo you It * an earning 
prospect thai can come true for you Give it 
priority Take the first step on the esciting road 
to riches 

You’ll be pleasantly surprised and delighted 
with your newly-found knowledge, especially 
when those beautiful, green dollars start roll¬ 
ing in as they have for others 


SHU S keptic al? 

Be Mv Guest 

I guarantee you'll he completely satisfied and 
esc tied with the illustrated material that I send 
you Furthermore. I will not even cash vour 
check or money order for 30 days If. for any 
reason, you feel the material will not bring you 
riches. I’ll return your uncashed check tv 
money order immediately No questions asked 
I'll go even one step further I realize you 
don't know me and you may still he skeptical 
about my offer Put your mind at ease and post 
date your check 30 days from today You have 
everything to gain bv cashing in on my unique 
know how for making money 

Good luck as you take the first siep on the 
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Chapter Ten 


Although I Live in California 
I Buy My Grapefruit from Florida! 


I get stacks of direct mail every day and love to go through it seeing what is being 
offered and enjoying the creativity that has gone into it. When 1 first see a display ad or 
infomercial, I try to guess which will be the winners. I recommend that you do the same. It 
will be a wonderful learning experience for you. After awhile you will find, as I do, that you 
know almost instinctively which offers will make it and which won’t. It’s a great way to 
learn about mail order. 


I have a fun story to tell you. I received a four-page circular one morning that raved 
about succulent, naturally sweet, fully-tree ripened, orchard-fresh, ruby-red grapefruit. I was 
intrigued by the writer’s enthusiasm. He sounded completely sincere as he extolled the taste 
delights of his grapefruit. 


The more I read, the more I became intrigued with his offer. He stated that he would 
send 15 out-of-this-world grapefruits and that no money need be sent up front. Four of them 
could be eaten and if they weren’t the best, the tastiest grapefruit ever, the rest could be 

returned at his expense. 


I sent back the order card that came with the letter. One morning soon thereafter, the 
Brapefruil arrived al my office. I put them in the refrigerator to chill as per the enclosed 
instructions. My office staff and I had fun tasting and evaluating them during our afternoon 
break Everyone unanimously agreed that they were absolutely del,cous in fact the best 
grapefruit we had ever eaten. We all became devotees of Harry s Crestvtew Groves grapefruit 

from Florida. 

1 am now a steady customer and have ordered dozens of boxes of fruit for family, 
friends, and customers, who have all been delighted with both the surprise and the temfic 

fruit. 
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See pages 171 through 174 for the sales letter that first intrigued me to order. The 
taste-for-frec offer clinched the deal for me. I have since had fun becoming a grapefruit 
connoisseur. I've done taste tests comparing Harry’s grapefruit with the ones in the markets. 
The store-bought versions seem tasteless compared to Harry’s. Don't I sound like a salesman 
for the company? Interestingly, before I started buying grapefruit through the mail, I doubt 
if 1 ate more than one a year. I preferred oranges. 

Reminders Bring in Extra Orders 

During the month of November, I received a special, two-page Christmas sales letter 
and order form from Harry’s, shown on pages 175 through 176. It was a good reminder. 
Once again I ordered grapefruit. I sent out ten gift packages as suggested by the order form. 
The company puts out a beautiful full-color catalog with all kinds of other fruits, cakes, pies, 
candy, nuts, relishes, hams, and smoked salmon. They are running a perfect mail order 
operation, and would you believe it, they never even read my book! 

The Florida Gift Fruit Shippers Association reports that they send out three million 
boxes of fruit a year. That doesn’t surprise me. When I used to vacation in Florida during 
the winter season, it was traditional to send baskets of fruit to people back home, especially 
if they lived in the northern part of the country or in Canada. One of the ways we determined 
how good a time we were having was to find out the daily weather report for up north. The 
colder it was, the happier we were that we weren’t there, and the better time we had! Funny, 
isn’t it? 


Better than Good Is Best 

Let’s get back to the initial sales letter on pages 171 through 174. Can you relate to 
the headline? I think it’s weak. Can you come up with a stronger one? A few subheads? 
What do you think of the one subhead on page 173 that reads: BUT A WORD OF 
WARNING! Do you believe it? I wish the writer had left it out. It left me cold. It’s the first 
time the offer falls down. See page 174. If this had been my offer, I would have filled the 
half-blank page with testimonials and used the subhead: Read what satisfied customers have 
to say about our ruby red grapefruit. Testimonials are powerfully convincing. They add 
greatly to the credibility of the offer. Notice the use of the P S. It provided the opportunity 
of delivering the message again. 

I would have used a lift letter that reads on the outside: Read this only if you have 
decided not to order. Inside I would have written: Frankly, I can’t understand your not taking 
advantage of our free taste offer and giving yourself the pleasure of experiencing our 
scrumptious grapefruit. (And so on.) 
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ALTHOUGH I UVE IN CALIFORNIA, I BUY MY GRAPEFRUIT FROM FLORIDA 

. imnrmMn' l . n ' ^. V< ] n the sales letter is successful, it could be stronger. With 

of ^ nr#» n tK C ^ < ^ no ' v *he results could at least double! That would make a big 
i erence in c company s profitability. As a result, they could test new mailing lists and 
o lgger mai mgs. ar > you think of categories of people who would respond to this letter? 
ax'* in t e \e ow pages ot your phone book if you need ideas. I am curious which lists are 
proving success u and which have flopped. If you are also intrigued by this thought, it 

means you are getting into the challenging, creative aspect of the mail order business, which 
to me is always fascinating. 


Foods are Big Business 

Another very famous mail order fruit company is Harry & David. 2518 South Pacific 
Highway, Medford, Oregon 97501. They put out a beautiful full-color catalog. And their 
cheese cake is delicious. 


There’s a mail order dried fruit/nut company with a retail outlet on the main road just 
outside of Palm Springs, California called Hadley’s. Lots of people pass it on their way home 
and stop to buy some of the famous goodies. It’s an experience to go there. Products are 
displayed prominently and samples are everywhere. Can anyone eat a few cashew nuts and 
stop? They’re so good, people end up buying some to take home. They are famous for their 
date milk shakes, too. Who can resist? 


Have you heard of Omaha Steaks International? They are at 4400 So. 96th Street, 
Omaha, Nebraska 68103. Would you ever think someone could run a multi-million dollar 
operation selling steaks and other meat products through the mail? It still sounds incredible 
to me but the company has been in business a long time and they have a loyal following. The 
meat is packed in dry ice, sent out by overnight delivery, and arrives the next day. I asked 
some of my mail order students who are customers of the company, why they buy steaks by 
mail instead of at their local supermarket. The answer was invariably that you can't beat the 
taste and quality of Omaha's meats. 


See pages 177 through 183 for part of the Omaha Steaks International mailing 
package What you think of their four-page sales letter. On a scale of 1 to 10 how would you 
rate if> I would rate it A-l. The first two paragraphs on page 177 immediately grab attenrion 
because of the free gift Their first mistake is asking for the order too soon. It appears on 
page one before reader has been sufficiently motivated to buy. The copy on pages two and 
three build that motivat.cn. The order should be solicited alter those pages, not before. I like 
that there are subheads, but I would make them bolder to set them off from the rest of the 

copy. 


I love the guarantee on page 


179. and the added enticement of the reusable container 
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and cookbook "loaded with tips most cooks don’t know about." To top it all off, the steaks 
are registered by a serial number and the customer gets a numbered certificate verifying the 
Gold Seal of Approval. Don't the steaks sound like something special? That’s clever 
advertising. 

The guarantee is out of this world. If you don’t like the steaks, you don’t have to pay 
for them— and there’s nothing to return. How can you beat that? You also get six fabulous 
Ground Gourmet Burgers FREE. If you order the second package at the regular price, you 
get six more FREE burgers. Notice in the first P.S. you must order by the expiration date on 
the accompanying certificate to take advantage of this offer, and there’s an 800 number for 
easy ordering. 

Note the P.P.S. It’s a reminder of the free 4-piece "Scissors ’N Shears" set. And if you 
order by the cut-off date (no pun intended), you also receive a terrific table top calculator. 
Those are a lot of add-ons for buying the steaks. They supply a business reply envelope, but 
it is not prepaid. Note that they are also members of the Direct Marketing Association, a 
professional trade association. 

Crawford Lobster Company, 62 Badgers Island, Kittery, Maine 03904, Graffam Bros. 
PO Box 340, Rockport, Maine 04856, and Legal Sea Foods, 33 Everett Street, Allston, 
Massachusetts 02134 are three companies that sell live lobsters via direct mail order. They 
are shipped by overnight delivery. Legal Sea Foods also operates several fine restaurants in 
the Boston area. Their seafood is delicious. Boston is my home town and whenever I go back 
to visit, I make sure to dine at Legal’s. 

As you are well aware by now, you can have the greatest product in the world and 
have it still be a dud if your ads and direct mail pieces don’t sizzle. Good ad copy is the 
catalyst that drives a business. I’ve seen plenty of otherwise ordinary products come to life 
and be gigantic winners when someone had the vision to promote them imaginatively. Many 
products make it this way. And numerous companies have staggering sales figures. They all 
started with one item they believed in and marketed it properly. 

How to Make Your Direct Mail a Winner 

The average direct mail package contains 

1. An outside envelope. 

2. A personal letter. 

3. A brochure and/or pertinent literature. 
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4. An order form. 

5. A return envelope. 

Generally, direct mail literature contains the same elements as good display 
a vertisements. However, with direct mail you have the advantage of not being confined to 
a limited amount ot space. You can use as long a sales letter as you want to convince your 
customers that they will improve their lives by ordering your product. You have the option 
of a black-and-white or full-color brochure and choices of paper to run it on. The same 
applies to your outgoing and return envelopes. You can use special guarantee literature and 
a separate sheet containing the names and photographs of satisfied customers. You have your 
choice ot sending the mailing piece first class or third class. You might want to use hand¬ 
written envelopes for special mailings, perhaps even calligraphied. There is no end to the 
variety of options. Now let’s discuss each of the five elements of a good direct-mail package. 

How to Save Your Offer from a Terrible Fate 

OUTSIDE ENVELOPE 

The wastebaskets of the nation are loaded with unopened envelopes that contain 
valuable ideas that could save recipients money, make them a lot of money, or give news 
about products and services that could change their lives. The first hurdle to surmount is 
getting the recipient to open the envelope containing your literature. Advertisers use a variety 
of means to accomplish this. Although there are no sure-fire, guaranteed-to-work-every-time 
answers, there are things you can do that will help keep your literature out of the "round 

file." 


One possibility is to print something on the outside of the envelope. There is some 
controversy as to the wisdom of doing this however, because it immediately tips off the 
recipient that the package is a direct mail offer. You'll have to use your own judgement on 
this one. Perhaps you'll want to do a test and see if the envelope lex. helps or hum your 

response rate. 


If you have been placing your name on various mailing lists as 1 have suggested 

throughout this book you will begin receiving increasing amounts of direcl mat). Notice 

which envelopes temp, you to open them. What distinguishing marks or messages do they 
men envelopes tempi y , ou wou ld throw away it you weren t interested in 

have on them. Aie there y ^ * ma ji ort ]er education? Be sure to pay attention 

analyzing the materials msi «. show up aga j n an d again on pieces from different 

to any envelope markings or me^g •> a| , P . a , 8 ab | e in f orm aiion dial will help dictate 

companies. They are probably worki g. 
how you will structure your own otters. 
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Here are a few ideas that are known to be effective. You have probably seen them 
often on mailings you have received. 

POSTMASTER: PLEASE DELIVER IMMEDIATELY. DATED MATERIAL. 
Creating a sense of urgency is the key here. 

HERE’S THE INFORMATION YOU REQUESTED. Can be used if the individuals 
sent away for the literature. (And even it they didn’t, they might think they did.) 

MAKE $1,000 IN 30 DAYS! Such statements (called teasers) are used in hopes of 
making the recipient curious about the offer contained in the envelope. 

The Power of a Personal Touch 


PERSONAL LETTER 

This is the most important of the five elements of a direct mail package. Even the 
most elaborate, expensive brochure can’t do the job as well as a personal letter. Neither, for 
that matter, can a full-page ad unless the ad reads like a letter, as many of the most 
successful full-page ads do. 

It must capture the prospect’s interest immediately. And it is critical that the tone be 
very personal. It must seem as though the letter were written especially for the recipient, 
even if his name isn’t on it—which brings up the subject of personalization. At first blush, 
it seems that a personalized letter would be more effective than a non-personalized one in 
achieving an intimate tone, which is precisely the opinion of some large mail order 
companies. But I’m not entirely convinced it does a better job. Sophisticated consumers of 
today know that a form letter with their name on it is computer generated. They have 
received many such letters and may be turned off by the attempt at familiarity. In addition, 
the process of personalization is too expensive for most mail order beginners. If you decide 
to test the concept, wait until the money is rolling in and you can easily afford it. 

The letter should be written from the you standpoint, rather than from the we 
standpoint. "I can help you succeed," rather than "Our program has been unusually 
successful." A useful device is to pretend you are writing to one person who is your prime 
prospect. Never write to a "crowd." Tell the person how your product or service can help 
make life easier. Write as though you were writing to a friend. 

Keep your language simple, as you would in a personal letter. You are not trying to 
impress the recipient with your knowledge, rather you are trying to encourage him to buy 
your product for his own good. 
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Here’s how to create good personal letters: 

I State or imply a problem 

OR. Make a believable promise that will appeal to the reader’s self-interest. 

2. Promise that the product will alleviate or solve the problem. Create an emotional 
appeal that the product will improve the reader’s life. 

3. Back up this benefit with proof—testimonials, scientific evidence, and/or 
recommendations of experts. Use interesting subheads and illustrations. 

4. Promise additional benefits that will help motivate the recipient to respond. Paint 
strong visual images with words. 

5. Support statements with proof whenever possible. 

6. Tell the reader exactly what he is going to get. For example: A 352-page 
workbook plus 11 audio tapes and a bonus tape. 

7. Reiterate what he’ll gain and suggest what he might lose if he doesn’t buy your 
product. 

8. Give the price and tell why it’s a bargain, even if your product is a high-ticket 
item. (The offer is the most important part of any direct-mail campaign. It often 
includes not only a special price, but also premiums, gift bonuses, or other things 
that help to reduce sales resistance and make the offer seem like a terrific value.) 

9. Urge the reader to act now and explain how he would benefit by doing so. Perhaps 
to get extra bonus gifts offered only until a specific date, to save money by 
purchasing at a temporarily reduced price, to guarantee delivery by a certain date 
(such as before a gift-giving holiday), or so he can start immediately to make 
money, feel better, accomplish his goals, etc. 

10. Use a P S. 

The More You Tell, the More You Sell 


BROCHURE 


The brochure is a piece of 
anything in between. What you use 


printed material. It can be a single sheet, a catalog, or 
depends upon your product and your resources. The same 
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rules for writing good display ads apply to brochure writing. That’s why you can often 
convert a successful brochure into a powerful display ad. Remember to tell as complete a 
story as space permits about your product and how it can benefit the reader. 

Make it Easy to Order 

And Easy to Get the Product to the Customer 


ORDER FORM 

People are more likely to respond to an order if it’s effortless. That’s why payment 
by credit card and 800 numbers are commonly used in mail order offerings. If the customer 
has to choose a size, color, etc. be sure that the choices are clear and the selection can be 
made quickly and easily. And repeat the guarantee. 

The order form has another important function. It provides the advertiser with credit 
card information and the name and address of the customer, none of which will be of any 
value if they cannot be read. You might be surprised by the number of illegible coupons that 
come in if the order form doesn’t specifically ask the customer to print or type the requested 
information. 


Can You Tip the Scales in Your Favor? 

RETURN ENVELOPE 

You must decide if you want to supply a return envelope. In theory you should, but 
I don’t always use one because I have found that it isn’t always cost effective. 

If you do use a return envelope, should it be postpaid? Ideally it should, since a major 
requirement of direct mail offers is that they be as easy as possible to respond to. However, 
with the postage rates being as high as they are, you may want to test a stamped versus 
unstamped return envelope. When I use a return envelope, I do not pay for the postage. No 
one yet has ever complained about it and we have our share of mailings that do exceedingly 
well. 


If a mailing doesn’t do well, I wouldn't blame the lack of a business reply stamped 
envelope. I’ve convinced myself that it doesn’t matter whether or not the postage is paid—or 
for that matter, whether there is a return envelope altogether. I’ve proved to my own 
satisfaction that it doesn’t much matter by mailing out 20,000 direct mail packages—10,000 
with a stamped business reply envelope and 10,000 unstamped. There was no appreciable 
difference in the responses. I've run the same test many times and gotten the same results. 
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Your Free Education 

^ ^ ou P ut y° urself on various mailing lists as I have suggested, you will have all 
kinds o direct mail coming to your home and/or office. As you receive it, examine each 

otfer carefully and notice how every element in the mailing package is executed. For 
example: 

Is there attention-getting copy on the envelope? Would it get you to look inside if you 
weren’t using the package as a learning tool? 

How many pieces does the package contain? 

What is each piece and what is its function? 

How many pages is the covering letter? Does it look professional? Are there 
grammatical and spelling errors? What is the tone of the letter? Does it accomplish 
what it is supposed to? Do you like the headline? Is there an incentive to buy 
immediately? Is there a guarantee? What is it? Is it strong enough? 

What kinds of merchandise are being offered? 

Is the brochure effective? 

Is the return envelope postage paid? 

Are you motivated to buy the product? 

Could you improve any parts of the offer? 


Is there a possibility of copycatting the offer? 

On a scale of 1 to 10, how would you rate the mailing package? 


When your direct mail is successful, you might want to consider running a two-minute 
spot or a 30-minute infomercial. You would begin by tapmg shows and becoming 
knowledgeable about the business. There’s a fortune to be made once you have a product 
suitable for television. It can be hke h.tting the jackpot-and I know many people who have 

done just that. 

Because television time has become very expensive, you need a big winner to use this 
medta Once you are on televtsion, you must watch your sales, costs, and expend,tures every 
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day and make weekly decisions about staying on, expanding your base, or pulling back. You 
need to become an expert. Once you understand the business, your judgement will be as 
good as anyone else’s. One successful show will make you an authority overnight. 

I had published 50 books before I published Psycho-Cybernetics. When the book got 
onto the New York Times Bestseller List and I had sold one million copies, I became an 
"instant book publishing expert." 

Interestingly, the accolades I received from family, friends, and colleagues had a 
profound effect on my psyche. It gave me a psychological boost that was reflected in my 
publishing decisions. In a relatively short period of time, I had several other million sellers 
and achieved the reputation of being a "hot publisher." 

I realize that becoming successful in mail order may seem overwhelming to you. But 
if you follow my suggestions for finding products, writing advertising copy, and running ads, 
you’ll finally succeed. Financial independence, personal freedom, and making money doing 
something you love are all by-products of your endeavor. You can feel as I do. Work to me 
is never work. I love going to office to see what the mail will bring and who will call. Every 
day is exciting. 
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***************** 

★ 

announcing a grapefruit * 

* 

GUARANTEED SO SWEET * 

* 

YOU' LL NEVER PUT SUGAR ON IT * 

* 

***************** 

Dear Friend, 

With your permission I'm going to send you one of the most 
unusual packages you'll ever receive. When it arrives you'll find 
a treat that's sure to make the cold winter months healthier and 
happier for you and your family. 

In this package you'll find 15, of the most unusual grapefruit 
you'll ever see. This grapefruit is unusual because it's so sweet 
you'll never need to add sugar. This I guarantee! 


* 

* 

★ 

* 

* 

★ 

* 

* 

* 


Let me tell you how this grapefruit was developed: 


As you know, the Indian River area of Florida has been famous 
for a hundred years as a great orange producing region. There are 
good reasons for this. You see the Indian River is not really a 
river at all - but a tidal lagoon. The nearby fields are actually 
the remnants of land that was under the sea millions of years ago. 
You take soil like this - add a perfect climate, and you have all 
the factors to make Indian River Oranges world famous. (And they 
are world famous simply because Indian River Oranges are larger, 
juicier and sweeter). 


I reasoned if we could grow oranges this sweet here in Florida, 
we ought to be able to grow grapefruit just as sweet and juicy as 
our oranges. But how can a grapefruit ever be as sweet as an 

orange? 

won it has taken years of trial and error with setbacks and 
.. • our Florida nurserymen experimented crossing a 

disappointment*. Our Fioria^ faUe J They tried a 

grapefruit with a de ' tree and failed again. Finally a break 

grapefruit onto an ^ orange tree and "budding" it, we can 

through: By t&nnq *.^0 too of the tree from oranges to grapefruit, 

successfully change the top or uw 

(over please) 
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I've crawled on my hands and 
knees down the rows of young 
orange trees setting in the 
delicate grapefruit buds right 
at ground level. I've cared 
for the trees for months 
getting this new bud to take 
hold and grow ... then I've 
gone back and cut off the tope 
of the orange trees to make 
room for the tender new 
grapefruit tops to grow. 


It has taken years of 
backbreaking work nuturing 
these trees, getting them to 
bear fruit. This is why 
Harry's Orchard Fresh Ruby Red 
Grapefruit never need sugar. 

When finally our own trees set on their first fruit ... two 
or three fruit to a tree, we ate them all ourselves. Since then 
we've had enough of these luscious grapefruit to send a few packages 
to friends and relatives up north. How they did rave with the first 
taste of our grapefruit 1 Nothing would do but they had to have a 
box sent up every month. They shared the fruit with neighbors who 
wrote back placing standing orders for my Orchard Fresh Ruby Red 
Grapefruit. 

This year the trees have set on enough fruit to where we'll 
have a limited supply ripening each month ... but since I'm fussy 
about my grapefruit (I think they're too good to sell through 
ordinary supermarkets) I've decided to ship them direct - and this 
is why I'm writing you this letter. 

Just how good are Harry's Orchard Fresh Ruby Red 
Grapefruit? What are they really like? 

They are naturally sweet - sweeter them you thought 
a grapefruit could ever be. 

They are seedless. They are flowing with luscious 
juice. 

Instead of being an orange color as you'd expect, 
they have a red blush. 

They are large, each weighing a full pound or more. 

They have the ability to keep perfectly for weeks. 
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. ._ 1 could write more, but you just have to taste them yourself 

to Know what my Orchard Fresh Ruby Red Grapefruit are like. You 
to taste them to know how really sweet and good a grapefruit 

C&Tl D€ • 


So let me send you the pack containing 15 of these choice 
grapefruit. When your shipment arrives, place four of these big 
beauties in your refrigerator until thoroughly cool. Then cut them 
in half, and have your family sample them. 

"This Treat Is On Me!" You decide whether 
these grapefruit are really as sweet as I say 
- and whether you and your family want to be 
one of the first to enjoy this vitamin-rich 
fruit during the cold winter days ahead. 

Each month this winter, I'll ship you a box containing 15 of 
my Orchard Fresh Ruby Red Grapefruit from Florida. Each fruit will 
weigh a full pound or more, with perfect delivery guaranteed. You 
pay nothing in advance . Merely remit after receiving each shipment. 
I'll pick, pack and ship each month through April ... but you may 
skip or cancel a shipment at anytime simply by telling me your 
wishes. 


Let me prove to you how great Harry's Orchard 
Fresh Ruby Red Grapefruit really are. Sign and 
mail the enclosed card today. 

Then, you'll receive a package containing your 15 red 
grapefruit for you and your family to try. After eating four of 
the fruit, decide whether my Ruby Reds are so wonderful they cause 
your family to sing with praise and clamor for more. 

If your answer is "Yes" keep the remaining grapefruit, and 
send a check for the modest invoice. You will automatically receive 
a similar shipment each month through April. Otherwise, return the 
unused fruit in the first shipment, at my expense, and you won’t 
owe me a single penny. 

BUT A WORD OF WARNING! 


Onlv bv acting quickly — and mailing the order card now — 
will you be in time to share in this year's limited crop of Harry's 
Orchard Fresh Ruby Red Grapefruit. As you can imagine, there are 
onlya limited number of these "top-worked" trees now in production. 
It's strictly first come, first served! 
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So rush the order card ... and accept my offer to send you 
this first shipment for a taste-test in your own home. See first¬ 
hand the quality of Harry's Orchard Fresh Ruby Red Grapefpiit, 
shipped directly to you from the groves of the famous Indiem River 
region here in sunny Florida. Enjoy this orchard-fresh fruit, and 
protect yourself so you can have regularly scheduled shipments this 
winter. Be one of the first to taste Harry's Orchard Fresh Ruby 
Red Grapefruit. 


HK/CAA 


Sincerely, 



P.S. Until you've tasted my Orchard Fresh Ruby Red Grapefruit, 
you're never going to know how truly delicious and sweet a 
grapefruit can be. Don't delay, mail the enclosed order card 
today for your taste-test. 
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PHONE 1-000-285-8488 


9030 17th PLACE • VERO BEACH, FL 32966-6601 


Dear Friend, 

Before you know it, you will be seeing the familiar signs "only 
10-more, 7-more, 3-more shopping days until Christmas!" 

You're probably busy now with last minute gift shopping for 
friends and relatives. Seems there's always another name that comes 
to mind - just as the crowds are thickest in the stores. 

But, there is an easier way to do your late shopping 1 

Just make your selections from my new Holiday Gift Book 

enclosed and mail your order today - or call me direct 

- TOLL FREE 1-800-285-8488, AND I'LL DO ALL THE REST! 

Orchard Fresh Ruby Red Grapefruit and Big, Juicy Oranges are 
always a real favorite during the Holiday Season. For each gift I 
will select only large ... fully tree-ripened ... orchard fresh fruit. 
My Ruby Reds are seedless ... a lovely red color and so sweet no sugar 
is ever needed ... and my Oranges are the top-of-the-crop. 

Take a few moments to browse through my new catalog enclosed and 
see how easy it is to select a gift that will please anyone on your 
gift list! There are beautiful fruit laden Baskets ... delicious and 
unusual combinations of fresh fruits and other treats. For an extra¬ 
special gift choose a membership in my Winter Fruit Club or, for that 
unique gift, The Parade of Gifts! The thanks you'll receive will be 
warm and sincere. 

No money is needed now! Your credit is good. Each gift will be 
handsomely prepared and guaranteed to please in every way. And, you 
may remit after all the packages have been received in good condition. 

But remember, time flies ... 


(Turn to back, please) 
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Last minute shopping can be easy and fun this Holiday Season. 
Choose your selections ... fill out your order and mail it today ... 
or, call me direct ... TOLL FREE ... 1-800-285-8488. 

Your gifts will be carefully prepared and shipped in sturdy trav 
el-safe cartons to withstand the handling of the Holidays, with your 
special greetings included. I guarantee each package will arrive per 
fectly. 

But hurry ... 



P.S. Remember, Christmas is swiftly approaching! Make your 
gift selections and mail your order today ... or call 
me ... TOLL FREE ... 1-800-285-8488! 
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A Private Message To a Very Special Person 
Dear Friend, 


This private invitation 
people, yourself included i 
But even if you decide not to 
ABSOLUTELY FREE. 


is going out to just a handful of 
hope you'll accept my invitation. 
, I want to send you a gift. . . 


4 ^ P if C ! * Sci ® sors ' N Shears* set, with extra-sharp, 
ViZtl blades and lightweight plastic grip handles will be 
delivered right to your door. This versatile, must-have set can be 
yours... without any obligation... simply by saying you'd like to 
have it! 


Why I'm Writing to You 

I believe you’re someone who travels well, eats in fine 

restaurants - and appreciates the difference between dinner at a 

four-star restaurant and a sandwich on the run. 


You know, of course, it isn't unusual to pay a day's wages for 
a steak dinner. Fine, cornfed beef is impossible to find in many 
areas. We at Omaha Steaks International® know this well, because 
many of the most famous restaurants in the nation buy their gourmet 
steaks from us. 


I'm writing to invite you to have those same gourmet steaks 

- steaks you never on earth could get at any supermarket, steaks 

most restaurants can't even buy because there just aren't enough of 
them to go around. I want you to try some of our Special Filet 
Mignons, and I'm prepared to do what I have to do to convince you 
they’re the gourmet treat of your lifetime. 


Four (6 oz.) Omaha Steaks® Filets, flash frozen, packed with 
drv ice and shipped to you in our marvelous reusable container, 
aX regularly $49 95. I've enclosed a discount certificate, good 

0 00 . which foi^shipping and 

^ndUng t0r Ld f w!ch P ^ur purchase you'll receive EPEE six of our 


4 oz. Gourmet Burgers 


6r«x+ CUas! OA»r be r«*U3. 

3 dwj *»r oo^r. 
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Back in 1917, my family began selling cornfed Midwestern Beef 
to a couple of the swanky restaurants in Omaha. 

Soon word got around about the tenderness, juiciness and 
flavor of Omaha Steaks®. Before long we expanded to serve some of 
the great restaurants in America. We still do. 

Naturally, individuals began asking for our steaks by name. 
That's how we began sending steaks direct, and I can tell you that 
our list of customers is a real Who's Who. 

What Can You Expect? 

First of all, our steaks look marvelous, as well they should. 
Line one up alongside an ordinary filet and you'll instantly see 
the difference in beautiful marbling, close, hand trimming and 
sturdy, vacuum packaging. It’s like putting an elegant limousine 
alongside a stripped-down economy car. 

But the real test "is in the eatin'." If you're serving to 
guests, surprise them: for the first time in their lives, they'll 
be able to slice steaks with their forks, because that's just how 
tender an Omaha Steaks® Filet Mignon is. 

That tenderness comes from slow, natural aging. It requires 
21 days. And during the process, the beef must be maintained at a 
very exact temperature. Most beef suppliers are in too big a hurry 
to bother with aging. That's why the melt-in-your-mouth tenderness 
of these Filets will amaze you. 

Ah, but now the ultimate way of judging a steak... taste.. . 

It's the corn feeding, along with the natural aging, that sets 
these steaks apart from the beef available for mass consumption 
through supermarkets and most butcher shops. Corn feeding beef 
gives the meat a wonderful interior marbling. The marbling 
dissolves during cooking. 

It makes the meat sensationally juicy...with a flavor you'll 
crave once you’ve tasted it! 

This cornfed beef is chosen with the care you'd give to a 
lifetime treasure. (That's what it is, to us, because our repu¬ 
tation is right on the line with every single Omaha Steaks® Filet 
Mignon .) 
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in thp h worlrf t r!i We guarantee our steaks, I often hear, "How 

steaks because the^ea? them ? - Y ° Ur customers can>t return any 

Well, I certainly hope you eat them, but that doesn’t affect 
our Guarantee. 


Just about every guarantee you've ever seen includes the word 
•return.* You have to return the merchandise, or the unused 
P or ^ lon < or whatever, in order to get your money back. Not ours! 
You can keep the remaining steaks and still get your money back. 

So order your steaks today. You'll get them in perfect 
condition, shipped in a container you can reuse for years, when you 
go on picnics or take an automobile trip or spend a day at the 
beach or decide to visit someone and take the steaks with you 
(they'll be talking about it for weeks). I'll include a copy of 
our Cookbook, yours to keep. It's loaded with tips most cooks 
don't know about. Your steaks will be registered by actual serial 
number; in fact, you'll get a numbered Certificate verifying the 
Gold Seal of Approval. 


When you order, you'll have our promise... 

IF YOU'RE NOT ABSOLUTELY THRILLED WITH YOUR ORDER FROM 
OMAHA STEAKS® - FOR ANY REASON AT ALL - WE'LL 
CHEERFULLY REPLACE YOUR ORDER OR REFUND YOUR MONEY, 

WHICHEVER YOU PREFER. 

j you deserve this wonderful treat. I think I ve 

proved, by sending you this exclusive private invitation, that we 
at Omaha Steaks® believe you should have the same fantastic steak 
the rich and famous enjoy. 

Do you agree you should sample Omaha Steaks®, especially since 
uo you d y y than 40% off the usual price? Do you 

agree^o^should give me the opportunity to prove my point: that 
agree you snouiu y is it? Do you agree you can't lose, 

you deserve the a b «^' t ^ d r ^i as proof tha? we do want you in the 

since I m making "family" -- those who have tasted the 

select group we regard as Lai,l - L * 

royalty of fine steaks? 


I hope you do 
Guarantee. 


I want you to taste our steaks and test my 
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I’m counting on your experiencing one of the great gourmet 
events of your lifetime (and the lifetimes of your fortunate 
guests, as well). You'll never have a better opportunity. 

Sincerely, 



Frederick J. Simon 
President, Gourmet Division 

P.S. Act now and enjoy 4 (6 oz.) Filet Mignons for the special 


introductory price of $29.95. Plus you'll also receive 6 
of our fabulous Ground Gourmet Burgers FREE. (Sorry, only 
one package of Filets at this special price. But you may 
order a second package of 4 (6 oz.) Filet Mignons for just 
$39.95, and we'll send you 6 more FREE burgers, still a 
bargain.) Don't wait until the expiration date on your 
certificate is on top of you. We guarantee your 
satisfaction. What can you lose? Call now TOLL FREE 
1-800-228-9055. 

PLEASE. . .THIS SPECIAL OFFER IS FOR YOU AND YOU ALONE. 


IF YOU ARE NOT INTERESTED, DO NOT PASS IT ON 


P.P.S. Remember, a versatile, 4-piece “Scissors 'N Shears’ set will 
also be delivered right to your door FREE. Even if you 
decide not to place your order for luscious, fork-tender 
Omaha Steaks® right away, the set is yours FREE. If you 
place your order by the date shown on the enclosed insert, 
you will also receive a terrific table top calculator. Read 
about both of these great gifts on the insert included in 
this mailing. 



This symbol (ells you that we are members of the Direct 
Marketing Association the oldest and largest trade associate 


to finding new and better ways to make shopping by mail 
pleasant convenient and satisfying for you 
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r • I • L • E • T M*l*G*N*0*N*S 
^ ^ from 

nlike Anv CtoaL c.._ T ..»_i _ 


No "supermarket" steak, regardless of cut, can begin ,o equal thel 
sTeaks and demeSS ° f a 8 enuine Filet Mignon from Omaha 

No, these superb filets aren't everyday fare! They’re for the 
I person you want to impress. They re for you when you want to serve ■ 
the best filets money can buy. They re elegant gifts for the person whol 
"has everything — and who, enjoying the filets' good taste, will 
appreciate your eood taste. 

Omaha Steaks Filet Mignons are flash-frozen at just the right 
moment of aging. They're shipped in a reusable insulated chest, 
protected by dry ice so that wherever in the world they go, they're 
absolutely perfect when they arrive. 

Each filet is a genuine "Gold Seal” filet; your shipment is 
registered and numbered, and the Registration certificate is your 
assurance that each filet is Omaha Steaks -inspected for perfection. 




Nv _ 

__ 


TUB* OVil 
tO« MOfff 


1601 „ ^ YO ut cK#*™** 

-!EirrJ£ 
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C ,h»t*pec'» l0CC * si0n '‘ 
Omaha Steaks 



Questions and Answers About Omaha Steaks 


Q. 

A. 


Q. 

A. 

Q. 

A. 


Is there really a difference between these Filet Mignons and the very best steaks I can buy 
in a supermarket? 

You bet there is. You’ll not only taste the difference, you actually can see it. It’s the difference 
between good commercial-grade steaks and filets the very rich or world-famous 
gourmets usually can en|oy whenever they wish 

Do people buy Omaha Steaks Filet Mignons as a gift? 

They're a much-wanted gift, because throughout the world 
Omaha Steaks* Filet Mignons are known as the very best. 

What makes them the best? 

Every Omaha Steaks* Filet is USDA inspected and cut 
front the finest coinfed beef, selected before any 
commercial market even sees it. Omaha Steaks 
International’ offers this unconditional guarantee: 

^SEOcacanziz 




Unbe§et*ble? Not to# the line* filet* in the world. 


YUAN OVfR 
FOR MORI 
information 



THE ULTIMATE SYMBOL OF GOOD TASTE... 
Omaha Steaks* 

44*« Sou* ** Street • f.O. Box 0*0 • OmxN, NC Ml*3 

CALL TOLL F*EI 1-BOO-2»-*>55 


M Wat X . 
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Omaha Steaks ® 

FREE 

All The Scissors And Shram You 11 \i\d' 

B 8 ‘^" Household Shears. 

Sewing Scissors and 4 V." 

Embroidery Scissors Each 
features extra sharp, stainless 
steel blades and lightweight, 
contoured plastic grip handles 

Right now. with (or even 
without ) your Introductory 
Order from Omaha Steaks' 
you’ll receive one of these 
fabulous Scissors n Shears 
sets FREE’ 

Order now’ Return the order 
form enclosed, using the 

Lifetime Warranty envelope included 




FREE with your Introductory Order! 

Eight thick. Juicy ( 4 ox ) Gfrmnd (rourmet Rurjfen from 
(hnaha W wafer* f 
Each is made from extra lean 
comfcd. Midwestern Beef, so 
there’s almost no shrinkage 
when they cook. And this 
leanness means they're as low 
in calorics as they' can be 

Ground Ckxirmet Burgers 
from Omaha Steaks' They're 
delicious, and they're yours 
FREE with your Introductory 
Order of Filet Mignons' 

Turn over for earty-onder 
special! 



ALSO FREE SXtfsr*' 


A Terrific Calculator 

This 4V4~ x 4y<T calculator is 
just the right size for any table, 
desk or counter top in your 
home or office. And it offers big 
features — a wide display 
scree n with a convenient view 
angle and large, impossible to- 
miss keys It even shuts itself off 
automatical^ 



Lifetime Warranty 


Omaha, Steaks*®* &*/t*s**jz****S* 

4400 South 96th Street • P O. Box 3300 • Omaha. Nebraska 68103 



Yes, please send me: 

SELECTION M53 (Limit ol 1 at $29.95) 
n plus Free Scissors 'N Shears Set 

four (4 oi.) Filet Mignons plus I FREE Gourmet 

*t the special introductory discount price ot 
(Reg. price is $49.95, less your $20.00 discount certificate - 
$29.95 plus $6.50 shipping and handling for a total of 
$36.45.) A savings of $20.00 

0 Please send me a second *453 plus 8 more 
Gourmet Burgers for an additional $39.95 (tota o $6 
plus $6.50 shipping and handling). 

r-i *o 

LJ I'm going to ask that you wrap, package and ship to me 
the Free Scissors *N Shears Set only. I am enclosing >150 
for shipping and handling 

J guarantee 

I • tj you mnr mH abtUutety ***** ** **** 

^ refund yu*r mt,nn ududmer yuw 


PLEASE o f mutt ha ve your phone n umber to veril y your order 1 
Phone Number 


Area Code 

Order with cash or any c barge card listed below Pirate X proper boi 
When using charge card, give appropriate card number 

□ Check or Money Order % - 


□ VISA □ MasterCard □ American Express □ Discover 


Credit Card No 


□D ...CD 



Card ispiralton Date Month 

PUASi VERIFY ADORES* ON CERTIFICATE A NO CORRECT If NECESSARY. 

Wt'H deliver your ueakt lo the address shown — unices you tell us otherwise H 
you use a P O Ro», please gr*e us a street address and phone number 

G Ship now by Federal Express* 

O Ship to arrive by.- 


Additional ctsarye lor shipment to Alaakamawae/Canada 

Call lor details 

Pftces subject to chanye 
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WHAT YOU ARE TODAY, 
BUT ALSO WHAT YOU CHOOSE 
TO BECOME TOMORROW 
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Chapter Eleven 

Nuts and Bolts of Mail Order Success 

The major complaint against most mail order companies is that the delivery is too 
slow. That’s a complaint I have never received. We send out all of our orders within one 
week and we are frequently complimented on our prompt and efficient service. 

We also follow up on inquiries quickly. Our advertising package goes out within a few 
days. It’s important to get back to the prospective customer while he’s still hot about your 
offer, otherwise he may lose interest or respond to the competition before he’s received your 
literature. 


Keeping Track of Your Profits 

You must keep accurate records to determine whether or not you are making money. 
That means keeping track of the number of daily sales and the income generated for each 
product you are selling. You need to determine in the shortest time possible if you have a 
winner that should be run again or if you have a loser that should be rethought before 
spending more money on it. Although this probably sounds very basic, you might be 
surprised by the number of people who don t do it. 

Predicting Your Winners 

Part of the excitement of being a mail order entrepreneur is calculating results as they 
come in and pred,cling your winners. How can you accurately predict your sales? Here are 
two ways I use with my own ad campaigns. 


RULES-OF-THUMB 

When YOU run a newspaper display ad, you’ll have a good indication die next day of 
v\ nen you iun yy project the total number of responses 

what your total response will be. And you u uc a y 
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very accurately by the third day because the bulk of them will already have come in. You 
can expect to receive all the responses within one week, as most of the papers will have been 
thrown out by then. 

Although it usually takes 30 days to receive most of the responses generated by a 
classified or display ad in a monthly publication, you will receive 25% of them seven days 
after you receive your first order. After two weeks, you will have received about 50%. 

When you run on television, you will call your 800 answering service 30 minutes after 
your commercial has run to find out how many sales it generated. Hopefully the numbers 
will be substantial. If you are running multiple times at night, you will call early the next 
morning. It’s a glorious feeling when you have a hit. Then it all seems so easy. 

PAST PERFORMANCE 

You can determine what your total responses will be for any ad by comparing your 
daily receipts with the daily receipts of previous ads that you have run. If your first week’s 
total, for example, is more than the first week’s total on a previous successful campaign, you 
can bet you have another winner. If on the other hand, the total on the new campaign is the 
same or less than the total on a previous losing campaign, beware. You know that you’ll lose 
money if you continue the present campaign. 

Monthly Record of Ad Receipts 

It is imperative that you keep track of all pertinent data on your ads and mailings. It’s 
easy to do when you use my Monthly Record of Ad Receipts. I provided the form for you 
on page 191. I suggest that you make photocopies and use a separate form for each ad and 
direct mailing. (You may want to expand on this form and tailor it specifically to your 
needs.) I’ve also included some other helpful forms at the end of this chapter. 

The Monthly Record of Ad Receipts helps to compare one publication with another, 
making test results easy to evaluate. It shows which advertisements pull the most orders per 
dollar of advertising cost. It’s easy to use, and properly interpreted, the collected data will 
help you to expand sales, change advertisements, and alert you to any problems before they 
become significant. Of course, these records are only of value if you gather the information 
carefully and take prompt action to make necessary improvements. 

Concrete test data ensures your objectivity. It will tell you the truth about your ad. 
That can be invaluable when your emotions tell you to press on because of all you already 
have invested in the campaign. The decision as to whether or not to continue a campaign 
must be based on the numbers. There is no way around it. The ad makes it or it doesn’t. 
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Don t let \our enthusiasm or ego or wishful thinking get in the way of making the decision 
to stop an ad when it clearly isn’t making money. 

The more data you collect, the better will be your decisions about what, when, and 
whore to advertise, and the more accurate your sales projections will be. 

Now 1 11 explain what information should go into each part of the Monthly Record of 
Ad Receipts: 

Product: Item being advertised. 

Selling price: Retail selling price. 

Key: The department number or code you place in the order form to track the number 
of orders from the publication or mailing piece. 

Publication: Name of publication the ad is running in or name of mailing list used. 

Circulation: Circulation figure of the magazine or total number of names mailed to. 

Issue: Exact date of the issue. Magazines, tabloids, and newspapers publish monthly, 
bi-monthly, weekly, and daily. Be specific. 

On sale: Date publication actually goes on sale. (The March issue is on sale in 
February and so on.) 

Cost: Cost of the advertisement or mailing. 

Size of ad: Exact size, such as 7" x 10"; or a list of the mailing pieces used in the 
package, such as personal letter, brochure, return envelope. 

Monthly Profit/Loss: Compute these figures at the end of the month. 

Proiected number of orders: The number of orders you anticipate receiving. 

Projection of cash: Set realistic goals. 

Month: Month the ad is running. 

Daily number of orders: Number of orders received that day. 
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Total number of orders: Adding each day’s total to the preceding day’s total gives you 
the cumulative number of orders to date. 

Daily receipts: Daily orders multiplied by the selling price of the product. 

Total receipts: Adding each day’s receipts to the preceding total gives you total 
receipts to date. 

Total: End of the month total. (You may need to use a second form for the month after 
the new issue of the publication comes out, as orders will still trickle in from those 
who held onto your literature for awhile before sending in their money.) 

The Order Incentive That Isn’t Worth Using 

1 have stopped sending anything C.O.D. because half to three quarters of the time, the 
orders come back. Either the customer wasn’t home at the time of delivery or he changed 
his mind. When this happens it costs you money for delivery, labor for processing the order, 
packaging, etc. I suggest you stay away from this method of payment. 

Drop Shipping Makes It Easy to Fulfill Orders 

Drop shipping is a great way for fledgling mail order businesses to fulfill orders. It 
is the method used in the beginning by many large successful mail order businesses. As was 
briefly discussed earlier, drop shipping means that the manufacturer of the product you are 
selling takes the responsibility of fulfilling your company’s orders by sending products 
directly to your customers. All you do is open the mail, prepare shipping labels, write a 
check to the manufacturer for the wholesale cost of the products you have sold, and send the 
letter off to your drop shipper. This method is by far the safest. It is one you should seriously 
consider before committing capital to inventory. It gives you the chance to see if the product 
(or which products) are going to sell before you stock anything. 

Not all companies are set up to handle drop shipments. Try to work with those that 
will until you can judge how much inventory you might want to carry. 

Here are the advantages of a drop-shipment arrangement: 

1. No investment in product inventory. 

2. No investment in shipping supplies 

3. No overhead for a warehouse. 
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4. No labor charges. 

5. No merchandise to handle. 

6. Promotional material is offered by manufacturer. 

7. Your customers pay you first. You deposit your profit as you order the products. 

8. It takes a small capital investment to get started in the business. All you need are 
stationery, shipping labels, a typewriter or computer, and your kitchen table. 

9. Operating expenses are covered by the orders. 

When you receive an order for products that will be shipped by more than one drop 
shipper, advise your customer that items will arrive separately by including a note to that 
effect or by typing on each label "Balance of Order to Follow. " 

If You Stock Inventory 

How do you know the right amount of stock to keep on hand if you decide to do all 
the shipping? Inventory is a tricky part of any sales business. My advice, which I’ve always 
taken myself, is to order minimum quantities until your Monthly Record of Ad Receipts data 
tells you loud and clear that it’s safe to purchase more. Don’t be bashful about this. You 
don’t want to get stuck because you felt uneasy about ordering a small quantity. 

The size of your inventory will vary upon how fast the merchandise is selling. Your 
products may have a fast turnover or they may not. As your business grows, you’ll see how 
much product you usually sell over a particular period of time. That is what dictates the 
quantities you should order. You want enough on hand to not run out, but not so much that 
if the sales slow down, you are stuck with product. 

Follow the Rule 

What happens if in spite of your best efforts, you run out of product? You are legally 
bound to follow Federal Trade Commission rules governing late or undelivered merchandise. 
It’s inevitable that some of your customers will complain about not receiving merchandise 
that was ordered. When you get complaints handle them as quickly and courteously as 

possible. 

The Federal Trade Commission (FTC) has issued ihe Mail Order Rule to correct non¬ 
receipt problems. II scales that you musl ship merchandise on I,me When you cannot, you 
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must notify your customers of the delay and provide them with the option of either 
cancelling and getting a refund, or agreeing to wait for the merchandise. "On time means 
within 30 days of your receipt of their order unless you have specified a longer period in the 
advertisement or made other provisions in the offer. 

As soon as you know that the shipment is going to be delayed, you are required to 
send an "Option notice." See page 192. This advises the customer that there is a delay in 
shipment and gives him a new shipping date, which must be within 30 days after the original 
date. 


If there is a further delay, you are required to send an additional notice called a 
"Renewed Option." See page 193. This form must be sent to customers stating their right to 
cancel the order and receive an immediate refund, or once again to consent to wait until the 
new estimated delivery date. 

You are required to send these notices by first-class mail and provide a return card for 
your customer’s response. If you must cancel the order entirely, you are required to inform 
him as soon as possible and to refund his money promptly. 

In the appendix of this book I have reproduced the free pamphlet published by the 
FTC, A Business Guide to the Federal Trade Commission’s Mail Order Rule. See pages 217 
to 235. The commission prepared this guide for mail order sellers. It will answer any 
questions you have about filling orders and will help prevent problems with your customers. 

It is important that you read the guide, understand it, and run your mail order business 
according to the rule. It isn’t hard to do. I have never had a single problem with it in my 
many years of being in business. It makes good business sense and keeps your customers 
happy. 


From time to time, update your information by writing 
Commission, Washington, D.C. 20580. 


to the Federal Trade 
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_ MONTHLY record of ad receipts 
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Sample Notices 


Sample Option Notice 

[Rule Section 435.1(b) (1) (ii)] 

When you are unable to ship on time and wish to 
provide a revised shipping date which is 30 days or 
less after the original date, use a form such as this to 
notify your customers. This form must be sent out by 
first class mail within a reasonable time after you 
become aware that there will be a shipping delay It must 
be sent before the promised date, or if no date was 
promised, within 30 days after you receive a properly 
completed order. 


Dear Customer 


Thank you for your order. We are sorry to in¬ 
form you that there will be a delay in shipping the 
merchandise you ordered. We shall make ship¬ 
ment by the revised shipping date of ( ). 

It is quite possible we could ship earlier. 

You have the right to consent to this delay or to 
cancel your order and receive a prompt refund 
Please return this letter in the enclosed postpaid 
envelope with your instructions indicated by 
checking the appropriate block below 

Unless we hear from you prior to shipment or 
prior to the revised shipping date, it will be as¬ 
sumed that you have consented to a delayed 
shipment on or before the definite revised ship¬ 
ping date stated above. 



Sincerely yours, 

Name & Title of Signer 
Company Name 
Address 
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Sample Renewed Option Notice 

[Rule Section 435.1(b)(2)(i)-(ii)] 

When you are unable to ship merchandise on or before 
the promised definite revised shipping date, and wish to 
provide a new definite revised shipping date, use a 
form such as this to notify your customers. 


Dear Customer: 

We arc sorry to inform you that there will he a 
further delay in shipping the merchandise you or 
dered. We shall make shipment by (neu< definite 
revised shipping date) It is quite possible we 
could ship earlier. 

You have the right to consent to a further delay 
or to cancel your order and receive a prompt re 
fund Please return this letter in the enclosed 
postpaid envelope with your instructions indi¬ 
cated by checking the appropriate block below 

Unless we hear from you prior to the old ship- 
ping date to which you previously agreed it will 
be assumed that you have rejected any further 
shipping delay and your order will be canceled 
and a prompt refund made 

Sincerely yours, 


Name & Title of Signer 
Company Name 
Address 






INQUIRY FLOW CHART 
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ORDER PROCESSING FLOW CHART 
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Chapter Twelve 


What If You Can't Get Your Business 
Running Successfully? 

What's Wrong? How to Correct It 


Let's assume you’ve read my book, found a product or products, ran some ads and/or 
did some direct mail and you are not making a profit. What's wrong? Obviously, the answer 
is that there's a problem with one or more of the following: the ads you are running, your 
follow-up sales material, the selling price of the product, the particular publication or mailing 
list you are using, or the product, itself. Remember, there's always a reason for a campaign 
not working. 


Become a Mail Order Detective 


Suppose you were running an ad and received dozens of requests for product 
information. You sent out your sales literature package within a few days but didn't receive 
enough orders to even cover your costs. In this case, you know the ad was working. The 
prospects who answered were interested in your offer at the time they sent away for your 
literature They invested time and effort in requesting more information because they thought 
you had something they may want. It was your sales literature's job to convince them that you 
did indeed have exactly what they wanted and needed-but it failed to do that. The fault then 
is with vour follow-up literature which fails to convert inquiries to sales. So it's back to the 
drawing board But be happy. Your ad is good and there's interest in your offer. Once your 
literature measures up, your business can fly! 

Good Advertising Copy is the Lifeline of Your Business 

Review the elements essential to good ad copy and analyze your literature to see where 
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it may be falling down on the job. What about a change of headline? Are you using subheads? 
If so, are they interesting? Do you start off your body copy in an interesting, provocative, or 
intriguing way? Are the benefits clearly defined? Is the tone of your offer friendly? Do you 
have a personal letter going out with your brochure? Would it help to make the offer more 
personal by using your own name instead of a company name? (For the most part, I ' ve used 
Melvin Powers in my advertising.) Is your guarantee clear and inviting? Ask yourself these 
and the many other questions that need to be answered in order to find a solution to your 
problem. 

Ask yourself if anyone else is successful selling a product or products like yours. If so, 
that's a good sign. They are making money. That means you can too. Analyze the differences 
between their campaign and yours. Is your selling price in line with theirs? Are you using the 
same initial product to capture the attention of interested buyers and then sending them a 
literature package? Perhaps the back-end catalog items are where they are making their 
money. Go over their campaign from stem to stern and see where yours may not be as 
effective. Make the necessary changes and try again. 

If You Still Haven't a Clue and You're Considering 
Throwing Away Your Detective's Badge 

If your ads aren't pulling inquiries, it may or may not be the fault of the ad, itself. Is 
it running in the right publications under the right category? Are you running ads for seasonal 
items at the wrong time of year? If your response is marginal, could it have anything to do 
with the months of the year or days of the week you are advertising? 

And even if your product isn't seasonal, the timing for it can be bad if it is the type of 
product that sells according to public interest cycles. 

Interest Cycles Can Drive Sales Up . . . and Down 

If there has recently been a flurry of interest in your type of product it could be that 
public interest in the product has peaked and you are at the tail end of its popularity. That 
happens. Public interest runs in cycles. 

I have often seen cycles of public interest impact sales, driving them way up and forcing 
them way down. Some years ago when the CB radio craze was hot, every publisher in the 
world rushed to get out a book on the subject. Only two or three books were successful. It’s 
not surprising when you think about it. How many could the market support? The bookstore 
buyers weren't interested in purchasing more than a couple of titles in this category. 
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A similar thing happened in the summer of 1976, when Viking space probes 1 and 2 
ventur out an came man s first attempts at locating extraterrestrial life. Suddenly there 
was a resurgence of interest in the possibility of extraterrestrial intelligence. I sold thousands 
o copies ot a book called Extraterrestrial Intelligence: The First Encounter using classified 
ads, display ads, and direct mail. It was easy. Everything worked like a charm. See pages 203 

and 204 lor the direct mail piece that I used. When the interest slowed down, the sales slowed 
down, too. 

Some years ago it happened again when Bobby Fisher met Boris Spasky for the world 
chess championship. I first heard about it a year before it was scheduled to occur. I had an 
intuitive feeling that I could sell a tremendous number of chess books because of it. I rushed 
to publish a dozen chess books, which I added to the three I already had. As the championship 
approached, worldwide interest became intense. 

Sure enough, every classified ad I ran for chess books made money. Every display ad 
made money. When fulfilling orders for the chess books I had advertised, I enclosed a listing 
of my other chess books. The result: All 15 titles flew out of the warehouse! It was the busiest 
time of my mail order career. Nothing else ever came close to it. The phones were ringing all 
day. I couldn't keep up with the demand. My printer couldn't print them fast enough. I was 
even restricting the number of books I was selling to bookstores. After the tournament, the 
sales gradually diminished. 

In normal times, you need to peak the interest of the customer or advertise in those 
publications that logic would dictate. That means specialized publications devoted to subject 
matter of the book or product category that you want to sell. 

If You Can't Figure Out What Ails Your Campaign 
It May Be Time to Call a Doctor 


When a new television show isn't making it, the call goes out to a "script doctor" who 
analyzes the show and makes suggestions on how to improve it. Sometimes even with the 
suggested changes, the prognosis isn’t too favorable. Other times, when the ailment isn’t too 
extensive, great improvement can be obtained and the show save 


Mail order prim campaigns and television sales campatgns have much m common. Both 
require careful analysts when they aren’t working. Somettmes ,< ts dtfftcul. for those tnvolved 
in the creation of a campaign to clearly see what’s wrong wtth tt. 

Mv background and experience in mail order consulting led me naturally into consulting 
on television infomercials. I’ve been called in on many two-mtnute spots and 30-m,nu,e 
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infomercials that were having problems. I found that not all shows can be saved, just as all 
print campaigns cannot. Sometimes it's smarter, easier, and less expensive to shoot an entirely 
new show than to invest major time, energy, and money into restructuring a weak one. Other 
times, the show isn't at fault. The entire concept is abandoned because the product just doesn't 
make it. Celebrity-driven products can pose their own set of problems—poor chemistry 
between the star and the host, a product that is better presented by a non-celebrity, etc. The 
problems can be varied and challenging, yet there is always an answer. 

When you can't figure out what is wrong, consider showing your material to someone 
who can offer a fresh perspective on your offer and literature package. An impartial opinion 
can be invaluable. 

I m pleased to recommend a prolific, freelance copywriter and mail order consultant 
who does excellent work and speaks fluent Spanish and French. He's creative, diligent, and 
completes his assignments on schedule. His clients include beginners as well as major mail 
order companies. Do yourself a favor and contact him for help with your ads, mail order 
program, and Web site development. Talk to him about advertising your product on the 
Internet and possibly getting a PI deal. Write, call, or fax: Charles Prosper, P.O. Box 29699, 
Los Angeles, CA 90029-0699. Phone: (323) 662-7841. Fax: (323) 644-8221. E-mail: 
cprosper@prosperballoons.com. Web site: www.prosperballoons.com. 

Free Help from Uncle Sam 


The United States government Small Business Administration will help you get started 
in your mail order business. You'll find it listed in your local or nearest big city phone book. 
Call and explain what type of help you need. They offer free workshops and seminars, and 
individual counseling is available through an organization within the SBA called SCORE 
(Service Corps of Retired Executives). Volunteers have knowledge and experience in many 
different fields. There may be an advertising or mail order executive available. There is 
absolutely no charge for this service and the executives are pleased to donate their time for 
as long as it takes to do the job. It's their opportunity to use their creative ability and to feel 
good by helping others get into businesses and run them profitably. 

For a list of free publications and services, write to: U.S. Small Business 
Administration, National Office, 1129 20th Street, N.W., Suite 410, Washington, DC 20416. 
Telephone: (202) 653-6279. 

When Your Best Shot Isn't Good Enough 

If all your efforts to find and correct the problems with your advertising campaign have 
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been unsuccessful and 
or product category. 


>< u arc still not making money, I suggest that you change the product 


i ,• S r awa ^ ^ or Th e & est Catalogs in the World published by Publisher 

mT? S ° Und Parkway NW - Building 190, PO Box 5057, Boca Raton, 

,^ n a * e cost is $3.00 postpaid. This beautifully illustrated catalog of catalogs 

wi give you un reds of ideas for successful mail order operations. Send away for the 
catalogs described that are of interest to you, and get started again. 


Two other very good sources for catalogs are The Directory of Mail Order Catalogs 
published by Grey House Publishing, Inc., Pocket Knife Square, Lakeville, Connecticut 06039 
and The National Directory of Catalogs published by Oxbridge Communications, Inc., 150 
Fifth Avenue, New York, New York 10011. Similar mail order directories are available at 
the library. Look through all these sources with fresh eyes. Take a new approach. 


The Directory of Mail Order Catalogs has the names and addresses of 7,500 mail order 
catalog dealers in 33 different categories. The National Directory of Catalogs has the names 
and addresses 8,000 U.S. and Canadian mail order catalog dealers in 40 different categories. 
Keep in mind that most of these companies were started and nourished by individuals like you. 
Every one of them at some time started with nothing more than a dream of mail order success. 
They kept their eyes on their goal and kept trying and testing and building, and they never 
gave up. Generally success doesn't come overnight. It's a continuous learning process. That's 
why I keep stressing the importance of continuing your education indefinitely by reading, 
taking seminars, listening to audio tapes, watching business-related business video tapes, and 
attending as many trade conventions as you can. 

If you are interested in selling gadgets, send away for The Sharper Image Catalog, 650 
Davis Street, San Francisco, CA 94111. This multi-million dollar company started with the 
owner, Richard Thalheimer, selling a runner’s watch. He's running a perfect operation-one 
that you can emulate. Remember, there are no secrets in the mail order business. You can 
repeal any company's success by searching for their product sources in trade pubhcattons 
listed in Standard Rate and Data/Trade Publications. 


You can call and ask if a company's mailing list is available for rent. You will find out 
how many orders they get each year and the average price of each mail order sale. By doing 
a little bit of mathematics, you can approximate their yearly sales. Usuahy there s a ho name 
list for those who have purchased merchandise in the last three months Again, that s valuable 
information. If the numbers sound good and you are enthusiastic about the category of 
products, develop your own variation of their business and go or i. 
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The Key to Mail Order Success 

Your attitude should be that if someone else is doing it, so can you. Take it one step 
at a time and gradually build up the business. Become knowledgeable by reading mail order 
books, trade publications, going to trade shows, meeting other people in the business, and 
thinking and acting like a winner. 

Whatever else you do, don't give up! No matter how frustrated with your initial efforts 
you may be, no matter how many times the little voice within says that you aren't meant to 
be a mail order mogul after all, don't quit! You haven't failed until you quit. Don’t listen to 
when it says mail order is not for you or that it's just too difficult. Instead, think about the 
thousands of individuals who are making it in mail order. Remind yourself that they all started 
out like you—with an idea, then a few products and one ad that may or may not have worked. 
They made it because they kept trying to make it, no matter what difficulties stood in their 
way. They did whatever it took. If you adopt the same attitude, eventually, you too will 
succeed. That commitment is the key to mail order success. 

Many sincere people with lofty mail order goals give lip service to wanting to be 
successful, but for some inexplicable reason, never take the necessary steps to make it happen. 
Hopefully, you won't be one of them. Keep your long-range goal in mind while doing your 
homework. Before long you'll smell the sweet scent of success and have the daily, exhilarating 
feeling of shaking checks, cash, and money orders from stacks of mail sent to you! 
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Scientists Find Statistical Cues 
For the Possibility of 
Extraterrestrial Intelligence 



Dear Friend: 

I m excited by a new book that I think will excite you 
too. For centuries, from the earliest legends of the man on the 
moon, mankind has fantasized and speculated about other life 
in the universe. With the discovery of biochemical evolution 
which showed how life could evolve out of simple compounds, those speculations took on a new 
dimension. Most scientist now believe that it is possible there is other intelligent life in the 
universe. 


[Extra- 


Terrestrial 


Intelligence 


The first Encotnter 
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What are the possibilities of our making contact with ETI’s in the profound vastness of 
space? What will be the consequences to our images of ourselves and our world of the first 
proven contact with beings from another planet, since they are likely to be of superior 
intelligence? Could we still believe in the value of life as we live it? How would it affect 
mankind’s religions, both Western and Eastern? Would it in fact mean, as Arthur C. Clarke has 
said, an end to mankind’s childhood? 

These and other questions are explored in Extraterrestrial Intelligence: The First 
Encounter —from the most practical issues, such as how the news of contact should be handled, 
to the most exciting and troubling questions of philosophy, religion, and science. Extraterrestrial 
Intelligence begins the search for a cosmic context for mankind. It leads the way in reflecting 
on the next stage in our gradual self-discovery. 

Summer 1976 coincided with summertime on Mars. That’s when Viking space probes 1 
and 2 ventured out and became man’s first attempts to locate extraterrestrial life. As we continue 
to explore the universe, the idea of life in space moves increasingly from the realm of science 
fiction into the domain of scientific possibility. 

Scientific breakthroughs are often based on interdisciplinary research unfamiliar to the 
layman Scientists, writers, and publishers need to supply the public with this important 
background information, so that new frontiers in science are made understandable. 
Extraterrestrial Intelligence is a book that does just that. It presents the views of fourteen men 
qualified to speculate on the vast implications of the subject. Contributors include well-known 
writers Bradbury, Frazier, Azimov, and Tennessen; distinguished scientists and academics Abell, 
R Smith and Desan; philosophers Royce, Christian. Tooley, and Angeles; and theologians 
Huntington Hamilton, and Doss; and Leonard Lemoy, who was America’s most popular 
extraterrestrial on the highly successful television series Star Trek. James Christian, editor, has 
selected his articles to cove a broad and provocative range of possible ETI phenomena, which 
(according to astronomer Carl Sagan) could confront mankind within the next fifty years. 


203 






That intelligent life is natural and inherent on a cosmic scale can be understood through 
a combined study of astronomical and biological discoveries of the last five decades. Authors 
Christian and Abell clearly summarize these findings: that advanced radio-telescope research 
estimates our galaxy to contain some 400 thousand million suns; that our universe contains some 
200 billion galaxies; that it is common and natural for non-binary suns to produce planets; and 
that these planets are built of the same basic elements as our own. The experiments of Stanley 
Miller in 1953 gave the first indications that living organisms evolved form inorganic 
constituents. His theory (chemical biogenesis) would indicate that life can evolve anywhere that 
the basic chemicals and radiation exist. Since we have encountered no evidence of chemicals 
other than those found on earth in our telescopic exploration of deep space, we may assume that 
the elemental constituents of living organisms are cosmic." 

Extraterrestrial life exists: but does extra terrestrial intelligence? Can such intelligence 
cross the light years between even the closest neighboring stars? What are the implications of 
such an advanced technology? What is the lifespan of technological civilizations? And, should 
we encounter ETIs, would we be able to recognize them as intelligences? Smith and Tooley focus 
their articles on these scientific and philosophical questions. 

Presuming that technology can advance far enough without destroying itself in the 
process, allowing ETIs to contact us, theologian Hamilton questions whether mankind could 
withstand the psychological impact. The implications may be devastating: mankind will have to 
re-philosophize and re-theologize. Contact with alien intelligence may totally alter our own 
concept of cognition, as psychologist Joseph Royce suggests in his article on the new dimensions 
of cosmic man. 

Questions and possibilities raised by mere statistical inevitability of ETIs are endless and 
fascinating. As Azimov says: 

If we ever establish contact with extraterrestrial life, it will reveal to us our true place in 

the universe, and with that comes the beginnings of wisdom. 

Send today for your copy of the exciting Extraterrestrial Intelligence. 


NO-RISK COUPON 

Please send me a copy of Extraterrestrial Intelligence. 

Enclosed is my ( ) check ( ) cash ( ) money order for $8.00 postpaid (CA res. $8.66). 
Name ____ 

Address____ 

City___State_Zip_ 

Mail to: 

Melvin Powers, 12015 Sherman Road. No. Hollywood, CA 91605 
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Chapter Thirteen 


The Melvin Powers Strategy for 
Mail Order Success 

Having read this far, most likely you already have some idea of what my attitude is 
toward business, life, myself, and other people. I credit this attitude not only with my own 
success, but with making my life a full, satisfying, exciting one in which every day is an 
adventure. That’s what I wish for you. So here are a few words of parting wisdom to start 
you on your way to the life you really want. First we’ll talk about your business, then about 
you. 


Keep Your Customers Happy 

The success of your mail order business depends upon repeat customers. How do you 
develop them? By remembering that every customer is important and making sure that each 
has a positive experience with your company. That means doing everything possible to 
ensure customer satisfaction with your product and service. Let them know they are valuable 
to you by treating them as you would want to be treated. Your reward will be loyal 
customers who buy again and again, and who refer new customers to you by telling others 
about your products and service. 

Before long you’ll begin receiving complimentary letters, thanking you for everything 
from fast, efficient service, to good products that live up to promises made in your 
advertising. File these for possible use as testimonials. These unsolicited testimonials are the 
best because they are genuine. The people’s sincerity comes across, making them particularly 
believable (Before you can use a customer’s comments or name in a testimonial, you must 

have his written permission.) 

On the other hand, some letters may include valid complaints. These can be very 
useful as they alert you to something that needs to be improved. Look into any such problem 
immediately and make any necessary changes so the problem will not recur with other 
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customers. And be sure to answer all such letters promptly and courteously. Your concern 
about your customer's complete satisfaction should be made obvious to him. Do whatever 
is necessary to make him happy. A valid complaint can serve as a vehicle for winning the 
long-term loyalty of a customer if it is handled properly. Unanswered letters cause friction 
and can flare into refund requests and loss of customers. Often a response to a customer’s 
letter is all that is needed for him to feel he has been heard and his comments appreciated. 

Whenever I get a complaint, I invariably get on the phone and resolve it immediately. 
The customer is usually surprised and delighted that I took the time to call. The problem is 
always resolved to the customer’s satisfaction, I have kept a customer, and we are both 
happy. 


Be Accessible and Listen 

I thoroughly enjoy the contacts with my customers. Many visit my office just to say 
hello. They keep me current on which offers are working and which are not. They give me 
new ideas on how to present my products, and they challenge me to think in creative, new 
directions. I view such visits as opportunities to get important feedback on my operation. I 
ask whether they were pleased with their last purchase, and I find out if they received good 
service. Be sure to ask for this valuable information whenever the opportunity arises—and 
listen to the answers. It will help you prosper. 

Because I want to make sure that my offers more than fulfill the expectations of my 
customers, and because no one is better able to tell me how to achieve that than the 
customers themselves, I always ask for feedback on what I’m doing. When I was teaching 
mail order and motivational seminars, I handed out evaluation sheets at the end and had my 
students give me their opinion of my presentation. I told them they need not sign their name, 
and that I would appreciate the feedback because I was interested in improving the seminar. 
The information helped me become a better instructor. 

Information provided by readers has helped me become a better publisher, too. I’m the 
only one I know of who asks for feedback on every book he publishes. This research has 
helped me to stay in touch with my customers and to follow the ever-changing cycles of 
public interest. Find out what your customers think, what they want, and what their 
experience has been with your company. Listen and act on what they tell you. See page 216. 

There’s an annual reference book for aspiring authors called Writer's Market. It lists 
several thousand book publishers. I’m the only one who welcomes phone calls to discuss 
proposed books. Other companies want the writer to submit a detailed chapter outline and/or 
synopsis, and three sample chapters. Although we have the same requirement for formal 
submissions, I am happy to encourage writers when they have a marketable idea and just as 
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ta^no imercsTi™pt^Ushing. deVclopin 8 and submitting a manuscript to us that we would 

mtr'hdc^ ^ Cr l ' K Ti!* terS ® Ct name ^ rom Writer's Market or are customers who have 
. . e numerous llshire books and were inspired to write a similar work, the conversation 
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always feel wonderful when I receive letters thanking me for taking the time to talk to 
people, encouraging them, and sharing my opinion about the viability of their proposed book. 
B\ being accessible I ve acquired excellent books and have made a great deal of money in the 
process. 


My door was open even when I was in the music publishing business. I had, and still 
have, an upright piano and guitar in my office. Songwriters were welcome to come and play 
three of their best songs, and I gave them the same kind of feedback 1 offer to aspiring writers 
who call about their manuscript or manuscript concept. 

Make Your Education Continuous 


There are many publications pertaining to the mail order business that I read every 
month, and I strongly suggest that you read some of them as well. They will be a constant 
source of information and inspiration that will help you build your mail order business. 

I highly recommend that you send for sample copies of the four magazines listed on the 
next page. Every month you'll read about successful mail order operations. If you haven't yet 
chosen an area of interest, perhaps you'll be inspired by one of them to start a similar 
operation. In any event, the stories are uplifting, and full of great ideas that may work in your 
own business. 

You'll learn about forthcoming conventions, seminars, and meetings, some of which you 
should try to attend. Becoming involved in your chosen industry helps you to feel a part of it. 
And traveling in professional circles can help you establish valuable contacts, find new products 
and resources, learn more about the industry, and keep current with new developments. 

Remember, the more information you accumulate, the better you will be able to make 
good decisions that will affect your business positively. As Benjamin Franklin said, "An 
investment in knowledge pays the best dividends. 

On your business stationery, request a sample copy of the following publications: (You 
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need only one letter for the top two magazines.) 

Catalog Age 
911 Hope Street, 

Six River Bend Center, PO Box 4949, 

Stamford, Connecticut 06907-0949. 

Direct - The Magazine of Direct Marketing Management 
911 Hope Street, 

Six River Bend Center, PO Box 4949, 

Stamford, Connecticut 06907-0949 

DM News - The Weekly Newspaper of Record for Direct Marketers 
100 Avenue of the Americas 
New York, New York 10013 

Target Marketing 
401 N. Broad Street 
Philadelphia, Pennsylvania 19108 

The Moment of Truth 

We have come to the moment of truth. Will you follow the course of action I have set 
out for you or will you let this wonderful opportunity pass you by? Perhaps you are still 
wondering about your potential for success and asking yourself if you really can make money 
in mail order. The answer is that it depends upon your time investment, levels of enthusiasm 
and dedication, business common sense, and mental attitude. 

It doesn't depend upon investing large sums of money in your mail order operation. 
Again and again I have advised you to start in a small way with a minimum investment of 
money and a maximum investment in research. The question is, will you do it? I certainly hope 

so. 


Once you wholeheartedly decide to go for it, it's only a matter of time until you find 
products of interest to sell, produce winning advertisements and catalogs, and achieve financial 
security. As you begin to think creatively, the ideas will flow, and some of them will be 
winners. Be patient and keep going trying, testing, learning—no matter what, knowing that 
eventually the rewards will come. I suggest that in the meantime you view the developing and 
building of your business as a learning process that will ultimately culminate in success. 
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Take Responsibility for Your Success 

Thi media and hooks are full of stories about successful people who started with little 
monc\ or orma education, yet managed to amass great wealth in all kinds of businesses. 

persona \ now many. The common denominator they share is a powerful motivation to 
succee and a positive attitude about life. They are dreamers first, then doers. For such 
people, every challenge becomes an opportunity. Guided by logic, these determined, 
motivated individuals methodically take one step at a time until they reach their goals. 

My experience in songwriting is a perfect example of putting one’s creative talent into 
a new endeavor and achieving a goal. I had never written songs before, but 1 loved country 
western music and decided one day that I wanted to write some songs and see if I could get 
them on the charts. I took songwriting classes at UCLA, read everything on the subject 1 
could find and analyzed current hit songs to see what made them hits and then tried to 
duplicate their winning elements in my own songs. Within six months, 1 had two songs on 
the country music charts, and I was invited to Nashville to accept an award for one of them, 
entitled "Who Wants a Slightly Used Woman?" See page 213. 


That’s when 1 decided to produce my first album of music. Some people I know said, 
"What do you know about producing an album?" My answer was, "Absolutely nothing, but 
I have a great concept and I really think I’ll be able to sell it to a major record company." 
I knew the concept was a winner, just as I have known that certain books and products were 
winners. My belief in the value of what I had to offer carried me through. 


I picked the songs to be recorded, including several of my own (of course), hired the 
best musical arranger I could find and told him the exact sound I had in mind. I went first 
class with my presentation, and guess what. I sold the album to MGM Records, Inc. for an 
advance of $15,000 against royalties. To me that $15,000 was worth a million! See pages 
214 and 215. Do you recognize Linda Carter . 7 


This story is an example of how dedication, enthusiasm, and perseverance can help 
vou reach vour eoals, even if you have no previous experience in a particular endeavor. Do 
you think .1 sounds too simplistic and Pollyannaish? 1 don't think so. I have always believed 
this to be true It has encouraged me to explore my talents in many areas. I also know 
numerous successful people who are living proof that 1 am right. 


Your Creative Challenge 


Your creative challenge is to come up with a product or product line that wall sell as 
a resuh of your enthusiasm and promo.,on. to seek whatever knowledge you need to make 

it work, and to stay with it until it does. 
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Take the Long-Range View 

Successful people take a long-range view of whatever they are doing. Every day 
becomes a learning experience. They don't allow themselves to become discouraged. When 
they become successful, they often talk about "having paid their dues." Generally, this 
philosophy is necessary to carry you through the early learning stages of the business. 
Although it's quite possible to become extremely successful almost overnight once the proper 
elements come together, you cannot count on it and then give up if it doesn’t happen that 
way. Hoping for immediate success and quitting when it doesn’t occur is one of the single 
most destructive, self-defeating ways to approach any new endeavor—yet it’s precisely the 
way many people do it. 


Get the Midas Touch 

Over the years, I have developed a winning attitude about everything 1 do. 1 know that 
once 1 put my creative energies into any venture, it will succeed. I’ve proved it many times 
in unrelated business endeavors in everything from raising champion Arabian horses to being 
a motivational speaker. It has been said that I have the Midas touch. 

How can you develop the Midas touch? Begin by thinking of yourself as an 
entrepreneur and developing a winning attitude. Assume the mind set of an entrepreneur. 
Seek opportunity rather than waiting for it to happen. Go after your goals. Be determined to 
make it. Learn from those who have done it. See yourself as filled with untapped potential 
and the world as openly waiting to receive and reward it. Can you do it ? Of course you can! 
No one is born an entrepreneur. You gradually become one by assimilating knowledge, 
developing skills, and assuming the attitude of entrepreneurs. 

Develop a Winning Attitude 

Success begins with a proper mental attitude. It’s the all-important starting point for 
all areas of successful living. In time you'll learn the mechanics of whatever you are 
pursuing, and the combination of proper attitude, know-how, and action will ultimately lead 
to the attainment of your goals. Then you’ll experience firsthand how success breeds success. 

Even in athletics, a proper attitude often makes the difference between a winner and 
a loser. Magic Johnson made the decision not to continue coaching the Los Angeles Lakers. 
Why? Apparently the attitude of the players was a key factor. Larry Drew, the Laker’s 
assistant coach said. "I won't say the players drove him away. But what he wanted to 
accomplish and try to do just wasn’t happening. He wanted to change their attitudes about 
approaching the games. He wanted to change their attitudes during the games Being focused. 
If we lost, he wanted them to understand why we lost. That didn’t happen, and those are all 
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the factors that snowballed." 


f nfortUnatel > ’ ^ ere s a lot of negativity around from other people and sometimes even 

from one s own psyche. Again and again, you’ll hear. "You can t. You can’t. You can’t. ” 

t ^ J 1 h lC | en W en ! y ou are to ^ you can’t do what you want to do, regardless of the source, 
ns ea . isten to is from one who has repeatedly proven that people can make their fondest 
reams come true. You absolutely, positively can attain the goals you set out for yourself. 
( n a testimonial given for one of my television infomercials, a student of mine said, "Melvin 
Powers is like a beacon flashing on and off saying, "You can. You can. You can." It 
e ig te me when viewers later told me that the vision of that beacon has frequently popped 
into^their heads when they most needed encouragement. Perhaps it will be of help to you, 


Most successful entrepreneurs continuously nourish their attitude with a steady diet of 
uplifting, positive thoughts. I still go to bookstores to buy new inspirational books. You 
should do the same. Read positive-thinking books such as Think Like a Winner! by Dr. 
Walter Staples, The Magic of Thinking Success by Dr. David Schwartz, Psycho-Cybernetics 
by Dr. Maxwell Maltz, Think & Grow Rich by Napoleon Hill, and Your Thoughts Can 
Change Your Life by Dr. Donald Curtis. 

And listen to motivational tapes. I still do that, too, on the way to and from my office. 
Programming your mind with thoughts of accomplishment works subconsciously and 
automatically. You’ll be surprised at what happens to you as you fill your mind with 
constructive thinking. 

For more than 10 years, I taught mail order seminars to help people get the 
information and develop the attitude they need to become successful entrepreneurs. Now you 
can hear the same material and get the same help by listening to my audio tape program. 

Melvin Powers Mail Order Millionaire Course 

If you are serious about making money in mail order, you may want to take your next 
educational step by "attending one of my seminars" in the privacy and comfort of your own 
home or automobile. You’ll hear me discussing various aspects of the mail order business 
in depth, just as if you were sitting in my classroom. In addition, there’s a very informative 
tape which includes a fascinating interview with an entrepreneur who is running a highly 
successful mail order book business using classified ads. He’s following the exact techniques 
l have outlined in this book. Maybe in the future, I’ll be interviewing you as you share your 
success story. Why not? The person on this tape started exactly where you are. 

The Mail Order Millionaire Course consists of my 352-page book How to Get Rich 
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in Mail Order , 11 audio tapes, and the special bonus tape, 50 Proven Mail Order Products. 
It usually sells for $107, but I'm offering it to readers of Making Money with Classified Ads 
at the special price of $82.00 postpaid—a saving of $25.00. If you already have How to Get 
Rich in Mail Order , you can order the tapes only for $62.00 postpaid. Naturally, both the 
course and tapes come with a 30-day, money-back guarantee. 

Also consider learning how to write effective advertising copy from the world’s 
leading authority by sending for Victor O. Schwab’s How to Write a Good Advertisement, 
$22.00 postpaid. You’ll be glad you did. 

These purchases are tax deductible, as are all purchases of educational material that 
relates to starting and operating a mail order business. 

To charge by phone, call (818) 765-8579. Or send payment to: Melvin Powers, 12015 
Sherman Road, North Hollywood, California 91605-3781. 

Read This Only If You Have Decided Not to Order 

Frankly, I’m surprised you’ve decided not to take advantage of this outstanding offer. 
You have nothing to lose and everything to gain. (Get the idea? You know the rest.) I'm 
taking my own advice and using a lift letter ... I mean paragraph. We’ll see if it works!) 

Tap the Powerful Positive Forces Within You 

Being an entrepreneur is an exciting way of life. The world seems full of potential. 
Challenging goals are an adventure. There are no limits on what you can accomplish. I hope 
you choose to give yourself the gift of starting on the entrepreneurial path. 

I wish you good luck and much success as you start your mail order business. "May 
the road rise to meet you and the wind be always at your back. . . I look forward to 
toasting you and welcoming you into the Mail Order Millionaires’ Club! 
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This is the front cover of the album , THE WILLIE BURGUNDY FIVE - ON THE MIDNIGHT TRAIN FROM BOSTON. 
From left to right . . . Michel running to catch The Midnight Train, and beautiful Linda Carter, better known as 
Wonder Woman, the female conductor, giving him a helping hand. 
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Hare's a $15,000 check from MGM Record J °l' ourGUNDY FIVE-ON THE MIDNIGHT TRAIN FROM BOSTON 
advance against royalties for the album willic 
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12015 Sherman Road 
No Hollywood, CA 91605-3781 


Phone: (81 
Fax: (81 
E-mail: mpowers@m 
Website www.m 


Dear Friend: 

I hope that Making Money with Classified Ads will enable you to start 
a successful mail order business in your spare time, as have many other readers 
of this book. Much success has been achieved on the Internet. I suggest that 
you become knowledgeable about this relatively new medium for making 
money in mail order. 

Go to your public library and read as many books as you can on 
marketing on the Internet. Then put the information to work for you. 

Because the success of my readers is important to me, I want this book 
to be as clear and useful as possible. If you have any comments or suggestions 
for improvement, I would appreciate receiving them. 

Melvin Powers 
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Title 16 — Commercial Practices 
CHAPTER I — FEDERAL TRADE COMMISSION 
PART 435 — MAIL ORDER MERCHANDISE 

Promulgation of Trade Regulation Rule 
The Federal Trade Commission, pursuant to the Federal TVade 
Commission Act, as amended, 15 U.S.C. 41, et seq., and the provisions 
of Subpart B, Part I of the Commission s Procedures and Rules of 
Practice, 16 CFR 1.11, et seq., has conducted a proceeding for the 
promulgation of a TVade Regulation Rule concerning Undelivered 
Mail Order Merchandise and Services Notice of this proceeding, 
including a proposed Rule, was published in the Federal Register 
on September 28. 1971 (36 FR 19092 (1971)). Interested parties were 
thereafter afforded opportunity to participate in the proceeding 
through the submission of written data, views and arguments, and to 
appear and express their views orally and to suggest amendments, 
revisions, and additions to the proposed Rule. 
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i Introduction 



What is the 
Mail Order Rule 


The Mail Order Rule was issued by the 
Federal TVade Commission (FTC) to correct 
growing problems with late or undelivered 
mail order merchandise. Under this Rule, you 
have a duty to ship merchandise on time. You 
also must follow procedures that the Rule 
requires if you cannot ship ordered 
merchandise on time. 

When there is a shipping delay, the Rule 
requires that you notify your customers of the 
delay and provide them with an option either 
to agree to the delay or to cancel the order 
and receive a prompt refund. For each 
additional delay, your customers must be 
notified that they must send you a signed 
consent to a further delay or a refund will be 
given. 



Why Was the 
Rule Issued 


The Rule was issued after federal, state, and 
local consumer protection authorities 
received thousands of consumer complaints 
about mail order problems. The major 
complaints were: failure to deliver 
merchandise, late delivery of merchandise, 
failure to make prompt refunds, and failure to 
answer customer inquiries about delayed or 
lost orders. For example. 

• One consumer wrote about Christmas 
decorations she ordered in early October 
that were finally shipped the day before 
Christmas. This consumer wrote twice to 
the company about her order, the second 
time requesting a refund. Both inquiries 
were ignored. 

• Another consumer complained about a 
company that failed to send a stereo 
component he ordered with payment in 
July. By late October, the only 
communication he received from the 
company was his canceled check. 
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The FTC received 3,200 similar consumer 
complaints prior to beginning its rulemaking 
process. In addition, the President’s Office of 
Consumer Affairs (OCA) received over 1,000 
complaints concerning mail order practices, 
60% of which concerned non-delivery. OCA 
complaint statistics for mail order were 
second only to complaints about autos and 
auto services. 

The rulemaking record contains more than 
10,000 pages of complaints regarding mail 
order sales. State and local agencies urged the 
Commission to take action to correct these 
problems. Industry members provided 
valuable input as to the feasibility and 
practicality of a mail order rule. 

On October 22,1975, the FTC promulgated 
the Mail Order Rule, and it went into effect on 
February 2,1976. 

Why You Should 
Comply with 
the Rule 

When you comply with the Rule, you are 
being responsive to your customers. This is 
beneficial to you and to your customers 
because it promotes a positive industry image. 
Compliance creates consumer trust in buying 
by mail and fosters repeat mail order 
business. Of course if you ship on time, the 
requirements of the Rule pertaining to “option 
notices" do not apply. 

Although most members of the mail order 
industry adhere to the Rule’s requirements, 
there are some who do not. The FTC’s Bureau 
of Consumer Protection monitors consumer 
complaints to ensure that businesses comply 
with the Rule. The FTC also provides 
compliance information, such as this manual, 
and assistance to all industry members. 



Amt nr had considered the suggestions, cirncwitt, objec- 
tions, and other pertinent information in the Record, the Commis¬ 
sion on March 8,1974, published a revised proposed rule in a notice in 
the Federal Register (39 FR 9201 (1974)) extending an opportunity 
to interested parties to submit data, views or arguments regarding 
the revised proposed Rule. A period of over 90 days was allowed for 
the submission of written comments on the revised proposal. Written 
comments of the Direct Mail/Marketing Association (DM MA) were 
admitted into the Record at a subsequent date and the public was 
given 30 days to submit written views and comments related to the 
DM/MA submission (39 FR 40515 (1974)). 

The Commission has now considered all matters of fact, law, pol¬ 
icy and discretion, including the data, views and arguments pre¬ 
sented on the Record by interested parties in response to the 
Notices, as prescribed by law, and has determined that the adoption 
of the TVade Regulation Rule set forth herein and its Statement of 
Basis and Purpose 1 is in the public interest. 

Accordingly, the Commission hereby amends Subchapter D, TYade 
Regulation Rules, Chapter I of 16 CFR by adding a new Part 435 as 
follows: 

Sec 

435 1 The Rule 
436.2 Definitions. 

AUTHORITY The provisions of this Part 435 issued under 38 Sut. 717. as amended. 15 
U.S.C. 41, et seq 


'Statement of Basis and Purpose filed as part of the original document 
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How to Comply with the Rule 


This s ection of the manual provides the text of the iule 
WITH EXPLANATIONS OPPOSITE of how to comply with the 


1 435.1 The Rule. 

Ln CONNECTION wtth mail oiDEK sales in commerce, as “com 
merce" is defined in the Federal Thade Commission Act, it constitutes 
an unfair method of competition, and an unfair or deceptive act and 
practice for a seller 

(a)(1) Tb solicit any order for the sale of merchandise to be or¬ 
dered by the buyer through the mails unless, at the time of the solic¬ 
itation, the seller has a reasonable basis to expect that he will be able 
to ship any ordered merchandise to the buyer (i) within that time 
clearly and conspicuously stated in any such solicitation, or (ii) if no 
time is clearly and conspicuously stated, within thirty (30) days after 
receipt of a properly completed order from the buyer 


(2) Tb provide any buyer with any revised shipping date, as pro¬ 
vided in paragraph (b), unless, at the time any such revised shipping 
date is provided, the seller has a reasonable basis for making such 
representation regarding a definite revised shipping date. 

(3) Tb inform any buyer that he is unable to make any representa¬ 
tion regarding the length of any delay unless (i) the seller has a 
reasonable basis for so informing the buyer and (ii) the seller informs 
the buyer of the reason or reasons for the delay 

(b)(1) Where a seller is unable to ship merchandise within the 
applicable time set forth in paragraph (a)(1), above, to fail to offer to 
the buyer, clearly and conspicuously and without prior demand, an 
option either to consent to a delay in shipping or to cancel his order 
*nd receive a prompt refund Said offer shall be made within a rea¬ 
sonable time after the seller first becomes aware of his inability to 
•hip within the applicable time set forth m paragraph (a)(1), but in no 
py *nt later than said applicable time. 


H : What to Know 
: When You Make 

When you offer to sell merchandise by mail, 
the Rule requires you to have a “reasonable 
basis’’ for expecting to ship within the time 
stated in your solicitation. 

For example, if you know before advertising 
your products that your suppliers are on 
strike and are likely to remain on strike for 
several months, you do not have a 
“reasonable basis" for expecting to ship 
within a month. 

The shipping date, w hen provided in your 
offer, must be clearly and conspicuously 
stated: 

•ADVERTISEMENT 0 

Cardigan Sweaters 
S, M, L—Beige or Blue 
S29.95 plus tax 
Allow 5 weeks for shipment. 

If you do not provide a shipping date, you 
must ship the merchandise within 30 days of 
receiving a “properly completed" order. An 
order is properly completed when you receive 
payment accompanied by all information you 
need to fill the order. Payment may be made 
by cash, money order, check, or credit card, 
according to your company policy. If a credit 
card is used for a purchase, the order is 
properly completed when you charge your 
customer’s account. 

WTien you cannot ship on time, you must 
provide your customer with an “option" 
notice. The notice must provide an option to 
cancel the order and receive a prompt refund, 
or to agree to a delay in shipping. And, as with 
the original date, you must have a reasonable 
basis for setting that shipping date. 

You must also have a reasonable basis for 
telling your customers that you do not know 
when you can ship merchandise. In that case, 
you must provide the specific reasons for the 
shipping problem For example, you could 
state that a fire destroyed the warehouse 
holding the goods and you are unable to 
provide a revised shipping date because you 




A BUSINESS GUIDE TO THE MAILORDER RULE 6 


do not know how long it will take to replace 
the merchandise. 


When You Should 
Send a First Notice 

If a shipment is delayed, the Rule requires that 
you give your customers an option: 

• to consent to a delay; or 

• to cancel the order and receive a prompt 
refund. 

People in the trade often refer to the notice as 
a “delay” notice. More accurately, it should be 
called an “option” notice. You violate the Rule 
if you only provide a notice of delay without 
also providing an option to cancel the order. 

Remember, you must send the notice after 
you first become aware that there will be a 
shipping delay. The notice must be sent: 

• before the promised shipping date; or 

• within 30 days after you receive the order 
(if no date was provided in your 
solicitation). 



(b)(1) Ant ofter to the buyer of such an option shall fully in¬ 
form the buyer regarding his right to cancel the order and to obtain a 
prompt refund and shall provide a definite revised shipping date, but 
where the seller lacks a reasonable basis for providing a definite 
revised shipping date the notice shall inform the buyer that the seller 
is unable to make any representation regarding the length of the 
delay. 



What a First 
Notice Must Say 


If you provide a revised shipping date of 30 
days or less, you must have a reasonable basis 
for making the change. The notice must 
inform your customers that non-response is 
considered consent to be a delay of 30 days or 
less. 

If you are unable to provide a revised shipping 
date, your notice must state that you cannot 
determine when the merchandise will be 
shipped. It must also state that the order will 
be automatically canceled unless: 

• you ship the merchandise within 30 days of 
the original shipping date and you have not 
received your customer’s cancellation 
before shipment; or 


(11) Where the seller has provided a definite revised shipping 
date which is thirty (30) days or less later than the applicable time set 
forth in paragraph (a)(1), the ofTer of said option shall expressly 
inform the buyer that, unless the seller receives, prior to shipment 
and prior to the expiration of the definite revised shipping date, a 
response from the buyer rejecting the delay and canceling the order, 
the buyer will be deemed to have consented to a delayed shipment on 
or before the definite revised shipping date 

(iii) Where the seller has provided a definite revised shipping date 
which is more than thirty (30) days later than the applicable time set 
forth in paragraph (a)(1) or where the seller is unahle to provide a 
definite revised shipping date and therefore informs the buyer that 
he is unahle to make any representation regarding the length of the 
delay, the offer of said option shall also expressly inform the buyer 
that his order will automatically be deemed to have been canceled 
unless (A) the seller has shipped the merchandise within thirty (301 
days of the applicable time set forth in paragraph (a)(1). and has 
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rwfivcd no cancellation prior to shipment, or (B) the seller has 
receivert from the buyer within thirty (30) days of said applicable 
time, a response specifically consenting to said shipping delay Where 
the seller informs the buyer that he is unable to make any represents 
tion regarding the length of the delay, the buyer shall be expressly- 
informed that, should he consent to an indefinite delay, he will have a 
continuing right to cancel his order at any time after the applicable 
time set forth in paragraph (a)(1) by so notifying the seller prior to 
actual shipment. 

(iv) Nothing in this paragraph shall prohibit a seller who furnishes 
a definite revised shipping date pursuant to paragraph (b)(l)(i), from 
requesting, simultaneously with or at any time subsequent to the 
offer of an option pursuant to paragraph (b)(1). the buyer’s express 
consent to a further unanticipated delay beyond the definite revised 
shipping date in the form of a response from the buyer specific ally 
consenting to said further delay Provided, houeier, that where the 
seller solicits consent to an unanticipated indefinite delay the solic¬ 
itation shall expressly inform the buyer that, should he so consent to 
an indefinite delay, he shall have a continuing right to cancel his order 
at any lime after the definite revised shipping date by so notifying the 
seller prior to actual shipment. 

(b)(2) Where a seller is unable to ship merchandise on or before 
the definite revised shipping date provided under paragraph (b)(l)(i) 
and consented to by the buyer pursuant to paragraph (b)(1) (ii) or 
(iii), to fail to offer to the buyer, clearly and conspicuously and with¬ 
out prior demand, a renewed option either to consent to a further 
delay or to cancel the order and to receive a prompt refund. Said 
offer shall be made within a reasonable time after the seller first 
becomes aware of his inability to ship before the said definite revised 
date, but in no event later than the expiration of the definite revised 
shipping dale. Provided, however, that where the seller previously 
has obtained the buyer's express consent to an unanticipated delay 
until a specific date beyond the definite revised shipping date, pur 
suant to paragraph (b)(l)(iv) or to a further delay until a specific date 
beyond the definite revised shipping date pursuant to this paragraph 
(b) (2). that date to which the buyer has expressly consented shall 
supersede the definite revised shipping date for purposes of this 
paragraph (b)(2). 


(i) ANY OFFEI to the buvee of said renew ed option shall provide 
the buyer with a new definite revised shipping date, but where the 
seller lacks u reasonable basis for providing a new definite revised 
shipping date, the notice shall inform the buyer that the seller is 
unable to make any representation regarding the length of the 
further delay. 

(ii) The offer of a renewed option shall expressly Inform the buyer 
that, unless the seller receives, prior to the expiration of the old 
definite revised shipping date or any date superseding the old defi 
nite revised shipping date notification from the buyer specifically 
consenting to the further delay the buyer will be deemed to have 
rejected any further delay, and to have canceled the order if the seller 
is in fact unable to ship prior to the expiration of the old definite 
revised shipping date or any date superseding the old definite revised 
shipping date 


• you receive within 30 days of the original 
date your customer’s consent to the delay 
Your notice must provide this information if 
the definite revised shipping date is more than 
30 days after the original date. 

When you are unable to provide a revised 
shipping date, you must inform your 
customers of their continuing right to cancel 
the order by notifying you prior to actual 
shipment. 


What Later 
Notices Must Say 

If you are unable to ship the merchandise on 
or before your revised shipping date, you 
must notify your customers again. This is 
called a “renewed option" notice. This notice 
must inform your customers of their right to 
consent to a further delay, or to cancel the ordei 
and receive a prompt refund. 

The renewed option notice must inform 
customers that if they do not agree in writing 
to this delay their order will be canceled. 

Unless you receive your customer‘s express 
written consent to the second delay before 
the first delay period ends, you must cancel 
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the order and provide a full refund. 

Keep in mind that you do not have to offer a 
“renewed option" to customers who consent 
to an indefinite delay in response to the first 
option notice. But any customer who agrees 
to an indefinite delay has the continuing right 
to cancel the order at any time before the 
merchandise is shipped. 



How You Should 
Send Notices 


You should send any option notice by first 
class mail, and your notice should provide a 
written means for your customers to respond. 
A prepaid business mail reply or prepaid 
postage card meets this requirement. 

The notice is most advantageous for you if at 
some point you have to prove that you 
complied with the Rule. If the FTC takes 
action against a company, the firm must be 
able to show that any other form of notice it 
used was equal to or better than the written 
form described in the Rule. For example, an 
“800" telephone number for customers’ use in 
canceling orders is an adequate substitute, if 
you can prove that the system met the Rule’s 
requirements. This would include being able 
to show that the 800 number could readily and 
consistently be used to cancel an order 
because you provided adequate and 
competent staff to take cancellations. You 
should keep records of all cancellations. 


Cancel an Order 

In some cases you can have an option to 
cancel an order or to send out another notice. 
You may make this decision when you are 
unable to ship merchandise on time or within 
the delay period to which your customer 
agreed. But if you decide to cancel the order, 


Provided , however, that where the seller offers the buyer the op 
tion to consent to an indefinite delay the offer shall expressly inform 
the buyer that, should he so consent to an indefinite delay, he shall 
have a continuing right to cancel his order at any time after the old 
definite revised shipping date or any date superseding the old defi¬ 
nite revised shipping date 

(iii) This paragraph (b)(2) shall not apply to any sjtuation where a 
seller, pursuant to the provisions of paragraph (b) (1) (iv), has previ¬ 
ously obtained consent from the buyer to an indefinite extension 
beyond the first revised shipping date. 


[i]t constitutes an unfair method of competition, and an unfair or 
deceptive act and practice for a seller:... 

(b)(3) Wheeevei a buyek has the bight to exercise any option 
under this part or to cancel an order by so notifying the seller prior to 
shipment, to fail to furnish the buyer with adequate means, at the 
seller’s expense, to exercise such option or to notify the seller re¬ 
garding cancellation. In any action brought by the Federal frade 
Commission alleging a violation of this part, the failure of a respond¬ 
ent-seller: 

(i) Tb provide any offer, notice or option required by this part in 
writing and by first class mail will create a rebuttable presumption 
that the respondent-seller failed to offer a clear and conspicuous 
offer, notice or option; 

(ii) Tb provide the buyer with the means in writing (by business 
reply mail or with postage prepaid by the seller) to exercise any 
option or to notify the seller regarding a decision to cancel, will 
create a rebuttable presumption that the respondent-seller did not 
provide the buyer with adequate means pursuant to this subpara¬ 
graph (3). 


Nothing in paxageaph (B)of this part shall prevent a seller, where 
he is unable to make shipment within the time set forth in paragraph 
(a)(1) or within a delay period consented to by the buyer, from decid¬ 
ing to consider the order canceled and providing the buyer with 
notice of said decision within a reasonable time after he becomes 
aware of said inability to ship, together with a prompt refund 
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you must inform your customer of this 
decision and provide a prompt refund. 

Whether you cancel or send another notice, 
you must inform your customer about it 
within a reasonable time after you know you 
cannot ship the merchandise. 


[i]t constitutes an unfair method of competition, and an unfair or 
deceptive act and practice for a seller . 

(c) To FAIL TO DEEM an okdei canceled and to make a prompt 
refund to the buyer whenever: 

(1) The seller receives, prior to the time of shipment, notiflcaUon 
from the buyer canceling the order pursuant to any option, renewed 
option or continuing option under this part; 

(2) The seller has, pursuant to paragraph (b)(1) (iil), provided the 
buyer with a definite revised shipping date which is more than thirty 
(30) days later than the applicable time set forth in paragraph (a)(1) 
or has notified the buyer that he is unable to make any representation 
regarding the length of the delay and the seller (i) has not shipped the 
merchandise within thirty (30) days of the applicable time set forth in 
paragraph (a)(1), and (ii) has not received the buyer’s express con¬ 
sent to said shipping delay within said thirty (30) days; 

(3) The seller is unable to ship within the applicable time set forth 
in paragraph (b)(2), and has not received, within the said applicable 
time, the buyer's consent to any further delay; 

( 4 ) The seller has notified the buyer of his inability to make ship¬ 
ment and has indicated his decision not to ship the merchandise, 

(5) The seller fails to offer the option prescribed in paragraph 
(b)(1) and has not shipped the merchandise within the applicable 
time set forth in paragraph (a)(1). 
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When You Must 
Cancel an Order 


You must cancel an order and provide a 

prompt refund: 

• when your customer does not agree to a 
delay and exercises the option to cancel an 
order before it has been shipped; 

• when you notify your customer of your 
inability to ship the merchandise and of 
your decision to cancel the order; 

• when you are unable to ship merchandise 
before the revised shipping date and you 
have not received your customer’s consent 
to a further delay; 

• when the delay is indefinite and you have 
not shipped the merchandise or received 
your customer’s consent to an indefinite 
delay; 

• when the definite revised shipping date in 
the first option notice is more than 30 days 
after the original shipping date, and you 
have not shipped the merchandise, nor 
received your customer’s consent to the 
delay within 30 days of the original shipping 
date; or 

• when you cannot ship on time and do not 
notify your customers of their options. 


All refunds must be sent to the buyer by firs! 
class mail. If the buyer paid by cash, check, or 
money order, you must refund payment within 
seven (7) days after the order is canceled. For 
credit card sales, you must make refunds 
within one billing cycle after the order is 
canceled. Under no circumstances are you to 
substitute credit vouchers or script for a 
refund. 






A BUSINESS GUIDE TO THE MAIL ORDER RULE 10 


Why You Should 
Keep Records 

If for some reason your company has 
problems in shipping on time, your customers 
may begin to file complaints with you, and 
with local, state, or federal law enforcement 
agencies. Because the Federal TYade 
Commission has enforcement jurisdiction 
under the Mail Order Rule, many complaints 
are forwarded to the FTC from other 
agencies. 

When the FTC takes action against a company 
and alleges that it violated the Rule, the 
company must have records or other 
documentary proof that will show the steps it 
took to comply. Systems and procedures for 
complying with the Rule are carefully 
reviewed. Lack of such proof creates a 
rebuttable presumption that the company 
failed to comply. This means that the seller 
must be able to show that it used reasonable 
systems and procedures to comply with the 
Rule. Consequently, it is in your best interest 
to establish an accurate, up-to-date record¬ 
keeping system. 



(a)(4) In any action brought by the Federal Trade Commis¬ 
sion, alleging a violation of this part, the failure of a respondent 
seller to have records or other documentary proof establishing his 
use of systems and procedures which assure the shipment of mer¬ 
chandise in the ordinary course of business within any applicable 
time set forth in this part will create a rebuttable presumption that 
the seller lacked a reasonable basis for any expectation of shipment 
within said applicable time. 

(d) In any action brought by the Federal TVade Commission, alleg¬ 
ing a violation of this part, the failure of a respondent-seller to have 
records or other documentary' proof establishing his use of systems 
and procedures which assure compliance, in the ordinary course of 
business, with any requirement of paragraphs (b) or (c) of this part 
will create a rebuttable presumption that the seller failed to comply 
with said requirements. 



What the Rule 
Does Not Cover 


The following mail order sales are exempt 
from the Rule: 

• magazine subscriptions 

(and similar serial deliveries), except for 
the first shipment; 

• sales of seeds and growing plants; 

• orders made on a collect-on-delivery basis 

(COD); 

• transactions covered by the FTC’s Negative 
Option Rule (such as book and record 
clubs); 

• mail order photo-finishing; or 

• orders made by telephone and charged to a 
credit card account. 


Note 1: This part shall not apply to subscriptions, such as maga¬ 
zine sales, ordered for serial delivery, after the initial shipment is 
made in compliance with this part. 

Note 2 This part shall not apply to orders of seeds and growing 
plants. 

Note 3: This part shall not apply to orders made on a collect-on-de¬ 
livery (C O D.) basis 

Note 4 This pan shall not apply to transacuons governed by the 
Federal TVade Commissions TVade Regulation Rule entiUed “Use of 
Negative Option Plans by Sellers in Commerce. - 16 CFR 425. 
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Sort 5: By taking action in this area, the Federal TVade Commis¬ 
sion does not intend to preempt action in the same area, which is not 
inconsistent with this part, by any State, municipal, or other local 
government. This part does not annul or diminish any rights or reme¬ 
dies provided to consumers by any State law. municipal ordinance or 
other local regulation, insofar as those rights or remedies are equal to 
or greater than those provided by this part. In addition, this part does 
not supersede those provisions of any State law, municipal ordi¬ 
nance, or other local regulation which impose obligations or 
liabilities upon sellers, when sellers subject to this part are not in 
compliance therewith. This part does supersede those provisions of 
any State law, municipal ordinance, or other local regulation which 
are inconsistent with this part to the extent that those provisions do 
not provide a buyer with rights which are equal to or greater than 
those rights granted a buyer by this part This part also supersedes 
those provisions of any State law, municipal ordinance, or other local 
regulation requiring that a buyer be notified of a right which is the 
same as a right provided by this part but requiring that a buyer be 
given notice of this right in a language, form, or manner which is 
different in any w ay from that required by this part 

In those instances where any State law, municipal ordinance, or 
other local regulation contains provisions, some but not all of which 
are partially or completely superseded by this part, the provisions or 
portions of those provisions which have not been superseded retain 
their full force and effect. 

Note 6: If any provision of this part or its application to any person, 
partnership, corporation, act or practice is held invalid, the remain¬ 
der of this part or the application of the provision to any other 
person, part nership, corporation, act or practice shall not he affected 
thereby. 

Note 7: Section 435.1(a)(1) of this part governs all solicitations 
where the time of solicitation is more than 100 days after promulga¬ 
tion of this part. The remainder of this part governs all transactions 
where receipt of a properly completed order occurs more than 100 
days after promulgation of this part 


1 435.2 Definitions. 

For purposes of this part 

(a) “Shipment" shall mean the act by which the merchandise is 
physically placed in the possession of the carrier. 

(b) ’ Receipt of a properly completed order** shall mean 

(1) Where there is a credit sale and the buyer has not previously 
tendered partial payment, the time at which the seller charges the 
buyer’s account; 

(2) Where the buyer tenders full or partial payment in the proper 
amount in the form of cash, check or money order, the time at which 
the seller has received both said payment and an order from the 
buyer containing all the information needed by the seller to process 

ship the order 



Where to 
for Help 


Go 


For more information, contact; 

• the FederalTYade 

Commission, Enforcement Division, B.C.P, 
Washington, D.C. 20580, 

• the Direct Marketing Association, 1730 K 
Street, N.W., Washington, D.C. 20006; 

• your local United States Postal Service; and 

• your local consumer protection office. 

State and local governments also may have 

requirements with which you must comply. 
You should consult each agency for 
information about laws that affect your 
operations. 



Definitions 
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Provided , however, that where the seller receives notice that the 
check or money order tendered by the buyer has been dishonored or 
that the buyer does not qualify for a credit sale, “receipt of a properly 
completed order” shall mean the time at which (i) the seller receives 
notice that a check or money order for the proper amount tendered 
by the buyer has been honored, (ii) the buyer tenders cash in the 
proper amount or (iii) the seller receives notice that the buyer quali 
fies for a credit sale. 

(c) "Refund” shall mean: 

(1) Where the buyer tendered full payment for the unshipped mer¬ 
chandise in the form of cash, check,or money order, a return of the 
amount tendered in the form of cash, check, or money order; 

(2) Where there is a credit sale: 

(i) And the seller is a creditor, a copy of a credit memorandum or 
the like or an account statement reflecting the removal or absence of 
any remaining charge incurred as a result of the sale from the buyer’s 
account; 

(ii) And a third party is the creditor, a copy of an appropriate credit 
memorandum or the like to the third party creditor which will re¬ 
move the charge from the buyer’s account or a statement from the 
seller acknowledging the cancellation of the order and representing 
that he has not taken any action regarding the order which will result 
in a charge to the buyer’s account with the third party; 

(iii) And the buyer tendered partial payment for the unshipped 
merchandise in the form of cash, check,or money order, a return of 
the amount tendered in the form of cash, check,or money order. 

(d) "Prompt refund” shall mean: 

(1) Where a refund is made pursuant to Definition (c) (1) or (2) (iii), 
a refund sent to the buyer by first class mail within seven (7) working 
days of the date on which the buyer ’s right to refund vests under the 
provisions of this part; 

(2) Where a refund is made pursuant to Definition (c) (2) (i) or (ii), 
a refund sent to the buyer by first class mail within one (1) billing 
cycle from the date on which the buyer’s right to refund vests under 
the provisions of this part 

(e) The “time of solicitation” of an order shall mean that time when 
the seller has: 

(1) Mailed or otherwise disseminated the solicitation to a prospec¬ 
tive purchaser, 

(2) Made arrangements for an advertisement containing the solic¬ 
itation to appear in a newspaper, magazine,or the like,or on radio or 
television, which cannot be changed or canceled without incurring 
substantial expense; or 

(3) Made arrangements for the printing of a catalog, brochure or 
the like which cannot be changed without incurring substantial ex 
pense, in which the solicitation in question forms an insubstantial 
part 

Effective: February 2,1976 

Promulgated October 22,1975, by the Federal TVmde Commission 

Charles A Tobin, 

Secretary 

|KH Doc 7V;»203 Filed 7<V2l 76,3:46 am J 
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3 Questions and Answers About the Rule 


The FTC receives questions from mail order sellers who 
want to know how to comply with the Rule. The 
following questions are those that are asked most 
frequently 


Q: What advice do you give someone who is planning 
to start a mail order business ? 


Q: How important is it to set up a customer service 
procedure? 


Q: Our company has read the Mail Order Rule, but we 
still have questions about what we can and cannot 
do. Who should we contact? 


When You Start 

A: The FTC suggests that you do the 
following: 

• Learn the requirements of the Mail 
Order Rule. 

• Familiarize yourself with state laws in 
areas where you plan to do business. 

For example, some states, such as 
Wisconsin, have additional mail order 
requirements that should be followed. 

• Ask experienced mail order sellers for 
, practical hints to help you avoid the 

pitfalls in mail order business. 

A: An efficient customer service procedure is 
beneficial to you and your customers. 
Customers often complain that they have 
been treated badly by the companies they 
have contacted. But the number of 
complaints should drop significantly if 
your customer service personnel 
communicate responsively with your 
customers when they have problems. 

A: It depends on whether you need a formal 
or an informal response. 

• You should feel free to write the FTC 
Enforcement Division to ask questions 
about the Rule and how your operations 
are affected. Staff advice is not binding 
on the Commission, but this advice can 
be helpful. 

• You may obtain a binding advisory 
opinion from the Commission if you 
send a specific, written inquiry about the 
legality of certain conduct. Advisory 
opinions apply only to proposed 
conduct, not to conduct that is in 
practice. The opinions are usually 
restricted to questions that are not 
clearly answered by the terms of the 
Rule. Ask the FTC staff about the 
procedure for obtaining an advisory 
opinion. 
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Q: We advertise a shipment date of six weeks. What 
happens if there is a workers' strike or some other 
unanticipated event and shipment is delayed? Have 
we violated the Rule? 


Q: We advertise several products but do not indicate a 
shipping date in our ads. When must we ship? 


Q: How can we protect our company accounts from 
customers who bounce checks or do not qualify for 
credit? 


Q: What about a credit sale? 


Q: If a customer orders an item which is not in stock 
when the order is received , can we substitute an 
item of similar or better quality without the 
customer's consent? 


• 

c 

1 

• 

: When You Must 
; Ship an Order 

A: If you calculated the shipping date 
correctly in the first place, you have 
complied with the Rule. But if you discover 
that a delay cannot be avoided, you must 
notify your customers and provide the 
option notice. If you fail to do this, you 
have unilaterally changed the sales 
contract and have violated the Rule. 

A: If your solicitation does not state when 
you plan to ship the merchandise, the Rule 
requires that you ship it within 30 days 
after you receive a properly completed 
order (that is, when you have received 
payment and sufficient information to fill 
the order). 

A: Be prompt in depositing checks and 
checking your customers’ credit- worthi¬ 
ness. Remember, the order is properly 
completed, triggering the 30-day period, 
when you receive payment and all 
information needed to process the order. 
For example, if the buyer does not send 
enough cash to cover the cost of an order, 
the order is not properly completed. You 
may wait for the check to clear before 
mailing, as long as you ship within the 
30-day period. 

A: When you receive a properly completed 
order with a charge account number, the 
clock starts when you charge your 
customer’s account. 

A- No. The FTC has established that you must 
obtain your customer’s authorization to 
substitute merchandise different from that 
ordered. 
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16 QUESTIONS AND ANSWERS ABOUT THE RULE 


Q Are mail order sales between businesses covered by 
the Rule? 


Q: Does the Rule cover orders placed by telephone? 


Q: Does the Rule cover orders placed over the telephone 
involving credit card payment? 



What Items 
Are Covered 


A: Yes. Mail order transactions between 
businesses are covered. This would 
include specialty items, such as calendars, 
pens, and ashtrays which bear advertising 
messages and are not sold to the general 
public. 


A: The Rule covers those situations in which 
you solicit orders by telephone and require 
your customers to mail the order 
accompanied by payment. If the mail is 
used to finalize the sale, the Rule applies. If 
mail is not used, the Rule does not apply 

A: No. The Rule does not cover charges to a 
credit card account when the order is 
placed over the telephone. 



Q Is it legal to send unordered merchandise through 
the U. S: Mail? 


What Rule Applies 
to Unordered 
Merchandise 

A: No. The unordered merchandise statute 
provides that only two kinds of 
merchandise can be sent legally through 
the U.S. Mail without a consumer's prior 
consent: 

• free samples that are clearly and 
conspicuously marked as such; and 

• merchandise mailed by a charitable 
organization asking for contributions. 

Consumers may consider unordered 
merchandise sent through the U.S. Mail as 
a free gift They are not obligated to return 
it or to pay for it. Also, it is illegal for a 
company to send any bill or dunning 
communication seeking payment or return 
of unordered merchandise. 


231 










A BUSINESS GUIDE TO THE MAILORDER RULE 16 


Q: Does the Rule require us to keep records? 


Q: How long do we have to keep customer complaint 
letters? 


■L&llfl Why Record-Keeping 

A: No. The Mail Order Rule does not impose 
record-keeping requirements on mail order 
sellers. But if you are ever involved in an 
action with the FTC, you must have 
records that prove you complied with the 
Rule. Therefore, it is advisable to establish 
a record-keeping method that best suits 
your situation and demonstrates 
compliance with the Rule. 

A: The Rule does not specifically indicate 
whether or how long you must keep 
complaint letters. Complaint letters, when 
adequately answered, may be used as 
proof that you complied with the Rule if 
you are ever questioned. It is probably 
advisable to keep such correspondence 
and other records for a period of three to 
five years. 


Q: What actually happens when the FTC receives a 
complaint against a company? 


Q: Under what circumstances will the Commission sue 
a mail order firm for violating the Rule? 

Q: What are the penalties for violating the Rule? 
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When the FTC 
Thkes Action 


A. The staff checks to see whether the 
company has been advised of the Rule's 
requirements. If not, then a copy of the 
Rule with an explanation letter is usually 
sent to the firm. The PTC evaluates 
consumer complaints to see w hether a 
pattern of violations is developing. The 
UT( then contacts the company to 
determine whether further action is 
necessary. 

A: If a company is violating the Rule, it runs 
the risk of being sued. The Commission 
evaluates many criteria to determine 
w hether an action is in the public interest. 

A: The FTC Act provides that a person, 
partnership, or corporation may be liable 
for civil penalties of up to $ 10,000 per 








1, Ql KSTK )NS AND ANS\fcERS ABOUT THE Rl^LF 


violation. In addition, the FTC can sue for 
consumer redress. 

Q H ?mt can industry members expect from the FTC in A: Because the industry is steadily growing, 
eju urv. an increased enforcement presence can be 

expected. This may mean actions for civil 
penalties against firms who fail to comply 
with the Rule. At the same time, the FTC is 
part of a government-wide effort to 
encourage industry members to effectively 
regulate themselves. The FTC is working 
to assist businesses as they undertake 
voluntary compliance with the Rule. This 
manual is part of that effort. 
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Sample Notices 


Sample Option Notice 

(Rule Section 435.1(b) (l)(ii)J 


When you are unable to ship on time and wish to 
provide a revised shipping date which is 30 days or 
less after the original date, use a form such as this to 
notify your customers. This form must be sent out by 
first class mail within a reasonable time after you 
become aware that there will be a shipping delay It must 
be sent before the promised date, or if no date was 
promised, within 30 days after you receive a properly 
completed order 


Dear Customer: 

Thank you for your order. We are sorry to in¬ 
form you that there will be a delay in shipping the 
merchandise you ordered. We shall make ship¬ 
ment by the revised shipping date of ( ). 

It is quite possible we could ship earlier 

You have the right to consent to this delay or to 
cancel your order and receive a prompt refund. 
Please return this letter in the enclosed postpaid 
envelope with your instructions indicated by 
checking the appropriate block below. 

Lnless we hear from you prior to shipment or 
prior to the revised shipping date , it will be as¬ 
sumed that you have consented to a d^liv »h 




Sincerely yours, 


Name A Title of Signer 
Company Name 
Address 
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19 SAMPLE NOTICES 


Sample Renewed Option Notice 

|Rule Section 435.1(b)(2)(i)-(ii)] 

When you are unable to ship merchandise on or before 
the promised definite revised shipping date, and wish to 
provide a new definite revised shipping date, use a 
form such as this to notify your customers. 


Dear Customer: 

We are sorry to inform you that there will be a 
further delay in shipping the merchandise you or¬ 
dered. We shall make shipment by (new definite 
revised shipping date). It is quite possible we 
could ship earlier. 

You have the right to consent to a further delay 
or to cancel your order and receive a prompt re¬ 
fund. Please return this letter in the enclosed 
postpaid envelope with your instructions indi¬ 
cated by checking the appropriate block below 

Unless we hear from you prior to the old ship¬ 
ping date to which you previously agreed, it will 
be assumed that you have rejected any further 
shipping delay and your order will be canceled 
and a prompt refund made. 

Sincerely yours, 

Name & Title of Signer 
Company Name 
Address 
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A Fun Assignment 

This is an exercise in creativity. I hope you find the challenge exciting. Your assignment 
is to come up with a campaign to sell the University of Hard Knocks ring that appears on page 
237. 


Who do you think would buy this ring? Why would they spend $429 or $599 for a gold 
ring, or even $149 for one in sterling? Would women buy the ring if one were offered with a 
more delicate design? Would they buy it if it were offered as a pendant? Do you think this ad 
can make money? What products would be appropriate for the back end? 

Where would you place full-page magazine ads? Would you run in newspapers? If so, 
which ones and in what section? Could the ring be sold off a classified ad? A small display ad? 
What about direct mail? What mailing lists would you try? What do you think are the chances 
of selling it with two-minute television spots? Could it be sold on radio? On what type of 
stations would you run it? Do you think the product lends itself well to free publicity? To 
which publications would you send publicity releases? 

What about having an annual "alumni" meeting in Las Vegas for all those who 
purchased rings? Do you think it would go over? What characteristics would these people have 
in common and what topics do you think would be discussed? Do you think the alumni 
meeting would generate media interest? What other ways can you think of to promote this 
product? What about having "the university" award scholarships to bona fide schools. 


If you would like to share your ideas for a campaign, 1 would be pleased to hear them. 
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UNIVERSITY OF 
HARD KNOCKS ‘ 

Wear The Ring That Symbolizes Lifetime Achievement! 


I f you believe, 
like many 
people, that 
the most valuable 
education a 
person can get is 
from the lessons 


learned 
on the job 

in everyday life, then 
you’re a perfect 
candidate for our new 
University of Hard 

Knocks™ ring. 

This beautiful ring represents years of 
hard work and valuable lessons 
learned at the school of Hard Knocks. 
Most of us are still students of that 
particularly sought-after degree, and if 
you take great pride in that distinction, 
wear this ring that symbolizes your 


years of dedication to 
lifetime achievement. 

This unique, indi¬ 
vidually handcrafted 
university ring features a 
man-made ruby set in the 
metal of your choice. The 
design incorporates, on one 
side, 

a fisted hand 
grasping a lightning 
bolt, representing life’s 
hard knocks, and, on 
the opposite side, a 
hand-held diploma. 

The wording University of Hard 
Knocks ™ encircles the stone. 

To order, simply use the sizing guide 
provided and fill out the form shown 
here, or call toll free to place your 
order for the University of Hard 
Knocks '“ ring. 





UNIVERSITY OF HARD KNOCKS™ RING ORDER FORM 


14K ftOLO $399.04 
1M 9010 $419.00 
mtUNO $149.00 

POSTAGE PAID 

HOW TO MEASURE 
TOUR FINGER FOR RINGS 


AUTHENTIC 

DIPLOMA 

included 
with order 

RING SIZE 


#'op 0 pace of pop* oround toe pon of 
your f*ng* wn*» toe ring will b« »om 
CiA off pop* where ends meet Loy toe 
popr on toe chon of pom *A* H toe 




ADO*SS 


CfTY JTAfl Z# 


NAMl TO K PfcNTK) ON OnOMA 


RAT Ml NT 

Chock or money order for Mi omounf made out to 

k/ommii inwpnMi 

Weoccepf OVuo 0 MoiferCord 

□ Otcower □ Amencon Express 


GAXD NUmMI (UftATlON OaT( 


CAEDhOCDCI $ SiGNATURI 


M> wot. order too next lor get sac 


0 12 3 4 5 6 7 8 9 10 11 \7 13 


11:1 ■ III: 1111-111 m i 


TO ORDER BY CREDIT CARO CALL 

1-800-800-5222 


ASK FOR OPERATOR 7 
100% MONEY BACK GUARANTEE 


MAIL TO: DONIMIC ENTERPRISES 

Mail Order Dept 7 

PO Box 34R, Csfvsrt City, ICY 42029 

A4o« 2 to 3 nM k* dofcenr 
Made m USA 
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^ a ^Marketing 


Self-Publishing Success Story: 

Melvin Powers 


b% Marty Fo*«y 


H err I interview long-time 
direct marketing (mail 
order) and self-publishing 
expert, Melvin Powers. 

[Martyl: Melvin, can you give us a 
little background on your business 
record for readers that aren’t already 
familiar with you? 

[Melvinl: I’ ve been publishing 
books for 50 years and selling half of 
them by mail order, on the Internet 
and through book stores. My multi¬ 
million bestsellers include: THINK 
AND GROW RICH by Napoleon Hill, 
PSYCHO-CYBERNETICS by Maxwell 
Maltz, M.D., and THE MAGIC OF 


THINKING BIG by David Schwartz, 
PhD. 

[Martyl: I ’ve read a couple of those 
books myself, Melvin. What would you 
say are some keys to making money 
with info-products? 

[Melvinl: Pick subjects that have 
wide appeal. My latest book, MAKING 
MONEY WITH CLASSIFIED ADS, 
written by yours truly, is doing 
extremely well by direct mail, the 
Internet and in book stores. It’s cur¬ 
rently my number one book in sales. 

[Martyl: WTiich avenues are paying 


off the best for you? 

[Melvinl: Running two-step classi¬ 
fied ads and one-inch ads are still the 
workhorses. We then send out our lit¬ 
erature if they haven’t gone to our web 
site. I’m still sending out thousands of 
pieces of direct mail and always trying 
various mailing lists. 

Over the years. I’ve sent out mil¬ 
lions of pieces of mail. Some lists make 
money - and others don’t. The point is, 
you need to keep going. All of my clas¬ 
sified and display ads run on a till-for- 
bid basis. W r e check the amount of 


Over the years, I’ve sent out millions of 
oieces of mail. Some lists make mnnpv 
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FIREFIGHTERS WANTED 


• WILL RAY $1 MILLION DOLLARS - 


A 


- 4 - 


You're driving down the road. You see a house on fire, and you think. “I hope to God 
I nobody is inside. You arrive to see the homeowner in shock. The wife and the kids are hys¬ 
terical and the dog is missing. Everything they own is gone Do you think, at this point, the 
homeowners would pay you $1,500 to stop the fire and put everything back the way it was 
| before it started? 

Of course they would! They’d probably pay you 100 times that. With "NO-BURN," you 
have that power "NO-BURN" is a nev technological invention. It’s a non-toxic, non-carcino 
gcnic, nor,-staining clear liquid that when sprayed on anything porous, such as wood, will 
not allow that material to bum. It’s absolutely incredible! You can even spray this stuff on 
paper, put a match to it, and the paper will not catch fire! 

Entrepreneurs across the U.S. and abroad are investing in exclusive dealerships to apply and 
protect new homes. Imagine being able to prevent home fires before they even start! Can you 
imagine the profits to be made from this new liquid? 

It’s better than sprinklers, fire extinguishers and smoke alarms. They all help after the fire begins. “NO-BURN" stops it from 
even starting. If you're interested in an exclusive "NO-BURN" dealership, but need more proof, call "NO-BURN" Inc. and request a 
free brochure. But if you already see the potential in this product, then call and ask for the “Package." The "Package" includes 
brochures, the builder’s flyer, dealer agreement overview, five independent laboratory test conclusions, 
manufacturer’s letter of longevity and health hazards, and warranty information. Also, and most 
important, the "Package" includes a video with actual fire footage and test footage. (It’s great!) 

The cost of the "Package" is $20 to cover its expense. Products this exciting and this rare come 
along maybe once in your lifetime. Don’t blow this chance to get involved with something that has 
this much potential PICK UP THE PHONE AND INVESTIGATE "NO-BURN"! 

Making big money, saving lives and preventing a family’s home from distaster. There’s 
not a more honorable business available on earth! 


N^-BURN 

810 - 329-6762 

P.0. B0X18S 
St. Clair, Ml 48079 
wrww.noburninc.com 


inquiries and results from each ad. Be 
sure to key every ad. 

I produced an infomercial for my 
Mail Order Millionaire Course that 
sold thousands. I was on the air for 
several years. When my infomercial 
slowed down, someone else went on 
the air with a similar product and 
did well. 

I also made an infomercial for Slick 
50, an engine treatment, and sold 
thousands of bottles. Fifty percent of 
the people bought two bottles. I hadn’t 
expected that; it was a pleasant sur¬ 
prise Again after a year, the pulling 
power slowed down and I went off the 
air. Someone else started selling a sim¬ 
ilar product. So it goes 

Maintain ihe altitude that if oth¬ 
ers have done it, so can you. Think 
l,kf a winner and you’ll be one! 
Don’t expect success overnight. Keep 
reading books and trade publications 
to find out what’s going on in the 
™ aiI ord * r business. Attend trade 
S to ^ ,nd new products and learn 
r 1 a * 8 0| ttg on in youi particular 
held Subscribe to the free Internet 
oewsleuers, which contain a wealth 
°* information. 

I Marty). VNrll thanks. Melvin I con¬ 


sider that a compliment, since you’ve 
been subscribed to Profitlnfo 
Newsletter for several issues now. 

What mistakes have you made in 
business that others could learn from? 

(Melvin): I haven’t made too many. 

1 never go for the hype. I lake one step 
at a lime. 

IMarty): What major mistakes do 
you see other entrepreneurs make? 

[Malvinl: Expecting success 

overnight. I published 50 books before 
I hit it big with PSYCHO-CYBERNET¬ 
ICS. I’ve sold over 5,000,000. The same 
is true with THINK AND GROW 
RICH, of which I’ve sold over 
7,000,000 copies. 

(Marty): A side point I’d like to 
make for Profitlnfo’s readers is that 
more than a few of the most successful 
Internet marketers “got their feel wet 
in the mail order field. Successful 
direct marketing (mail order) princi¬ 
ples are usually quite applicable 
toward online marketing, as well 

Melvin, now that you’re doing busi¬ 
ness online, would you agree with that 
statement? 

(Malvinl: The\ are the same prin¬ 
ciples. What is working extremely 
well for me is including my Internet 


address in all of my ads, stationery, 
and literature that I send out. 
Potential customers see my Internet 
address and buy my mail order 
course and books right from the 
web site. 

This saves postage, literature, labor, 
and you catch the individual when 
his/her interest is high. These orders 
can amount to over $100.00. We are 
getting orders from around the world. 
The follow-up works the same. .Answer 
your e-mail promptly. You’U often get 
the sale. 

IMartyl: Thanks for allowing me to 
interview you, Melvin. 

(Malvinl: It’s been mv pleasure. 

Mehnn Pouh tj Hook Publisher - Author of 
How to Get Rich in Mail Order. Making 
Money with Classified Ads, and others Visit 
his ufeb site to see why Melvin has been called* 
* The Man with the Midas Touch. ' 
http://www. mpowers com b mail 

mailto.mpowen&mpowfTs iom Iel:(8l8) 

7654179 Fax (818) 765-2922. To jump 
stan your Internet sales, see Mmtf FvUjs 
brand new handbook. 'Internet Marketing 
Goldmine, " which also tnJudes mienrims 
unth nine other successful Internet marketers' 
http: //profit info. com ; re \ t mrrrs/IOt>4 OW 
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How to Self-Publish Your Book & 
Have the Fun & Excitement of 
Being a Best-Selling Author 

An expert’s step-by-step guide to 
marketing your book successfully 
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